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Abstracts

According to our (Global Info Research) latest study, the global Digital Audience

Measurement market size was valued at US$ million in 2024 and is forecast to a

readjusted size of USD million by 2031 with a CAGR of %during review period.

Digital audience measurement is the process of collecting and analyzing data to

understand the behavior of people who interact with digital media, such as websites,

mobile apps, and social media platforms. This information is crucial for businesses and

organizations to understand their target audience, measure the effectiveness of their

marketing campaigns, and make informed decisions about their digital strategy.

Several factors are driving the growth of the digital audience measurement market:

Increasing digital advertising: The digital advertising market is growing, driven by the

growing popularity of mobile devices and social media. This growth is driving the

demand for accurate audience measurement solutions to ensure that ads are reaching

the right people.

Need for cross-platform measurement: Consumers are increasingly consuming media

across multiple platforms, such as smartphones, tablets, and computers. This trend is

creating a need for measurement solutions that can track audience behavior across all

platforms.

Privacy regulations: Privacy regulations, such as GDPR and CCPA, are increasing the

demand for privacy-compliant audience measurement solutions.
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Advancements in technology: Advancements in technology, such as artificial

intelligence and machine learning, are making it possible to collect and analyze data

more effectively. This is leading to more accurate and insightful audience measurement

solutions.

The digital audience measurement market faces several challenges:

Data privacy concerns: Consumers are increasingly concerned about how their data is

collected and used. This is making it more difficult for companies to collect accurate

audience data.

Ad blocking: Ad blocking is on the rise, making it more difficult to reach audiences with

online advertising.

Data fragmentation: Audience data is often fragmented across different platforms and

devices. This makes it difficult to get a complete picture of the audience.

Technological challenges: Keeping up with the latest technological advancements can

be expensive and time-consuming.

Opportunities:

Despite the challenges, the digital audience measurement market presents several

opportunities:

Growth of programmatic advertising: Programmatic advertising growth is creating a

demand for more sophisticated audience measurement solutions that can help

advertisers target the right people with the right ads.

Emergence of new technologies: New technologies, such as artificial intelligence and

machine learning, are creating opportunities for more accurate and insightful audience

measurement.

Expansion into new markets: The digital audience measurement market is still relatively

new, and there is potential for growth in emerging markets.

The digital audience measurement market is a growing market with significant potential.

Companies that can provide accurate, insightful, and privacy-compliant audience

measurement solutions will be well-positioned to capitalize on this growth.
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This report is a detailed and comprehensive analysis for global Digital Audience

Measurement market. Both quantitative and qualitative analyses are presented by

company, by region & country, by Type and by Application. As the market is constantly

changing, this report explores the competition, supply and demand trends, as well as

key factors that contribute to its changing demands across many markets. Company

profiles and product examples of selected competitors, along with market share

estimates of some of the selected leaders for the year 2025, are provided.

Key Features:

Global Digital Audience Measurement market size and forecasts, in consumption value

($ Million), 2020-2031

Global Digital Audience Measurement market size and forecasts by region and country,

in consumption value ($ Million), 2020-2031

Global Digital Audience Measurement market size and forecasts, by Type and by

Application, in consumption value ($ Million), 2020-2031

Global Digital Audience Measurement market shares of main players, in revenue ($

Million), 2020-2025

The Primary Objectives in This Report Are:

To determine the size of the total market opportunity of global and key countries

To assess the growth potential for Digital Audience Measurement

To forecast future growth in each product and end-use market

To assess competitive factors affecting the marketplace

This report profiles key players in the global Digital Audience Measurement market

based on the following parameters - company overview, revenue, gross margin, product

portfolio, geographical presence, and key developments. Key companies covered as a

part of this study include Nielsen, Tubular, YouGov, GeoPoll, Kantar, Comscore, GfK,

RSG Media, PwC, JCDecaux Group, etc.
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This report also provides key insights about market drivers, restraints, opportunities,

new product launches or approvals.

Market segmentation

Digital Audience Measurement market is split by Type and by Application. For the

period 2020-2031, the growth among segments provides accurate calculations and

forecasts for Consumption Value by Type and by Application. This analysis can help

you expand your business by targeting qualified niche markets.

Market segment by Type

Site-centric

User-centric

Market segment by Application

Advertisers

Media Agency

Others

Market segment by players, this report covers

Nielsen

Tubular

YouGov

GeoPoll

Kantar

Comscore
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GfK

RSG Media

PwC

JCDecaux Group

Contentsquare

Ipsos

Quividi

Market segment by regions, regional analysis covers

North America (United States, Canada and Mexico)

Europe (Germany, France, UK, Russia, Italy and Rest of Europe)

Asia-Pacific (China, Japan, South Korea, India, Southeast Asia and Rest of Asia-

Pacific)

South America (Brazil, Rest of South America)

Middle East & Africa (Turkey, Saudi Arabia, UAE, Rest of Middle East & Africa)

The content of the study subjects, includes a total of 13 chapters:

Chapter 1, to describe Digital Audience Measurement product scope, market overview,

market estimation caveats and base year.

Chapter 2, to profile the top players of Digital Audience Measurement, with revenue,

gross margin, and global market share of Digital Audience Measurement from 2020 to

2025.

Chapter 3, the Digital Audience Measurement competitive situation, revenue, and global
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market share of top players are analyzed emphatically by landscape contrast.

Chapter 4 and 5, to segment the market size by Type and by Application, with

consumption value and growth rate by Type, by Application, from 2020 to 2031

Chapter 6, 7, 8, 9, and 10, to break the market size data at the country level, with

revenue and market share for key countries in the world, from 2020 to 2025.and Digital

Audience Measurement market forecast, by regions, by Type and by Application, with

consumption value, from 2026 to 2031.

Chapter 11, market dynamics, drivers, restraints, trends, Porters Five Forces analysis.

Chapter 12, the key raw materials and key suppliers, and industry chain of Digital

Audience Measurement.

Chapter 13, to describe Digital Audience Measurement research findings and

conclusion.
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