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The global Cultural and Tourism Real Estate market size is expected to reach $ 62677
million by 2032, rising at a market growth of 3.2% CAGR during the forecast period
(2026-2032).

Cultural and Tourism Real Estate refers to real estate development and operation
models that integrate tourism attractions, cultural content, accommodation,
entertainment, retail, leisure, residential functions, and supporting commercial facilities
within a destination-oriented development. Unlike conventional residential or
commercial property, cultural and tourism real estate relies on tourism traffic,
destination branding, cultural intellectual property, and long-term operation to enhance
land and property value. Typical projects include theme park resorts, integrated resorts,
cultural tourism complexes, resort communities, leisure destinations, scenic-area
supporting developments, and mixed-use tourism towns. The market scope covers
project planning, land development, construction, property sales or leasing, hotel and
resort operations, attraction management, commercial retail, entertainment services,
and related destination operations.

Key Findings
Destination resorts remain a major development format globally
Theme parks anchor many large tourism property developments

Operating income is becoming more important than property sales
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Family leisure demand supports integrated tourism destination
development

Asset-light models are expanding among leading international operators

Market Trends

The industry is moving toward integrated destination development, stronger intellectual-
property content, immersive experiences, and digitalized visitor services. Large projects
increasingly combine theme parks, cultural attractions, hotels, resorts, shopping, dining,
performances, sports, exhibitions, and vacation properties to extend visitor stay and
increase per-capita spending. Brand licensing and entertainment IP are becoming
important tools for creating differentiated destinations, while local cultural resources are
increasingly incorporated into architecture, performances, exhibitions, and tourism
products. At the same time, asset-light models, management contracts, franchising,
licensing, and joint ventures are becoming more common as operators seek to expand
brand presence while reducing heavy capital expenditure.

Market Dynamics

Cultural and tourism real estate is influenced by both real estate cycles and tourism
consumption cycles, creating a more complex operating environment than conventional
property development. Project returns are affected by land acquisition costs,
construction investment, financing conditions, visitor traffic, hotel occupancy, ticket
revenue, commercial leasing, retail consumption, and residential or vacation property
sales. Large destination projects generally require substantial upfront investment and
long development periods, while operating income may take several years to stabilize.
The sector therefore favors developers and operators with strong financing capabilities,
destination planning expertise, tourism operations experience, and the ability to
coordinate multiple business formats.

Drivers

Growth is primarily supported by rising leisure and vacation consumption, increasing
demand for family-oriented travel, urban residents seeking short-haul tourism
experiences, and continued investment in destination infrastructure. Theme parks,
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cultural attractions, resorts, hotels, and experiential retail can generate sustained visitor
traffic and create demand for surrounding accommodation, commercial facilities, and
vacation properties. Public-sector investment in transportation, tourism infrastructure,
regional revitalization, and cultural projects also supports new developments. In
addition, the expansion of entertainment brands and intellectual property into physical
destinations helps developers create differentiated tourism products and improve
customer recognition.

Restraints

The industry faces constraints from high capital requirements, long payback periods,
complex land development processes, and strong dependence on sustained visitor
demand. Large-scale projects may require significant spending on land, infrastructure,
attractions, hotels, landscaping, and supporting commercial facilities before generating
stable cash flow. Projects that rely excessively on property sales but lack high-quality
tourism content may encounter declining attractiveness after initial development.
Seasonal demand, economic fluctuations, changes in consumer confidence, and
competition from alternative leisure destinations can also affect visitor volumes and
project profitability. Financing discipline and realistic demand forecasting are therefore
critical.

Opportunities

Major opportunities are emerging in integrated resorts, family-oriented tourism
destinations, cultural IP-based projects, wellness resorts, outdoor recreation, sports
tourism, and regional destination redevelopment. Existing tourism assets also provide
opportunities for renovation, repositioning, and operational enhancement rather than
entirely new construction. Developers can improve returns by combining hotels,
attractions, retail, entertainment, vacation residences, membership products, and event
operations. Asset-light expansion represents another important opportunity, allowing
established operators to provide brand licensing, planning, management, and
operational services to third-party property owners while reducing direct capital
exposure.

Challenges
The main challenges include maintaining long-term visitor attractiveness, controlling
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development costs, balancing real estate development with tourism operations, and
managing large multi-format projects. Tourism destinations require continuous
investment in new attractions, events, cultural content, maintenance, and marketing to
encourage repeat visits. Poor coordination between hotels, attractions, retail, residential
products, and transportation systems can reduce the overall destination experience.
Developers also face difficulty accurately forecasting visitor volumes and consumption
levels over long investment cycles. In addition, projects must adapt to changing
consumer preferences, digital entertainment competition, environmental requirements,
and increasingly sophisticated expectations for service quality.

Industry Chain Analysis

The upstream industry chain includes land development, architecture and engineering,
construction contractors, attraction equipment manufacturers, landscape design,
cultural content providers, entertainment IP owners, hotel equipment suppliers, digital
technology providers, and financing institutions. The midstream consists of cultural
tourism developers, real estate developers, theme park operators, resort operators,
hotel groups, integrated leisure companies, and destination management companies.
Downstream demand comes from tourists, families, vacation consumers, business
travelers, event participants, retail tenants, residential buyers, and institutional investors.
Governments and local tourism authorities also play important roles through
infrastructure investment, planning approval, destination promotion, and public cultural
resources.

Value Chain Analysis

Value creation extends from land acquisition and project planning to development,
construction, attraction operation, hotel management, commercial leasing, property
sales, and long-term asset management. Early-stage value is generated through
planning, land development, and project positioning, while operating-stage value
increasingly depends on visitor traffic, occupancy, ticketing, food and beverage, retalil,
entertainment, and commercial rental income. Mature operators can further capture
value through brand licensing, management fees, franchise income, membership
programs, events, and intellectual-property commercialization. The strongest projects
typically combine multiple revenue streams, reducing dependence on a single property-
sales model and improving the stability of long-term cash flow.
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Segment Insights

By operating model, the Cultural and Tourism Real Estate market can be segmented
into Self-operated, Franchise & Licensing, and Management Contract. Self-operated
projects are developed and directly operated by the asset owner or developer, providing
stronger control over branding, service standards, customer experience, and operating
revenue, but requiring greater capital investment and professional operating
capabilities. Franchise & Licensing allows property owners to introduce established
tourism, entertainment, hotel, or cultural brands and intellectual property while retaining
ownership and part of the operational responsibility, enabling faster market entry and
stronger brand recognition. Management Contract refers to third-party professional
operators managing tourism properties on behalf of owners and receiving management
fees or performance-based compensation, which helps asset owners access
professional operating expertise while reducing the need to build their own management
teams.

Downstream Market Opportunities

Family leisure travelers represent one of the most important customer groups because
cultural tourism projects increasingly combine attractions, hotels, restaurants, retalil,
performances, and educational experiences suitable for multi-generational travel.
Holiday and vacation travelers create opportunities for resort hotels, vacation
residences, wellness facilities, outdoor recreation, and destination retail. Business and
MICE demand can support integrated resorts with convention centers, hotels,
restaurants, and entertainment facilities. Longer visitor stays and higher secondary
spending provide significant opportunities for operators to expand revenue beyond
admission tickets through accommodation, food and beverage, shopping, events,
memberships, and branded merchandise.

Regional Insights

North America has a mature destination entertainment and resort industry supported by
globally recognized theme park, hotel, and integrated resort operators. Europe
combines historical and cultural resources with established leisure attractions and
destination resort developments. Asia Pacific is an important growth region, supported
by large urban populations, rising leisure consumption, expanding theme park
investment, and continuing tourism infrastructure development in China, Japan, South
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Korea, and Southeast Asia. The Middle East is developing large-scale integrated
tourism and entertainment destinations as part of economic diversification strategies,
while selected markets in Latin America and Africa offer opportunities around resort
tourism, natural attractions, and regional leisure destinations.

Competitive Landscape Analysis

The competitive landscape includes global entertainment groups, theme park operators,
hotel companies, integrated resort groups, and large real estate developers with cultural
tourism portfolios. Representative international participants include The Walt Disney
Company, LEGO Group, Merlin Entertainments, Six Flags Entertainment Corporation,
Marriott International, InterContinental Hotels Group, MGM Resorts International,
Kerzner International, and major destination resort operators. Chinese participants
include OCT Group, Sunac China, Wanda Group, Country Garden, Aranya, Fantawild,
Chimelong Group, and other large cultural tourism developers. Competition increasingly
centers on destination IP, visitor traffic generation, project operation, hotel and
commercial integration, financing capability, brand recognition, and long-term asset
management rather than land development scale alone.

Report Scope

This report studies the global Cultural and Tourism Real Estate demand, key
companies, and key regions.

This report is a detailed and comprehensive analysis of the world market for Cultural
and Tourism Real Estate, and provides market size (US$ million) and Year-over-Year
(YoY) growth, considering 2025 as the base year. This report explores demand trends
and competition, as well as details the characteristics of Cultural and Tourism Real
Estate that contribute to its increasing demand across many markets.

Highlights and key features of the study
Global Cultural and Tourism Real Estate total market, 2021-2032, (USD Million)

Global Cultural and Tourism Real Estate total market by region & country,
CAGR, 2021-2032, (USD Million)
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U.S. VS China: Cultural and Tourism Real Estate total market, key domestic
companies, and share, (USD Million)

Global Cultural and Tourism Real Estate revenue by player, revenue and market
share 2021-2026, (USD Million)

Global Cultural and Tourism Real Estate total market by Type, CAGR,
2021-2032, (USD Million)

Global Cultural and Tourism Real Estate total market by Application, CAGR,
2021-2032, (USD Million)

This report profiles major players in the global Cultural and Tourism Real Estate market
based on the following parameters - company overview, revenue, gross margin, product
portfolio, geographical presence, and key developments. Key companies covered as a
part of this study include The Walt Disney Company, LEGO Group, Merlin
Entertainments, Six Flags Entertainment Corporation, Caesars Entertainment
Corporation, InterContinental Hotels Group, Marriott International, MGM Resorts
International, Sun International Group, Kerzner International, etc.

This report also provides key insights about market drivers, restraints, opportunities,
new product launches or approvals.

Stakeholders would have ease in decision-making through various strategy matrices

used in analyzing the world Cultural and Tourism Real Estate market

Detailed Segmentation:
Each section contains quantitative market data including market by value (US$
Millions), by player, by regions, by Type, and by Application. Data is given for the years

2021-2032 by year with 2025 as the base year, 2026 as the estimate year, and
2027-2032 as the forecast year.

Global Cultural and Tourism Real Estate Market, By Region:
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United States
China
Europe
Japan

South Korea
ASEAN

India

Rest of World

Market Segmentation

Global Cultural and Tourism Real Estate Market, Segmentation by
Type:

Cultural Theme Parks
Resort
Cultural Arts District

Others

Global Cultural and Tourism Real Estate Market, Segmentation by
Business Mode:

Self-operated

Franchise & Licensing
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Management Contract

Global Cultural and Tourism Real Estate Market, Segmentation by
ltem:

Admission & Attractions
Accommodation & F&B

Retail & Other Services

Global Cultural and Tourism Real Estate Market, Segmentation by
Application:

Family & Parent-child
Leisure & Vacation Travelers

Business & MICE Travelers

Companies Profiled:
The Walt Disney Company
LEGO Group
Merlin Entertainments
Six Flags Entertainment Corporation
Caesars Entertainment Corporation
InterContinental Hotels Group

Marriott International
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MGM Resorts International
Sun International Group
Kerzner International
Universal Studios Hollywood
OCT Group

Sunac China Holdings Limited
Dalian Wanda Group

Country Garden Real Estate Group
Anaya Holdings Group
Fantawild Holdings Inc
Guangzhou Chimelong Group

Century Golden

Key Questions Answered

1. How big is the global Cultural and Tourism Real Estate market?

2. What is the demand of the global Cultural and Tourism Real Estate market?

3. What is the year over year growth of the global Cultural and Tourism Real Estate
market?

4. What is the total value of the global Cultural and Tourism Real Estate market?

5. Who are the Major Players in the global Cultural and Tourism Real Estate market?
6. What are the growth factors driving the market demand?
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1 SUPPLY SUMMARY

1.1 Cultural and Tourism Real Estate Introduction
1.2 World Cultural and Tourism Real Estate Market Size & Forecast (2021 & 2025 &
2032)
1.3 World Cultural and Tourism Real Estate Total Market by Region (by Headquarter
Location)

1.3.1 World Cultural and Tourism Real Estate Market Size by Region (2021-2032), (by
Headquarter Location)

1.3.2 United States Based Company Cultural and Tourism Real Estate Revenue
(2021-2032)

1.3.3 China Based Company Cultural and Tourism Real Estate Revenue (2021-2032)

1.3.4 Europe Based Company Cultural and Tourism Real Estate Revenue (2021-2032)

1.3.5 Japan Based Company Cultural and Tourism Real Estate Revenue (2021-2032)

1.3.6 South Korea Based Company Cultural and Tourism Real Estate Revenue
(2021-2032)

1.3.7 ASEAN Based Company Cultural and Tourism Real Estate Revenue
(2021-2032)

1.3.8 India Based Company Cultural and Tourism Real Estate Revenue (2021-2032)
1.4 Market Drivers, Restraints and Trends

1.4.1 Cultural and Tourism Real Estate Market Drivers

1.4.2 Factors Affecting Demand

1.4.3 Major Market Trends

2 DEMAND SUMMARY

2.1 World Cultural and Tourism Real Estate Consumption Value (2021-2032)
2.2 World Cultural and Tourism Real Estate Consumption Value by Region

2.2.1 World Cultural and Tourism Real Estate Consumption Value by Region
(2021-2026)

2.2.2 World Cultural and Tourism Real Estate Consumption Value Forecast by Region
(2027-2032)
2.3 United States Cultural and Tourism Real Estate Consumption Value (2021-2032)
2.4 China Cultural and Tourism Real Estate Consumption Value (2021-2032)
2.5 Europe Cultural and Tourism Real Estate Consumption Value (2021-2032)
2.6 Japan Cultural and Tourism Real Estate Consumption Value (2021-2032)
2.7 South Korea Cultural and Tourism Real Estate Consumption Value (2021-2032)
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2.8 ASEAN Cultural and Tourism Real Estate Consumption Value (2021-2032)
2.9 India Cultural and Tourism Real Estate Consumption Value (2021-2032)

3 WORLD CULTURAL AND TOURISM REAL ESTATE COMPANIES COMPETITIVE
ANALYSIS

3.1 World Cultural and Tourism Real Estate Revenue by Player (2021-2026)
3.2 Industry Rank and Concentration Rate (CR)
3.2.1 Global Cultural and Tourism Real Estate Industry Rank of Major Players
3.2.2 Global Concentration Ratios (CR4) for Cultural and Tourism Real Estate in 2025
3.2.3 Global Concentration Ratios (CR8) for Cultural and Tourism Real Estate in 2025
3.3 Cultural and Tourism Real Estate Company Evaluation Quadrant
3.4 Cultural and Tourism Real Estate Market: Overall Company Footprint Analysis
3.4.1 Cultural and Tourism Real Estate Market: Region Footprint
3.4.2 Cultural and Tourism Real Estate Market: Company Product Type Footprint
3.4.3 Cultural and Tourism Real Estate Market: Company Product Application
Footprint
3.5 Competitive Environment
3.5.1 Historical Structure of the Industry
3.5.2 Barriers of Market Entry
3.5.3 Factors of Competition
3.6 Mergers & Acquisitions Activity

4 UNITED STATES VS CHINA VS REST OF WORLD (BY HEADQUARTER
LOCATION)

4.1 United States VS China: Cultural and Tourism Real Estate Revenue Comparison
(by Headquarter Location)

4.1.1 United States VS China: Cultural and Tourism Real Estate Revenue Comparison
(2021 & 2025 & 2032) (by Headquarter Location)

4.1.2 United States VS China: Cultural and Tourism Real Estate Revenue Market
Share Comparison (2021 & 2025 & 2032)
4.2 United States Based Companies VS China Based Companies: Cultural and Tourism
Real Estate Consumption Value Comparison

4.2.1 United States VS China: Cultural and Tourism Real Estate Consumption Value
Comparison (2021 & 2025 & 2032)

4.2.2 United States VS China: Cultural and Tourism Real Estate Consumption Value
Market Share Comparison (2021 & 2025 & 2032)
4.3 United States Based Cultural and Tourism Real Estate Companies and Market
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Share, 2021-2026

4.3.1 United States Based Cultural and Tourism Real Estate Companies,
Headquarters (States, Country)

4.3.2 United States Based Companies Cultural and Tourism Real Estate Revenue,
(2021-2026)
4.4 China Based Companies Cultural and Tourism Real Estate Revenue and Market
Share, 2021-2026

4.4.1 China Based Cultural and Tourism Real Estate Companies, Company
Headquarters (Province, Country)

4.4.2 China Based Companies Cultural and Tourism Real Estate Revenue,
(2021-2026)
4.5 Rest of World Based Cultural and Tourism Real Estate Companies and Market
Share, 2021-2026

4.5.1 Rest of World Based Cultural and Tourism Real Estate Companies,
Headquarters (Province, Country)

4.5.2 Rest of World Based Companies Cultural and Tourism Real Estate Revenue
(2021-2026)

5 MARKET ANALYSIS BY TYPE

5.1 World Cultural and Tourism Real Estate Market Size Overview by Type: 2021 VS
2025 VS 2032
5.2 Segment Introduction by Type
5.2.1 Cultural Theme Parks
5.2.2 Resort
5.2.3 Cultural Arts District
5.2.4 Others
5.3 Market Segment by Type
5.3.1 World Cultural and Tourism Real Estate Market Size by Type (2021-2026)
5.3.2 World Cultural and Tourism Real Estate Market Size by Type (2027-2032)
5.3.3 World Cultural and Tourism Real Estate Market Size Market Share by Type
(2027-2032)

6 MARKET ANALYSIS BY BUSINESS MODE

6.1 World Cultural and Tourism Real Estate Market Size Overview by Business Mode:
2021 VS 2025 VS 2032
6.2 Segment Introduction by Business Mode

6.2.1 Self-operated
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6.2.2 Franchise & Licensing

6.2.3 Management Contract
6.3 Market Segment by Business Mode

6.3.1 World Cultural and Tourism Real Estate Market Size by Business Mode
(2021-2026)

6.3.2 World Cultural and Tourism Real Estate Market Size by Business Mode
(2027-2032)

6.3.3 World Cultural and Tourism Real Estate Market Size Market Share by Business
Mode (2027-2032)

7 MARKET ANALYSIS BY ITEM

7.1 World Cultural and Tourism Real Estate Market Size Overview by Item: 2021 VS
2025 VS 2032
7.2 Segment Introduction by Item
7.2.1 Admission & Attractions
7.2.2 Accommodation & F&B
7.2.3 Retail & Other Services
7.3 Market Segment by Item
7.3.1 World Cultural and Tourism Real Estate Market Size by Item (2021-2026)
7.3.2 World Cultural and Tourism Real Estate Market Size by Item (2027-2032)
7.3.3 World Cultural and Tourism Real Estate Market Size Market Share by Item
(2027-2032)

8 MARKET ANALYSIS BY APPLICATION

8.1 World Cultural and Tourism Real Estate Market Size Overview by Application: 2021
VS 2025 VS 2032
8.2 Segment Introduction by Application
8.2.1 Family & Parent-child
8.2.2 Leisure & Vacation Travelers
8.2.3 Business & MICE Travelers
8.3 Market Segment by Application
8.3.1 World Cultural and Tourism Real Estate Market Size by Application (2021-2026)
8.3.2 World Cultural and Tourism Real Estate Market Size by Application (2027-2032)
8.3.3 World Cultural and Tourism Real Estate Market Size Market Share by
Application (2021-2032)

9 COMPANY PROFILES
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9.1 The Walt Disney Company

9.1.1 The Walt Disney Company Details

9.1.2 The Walt Disney Company Major Business

9.1.3 The Walt Disney Company Cultural and Tourism Real Estate Product and
Services

9.1.4 The Walt Disney Company Cultural and Tourism Real Estate Revenue, Gross
Margin and Market Share (2021-2026)

9.1.5 The Walt Disney Company Recent Developments/Updates

9.1.6 The Walt Disney Company Competitive Strengths & Weaknesses
9.2 LEGO Group

9.2.1 LEGO Group Details

9.2.2 LEGO Group Major Business

9.2.3 LEGO Group Cultural and Tourism Real Estate Product and Services

9.2.4 LEGO Group Cultural and Tourism Real Estate Revenue, Gross Margin and
Market Share (2021-2026)

9.2.5 LEGO Group Recent Developments/Updates

9.2.6 LEGO Group Competitive Strengths & Weaknesses
9.3 Merlin Entertainments

9.3.1 Merlin Entertainments Details

9.3.2 Merlin Entertainments Major Business

9.3.3 Merlin Entertainments Cultural and Tourism Real Estate Product and Services

9.3.4 Merlin Entertainments Cultural and Tourism Real Estate Revenue, Gross Margin
and Market Share (2021-2026)

9.3.5 Merlin Entertainments Recent Developments/Updates

9.3.6 Merlin Entertainments Competitive Strengths & Weaknesses
9.4 Six Flags Entertainment Corporation

9.4.1 Six Flags Entertainment Corporation Details

9.4.2 Six Flags Entertainment Corporation Major Business

9.4.3 Six Flags Entertainment Corporation Cultural and Tourism Real Estate Product
and Services

9.4.4 Six Flags Entertainment Corporation Cultural and Tourism Real Estate Revenue,
Gross Margin and Market Share (2021-2026)

9.4.5 Six Flags Entertainment Corporation Recent Developments/Updates

9.4.6 Six Flags Entertainment Corporation Competitive Strengths & Weaknesses
9.5 Caesars Entertainment Corporation

9.5.1 Caesars Entertainment Corporation Details

9.5.2 Caesars Entertainment Corporation Major Business

9.5.3 Caesars Entertainment Corporation Cultural and Tourism Real Estate Product
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and Services

9.5.4 Caesars Entertainment Corporation Cultural and Tourism Real Estate Revenue,
Gross Margin and Market Share (2021-2026)

9.5.5 Caesars Entertainment Corporation Recent Developments/Updates

9.5.6 Caesars Entertainment Corporation Competitive Strengths & Weaknesses
9.6 InterContinental Hotels Group

9.6.1 InterContinental Hotels Group Details

9.6.2 InterContinental Hotels Group Major Business

9.6.3 InterContinental Hotels Group Cultural and Tourism Real Estate Product and
Services

9.6.4 InterContinental Hotels Group Cultural and Tourism Real Estate Revenue, Gross
Margin and Market Share (2021-2026)

9.6.5 InterContinental Hotels Group Recent Developments/Updates

9.6.6 InterContinental Hotels Group Competitive Strengths & Weaknesses
9.7 Marriott International

9.7.1 Marriott International Details

9.7.2 Marriott International Major Business

9.7.3 Marriott International Cultural and Tourism Real Estate Product and Services

9.7.4 Marriott International Cultural and Tourism Real Estate Revenue, Gross Margin
and Market Share (2021-2026)

9.7.5 Marriott International Recent Developments/Updates

9.7.6 Marriott International Competitive Strengths & Weaknesses
9.8 MGM Resorts International

9.8.1 MGM Resorts International Details

9.8.2 MGM Resorts International Major Business

9.8.3 MGM Resorts International Cultural and Tourism Real Estate Product and
Services

9.8.4 MGM Resorts International Cultural and Tourism Real Estate Revenue, Gross
Margin and Market Share (2021-2026)

9.8.5 MGM Resorts International Recent Developments/Updates

9.8.6 MGM Resorts International Competitive Strengths & Weaknesses
9.9 Sun International Group

9.9.1 Sun International Group Details

9.9.2 Sun International Group Major Business

9.9.3 Sun International Group Cultural and Tourism Real Estate Product and Services

9.9.4 Sun International Group Cultural and Tourism Real Estate Revenue, Gross
Margin and Market Share (2021-2026)

9.9.5 Sun International Group Recent Developments/Updates

9.9.6 Sun International Group Competitive Strengths & Weaknesses
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9.10 Kerzner International

9.10.1 Kerzner International Details

9.10.2 Kerzner International Major Business

9.10.3 Kerzner International Cultural and Tourism Real Estate Product and Services

9.10.4 Kerzner International Cultural and Tourism Real Estate Revenue, Gross Margin
and Market Share (2021-2026)

9.10.5 Kerzner International Recent Developments/Updates

9.10.6 Kerzner International Competitive Strengths & Weaknesses
9.11 Universal Studios Hollywood

9.11.1 Universal Studios Hollywood Details

9.11.2 Universal Studios Hollywood Major Business

9.11.3 Universal Studios Hollywood Cultural and Tourism Real Estate Product and
Services

9.11.4 Universal Studios Hollywood Cultural and Tourism Real Estate Revenue, Gross
Margin and Market Share (2021-2026)

9.11.5 Universal Studios Hollywood Recent Developments/Updates

9.11.6 Universal Studios Hollywood Competitive Strengths & Weaknesses
9.12 OCT Group

9.12.1 OCT Group Details

9.12.2 OCT Group Major Business

9.12.3 OCT Group Cultural and Tourism Real Estate Product and Services

9.12.4 OCT Group Cultural and Tourism Real Estate Revenue, Gross Margin and
Market Share (2021-2026)

9.12.5 OCT Group Recent Developments/Updates

9.12.6 OCT Group Competitive Strengths & Weaknesses
9.13 Sunac China Holdings Limited

9.13.1 Sunac China Holdings Limited Details

9.13.2 Sunac China Holdings Limited Major Business

9.13.3 Sunac China Holdings Limited Cultural and Tourism Real Estate Product and
Services

9.13.4 Sunac China Holdings Limited Cultural and Tourism Real Estate Revenue,
Gross Margin and Market Share (2021-2026)

9.13.5 Sunac China Holdings Limited Recent Developments/Updates
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