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Abstracts

According to our (Global Info Research) latest study, the global Giveaway Tools For

Online Contests market size was valued at US$ 5270 million in 2025 and is forecast to

a readjusted size of US$ 10998 million by 2032 with a CAGR of 11.0% during review

period.

Giveaway Tools For Online Contests are web-based SaaS platforms, plugins, apps, or

embedded widgets built specifically for brands, creators, marketers, and e-commerce

stores to launch, run, automate, and track online prize giveaways, sweepstakes, raffles,

and viral contests.

These tools eliminate manual entry tracking, random winner picking, and compliance

paperwork. They support multi-channel entry methods (social follows, email signups,

referrals, purchases, comment submissions), enforce official contest rules, handle

random draw selection, manage prize fulfillment, collect participant data, and output

performance analytics. They also help brands boost followers, email lists, website

traffic, and product sales through incentive-based participation.

The market is growing because brands increasingly use giveaways as a low-cost

customer acquisition and engagement method. Tools such as Gleam emphasize email

capture, customer-base growth, social engagement, and user-generated content

collection, while Wishpond positions giveaways as a way to boost social reach and build

email lists.

Another important driver is the shift from simple ?comment-to-win? giveaways to

structured campaigns with landing pages, referral incentives, fraud prevention, official
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rules, analytics, CRM/email integrations, and automated winner selection.

ViralSweep lists features such as official rules generation, contest moderation, real-time

analytics, referral tools, geo-targeting, tracking scripts, and winner selection, showing

how the product category is becoming more enterprise-oriented.

North America is the largest market because of mature e-commerce, high digital

advertising spending, active influencer marketing, and strong use of SaaS marketing

tools.

Europe is a solid market, but GDPR and promotion-law compliance make privacy,

consent management, official rules, and data governance more important. Asia-Pacific

is expected to grow faster than mature markets because of social commerce, mobile-

first users, livestream commerce, creator marketing, and rapid SME digitization. Latin

America and MEA are smaller but growing as brands adopt social promotions and e-

commerce lead-generation tools.

This report is a detailed and comprehensive analysis for global Giveaway Tools For

Online Contests market. Both quantitative and qualitative analyses are presented by

company, by region & country, by Type and by Application. As the market is constantly

changing, this report explores the competition, supply and demand trends, as well as

key factors that contribute to its changing demands across many markets. Company

profiles and product examples of selected competitors, along with market share

estimates of some of the selected leaders for the year 2025, are provided.

Key Features:

Global Giveaway Tools For Online Contests market size and forecasts, in consumption

value ($ Million), 2021-2032

Global Giveaway Tools For Online Contests market size and forecasts by region and

country, in consumption value ($ Million), 2021-2032

Global Giveaway Tools For Online Contests market size and forecasts, by Type and by

Application, in consumption value ($ Million), 2021-2032

Global Giveaway Tools For Online Contests market shares of main players, in revenue

($ Million), 2021-2026

The Primary Objectives in This Report Are:
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To determine the size of the total market opportunity of global and key countries

To assess the growth potential for Giveaway Tools For Online Contests

To forecast future growth in each product and end-use market

To assess competitive factors affecting the marketplace

This report profiles key players in the global Giveaway Tools For Online Contests

market based on the following parameters - company overview, revenue, gross margin,

product portfolio, geographical presence, and key developments. Key companies

covered as a part of this study include Gleam, Woobox, ShortStack, Easypromos,

ViralSweep, Wishpond, Votigo, Qualifio, SweepWidget, RafflePress, etc.

This report also provides key insights about market drivers, restraints, opportunities,

new product launches or approvals.

Market segmentation

Giveaway Tools For Online Contests market is split by Type and by Application. For the

period 2021-2032, the growth among segments provides accurate calculations and

forecasts for Consumption Value by Type and by Application. This analysis can help

you expand your business by targeting qualified niche markets.

Market segment by Type

Cloud-based

On-premises

Market segment by Core Functional Orientation

Entry & Viral Growth Focused Giveaway Tools

Compliance & Sweepstakes Legal-First Tools

E-Commerce Sales-Focused Contest Tools
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Simple Raffle & Lightweight Winner Draw Tools

Custom Landing Page & Campaign Builder Giveaway Platforms

Social Media Native Contest Tools

Market segment by Supported Contest Entry Mechanism Types

Single-Action Simple Entry Tools

Multi-Tier Bonus Entry Viral Tools

Purchase-Locked Entry Tools

User-Generated Content (UGC) Contest Tools

Referral-Only Giveaway Tools

Market segment by Application

Large Enterprises

SMEs

Market segment by players, this report covers

Gleam

Woobox

ShortStack

Easypromos

ViralSweep
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Wishpond

Votigo

Qualifio

SweepWidget

RafflePress

Woorise

Outgrow

UpViral

KickoffLabs

VYPER

KingSumo

PromoSimple

Upland Second Street

Dot.vu

Socialman

Heyo

Strutta

Wyng

Judgify
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Evalato

Award Force

Submittable

Riddle

involve.me

Interact

Typeform

Jotform

AppSorteos

Comment Picker

ExportComments

RandomPicker

Simpliers

OptinMonster

Agorapulse

Fanke Interactive

Weimob Interactive Marketing

EQXIU

Renrenxiu

Youzan Lottery
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Duiba

RabbitPre

OWNLY

Unique Vision

SocialDog Campaign Plus

Conma

Market segment by regions, regional analysis covers

North America (United States, Canada and Mexico)

Europe (Germany, France, UK, Russia, Italy and Rest of Europe)

Asia-Pacific (China, Japan, South Korea, India, Southeast Asia and Rest of Asia-

Pacific)

South America (Brazil, Rest of South America)

Middle East & Africa (Turkey, Saudi Arabia, UAE, Rest of Middle East & Africa)

The content of the study subjects, includes a total of 13 chapters:

Chapter 1, to describe Giveaway Tools For Online Contests product scope,

market overview, market estimation caveats and base year.

Chapter 2, to profile the top players of Giveaway Tools For Online Contests, with

revenue, gross margin, and global market share of Giveaway Tools For Online

Contests from 2021 to 2026.

Chapter 3, the Giveaway Tools For Online Contests competitive situation,

revenue, and global market share of top players are analyzed emphatically by

landscape contrast.
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Chapter 4 and 5, to segment the market size by Type and by Application, with

consumption value and growth rate by Type, by Application, from 2021 to 2032.

Chapter 6, 7, 8, 9, and 10, to break the market size data at the country level,

with revenue and market share for key countries in the world, from 2021 to

2026.and Giveaway Tools For Online Contests market forecast, by regions, by

Type and by Application, with consumption value, from 2027 to 2032.

Chapter 11, market dynamics, drivers, restraints, trends, Porters Five Forces

analysis.

Chapter 12, the key raw materials and key suppliers, and industry chain of

Giveaway Tools For Online Contests.

Chapter 13, to describe Giveaway Tools For Online Contests research findings

and conclusion.
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