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The global Giveaway Tools For Online Contests market size is expected to reach $
10998 million by 2032, rising at a market growth of 11.0% CAGR during the forecast
period (2026-2032).

Giveaway Tools For Online Contests are web-based SaaS platforms, plugins, apps, or
embedded widgets built specifically for brands, creators, marketers, and e-commerce
stores to launch, run, automate, and track online prize giveaways, sweepstakes, raffles,
and viral contests.

These tools eliminate manual entry tracking, random winner picking, and compliance
paperwork. They support multi-channel entry methods (social follows, email signups,
referrals, purchases, comment submissions), enforce official contest rules, handle
random draw selection, manage prize fulfillment, collect participant data, and output
performance analytics. They also help brands boost followers, email lists, website
traffic, and product sales through incentive-based participation.

The market is growing because brands increasingly use giveaways as a low-cost
customer acquisition and engagement method. Tools such as Gleam emphasize emalil
capture, customer-base growth, social engagement, and user-generated content
collection, while Wishpond positions giveaways as a way to boost social reach and build
emalil lists.

Another important driver is the shift from simple ?comment-to-win? giveaways to

structured campaigns with landing pages, referral incentives, fraud prevention, official
rules, analytics, CRM/email integrations, and automated winner selection. ViralSweep
lists features such as official rules generation, contest moderation, real-time analytics,
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referral tools, geo-targeting, tracking scripts, and winner selection, showing how
the product category is becoming more enterprise-oriented.

North America is the largest market because of mature e-commerce, high digital
advertising spending, active influencer marketing, and strong use of SaaS marketing
tools.

Europe is a solid market, but GDPR and promotion-law compliance make privacy,
consent management, official rules, and data governance more important. Asia-Pacific
is expected to grow faster than mature markets because of social commerce, mobile-
first users, livestream commerce, creator marketing, and rapid SME digitization. Latin
America and MEA are smaller but growing as brands adopt social promotions and e-
commerce lead-generation tools.

This report studies the global Giveaway Tools For Online Contests demand, key
companies, and key regions.

This report is a detailed and comprehensive analysis of the world market for Giveaway
Tools For Online Contests, and provides market size (US$ million) and Year-over-Year
(YoY) growth, considering 2025 as the base year. This report explores demand trends
and competition, as well as details the characteristics of Giveaway Tools For Online
Contests that contribute to its increasing demand across many markets.

Highlights and key features of the study

Global Giveaway Tools For Online Contests total market, 2021-2032, (USD Million)
Global Giveaway Tools For Online Contests total market by region & country, CAGR,
2021-2032, (USD Million)

U.S. VS China: Giveaway Tools For Online Contests total market, key domestic
companies, and share, (USD Million)

Global Giveaway Tools For Online Contests revenue by player, revenue and market
share 2021-2026, (USD Million)

Global Giveaway Tools For Online Contests total market by Type, CAGR, 2021-2032,
(USD Million)

Global Giveaway Tools For Online Contests total market by Application, CAGR,
2021-2032, (USD Million)

This report profiles major players in the global Giveaway Tools For Online Contests
market based on the following parameters - company overview, revenue, gross margin,
product portfolio, geographical presence, and key developments. Key companies
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covered as a part of this study include Gleam, Woobox, ShortStack, Easypromos,
ViralSweep, Wishpond, Votigo, Qualifio, SweepWidget, RafflePress, etc.

This report also provides key insights about market drivers, restraints, opportunities,
new product launches or approvals.

Stakeholders would have ease in decision-making through various strategy matrices
used in analyzing the world Giveaway Tools For Online Contests market

Detailed Segmentation:
Each section contains quantitative market data including market by value (US$
Millions), by player, by regions, by Type, and by Application. Data is given for the years
2021-2032 by year with 2025 as the base year, 2026 as the estimate year, and
2027-2032 as the forecast year.
Global Giveaway Tools For Online Contests Market, By Region:

United States

China

Europe

Japan

South Korea

ASEAN

India

Rest of World

Global Giveaway Tools For Online Contests Market, Segmentation by Type:

Cloud-based
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On-premises
Global Giveaway Tools For Online Contests Market, Segmentation by Core Functional
Orientation:

Entry & Viral Growth Focused Giveaway Tools

Compliance & Sweepstakes Legal-First Tools

E-Commerce Sales-Focused Contest Tools

Simple Raffle & Lightweight Winner Draw Tools

Custom Landing Page & Campaign Builder Giveaway Platforms

Social Media Native Contest Tools
Global Giveaway Tools For Online Contests Market, Segmentation by Supported
Contest Entry Mechanism Types:

Single-Action Simple Entry Tools

Multi-Tier Bonus Entry Viral Tools

Purchase-Locked Entry Tools

User-Generated Content (UGC) Contest Tools

Referral-Only Giveaway Tools

Global Giveaway Tools For Online Contests Market, Segmentation by Application:
Large Enterprises

SMEs
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Companies Profiled:
Gleam
Woobox
ShortStack
Easypromos
ViralSweep
Wishpond
Votigo
Quialifio
SweepWidget
RafflePress
Woorise
Outgrow
UpViral
KickoffLabs
VYPER
KingSumo
PromoSimple
Upland Second Street

Dot.vu
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Socialman

Heyo

Strutta

Wyng

Judgify

Evalato

Award Force
Submittable
Riddle
involve.me
Interact
Typeform
Jotform
AppSorteos
Comment Picker
ExportComments
RandomPicker
Simpliers

OptinMonster
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Agorapulse

Fanke Interactive

Weimob Interactive Marketing

EQXIU

Renrenxiu

Youzan Lottery

Duiba

RabbitPre

OWNLY

Unique Vision

SocialDog Campaign Plus

Conma
Key Questions Answered
1. How big is the global Giveaway Tools For Online Contests market?
2. What is the demand of the global Giveaway Tools For Online Contests market?
3. What is the year over year growth of the global Giveaway Tools For Online Contests
market?
4. What is the total value of the global Giveaway Tools For Online Contests market?
5. Who are the Major Players in the global Giveaway Tools For Online Contests

market?
6. What are the growth factors driving the market demand?

Global Giveaway Tools For Online Contests Supply, Demand and Key Producers, 2026-2032


https://marketpublishers.com/report/other-ict-n-software/global-giveaway-tools-4-online-contests-supply-gir.html

. +357 96 030922
Market Publishers info@marketpublishers.com

1 SUPPLY SUMMARY

1.1 Giveaway Tools For Online Contests Introduction
1.2 World Giveaway Tools For Online Contests Market Size & Forecast (2021 & 2025 &
2032)
1.3 World Giveaway Tools For Online Contests Total Market by Region (by Headquarter
Location)

1.3.1 World Giveaway Tools For Online Contests Market Size by Region (2021-2032),
(by Headquarter Location)

1.3.2 United States Based Company Giveaway Tools For Online Contests Revenue
(2021-2032)

1.3.3 China Based Company Giveaway Tools For Online Contests Revenue
(2021-2032)

1.3.4 Europe Based Company Giveaway Tools For Online Contests Revenue
(2021-2032)

1.3.5 Japan Based Company Giveaway Tools For Online Contests Revenue
(2021-2032)

1.3.6 South Korea Based Company Giveaway Tools For Online Contests Revenue
(2021-2032)

1.3.7 ASEAN Based Company Giveaway Tools For Online Contests Revenue
(2021-2032)

1.3.8 India Based Company Giveaway Tools For Online Contests Revenue
(2021-2032)
1.4 Market Drivers, Restraints and Trends

1.4.1 Giveaway Tools For Online Contests Market Drivers

1.4.2 Factors Affecting Demand

1.4.3 Major Market Trends

2 DEMAND SUMMARY

2.1 World Giveaway Tools For Online Contests Consumption Value (2021-2032)
2.2 World Giveaway Tools For Online Contests Consumption Value by Region

2.2.1 World Giveaway Tools For Online Contests Consumption Value by Region
(2021-2026)

2.2.2 World Giveaway Tools For Online Contests Consumption Value Forecast by
Region (2027-2032)
2.3 United States Giveaway Tools For Online Contests Consumption Value (2021-2032)
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2.4 China Giveaway Tools For Online Contests Consumption Value (2021-2032)

2.5 Europe Giveaway Tools For Online Contests Consumption Value (2021-2032)

2.6 Japan Giveaway Tools For Online Contests Consumption Value (2021-2032)

2.7 South Korea Giveaway Tools For Online Contests Consumption Value (2021-2032)
2.8 ASEAN Giveaway Tools For Online Contests Consumption Value (2021-2032)

2.9 India Giveaway Tools For Online Contests Consumption Value (2021-2032)

3 WORLD GIVEAWAY TOOLS FOR ONLINE CONTESTS COMPANIES
COMPETITIVE ANALYSIS

3.1 World Giveaway Tools For Online Contests Revenue by Player (2021-2026)
3.2 Industry Rank and Concentration Rate (CR)
3.2.1 Global Giveaway Tools For Online Contests Industry Rank of Major Players
3.2.2 Global Concentration Ratios (CR4) for Giveaway Tools For Online Contests in
2025
3.2.3 Global Concentration Ratios (CR8) for Giveaway Tools For Online Contests in
2025
3.3 Giveaway Tools For Online Contests Company Evaluation Quadrant
3.4 Giveaway Tools For Online Contests Market: Overall Company Footprint Analysis
3.4.1 Giveaway Tools For Online Contests Market: Region Footprint
3.4.2 Giveaway Tools For Online Contests Market: Company Product Type Footprint
3.4.3 Giveaway Tools For Online Contests Market: Company Product Application
Footprint
3.5 Competitive Environment
3.5.1 Historical Structure of the Industry
3.5.2 Barriers of Market Entry
3.5.3 Factors of Competition
3.6 Mergers & Acquisitions Activity

4 UNITED STATES VS CHINA VS REST OF WORLD (BY HEADQUARTER
LOCATION)

4.1 United States VS China: Giveaway Tools For Online Contests Revenue Comparison
(by Headquarter Location)

4.1.1 United States VS China: Giveaway Tools For Online Contests Revenue
Comparison (2021 & 2025 & 2032) (by Headquarter Location)

4.1.2 United States VS China: Giveaway Tools For Online Contests Revenue Market
Share Comparison (2021 & 2025 & 2032)
4.2 United States Based Companies VS China Based Companies: Giveaway Tools For

Global Giveaway Tools For Online Contests Supply, Demand and Key Producers, 2026-2032


https://marketpublishers.com/report/other-ict-n-software/global-giveaway-tools-4-online-contests-supply-gir.html

. +357 96 030922
Market Publishers info@marketpublishers.com

Online Contests Consumption Value Comparison

4.2.1 United States VS China: Giveaway Tools For Online Contests Consumption
Value Comparison (2021 & 2025 & 2032)

4.2.2 United States VS China: Giveaway Tools For Online Contests Consumption
Value Market Share Comparison (2021 & 2025 & 2032)
4.3 United States Based Giveaway Tools For Online Contests Companies and Market
Share, 2021-2026

4.3.1 United States Based Giveaway Tools For Online Contests Companies,
Headquarters (States, Country)

4.3.2 United States Based Companies Giveaway Tools For Online Contests Revenue,
(2021-2026)
4.4 China Based Companies Giveaway Tools For Online Contests Revenue and Market
Share, 2021-2026

4.4.1 China Based Giveaway Tools For Online Contests Companies, Company
Headquarters (Province, Country)

4.4.2 China Based Companies Giveaway Tools For Online Contests Revenue,
(2021-2026)
4.5 Rest of World Based Giveaway Tools For Online Contests Companies and Market
Share, 2021-2026

4.5.1 Rest of World Based Giveaway Tools For Online Contests Companies,
Headquarters (Province, Country)

4.5.2 Rest of World Based Companies Giveaway Tools For Online Contests Revenue
(2021-2026)

5 MARKET ANALYSIS BY TYPE

5.1 World Giveaway Tools For Online Contests Market Size Overview by Type: 2021
VS 2025 VS 2032
5.2 Segment Introduction by Type
5.2.1 Cloud-based
5.2.2 On-premises
5.3 Market Segment by Type
5.3.1 World Giveaway Tools For Online Contests Market Size by Type (2021-2026)
5.3.2 World Giveaway Tools For Online Contests Market Size by Type (2027-2032)
5.3.3 World Giveaway Tools For Online Contests Market Size Market Share by Type
(2027-2032)

6 MARKET ANALYSIS BY CORE FUNCTIONAL ORIENTATION
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6.1 World Giveaway Tools For Online Contests Market Size Overview by Core
Functional Orientation: 2021 VS 2025 VS 2032
6.2 Segment Introduction by Core Functional Orientation

6.2.1 Entry & Viral Growth Focused Giveaway Tools

6.2.2 Compliance & Sweepstakes Legal-First Tools

6.2.3 E-Commerce Sales-Focused Contest Tools

6.2.4 Simple Raffle & Lightweight Winner Draw Tools

6.2.5 Custom Landing Page & Campaign Builder Giveaway Platforms

6.2.6 Social Media Native Contest Tools
6.3 Market Segment by Core Functional Orientation

6.3.1 World Giveaway Tools For Online Contests Market Size by Core Functional
Orientation (2021-2026)

6.3.2 World Giveaway Tools For Online Contests Market Size by Core Functional
Orientation (2027-2032)

6.3.3 World Giveaway Tools For Online Contests Market Size Market Share by Core
Functional Orientation (2027-2032)

7 MARKET ANALYSIS BY SUPPORTED CONTEST ENTRY MECHANISM TYPES

7.1 World Giveaway Tools For Online Contests Market Size Overview by Supported
Contest Entry Mechanism Types: 2021 VS 2025 VS 2032
7.2 Segment Introduction by Supported Contest Entry Mechanism Types

7.2.1 Single-Action Simple Entry Tools

7.2.2 Multi-Tier Bonus Entry Viral Tools

7.2.3 Purchase-Locked Entry Tools

7.2.4 User-Generated Content (UGC) Contest Tools

7.2.5 Referral-Only Giveaway Tools
7.3 Market Segment by Supported Contest Entry Mechanism Types

7.3.1 World Giveaway Tools For Online Contests Market Size by Supported Contest
Entry Mechanism Types (2021-2026)

7.3.2 World Giveaway Tools For Online Contests Market Size by Supported Contest
Entry Mechanism Types (2027-2032)

7.3.3 World Giveaway Tools For Online Contests Market Size Market Share by
Supported Contest Entry Mechanism Types (2027-2032)

8 MARKET ANALYSIS BY APPLICATION

8.1 World Giveaway Tools For Online Contests Market Size Overview by Application:
2021 VS 2025 VS 2032
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8.2 Segment Introduction by Application

8.2.1 Large Enterprises

8.2.2 SMEs
8.3 Market Segment by Application

8.3.1 World Giveaway Tools For Online Contests Market Size by Application
(2021-2026)

8.3.2 World Giveaway Tools For Online Contests Market Size by Application
(2027-2032)

8.3.3 World Giveaway Tools For Online Contests Market Size Market Share by
Application (2021-2032)

9 COMPANY PROFILES

9.1 Gleam

9.1.1 Gleam Details

9.1.2 Gleam Major Business

9.1.3 Gleam Giveaway Tools For Online Contests Product and Services

9.1.4 Gleam Giveaway Tools For Online Contests Revenue, Gross Margin and Market
Share (2021-2026)

9.1.5 Gleam Recent Developments/Updates

9.1.6 Gleam Competitive Strengths & Weaknesses
9.2 Woobox

9.2.1 Woobox Details

9.2.2 Woobox Major Business

9.2.3 Woobox Giveaway Tools For Online Contests Product and Services

9.2.4 Woobox Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.2.5 Woobox Recent Developments/Updates

9.2.6 Woobox Competitive Strengths & Weaknesses
9.3 ShortStack

9.3.1 ShortStack Details

9.3.2 ShortStack Major Business

9.3.3 ShortStack Giveaway Tools For Online Contests Product and Services

9.3.4 ShortStack Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.3.5 ShortStack Recent Developments/Updates

9.3.6 ShortStack Competitive Strengths & Weaknesses
9.4 Easypromos

9.4.1 Easypromos Details
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9.4.2 Easypromos Major Business

9.4.3 Easypromos Giveaway Tools For Online Contests Product and Services

9.4.4 Easypromos Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.4.5 Easypromos Recent Developments/Updates

9.4.6 Easypromos Competitive Strengths & Weaknesses
9.5 ViralSweep

9.5.1 ViralSweep Details

9.5.2 ViralSweep Major Business

9.5.3 ViralSweep Giveaway Tools For Online Contests Product and Services

9.5.4 ViralSweep Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.5.5 ViralSweep Recent Developments/Updates

9.5.6 ViralSweep Competitive Strengths & Weaknesses
9.6 Wishpond

9.6.1 Wishpond Details

9.6.2 Wishpond Major Business

9.6.3 Wishpond Giveaway Tools For Online Contests Product and Services

9.6.4 Wishpond Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.6.5 Wishpond Recent Developments/Updates

9.6.6 Wishpond Competitive Strengths & Weaknesses
9.7 Votigo

9.7.1 Votigo Details

9.7.2 Votigo Major Business

9.7.3 Votigo Giveaway Tools For Online Contests Product and Services

9.7.4 Votigo Giveaway Tools For Online Contests Revenue, Gross Margin and Market
Share (2021-2026)

9.7.5 Votigo Recent Developments/Updates

9.7.6 Votigo Competitive Strengths & Weaknesses
9.8 Qualifio

9.8.1 Qualifio Details

9.8.2 Qualifio Major Business

9.8.3 Qualifio Giveaway Tools For Online Contests Product and Services

9.8.4 Qualifio Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.8.5 Qualifio Recent Developments/Updates

9.8.6 Qualifio Competitive Strengths & Weaknesses
9.9 SweepWidget
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9.9.1 SweepWidget Details

9.9.2 SweepWidget Major Business

9.9.3 SweepWidget Giveaway Tools For Online Contests Product and Services

9.9.4 SweepWidget Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.9.5 SweepWidget Recent Developments/Updates

9.9.6 SweepWidget Competitive Strengths & Weaknesses
9.10 RafflePress

9.10.1 RafflePress Details

9.10.2 RafflePress Major Business

9.10.3 RafflePress Giveaway Tools For Online Contests Product and Services

9.10.4 RafflePress Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.10.5 RafflePress Recent Developments/Updates

9.10.6 RafflePress Competitive Strengths & Weaknesses
9.11 Woorise

9.11.1 Woorise Details

9.11.2 Woorise Major Business

9.11.3 Woorise Giveaway Tools For Online Contests Product and Services

9.11.4 Woorise Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.11.5 Woorise Recent Developments/Updates

9.11.6 Woorise Competitive Strengths & Weaknesses
9.12 Outgrow

9.12.1 Outgrow Details

9.12.2 Outgrow Major Business

9.12.3 Outgrow Giveaway Tools For Online Contests Product and Services

9.12.4 Outgrow Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.12.5 Outgrow Recent Developments/Updates

9.12.6 Outgrow Competitive Strengths & Weaknesses
9.13 UpViral

9.13.1 UpViral Details

9.13.2 UpViral Major Business

9.13.3 UpViral Giveaway Tools For Online Contests Product and Services

9.13.4 UpViral Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.13.5 UpViral Recent Developments/Updates

9.13.6 UpViral Competitive Strengths & Weaknesses
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9.14 KickoffLabs

9.14.1 KickoffLabs Details

9.14.2 KickoffLabs Major Business

9.14.3 KickoffLabs Giveaway Tools For Online Contests Product and Services

9.14.4 KickoffLabs Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.14.5 KickoffLabs Recent Developments/Updates

9.14.6 KickoffLabs Competitive Strengths & Weaknesses
9.15 VYPER

9.15.1 VYPER Details

9.15.2 VYPER Major Business

9.15.3 VYPER Giveaway Tools For Online Contests Product and Services

9.15.4 VYPER Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.15.5 VYPER Recent Developments/Updates

9.15.6 VYPER Competitive Strengths & Weaknesses
9.16 KingSumo

9.16.1 KingSumo Details

9.16.2 KingSumo Major Business

9.16.3 KingSumo Giveaway Tools For Online Contests Product and Services

9.16.4 KingSumo Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.16.5 KingSumo Recent Developments/Updates

9.16.6 KingSumo Competitive Strengths & Weaknesses
9.17 PromoSimple

9.17.1 PromoSimple Details

9.17.2 PromoSimple Major Business

9.17.3 PromoSimple Giveaway Tools For Online Contests Product and Services

9.17.4 PromoSimple Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.17.5 PromoSimple Recent Developments/Updates

9.17.6 PromoSimple Competitive Strengths & Weaknesses
9.18 Upland Second Street

9.18.1 Upland Second Street Details

9.18.2 Upland Second Street Major Business

9.18.3 Upland Second Street Giveaway Tools For Online Contests Product and
Services

9.18.4 Upland Second Street Giveaway Tools For Online Contests Revenue, Gross
Margin and Market Share (2021-2026)
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9.18.5 Upland Second Street Recent Developments/Updates

9.18.6 Upland Second Street Competitive Strengths & Weaknesses
9.19 Dot.vu

9.19.1 Dot.vu Details

9.19.2 Dot.vu Major Business

9.19.3 Dot.vu Giveaway Tools For Online Contests Product and Services

9.19.4 Dot.vu Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.19.5 Dot.vu Recent Developments/Updates

9.19.6 Dot.vu Competitive Strengths & Weaknesses
9.20 Socialman

9.20.1 Socialman Details

9.20.2 Socialman Major Business

9.20.3 Socialman Giveaway Tools For Online Contests Product and Services

9.20.4 Socialman Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.20.5 Socialman Recent Developments/Updates

9.20.6 Socialman Competitive Strengths & Weaknesses
9.21 Heyo

9.21.1 Heyo Details

9.21.2 Heyo Major Business

9.21.3 Heyo Giveaway Tools For Online Contests Product and Services

9.21.4 Heyo Giveaway Tools For Online Contests Revenue, Gross Margin and Market
Share (2021-2026)

9.21.5 Heyo Recent Developments/Updates

9.21.6 Heyo Competitive Strengths & Weaknesses
9.22 Strutta

9.22.1 Strutta Details

9.22.2 Strutta Major Business

9.22.3 Strutta Giveaway Tools For Online Contests Product and Services

9.22.4 Strutta Giveaway Tools For Online Contests Revenue, Gross Margin and
Market Share (2021-2026)

9.22.5 Strutta Recent Developments/Updates

9.22.6 Strutta Competitive Strengths & Weaknesses
9.23 Wyng

9.23.1 Wyng Details

9.23.2 Wyng Major Business

9.23.3 Wyng Giveaway Tools For Online Contests Product and Services

9.23.4 Wyng Giveaway Tools For Online Contests Revenue, Gross Margin and Market
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Share (2021-2026)
9.23.5 Wyng Recent Developments/Updates
9.23.6 Wyng Competitive Strengths & Weaknesses
9.24 Judgify
9.24.1 Judgify Details
9.24.2 Judgify Major Business
9.24.3 Judgify Giveaway Tools For Online Contests Product and Services
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