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According to our (Global Info Research) latest study, the global Experiential Marketing
Service market size was valued at US$ 3958 million in 2025 and is forecast to a
readjusted size of US$ 6335 million by 2032 with a CAGR of 7.0% during review period.

Experiential marketing has several different names in the marketing industry, such as
XM, experiential brand marketing, engagement marketing, grassroots marketing, or
ground marketing. Experiential marketing is a way for brands to connect with
consumers through experiences. This approach is typically a hands-on experience
designed to encourage individuals to participate and attend an event.

An example of experiential marketing is hosting an event to showcase and highlight a
branded product or service by displaying it and showing it in action. The event can
include fun family activities and unique games to attract interest in the branded
merchandise.

Experiential marketing service industry experts specialize in developing marketing
strategies to highlight brand awareness and create an environment conducive to
customer participation or engagement at an event.

Market Drivers

Boost Brand Awareness

One of the biggest challenges for any brand is boosting overall brand awareness. When
the public is more aware of a brand and its existence, the names associated with that

Global Experiential Marketing Service Market 2026 by Company, Regions, Type and Application, Forecast to 2032


https://marketpublishers.com/report/it-technology/other-ict-n-software/global-experiential-marketing-agency-market-2022-by-company-regions-type-n-application-forecast-to-2028.html

. +357 96 030922
Market Publishers info@marketpublishers.com

brand are more likely to come to mind when they are ready to buy. In fact,
boosting brand awareness through this type of marketing campaign is an excellent way
to increase brand awareness and create a unique opportunity for customers to buy at
that time.

Boost Customer Loyalty

Building a loyal customer base can mean the difference between success and failure for
a business. In order to gain a foothold in any market, brands must not only attract their
target audience, but also create a sales environment that keeps customers happy and
willing to come back and make more purchases in the future. Additionally, loyal
customers are more likely to recommend a brand product or service to their friends,
family, and colleagues. Word-of-mouth advertising remains highly effective, especially
when driven by a loyal customer base.

Boost Engagement

Increasing engagement is at the heart of experiential marketing. When you create a fun
and engaging experience for your customers, they want to interact with the brand and
try it out. This approach is the perfect way to showcase all of the benefits of a product or
service and how it provides a solution to a customer?s problem. Additionally, if done
correctly, this experience will allow customers to enjoy the presentation or event and
build a relationship with the brand.

This report is a detailed and comprehensive analysis for global Experiential Marketing
Service market. Both quantitative and qualitative analyses are presented by company,
by region & country, by Type and by Application. As the market is constantly changing,
this report explores the competition, supply and demand trends, as well as key factors
that contribute to its changing demands across many markets. Company profiles and
product examples of selected competitors, along with market share estimates of some
of the selected leaders for the year 2025, are provided.

Key Features:

Global Experiential Marketing Service market size and forecasts, in consumption value
($ Million), 2021-2032

Global Experiential Marketing Service market size and forecasts by region and country,
in consumption value ($ Million), 2021-2032
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Global Experiential Marketing Service market size and forecasts, by Type and by
Application, in consumption value ($ Million), 2021-2032

Global Experiential Marketing Service market shares of main players, in revenue ($
Million), 2021-2026

The Primary Objectives in This Report Are:

To determine the size of the total market opportunity of global and key countries
To assess the growth potential for Experiential Marketing Service

To forecast future growth in each product and end-use market

To assess competitive factors affecting the marketplace

This report profiles key players in the global Experiential Marketing Service market
based on the following parameters - company overview, revenue, gross margin, product
portfolio, geographical presence, and key developments. Key companies covered as a
part of this study include GMR Marketing, Jack Morton, Sparks Marketing, NVE, Impact
XM, FIRST, Spiro, MKG, On Board Experiential (OBE), Exhibitus, etc.

This report also provides key insights about market drivers, restraints, opportunities,
new product launches or approvals.

Market segmentation
Experiential Marketing Service market is split by Type and by Application. For the period
2021-2032, the growth among segments provides accurate calculations and forecasts
for Consumption Value by Type and by Application. This analysis can help you expand
your business by targeting qualified niche markets.
Market segment by Type

Brand Experience

Product Sampling

Other Service

Market segment by Application
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Large Enterprises

SMEs

Market segment by players, this report covers
GMR Marketing
Jack Morton
Sparks Marketing
NVE
Impact XM
FIRST
Spiro
MKG
On Board Experiential (OBE)
Exhibitus
MAS
Gradien
Factory360
All Terrain
Purity

WINK
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Virtual Because

Holdens Agency

Market segment by regions, regional analysis covers
North America (United States, Canada and Mexico)
Europe (Germany, France, UK, Russia, Italy and Rest of Europe)

Asia-Pacific (China, Japan, South Korea, India, Southeast Asia and Rest of Asia-
Pacific)

South America (Brazil, Rest of South America)
Middle East & Africa (Turkey, Saudi Arabia, UAE, Rest of Middle East & Africa)
The content of the study subjects, includes a total of 13 chapters:

Chapter 1, to describe Experiential Marketing Service product scope, market overview,
market estimation caveats and base year.

Chapter 2, to profile the top players of Experiential Marketing Service, with revenue,
gross margin, and global market share of Experiential Marketing Service from 2021 to
2026.

Chapter 3, the Experiential Marketing Service competitive situation, revenue, and global
market share of top players are analyzed emphatically by landscape contrast.

Chapter 4 and 5, to segment the market size by Type and by Application, with
consumption value and growth rate by Type, by Application, from 2021 to 2032.

Chapter 6, 7, 8, 9, and 10, to break the market size data at the country level, with
revenue and market share for key countries in the world, from 2021 to 2026.and
Experiential Marketing Service market forecast, by regions, by Type and by Application,
with consumption value, from 2027 to 2032.

Chapter 11, market dynamics, drivers, restraints, trends, Porters Five Forces analysis.
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Chapter 12, the key raw materials and key suppliers, and industry chain of Experiential
Marketing Service.

Chapter 13, to describe Experiential Marketing Service research findings and
conclusion.
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Versus 2025 Versus 2032
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1.6.7 Middle East & Africa Experiential Marketing Service Market Size and Prospect
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2 COMPANY PROFILES

2.1 GMR Marketing
2.1.1 GMR Marketing Details
2.1.2 GMR Marketing Major Business
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2.1.3 GMR Marketing Experiential Marketing Service Product and Solutions

2.1.4 GMR Marketing Experiential Marketing Service Revenue, Gross Margin and
Market Share (2021-2026)

2.1.5 GMR Marketing Recent Developments and Future Plans
2.2 Jack Morton

2.2.1 Jack Morton Details

2.2.2 Jack Morton Major Business

2.2.3 Jack Morton Experiential Marketing Service Product and Solutions

2.2.4 Jack Morton Experiential Marketing Service Revenue, Gross Margin and Market
Share (2021-2026)

2.2.5 Jack Morton Recent Developments and Future Plans
2.3 Sparks Marketing
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2.3.3 Sparks Marketing Experiential Marketing Service Product and Solutions

2.3.4 Sparks Marketing Experiential Marketing Service Revenue, Gross Margin and
Market Share (2021-2026)

2.3.5 Sparks Marketing Recent Developments and Future Plans
2.4 NVE

2.4.1 NVE Detalls

2.4.2 NVE Major Business

2.4.3 NVE Experiential Marketing Service Product and Solutions

2.4.4 NVE Experiential Marketing Service Revenue, Gross Margin and Market Share
(2021-2026)

2.4.5 NVE Recent Developments and Future Plans
2.5 Impact XM

2.5.1 Impact XM Details

2.5.2 Impact XM Major Business

2.5.3 Impact XM Experiential Marketing Service Product and Solutions

2.5.4 Impact XM Experiential Marketing Service Revenue, Gross Margin and Market
Share (2021-2026)

2.5.5 Impact XM Recent Developments and Future Plans
2.6 FIRST

2.6.1 FIRST Detalls

2.6.2 FIRST Major Business

2.6.3 FIRST Experiential Marketing Service Product and Solutions

2.6.4 FIRST Experiential Marketing Service Revenue, Gross Margin and Market Share
(2021-2026)

2.6.5 FIRST Recent Developments and Future Plans
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2.7 Spiro

2.7.1 Spiro Details
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2.7.3 Spiro Experiential Marketing Service Product and Solutions
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2.9 On Board Experiential (OBE)

2.9.1 On Board Experiential (OBE) Details

2.9.2 On Board Experiential (OBE) Major Business

2.9.3 On Board Experiential (OBE) Experiential Marketing Service Product and
Solutions
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