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Abstracts

The global Paid Email Marketing Software market size is expected to reach $ 5270

million by 2032, rising at a market growth of 10.0% CAGR during the forecast period

(2026-2032).

Paid Email Marketing Software refers to commercial software platforms that enable

enterprises, e-commerce merchants, institutions, publishers and creators to manage

permission-based email audiences and execute measurable marketing communications

through email. The market primarily covers cloud-based SaaS products that combine

subscriber and contact management, responsive email creation, campaign scheduling

and delivery, segmentation, behavioral triggers, lifecycle automation, personalization,

A/B testing, performance analytics and deliverability management. Advanced platforms

increasingly connect customer, commerce and behavioral data to automated journeys

and apply artificial intelligence to content generation, audience selection, send-time

optimization and individualized recommendations. Paid Email Marketing Software is

used across promotional campaigns, newsletters, customer onboarding, lead nurturing,

abandoned-cart recovery, post-purchase engagement, loyalty programs, customer

retention and re-engagement. The research scope focuses on commercial software

revenue attributable to email marketing functionality, including standalone email

marketing applications, email-led marketing automation platforms and the identifiable

email marketing components of broader enterprise marketing suites.

Key Findings

Paid Email Marketing Software is primarily a cloud SaaS market centered on

permission-based campaign management and automation
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North America has the highest concentration of scaled global platforms while

Europe maintains a dense specialist ESP ecosystem

The top ten suppliers represent roughly half of modeled narrow-scope Paid

Email Marketing Software revenue

E-commerce lifecycle automation and customer retention are among the most

commercially important expansion directions

Market Trends

Paid Email Marketing Software is shifting from campaign-centric sending toward data-

driven lifecycle engagement. Product differentiation is increasingly determined by how

effectively a platform connects customer and commerce data with segmentation,

automated journeys, personalization and measurable conversion rather than by raw

sending capacity alone. Artificial intelligence is accelerating this transition: current

product development is moving beyond subject-line and copy generation toward

predictive targeting, individualized recommendations, send-time optimization, channel

selection and increasingly automated campaign decisioning. At the same time,

deliverability is becoming a more visible part of the product value proposition. Gmail

requires stronger authentication and unsubscribe practices for bulk senders, and

enforcement against non-compliant traffic has tightened, increasing the importance of

SPF, DKIM, DMARC, sender reputation, suppression management and list quality.

These developments favor platforms that combine marketing workflow functionality with

mature data governance and deliverability capabilities, while basic newsletter and bulk-

send functionality is becoming progressively more standardized.

Market Dynamics

Drivers

Growth in Paid Email Marketing Software is being supported by the increasing

importance of customer retention, first-party audience relationships and automated

lifecycle communication. E-commerce businesses, SaaS companies and subscription-

oriented organizations increasingly use event-based email journeys for onboarding,

abandoned-cart recovery, product recommendations, post-purchase communication
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and customer reactivation, allowing marketing teams to replace repetitive manual

campaigns with continuously operating workflows. Integration with CRM, commerce,

customer-data and analytics systems further increases the value of email platforms

because behavioral and transactional signals can be converted directly into

personalized communications. Email also remains an important owned digital channel in

which organizations can maintain direct relationships with opted-in audiences rather

than relying entirely on paid media distribution. Commercial platforms are therefore

benefiting from a gradual shift in customer spending from basic sending capacity toward

automation, integration, segmentation and lifecycle management.

Restraints

The principal restraints come from intense price competition at the lower end of the

market, functional overlap with broader CRM and marketing automation suites, and the

declining differentiation of basic campaign-building and bulk-send features. Small

businesses can choose among numerous low-cost or freemium products, limiting

pricing power for suppliers whose offerings are primarily based on templates, subscriber

lists and simple scheduled campaigns. At the enterprise level, some customers can

consolidate email capabilities into larger customer engagement or marketing cloud

contracts, reducing the addressable opportunity for standalone platforms. Operating

economics also become more demanding as sending volumes increase, because

vendors must continuously invest in cloud infrastructure, deliverability engineering,

security, data processing, integrations and customer support. These factors do not

materially reduce demand for email marketing itself, but they place pressure on

undifferentiated providers and reinforce the need for specialization, automation depth or

vertical-market advantages.

Opportunities

The largest strategic opportunities are emerging around AI-assisted lifecycle marketing,

e-commerce retention, mid-market automation upgrades and localized regional

platforms. AI can reduce campaign production costs while increasing the number of

segments, content variants and personalized decisions a marketing team can manage,

creating room for vendors to monetize higher-value automation and optimization

functions. E-commerce remains particularly attractive because purchase history,

browsing behavior, cart activity and product catalogs provide structured signals that can

be converted into automated revenue-oriented journeys. Mid-sized organizations also

represent an important upgrade opportunity as they move beyond entry-level newsletter
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tools but do not necessarily require the complexity of full enterprise marketing clouds. In

regional markets, local-language interfaces, domestic customer support, billing

practices and knowledge of local communication requirements continue to create

opportunities for specialist suppliers even where major global SaaS platforms are widely

available.

Challenges

Deliverability, consent governance and sender reputation have become increasingly

important long-term operating challenges. Google requires bulk senders to adopt

stronger authentication and one-click unsubscribe practices and to control spam rates,

while commercial email in the United States remains subject to CAN-SPAM

requirements governing sender identification, opt-out rights and other practices. These

requirements raise the operational standard for high-volume marketing and increase the

consequences of poor list acquisition or weak data governance. Vendors must also

manage growing customer expectations for measurable attribution while adapting to

changes in privacy controls and inbox technologies. At the same time, generative AI is

lowering the cost of basic content creation, making simple campaign-editing features

easier to commoditize. The competitive challenge is therefore moving toward

capabilities that are harder to replicate, particularly proprietary customer data activation,

reliable delivery, advanced automation, integrations and decisioning.

Value Chain Analysis

The Paid Email Marketing Software value chain begins with cloud computing, data

storage, network and email-delivery infrastructure, domain authentication technologies,

APIs and integration ecosystems. These upstream capabilities provide the processing

capacity, message delivery, security and connectivity required to operate large-scale

marketing platforms. The midstream layer consists of software vendors that combine

audience databases, email creation, workflow orchestration, segmentation,

personalization, deliverability management, analytics and increasingly AI-based

decisioning into commercial SaaS products. Downstream customers include retailers

and e-commerce companies, technology and SaaS businesses, financial institutions,

media and publishers, travel and hospitality companies, education and healthcare

organizations, associations and other organizations managing permission-based

customer or member relationships.

Value creation is progressively moving away from commodity message transmission
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toward customer data activation and marketing intelligence. Infrastructure and email

volume remain meaningful cost components, particularly for high-volume suppliers, but

engineering, product development, cloud processing, deliverability operations,

integrations, sales and customer success also represent important operating

investments. Vendors generally have stronger value-capture potential when they can

connect customer behavior to automated journeys, demonstrate conversion outcomes

and maintain reliable inbox placement. Google’s increasingly detailed sender

requirements further reinforce the economic value of authentication, reputation

management, suppression controls and deliverability expertise within the platform layer.

Segment Insights

By product architecture, standalone email marketing platforms and email-led marketing

automation platforms form the core of the narrow Paid Email Marketing Software

market. Standalone products retain significant relevance among small and medium-

sized businesses, creators and organizations requiring accessible campaign

management, while email-led automation platforms capture higher-value requirements

around behavioral triggers, customer journeys, commerce integration and lifecycle

marketing. Enterprise omnichannel marketing suites represent another important

supplier group, although only the identifiable email-related portion of their wider

customer engagement functionality falls within the narrow market scope. Creator and

newsletter platforms form a smaller but strategically relevant specialist segment where

audience ownership, publishing and monetization increasingly intersect with

conventional email marketing.

By deployment model, public-cloud SaaS is clearly dominant across commercially

visible offerings, reflecting rapid onboarding, recurring subscription economics and

easier integration with web applications, CRM and commerce systems. Pricing

structures remain heterogeneous: contact or subscriber-based subscriptions are

common among traditional email platforms, while send-volume pricing, feature-tier

subscriptions and customized enterprise contracts are also widely used. This diversity

means that effective ASP varies substantially by customer scale and product

architecture, making revenue a more meaningful market measure than physical unit

volume.

Downstream Market Opportunities

The most attractive downstream opportunities are concentrated in industries where
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customer behavior generates frequent and actionable digital signals. Retail and e-

commerce businesses can connect browsing, cart, transaction and loyalty information

directly to automated email journeys, making retention and repeat-purchase use cases

particularly suitable for higher-value automation. Technology and SaaS companies use

email for onboarding, product adoption, lead nurturing and subscription retention, while

media, publishing and creator-economy customers require recurring audience

engagement and newsletter monetization. Financial services, travel, education and

membership organizations also create demand for segmented and lifecycle-based

communication. Across these industries, the opportunity is gradually shifting from

increasing email volume to improving the relevance, timing and commercial outcome of

each interaction, favoring platforms with stronger data integration, automation and

attribution capabilities.

Regional Insights

North America remains the principal center for scaled global Paid Email Marketing

Software suppliers and has the highest concentration of large SaaS, customer

engagement and enterprise marketing platform companies. Europe has a more

fragmented specialist structure, with a substantial population of standalone ESP and

marketing automation providers serving multilingual markets and customers with strong

privacy and compliance requirements. These two regions therefore combine large

installed customer bases with relatively mature competition, making product

differentiation, ecosystem integrations and customer migration increasingly important

growth levers.

Asia-Pacific is more heterogeneous. Japan maintains a meaningful domestic email-

delivery software ecosystem alongside global products, while China combines local

EDM platforms with broader marketing automation and customer engagement solutions.

India has become an important development base for marketing SaaS and customer

engagement platforms, and Southeast Asia contains a smaller group of localized

suppliers competing largely on language, service and regional commercial

requirements. Latin America, Israel and South Africa also support identifiable regional

specialists. The regional opportunity therefore remains broader than a global-vendor-

only view would suggest, particularly where local support and market-specific operating

requirements limit complete standardization.

Competitive Landscape Analysis
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The Paid Email Marketing Software market has a layered competitive structure rather

than a winner-takes-all pattern. The top ten suppliers account for roughly half of the

narrow-scope revenue modeled in this study, while a broad population of second-tier

and regional platforms serves specific customer sizes, industries and geographic

markets. Global leaders compete through installed customer bases, product

ecosystems, automation depth, commerce and CRM integrations, deliverability and

increasingly AI-based personalization, while specialist providers can remain competitive

through simpler implementation, vertical expertise, localized support or stronger email-

centric functionality. Competitive boundaries are also becoming less distinct as

standalone ESPs expand into lifecycle automation and customer engagement platforms

deepen their email capabilities. Industry consolidation remains active: TeamSystem

acquired Growens’ ESP businesses including MailUp and related assets, while Zeta

Global completed the acquisition of Marigold’s enterprise software business in

November 2025, strengthening its enterprise customer engagement portfolio. The

longer-term competitive direction is therefore toward larger integrated platforms at the

upper end of the market alongside a persistent specialist and regional ecosystem rather

than wholesale elimination of smaller vendors.

Report Scope

This report studies the global Paid Email Marketing Software demand, key companies,

and key regions.

This report is a detailed and comprehensive analysis of the world market for Paid Email

Marketing Software, and provides market size (US$ million) and Year-over-Year (YoY)

growth, considering 2025 as the base year. This report explores demand trends and

competition, as well as details the characteristics of Paid Email Marketing Software that

contribute to its increasing demand across many markets.

Highlights and key features of the study

Global Paid Email Marketing Software total market, 2021-2032, (USD Million)

Global Paid Email Marketing Software total market by region & country, CAGR,

2021-2032, (USD Million)

U.S. VS China: Paid Email Marketing Software total market, key domestic
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companies, and share, (USD Million)

Global Paid Email Marketing Software revenue by player, revenue and market

share 2021-2026, (USD Million)

Global Paid Email Marketing Software total market by Type, CAGR, 2021-2032,

(USD Million)

Global Paid Email Marketing Software total market by Application, CAGR,

2021-2032, (USD Million)

This report profiles major players in the global Paid Email Marketing Software market

based on the following parameters - company overview, revenue, gross margin, product

portfolio, geographical presence, and key developments. Key companies covered as a

part of this study include Intuit, Klaviyo, Constant Contact, ActiveCampaign, Brevo,

Salesforce, HubSpot, GetResponse, Omnisend, Adobe, etc.

This report also provides key insights about market drivers, restraints, opportunities,

new product launches or approvals.

Stakeholders would have ease in decision-making through various strategy matrices

used in analyzing the world Paid Email Marketing Software market

Detailed Segmentation:

Each section contains quantitative market data including market by value (US$

Millions), by player, by regions, by Type, and by Application. Data is given for the years

2021-2032 by year with 2025 as the base year, 2026 as the estimate year, and

2027-2032 as the forecast year.

Global Paid Email Marketing Software Market, By Region:

United States

China
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Europe

Japan

South Korea

ASEAN

India

Rest of World

Market Segmentation

Global Paid Email Marketing Software Market, Segmentation by Type:

Standalone Email Marketing Platform

Email-led Marketing Automation Platform

Enterprise Omnichannel Marketing Suite

Others

Global Paid Email Marketing Software Market, Segmentation by

Deployment Model:

Public Cloud SaaS

Dedicated Deployment

On-premise Licensed Software

Others
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Global Paid Email Marketing Software Market, Segmentation by

Primary Pricing Basis:

Subscriber-based Pricing

Email-volume-based Pricing

Tier-based Subscription

Others

Global Paid Email Marketing Software Market, Segmentation by

Application:

Newsletter and Promotional Campaigns

E-commerce Lifecycle Marketing

B2B Lead Nurturing

Others

Companies Profiled:

Intuit

Klaviyo

Constant Contact

ActiveCampaign

Brevo

Salesforce
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HubSpot

GetResponse

Omnisend

Adobe

Marigold

Twilio

Oracle

Sinch

dotdigital

Braze

SAP

Acoustic

Kit

Zeta Global

Zoho Campaigns

Netcore

Spotler

MailPanda

U-Mail

West.cn
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Customer.io

Iterable

TeamSystem

AWeber

Drip

Flodesk

Positive Group

Key Questions Answered

1. How big is the global Paid Email Marketing Software market?

2. What is the demand of the global Paid Email Marketing Software market?

3. What is the year over year growth of the global Paid Email Marketing Software

market?

4. What is the total value of the global Paid Email Marketing Software market?

5. Who are the Major Players in the global Paid Email Marketing Software market?

6. What are the growth factors driving the market demand?

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


Contents

1 SUPPLY SUMMARY

1.1 Paid Email Marketing Software Introduction

1.2 World Paid Email Marketing Software Market Size & Forecast (2021 & 2025 & 2032)

1.3 World Paid Email Marketing Software Total Market by Region (by Headquarter

Location)

  1.3.1 World Paid Email Marketing Software Market Size by Region (2021-2032), (by

Headquarter Location)

  1.3.2 United States Based Company Paid Email Marketing Software Revenue

(2021-2032)

  1.3.3 China Based Company Paid Email Marketing Software Revenue (2021-2032)

  1.3.4 Europe Based Company Paid Email Marketing Software Revenue (2021-2032)

  1.3.5 Japan Based Company Paid Email Marketing Software Revenue (2021-2032)

  1.3.6 South Korea Based Company Paid Email Marketing Software Revenue

(2021-2032)

  1.3.7 ASEAN Based Company Paid Email Marketing Software Revenue (2021-2032)

  1.3.8 India Based Company Paid Email Marketing Software Revenue (2021-2032)

1.4 Market Drivers, Restraints and Trends

  1.4.1 Paid Email Marketing Software Market Drivers

  1.4.2 Factors Affecting Demand

  1.4.3 Major Market Trends

2 DEMAND SUMMARY

2.1 World Paid Email Marketing Software Consumption Value (2021-2032)

2.2 World Paid Email Marketing Software Consumption Value by Region

  2.2.1 World Paid Email Marketing Software Consumption Value by Region

(2021-2026)

  2.2.2 World Paid Email Marketing Software Consumption Value Forecast by Region

(2027-2032)

2.3 United States Paid Email Marketing Software Consumption Value (2021-2032)

2.4 China Paid Email Marketing Software Consumption Value (2021-2032)

2.5 Europe Paid Email Marketing Software Consumption Value (2021-2032)

2.6 Japan Paid Email Marketing Software Consumption Value (2021-2032)

2.7 South Korea Paid Email Marketing Software Consumption Value (2021-2032)

2.8 ASEAN Paid Email Marketing Software Consumption Value (2021-2032)

2.9 India Paid Email Marketing Software Consumption Value (2021-2032)

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


3 WORLD PAID EMAIL MARKETING SOFTWARE COMPANIES COMPETITIVE

ANALYSIS

3.1 World Paid Email Marketing Software Revenue by Player (2021-2026)

3.2 Industry Rank and Concentration Rate (CR)

  3.2.1 Global Paid Email Marketing Software Industry Rank of Major Players

  3.2.2 Global Concentration Ratios (CR4) for Paid Email Marketing Software in 2025

  3.2.3 Global Concentration Ratios (CR8) for Paid Email Marketing Software in 2025

3.3 Paid Email Marketing Software Company Evaluation Quadrant

3.4 Paid Email Marketing Software Market: Overall Company Footprint Analysis

  3.4.1 Paid Email Marketing Software Market: Region Footprint

  3.4.2 Paid Email Marketing Software Market: Company Product Type Footprint

  3.4.3 Paid Email Marketing Software Market: Company Product Application Footprint

3.5 Competitive Environment

  3.5.1 Historical Structure of the Industry

  3.5.2 Barriers of Market Entry

  3.5.3 Factors of Competition

3.6 Mergers & Acquisitions Activity

4 UNITED STATES VS CHINA VS REST OF WORLD (BY HEADQUARTER

LOCATION)

4.1 United States VS China: Paid Email Marketing Software Revenue Comparison (by

Headquarter Location)

  4.1.1 United States VS China: Paid Email Marketing Software Revenue Comparison

(2021 & 2025 & 2032) (by Headquarter Location)

  4.1.2 United States VS China: Paid Email Marketing Software Revenue Market Share

Comparison (2021 & 2025 & 2032)

4.2 United States Based Companies VS China Based Companies: Paid Email

Marketing Software Consumption Value Comparison

  4.2.1 United States VS China: Paid Email Marketing Software Consumption Value

Comparison (2021 & 2025 & 2032)

  4.2.2 United States VS China: Paid Email Marketing Software Consumption Value

Market Share Comparison (2021 & 2025 & 2032)

4.3 United States Based Paid Email Marketing Software Companies and Market Share,

2021-2026

  4.3.1 United States Based Paid Email Marketing Software Companies, Headquarters

(States, Country)

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


  4.3.2 United States Based Companies Paid Email Marketing Software Revenue,

(2021-2026)

4.4 China Based Companies Paid Email Marketing Software Revenue and Market

Share, 2021-2026

  4.4.1 China Based Paid Email Marketing Software Companies, Company

Headquarters (Province, Country)

  4.4.2 China Based Companies Paid Email Marketing Software Revenue, (2021-2026)

4.5 Rest of World Based Paid Email Marketing Software Companies and Market Share,

2021-2026

  4.5.1 Rest of World Based Paid Email Marketing Software Companies, Headquarters

(Province, Country)

  4.5.2 Rest of World Based Companies Paid Email Marketing Software Revenue

(2021-2026)

5 MARKET ANALYSIS BY TYPE

5.1 World Paid Email Marketing Software Market Size Overview by Type: 2021 VS 2025

VS 2032

5.2 Segment Introduction by Type

  5.2.1 Standalone Email Marketing Platform

  5.2.2 Email-led Marketing Automation Platform

  5.2.3 Enterprise Omnichannel Marketing Suite

  5.2.4 Others

5.3 Market Segment by Type

  5.3.1 World Paid Email Marketing Software Market Size by Type (2021-2026)

  5.3.2 World Paid Email Marketing Software Market Size by Type (2027-2032)

  5.3.3 World Paid Email Marketing Software Market Size Market Share by Type

(2027-2032)

6 MARKET ANALYSIS BY DEPLOYMENT MODEL

6.1 World Paid Email Marketing Software Market Size Overview by Deployment Model:

2021 VS 2025 VS 2032

6.2 Segment Introduction by Deployment Model

  6.2.1 Public Cloud SaaS

  6.2.2 Dedicated Deployment

  6.2.3 On-premise Licensed Software

  6.2.4 Others

6.3 Market Segment by Deployment Model

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


  6.3.1 World Paid Email Marketing Software Market Size by Deployment Model

(2021-2026)

  6.3.2 World Paid Email Marketing Software Market Size by Deployment Model

(2027-2032)

  6.3.3 World Paid Email Marketing Software Market Size Market Share by Deployment

Model (2027-2032)

7 MARKET ANALYSIS BY PRIMARY PRICING BASIS

7.1 World Paid Email Marketing Software Market Size Overview by Primary Pricing

Basis: 2021 VS 2025 VS 2032

7.2 Segment Introduction by Primary Pricing Basis

  7.2.1 Subscriber-based Pricing

  7.2.2 Email-volume-based Pricing

  7.2.3 Tier-based Subscription

  7.2.4 Others

7.3 Market Segment by Primary Pricing Basis

  7.3.1 World Paid Email Marketing Software Market Size by Primary Pricing Basis

(2021-2026)

  7.3.2 World Paid Email Marketing Software Market Size by Primary Pricing Basis

(2027-2032)

  7.3.3 World Paid Email Marketing Software Market Size Market Share by Primary

Pricing Basis (2027-2032)

8 MARKET ANALYSIS BY APPLICATION

8.1 World Paid Email Marketing Software Market Size Overview by Application: 2021

VS 2025 VS 2032

8.2 Segment Introduction by Application

  8.2.1 Newsletter and Promotional Campaigns

  8.2.2 E-commerce Lifecycle Marketing

  8.2.3 B2B Lead Nurturing

  8.2.4 Others

8.3 Market Segment by Application

  8.3.1 World Paid Email Marketing Software Market Size by Application (2021-2026)

  8.3.2 World Paid Email Marketing Software Market Size by Application (2027-2032)

  8.3.3 World Paid Email Marketing Software Market Size Market Share by Application

(2021-2032)

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


9 COMPANY PROFILES

9.1 Intuit

  9.1.1 Intuit Details

  9.1.2 Intuit Major Business

  9.1.3 Intuit Paid Email Marketing Software Product and Services

  9.1.4 Intuit Paid Email Marketing Software Revenue, Gross Margin and Market Share

(2021-2026)

  9.1.5 Intuit Recent Developments/Updates

  9.1.6 Intuit Competitive Strengths & Weaknesses

9.2 Klaviyo

  9.2.1 Klaviyo Details

  9.2.2 Klaviyo Major Business

  9.2.3 Klaviyo Paid Email Marketing Software Product and Services

  9.2.4 Klaviyo Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.2.5 Klaviyo Recent Developments/Updates

  9.2.6 Klaviyo Competitive Strengths & Weaknesses

9.3 Constant Contact

  9.3.1 Constant Contact Details

  9.3.2 Constant Contact Major Business

  9.3.3 Constant Contact Paid Email Marketing Software Product and Services

  9.3.4 Constant Contact Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026)

  9.3.5 Constant Contact Recent Developments/Updates

  9.3.6 Constant Contact Competitive Strengths & Weaknesses

9.4 ActiveCampaign

  9.4.1 ActiveCampaign Details

  9.4.2 ActiveCampaign Major Business

  9.4.3 ActiveCampaign Paid Email Marketing Software Product and Services

  9.4.4 ActiveCampaign Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026)

  9.4.5 ActiveCampaign Recent Developments/Updates

  9.4.6 ActiveCampaign Competitive Strengths & Weaknesses

9.5 Brevo

  9.5.1 Brevo Details

  9.5.2 Brevo Major Business

  9.5.3 Brevo Paid Email Marketing Software Product and Services

  9.5.4 Brevo Paid Email Marketing Software Revenue, Gross Margin and Market Share

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


(2021-2026)

  9.5.5 Brevo Recent Developments/Updates

  9.5.6 Brevo Competitive Strengths & Weaknesses

9.6 Salesforce

  9.6.1 Salesforce Details

  9.6.2 Salesforce Major Business

  9.6.3 Salesforce Paid Email Marketing Software Product and Services

  9.6.4 Salesforce Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.6.5 Salesforce Recent Developments/Updates

  9.6.6 Salesforce Competitive Strengths & Weaknesses

9.7 HubSpot

  9.7.1 HubSpot Details

  9.7.2 HubSpot Major Business

  9.7.3 HubSpot Paid Email Marketing Software Product and Services

  9.7.4 HubSpot Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.7.5 HubSpot Recent Developments/Updates

  9.7.6 HubSpot Competitive Strengths & Weaknesses

9.8 GetResponse

  9.8.1 GetResponse Details

  9.8.2 GetResponse Major Business

  9.8.3 GetResponse Paid Email Marketing Software Product and Services

  9.8.4 GetResponse Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026)

  9.8.5 GetResponse Recent Developments/Updates

  9.8.6 GetResponse Competitive Strengths & Weaknesses

9.9 Omnisend

  9.9.1 Omnisend Details

  9.9.2 Omnisend Major Business

  9.9.3 Omnisend Paid Email Marketing Software Product and Services

  9.9.4 Omnisend Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.9.5 Omnisend Recent Developments/Updates

  9.9.6 Omnisend Competitive Strengths & Weaknesses

9.10 Adobe

  9.10.1 Adobe Details

  9.10.2 Adobe Major Business

  9.10.3 Adobe Paid Email Marketing Software Product and Services

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


  9.10.4 Adobe Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.10.5 Adobe Recent Developments/Updates

  9.10.6 Adobe Competitive Strengths & Weaknesses

9.11 Marigold

  9.11.1 Marigold Details

  9.11.2 Marigold Major Business

  9.11.3 Marigold Paid Email Marketing Software Product and Services

  9.11.4 Marigold Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.11.5 Marigold Recent Developments/Updates

  9.11.6 Marigold Competitive Strengths & Weaknesses

9.12 Twilio

  9.12.1 Twilio Details

  9.12.2 Twilio Major Business

  9.12.3 Twilio Paid Email Marketing Software Product and Services

  9.12.4 Twilio Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.12.5 Twilio Recent Developments/Updates

  9.12.6 Twilio Competitive Strengths & Weaknesses

9.13 Oracle

  9.13.1 Oracle Details

  9.13.2 Oracle Major Business

  9.13.3 Oracle Paid Email Marketing Software Product and Services

  9.13.4 Oracle Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.13.5 Oracle Recent Developments/Updates

  9.13.6 Oracle Competitive Strengths & Weaknesses

9.14 Sinch

  9.14.1 Sinch Details

  9.14.2 Sinch Major Business

  9.14.3 Sinch Paid Email Marketing Software Product and Services

  9.14.4 Sinch Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.14.5 Sinch Recent Developments/Updates

  9.14.6 Sinch Competitive Strengths & Weaknesses

9.15 dotdigital

  9.15.1 dotdigital Details

  9.15.2 dotdigital Major Business

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


  9.15.3 dotdigital Paid Email Marketing Software Product and Services

  9.15.4 dotdigital Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.15.5 dotdigital Recent Developments/Updates

  9.15.6 dotdigital Competitive Strengths & Weaknesses

9.16 Braze

  9.16.1 Braze Details

  9.16.2 Braze Major Business

  9.16.3 Braze Paid Email Marketing Software Product and Services

  9.16.4 Braze Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.16.5 Braze Recent Developments/Updates

  9.16.6 Braze Competitive Strengths & Weaknesses

9.17 SAP

  9.17.1 SAP Details

  9.17.2 SAP Major Business

  9.17.3 SAP Paid Email Marketing Software Product and Services

  9.17.4 SAP Paid Email Marketing Software Revenue, Gross Margin and Market Share

(2021-2026)

  9.17.5 SAP Recent Developments/Updates

  9.17.6 SAP Competitive Strengths & Weaknesses

9.18 Acoustic

  9.18.1 Acoustic Details

  9.18.2 Acoustic Major Business

  9.18.3 Acoustic Paid Email Marketing Software Product and Services

  9.18.4 Acoustic Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.18.5 Acoustic Recent Developments/Updates

  9.18.6 Acoustic Competitive Strengths & Weaknesses

9.19 Kit

  9.19.1 Kit Details

  9.19.2 Kit Major Business

  9.19.3 Kit Paid Email Marketing Software Product and Services

  9.19.4 Kit Paid Email Marketing Software Revenue, Gross Margin and Market Share

(2021-2026)

  9.19.5 Kit Recent Developments/Updates

  9.19.6 Kit Competitive Strengths & Weaknesses

9.20 Zeta Global

  9.20.1 Zeta Global Details

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


  9.20.2 Zeta Global Major Business

  9.20.3 Zeta Global Paid Email Marketing Software Product and Services

  9.20.4 Zeta Global Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.20.5 Zeta Global Recent Developments/Updates

  9.20.6 Zeta Global Competitive Strengths & Weaknesses

9.21 Zoho Campaigns

  9.21.1 Zoho Campaigns Details

  9.21.2 Zoho Campaigns Major Business

  9.21.3 Zoho Campaigns Paid Email Marketing Software Product and Services

  9.21.4 Zoho Campaigns Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026)

  9.21.5 Zoho Campaigns Recent Developments/Updates

  9.21.6 Zoho Campaigns Competitive Strengths & Weaknesses

9.22 Netcore

  9.22.1 Netcore Details

  9.22.2 Netcore Major Business

  9.22.3 Netcore Paid Email Marketing Software Product and Services

  9.22.4 Netcore Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.22.5 Netcore Recent Developments/Updates

  9.22.6 Netcore Competitive Strengths & Weaknesses

9.23 Spotler

  9.23.1 Spotler Details

  9.23.2 Spotler Major Business

  9.23.3 Spotler Paid Email Marketing Software Product and Services

  9.23.4 Spotler Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.23.5 Spotler Recent Developments/Updates

  9.23.6 Spotler Competitive Strengths & Weaknesses

9.24 MailPanda

  9.24.1 MailPanda Details

  9.24.2 MailPanda Major Business

  9.24.3 MailPanda Paid Email Marketing Software Product and Services

  9.24.4 MailPanda Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.24.5 MailPanda Recent Developments/Updates

  9.24.6 MailPanda Competitive Strengths & Weaknesses

9.25 U-Mail

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


  9.25.1 U-Mail Details

  9.25.2 U-Mail Major Business

  9.25.3 U-Mail Paid Email Marketing Software Product and Services

  9.25.4 U-Mail Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.25.5 U-Mail Recent Developments/Updates

  9.25.6 U-Mail Competitive Strengths & Weaknesses

9.26 West.cn

  9.26.1 West.cn Details

  9.26.2 West.cn Major Business

  9.26.3 West.cn Paid Email Marketing Software Product and Services

  9.26.4 West.cn Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.26.5 West.cn Recent Developments/Updates

  9.26.6 West.cn Competitive Strengths & Weaknesses

9.27 Customer.io

  9.27.1 Customer.io Details

  9.27.2 Customer.io Major Business

  9.27.3 Customer.io Paid Email Marketing Software Product and Services

  9.27.4 Customer.io Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026)

  9.27.5 Customer.io Recent Developments/Updates

  9.27.6 Customer.io Competitive Strengths & Weaknesses

9.28 Iterable

  9.28.1 Iterable Details

  9.28.2 Iterable Major Business

  9.28.3 Iterable Paid Email Marketing Software Product and Services

  9.28.4 Iterable Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.28.5 Iterable Recent Developments/Updates

  9.28.6 Iterable Competitive Strengths & Weaknesses

9.29 TeamSystem

  9.29.1 TeamSystem Details

  9.29.2 TeamSystem Major Business

  9.29.3 TeamSystem Paid Email Marketing Software Product and Services

  9.29.4 TeamSystem Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026)

  9.29.5 TeamSystem Recent Developments/Updates

  9.29.6 TeamSystem Competitive Strengths & Weaknesses

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


9.30 AWeber

  9.30.1 AWeber Details

  9.30.2 AWeber Major Business

  9.30.3 AWeber Paid Email Marketing Software Product and Services

  9.30.4 AWeber Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.30.5 AWeber Recent Developments/Updates

  9.30.6 AWeber Competitive Strengths & Weaknesses

9.31 Drip

  9.31.1 Drip Details

  9.31.2 Drip Major Business

  9.31.3 Drip Paid Email Marketing Software Product and Services

  9.31.4 Drip Paid Email Marketing Software Revenue, Gross Margin and Market Share

(2021-2026)

  9.31.5 Drip Recent Developments/Updates

  9.31.6 Drip Competitive Strengths & Weaknesses

9.32 Flodesk

  9.32.1 Flodesk Details

  9.32.2 Flodesk Major Business

  9.32.3 Flodesk Paid Email Marketing Software Product and Services

  9.32.4 Flodesk Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026)

  9.32.5 Flodesk Recent Developments/Updates

  9.32.6 Flodesk Competitive Strengths & Weaknesses

9.33 Positive Group

  9.33.1 Positive Group Details

  9.33.2 Positive Group Major Business

  9.33.3 Positive Group Paid Email Marketing Software Product and Services

  9.33.4 Positive Group Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026)

  9.33.5 Positive Group Recent Developments/Updates

  9.33.6 Positive Group Competitive Strengths & Weaknesses

10 INDUSTRY CHAIN ANALYSIS

10.1 Paid Email Marketing Software Industry Chain

10.2 Paid Email Marketing Software Upstream Analysis

10.3 Paid Email Marketing Software Midstream Analysis

10.4 Paid Email Marketing Software Downstream Analysis

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


11 RESEARCH FINDINGS AND CONCLUSION

12 APPENDIX

12.1 Methodology

12.2 Research Process and Data Source

12.3 Disclaimer

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


List Of Tables

LIST OF TABLES

Table 1. World Paid Email Marketing Software Revenue by Region (2021, 2025 and

2032) & (USD Million), (by Headquarter Location)

Table 2. World Paid Email Marketing Software Revenue by Region (2021-2026) & (USD

Million), (by Headquarter Location)

Table 3. World Paid Email Marketing Software Revenue by Region (2027-2032) & (USD

Million), (by Headquarter Location)

Table 4. World Paid Email Marketing Software Revenue Market Share by Region

(2021-2026), (by Headquarter Location)

Table 5. World Paid Email Marketing Software Revenue Market Share by Region

(2027-2032), (by Headquarter Location)

Table 6. Major Market Trends

Table 7. World Paid Email Marketing Software Consumption Value Growth Rate

Forecast by Region (2021 & 2025 & 2032) & (USD Million)

Table 8. World Paid Email Marketing Software Consumption Value by Region

(2021-2026) & (USD Million)

Table 9. World Paid Email Marketing Software Consumption Value Forecast by Region

(2027-2032) & (USD Million)

Table 10. World Paid Email Marketing Software Revenue by Player (2021-2026) &

(USD Million)

Table 11. Revenue Market Share of Key Paid Email Marketing Software Players in 2025

Table 12. World Paid Email Marketing Software Industry Rank of Major Player, Based

on Revenue in 2025

Table 13. Global Paid Email Marketing Software Company Evaluation Quadrant

Table 14. Head Office of Key Paid Email Marketing Software Players

Table 15. Paid Email Marketing Software Market: Company Product Type Footprint

Table 16. Paid Email Marketing Software Market: Company Product Application

Footprint

Table 17. Paid Email Marketing Software Mergers & Acquisitions Activity

Table 18. United States VS China Paid Email Marketing Software Revenue

Comparison, (2021 & 2025 & 2032) & (USD Million)

Table 19. United States VS China Paid Email Marketing Software Consumption Value

Comparison, (2021 & 2025 & 2032) & (USD Million)

Table 20. United States Based Paid Email Marketing Software Companies,

Headquarters (States, Country)

Table 21. United States Based Companies Paid Email Marketing Software Revenue,

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


(2021-2026) & (USD Million)

Table 22. United States Based Companies Paid Email Marketing Software Revenue

Market Share (2021-2026)

Table 23. China Based Paid Email Marketing Software Companies, Headquarters

(Province, Country)

Table 24. China Based Companies Paid Email Marketing Software Revenue,

(2021-2026) & (USD Million)

Table 25. China Based Companies Paid Email Marketing Software Revenue Market

Share (2021-2026)

Table 26. Rest of World Based Paid Email Marketing Software Companies,

Headquarters (Province, Country)

Table 27. Rest of World Based Companies Paid Email Marketing Software Revenue

(2021-2026) & (USD Million)

Table 28. Rest of World Based Companies Paid Email Marketing Software Revenue

Market Share (2021-2026)

Table 29. World Paid Email Marketing Software Market Size by Type, (USD Million),

2021 & 2025 & 2032

Table 30. World Paid Email Marketing Software Market Size Value by Type (2021-2026)

& (USD Million)

Table 31. World Paid Email Marketing Software Market Size by Type (2027-2032) &

(USD Million)

Table 32. World Paid Email Marketing Software Market Size by Deployment Model,

(USD Million), 2021 & 2025 & 2032

Table 33. World Paid Email Marketing Software Market Size Value by Deployment

Model (2021-2026) & (USD Million)

Table 34. World Paid Email Marketing Software Market Size by Deployment Model

(2027-2032) & (USD Million)

Table 35. World Paid Email Marketing Software Market Size by Primary Pricing Basis,

(USD Million), 2021 & 2025 & 2032

Table 36. World Paid Email Marketing Software Market Size Value by Primary Pricing

Basis (2021-2026) & (USD Million)

Table 37. World Paid Email Marketing Software Market Size by Primary Pricing Basis

(2027-2032) & (USD Million)

Table 38. World Paid Email Marketing Software Market Size by Application, (USD

Million), 2021 & 2025 & 2032

Table 39. World Paid Email Marketing Software Market Size by Application (2021-2026)

& (USD Million)

Table 40. World Paid Email Marketing Software Market Size by Application (2027-2032)

& (USD Million)

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


Table 41. Intuit Basic Information, Manufacturing Base and Competitors

Table 42. Intuit Major Business

Table 43. Intuit Paid Email Marketing Software Product and Services

Table 44. Intuit Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 45. Intuit Recent Developments/Updates

Table 46. Intuit Competitive Strengths & Weaknesses

Table 47. Klaviyo Basic Information, Manufacturing Base and Competitors

Table 48. Klaviyo Major Business

Table 49. Klaviyo Paid Email Marketing Software Product and Services

Table 50. Klaviyo Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 51. Klaviyo Recent Developments/Updates

Table 52. Klaviyo Competitive Strengths & Weaknesses

Table 53. Constant Contact Basic Information, Manufacturing Base and Competitors

Table 54. Constant Contact Major Business

Table 55. Constant Contact Paid Email Marketing Software Product and Services

Table 56. Constant Contact Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026) & (USD Million)

Table 57. Constant Contact Recent Developments/Updates

Table 58. Constant Contact Competitive Strengths & Weaknesses

Table 59. ActiveCampaign Basic Information, Manufacturing Base and Competitors

Table 60. ActiveCampaign Major Business

Table 61. ActiveCampaign Paid Email Marketing Software Product and Services

Table 62. ActiveCampaign Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026) & (USD Million)

Table 63. ActiveCampaign Recent Developments/Updates

Table 64. ActiveCampaign Competitive Strengths & Weaknesses

Table 65. Brevo Basic Information, Manufacturing Base and Competitors

Table 66. Brevo Major Business

Table 67. Brevo Paid Email Marketing Software Product and Services

Table 68. Brevo Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 69. Brevo Recent Developments/Updates

Table 70. Brevo Competitive Strengths & Weaknesses

Table 71. Salesforce Basic Information, Manufacturing Base and Competitors

Table 72. Salesforce Major Business

Table 73. Salesforce Paid Email Marketing Software Product and Services

Table 74. Salesforce Paid Email Marketing Software Revenue, Gross Margin and

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


Market Share (2021-2026) & (USD Million)

Table 75. Salesforce Recent Developments/Updates

Table 76. Salesforce Competitive Strengths & Weaknesses

Table 77. HubSpot Basic Information, Manufacturing Base and Competitors

Table 78. HubSpot Major Business

Table 79. HubSpot Paid Email Marketing Software Product and Services

Table 80. HubSpot Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 81. HubSpot Recent Developments/Updates

Table 82. HubSpot Competitive Strengths & Weaknesses

Table 83. GetResponse Basic Information, Manufacturing Base and Competitors

Table 84. GetResponse Major Business

Table 85. GetResponse Paid Email Marketing Software Product and Services

Table 86. GetResponse Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026) & (USD Million)

Table 87. GetResponse Recent Developments/Updates

Table 88. GetResponse Competitive Strengths & Weaknesses

Table 89. Omnisend Basic Information, Manufacturing Base and Competitors

Table 90. Omnisend Major Business

Table 91. Omnisend Paid Email Marketing Software Product and Services

Table 92. Omnisend Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026) & (USD Million)

Table 93. Omnisend Recent Developments/Updates

Table 94. Omnisend Competitive Strengths & Weaknesses

Table 95. Adobe Basic Information, Manufacturing Base and Competitors

Table 96. Adobe Major Business

Table 97. Adobe Paid Email Marketing Software Product and Services

Table 98. Adobe Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 99. Adobe Recent Developments/Updates

Table 100. Adobe Competitive Strengths & Weaknesses

Table 101. Marigold Basic Information, Manufacturing Base and Competitors

Table 102. Marigold Major Business

Table 103. Marigold Paid Email Marketing Software Product and Services

Table 104. Marigold Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 105. Marigold Recent Developments/Updates

Table 106. Marigold Competitive Strengths & Weaknesses

Table 107. Twilio Basic Information, Manufacturing Base and Competitors

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


Table 108. Twilio Major Business

Table 109. Twilio Paid Email Marketing Software Product and Services

Table 110. Twilio Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 111. Twilio Recent Developments/Updates

Table 112. Twilio Competitive Strengths & Weaknesses

Table 113. Oracle Basic Information, Manufacturing Base and Competitors

Table 114. Oracle Major Business

Table 115. Oracle Paid Email Marketing Software Product and Services

Table 116. Oracle Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 117. Oracle Recent Developments/Updates

Table 118. Oracle Competitive Strengths & Weaknesses

Table 119. Sinch Basic Information, Manufacturing Base and Competitors

Table 120. Sinch Major Business

Table 121. Sinch Paid Email Marketing Software Product and Services

Table 122. Sinch Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 123. Sinch Recent Developments/Updates

Table 124. Sinch Competitive Strengths & Weaknesses

Table 125. dotdigital Basic Information, Manufacturing Base and Competitors

Table 126. dotdigital Major Business

Table 127. dotdigital Paid Email Marketing Software Product and Services

Table 128. dotdigital Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026) & (USD Million)

Table 129. dotdigital Recent Developments/Updates

Table 130. dotdigital Competitive Strengths & Weaknesses

Table 131. Braze Basic Information, Manufacturing Base and Competitors

Table 132. Braze Major Business

Table 133. Braze Paid Email Marketing Software Product and Services

Table 134. Braze Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 135. Braze Recent Developments/Updates

Table 136. Braze Competitive Strengths & Weaknesses

Table 137. SAP Basic Information, Manufacturing Base and Competitors

Table 138. SAP Major Business

Table 139. SAP Paid Email Marketing Software Product and Services

Table 140. SAP Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


Table 141. SAP Recent Developments/Updates

Table 142. SAP Competitive Strengths & Weaknesses

Table 143. Acoustic Basic Information, Manufacturing Base and Competitors

Table 144. Acoustic Major Business

Table 145. Acoustic Paid Email Marketing Software Product and Services

Table 146. Acoustic Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 147. Acoustic Recent Developments/Updates

Table 148. Acoustic Competitive Strengths & Weaknesses

Table 149. Kit Basic Information, Manufacturing Base and Competitors

Table 150. Kit Major Business

Table 151. Kit Paid Email Marketing Software Product and Services

Table 152. Kit Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 153. Kit Recent Developments/Updates

Table 154. Kit Competitive Strengths & Weaknesses

Table 155. Zeta Global Basic Information, Manufacturing Base and Competitors

Table 156. Zeta Global Major Business

Table 157. Zeta Global Paid Email Marketing Software Product and Services

Table 158. Zeta Global Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026) & (USD Million)

Table 159. Zeta Global Recent Developments/Updates

Table 160. Zeta Global Competitive Strengths & Weaknesses

Table 161. Zoho Campaigns Basic Information, Manufacturing Base and Competitors

Table 162. Zoho Campaigns Major Business

Table 163. Zoho Campaigns Paid Email Marketing Software Product and Services

Table 164. Zoho Campaigns Paid Email Marketing Software Revenue, Gross Margin

and Market Share (2021-2026) & (USD Million)

Table 165. Zoho Campaigns Recent Developments/Updates

Table 166. Zoho Campaigns Competitive Strengths & Weaknesses

Table 167. Netcore Basic Information, Manufacturing Base and Competitors

Table 168. Netcore Major Business

Table 169. Netcore Paid Email Marketing Software Product and Services

Table 170. Netcore Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 171. Netcore Recent Developments/Updates

Table 172. Netcore Competitive Strengths & Weaknesses

Table 173. Spotler Basic Information, Manufacturing Base and Competitors

Table 174. Spotler Major Business

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


Table 175. Spotler Paid Email Marketing Software Product and Services

Table 176. Spotler Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 177. Spotler Recent Developments/Updates

Table 178. Spotler Competitive Strengths & Weaknesses

Table 179. MailPanda Basic Information, Manufacturing Base and Competitors

Table 180. MailPanda Major Business

Table 181. MailPanda Paid Email Marketing Software Product and Services

Table 182. MailPanda Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026) & (USD Million)

Table 183. MailPanda Recent Developments/Updates

Table 184. MailPanda Competitive Strengths & Weaknesses

Table 185. U-Mail Basic Information, Manufacturing Base and Competitors

Table 186. U-Mail Major Business

Table 187. U-Mail Paid Email Marketing Software Product and Services

Table 188. U-Mail Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 189. U-Mail Recent Developments/Updates

Table 190. U-Mail Competitive Strengths & Weaknesses

Table 191. West.cn Basic Information, Manufacturing Base and Competitors

Table 192. West.cn Major Business

Table 193. West.cn Paid Email Marketing Software Product and Services

Table 194. West.cn Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 195. West.cn Recent Developments/Updates

Table 196. West.cn Competitive Strengths & Weaknesses

Table 197. Customer.io Basic Information, Manufacturing Base and Competitors

Table 198. Customer.io Major Business

Table 199. Customer.io Paid Email Marketing Software Product and Services

Table 200. Customer.io Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026) & (USD Million)

Table 201. Customer.io Recent Developments/Updates

Table 202. Customer.io Competitive Strengths & Weaknesses

Table 203. Iterable Basic Information, Manufacturing Base and Competitors

Table 204. Iterable Major Business

Table 205. Iterable Paid Email Marketing Software Product and Services

Table 206. Iterable Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 207. Iterable Recent Developments/Updates

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


Table 208. Iterable Competitive Strengths & Weaknesses

Table 209. TeamSystem Basic Information, Manufacturing Base and Competitors

Table 210. TeamSystem Major Business

Table 211. TeamSystem Paid Email Marketing Software Product and Services

Table 212. TeamSystem Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026) & (USD Million)

Table 213. TeamSystem Recent Developments/Updates

Table 214. TeamSystem Competitive Strengths & Weaknesses

Table 215. AWeber Basic Information, Manufacturing Base and Competitors

Table 216. AWeber Major Business

Table 217. AWeber Paid Email Marketing Software Product and Services

Table 218. AWeber Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 219. AWeber Recent Developments/Updates

Table 220. AWeber Competitive Strengths & Weaknesses

Table 221. Drip Basic Information, Manufacturing Base and Competitors

Table 222. Drip Major Business

Table 223. Drip Paid Email Marketing Software Product and Services

Table 224. Drip Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 225. Drip Recent Developments/Updates

Table 226. Drip Competitive Strengths & Weaknesses

Table 227. Flodesk Basic Information, Manufacturing Base and Competitors

Table 228. Flodesk Major Business

Table 229. Flodesk Paid Email Marketing Software Product and Services

Table 230. Flodesk Paid Email Marketing Software Revenue, Gross Margin and Market

Share (2021-2026) & (USD Million)

Table 231. Flodesk Recent Developments/Updates

Table 232. Flodesk Competitive Strengths & Weaknesses

Table 233. Positive Group Basic Information, Manufacturing Base and Competitors

Table 234. Positive Group Major Business

Table 235. Positive Group Paid Email Marketing Software Product and Services

Table 236. Positive Group Paid Email Marketing Software Revenue, Gross Margin and

Market Share (2021-2026) & (USD Million)

Table 237. Positive Group Recent Developments/Updates

Table 238. Positive Group Competitive Strengths & Weaknesses

Table 239. Global Key Players of Paid Email Marketing Software Upstream (Raw

Materials)

Table 240. Global Paid Email Marketing Software Typical Customers

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


List Of Figures

LIST OF FIGURES

Figure 1. Paid Email Marketing Software Picture

Figure 2. World Paid Email Marketing Software Total Revenue: 2021 & 2025 & 2032,

(USD Million)

Figure 3. World Paid Email Marketing Software Total Revenue (2021-2032) & (USD

Million)

Figure 4. World Paid Email Marketing Software Revenue by Region (2021, 2025 and

2032) & (USD Million), (by Headquarter Location)

Figure 5. World Paid Email Marketing Software Revenue Market Share by Region

(2021-2032), (by Headquarter Location)

Figure 6. United States Based Company Paid Email Marketing Software Revenue

(2021-2032) & (USD Million)

Figure 7. China Based Company Paid Email Marketing Software Revenue (2021-2032)

& (USD Million)

Figure 8. Europe Based Company Paid Email Marketing Software Revenue

(2021-2032) & (USD Million)

Figure 9. Japan Based Company Paid Email Marketing Software Revenue (2021-2032)

& (USD Million)

Figure 10. South Korea Based Company Paid Email Marketing Software Revenue

(2021-2032) & (USD Million)

Figure 11. ASEAN Based Company Paid Email Marketing Software Revenue

(2021-2032) & (USD Million)

Figure 12. India Based Company Paid Email Marketing Software Revenue (2021-2032)

& (USD Million)

Figure 13. Paid Email Marketing Software Market Drivers

Figure 14. Factors Affecting Demand

Figure 15. World Paid Email Marketing Software Consumption Value (2021-2032) &

(USD Million)

Figure 16. World Paid Email Marketing Software Consumption Value Market Share by

Region (2021-2032)

Figure 17. United States Paid Email Marketing Software Consumption Value

(2021-2032) & (USD Million)

Figure 18. China Paid Email Marketing Software Consumption Value (2021-2032) &

(USD Million)

Figure 19. Europe Paid Email Marketing Software Consumption Value (2021-2032) &

(USD Million)

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


Figure 20. Japan Paid Email Marketing Software Consumption Value (2021-2032) &

(USD Million)

Figure 21. South Korea Paid Email Marketing Software Consumption Value

(2021-2032) & (USD Million)

Figure 22. ASEAN Paid Email Marketing Software Consumption Value (2021-2032) &

(USD Million)

Figure 23. India Paid Email Marketing Software Consumption Value (2021-2032) &

(USD Million)

Figure 24. Producer Shipments of Paid Email Marketing Software by Player Revenue

($MM) and Market Share (%): 2025

Figure 25. Global Four-firm Concentration Ratios (CR4) for Paid Email Marketing

Software Markets in 2025

Figure 26. Global Four-firm Concentration Ratios (CR8) for Paid Email Marketing

Software Markets in 2025

Figure 27. United States VS China: Paid Email Marketing Software Revenue Market

Share Comparison (2021 & 2025 & 2032)

Figure 28. United States VS China: Paid Email Marketing Software Consumption Value

Market Share Comparison (2021 & 2025 & 2032)

Figure 29. World Paid Email Marketing Software Market Size by Type, (USD Million),

2021 & 2025 & 2032

Figure 30. World Paid Email Marketing Software Market Size Market Share by Type in

2025

Figure 31. Standalone Email Marketing Platform

Figure 32. Email-led Marketing Automation Platform

Figure 33. Enterprise Omnichannel Marketing Suite

Figure 34. Others

Figure 35. World Paid Email Marketing Software Market Size Market Share by Type

(2021-2032)

Figure 36. World Paid Email Marketing Software Market Size by Deployment Model,

(USD Million), 2021 & 2025 & 2032

Figure 37. World Paid Email Marketing Software Market Size Market Share by

Deployment Model in 2025

Figure 38. Public Cloud SaaS

Figure 39. Dedicated Deployment

Figure 40. On-premise Licensed Software

Figure 41. Others

Figure 42. World Paid Email Marketing Software Market Size Market Share by

Deployment Model (2021-2032)

Figure 43. World Paid Email Marketing Software Market Size by Primary Pricing Basis,

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


(USD Million), 2021 & 2025 & 2032

Figure 44. World Paid Email Marketing Software Market Size Market Share by Primary

Pricing Basis in 2025

Figure 45. Subscriber-based Pricing

Figure 46. Email-volume-based Pricing

Figure 47. Tier-based Subscription

Figure 48. Others

Figure 49. World Paid Email Marketing Software Market Size Market Share by Primary

Pricing Basis (2021-2032)

Figure 50. World Paid Email Marketing Software Market Size by Application, (USD

Million), 2021 & 2025 & 2032

Figure 51. World Paid Email Marketing Software Market Size Market Share by

Application in 2025

Figure 52. Newsletter and Promotional Campaigns

Figure 53. E-commerce Lifecycle Marketing

Figure 54. B2B Lead Nurturing

Figure 55. Others

Figure 56. World Paid Email Marketing Software Market Size Market Share by

Application (2021-2032)

Figure 57. Paid Email Marketing Software Industrial Chain

Figure 58. Methodology

Figure 59. Research Process and Data Source

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html


I would like to order

Product name: Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

Product link: https://marketpublishers.com/r/G6AABB5D8956EN.html

Price: US$ 4,480.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:

info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click

button on product page https://marketpublishers.com/r/G6AABB5D8956EN.html

Powered by TCPDF (www.tcpdf.org)

+357 96 030922
info@marketpublishers.com

Global Paid Email Marketing Software Supply, Demand and Key Producers, 2026-2032

https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html
http://www.tcpdf.org
https://marketpublishers.com/report/enterprise-software/customer-relationship-management-crm/global-paid-email-market-giring-software-gir.html

