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Abstracts

This report analyzes the worldwide markets for Women's and Girls' Clothing in US$

Million by the following Product Segments: Women's and Girls' Dresses, Women's and

Girls' Suits & Coats, Women's and Girls' Blouses & Shirts, Women's and Girls' Slacks &

Trousers, Women's and Girls' Underwear and Nightwear, and Women's and Girls' Other

Garments. The report provides separate comprehensive analytics for the US, Canada,

Japan, Europe, Asia-Pacific, Middle East, Latin America, and Rest of World. Annual

estimates and forecasts are provided for the period 2014 through 2020. Also, a seven-

year historic analysis is provided for these markets. Market data and analytics are

derived from primary and secondary research. Company profiles are primarily based on

public domain information including company URLs. The report profiles 500 companies

including many key and niche players such as -

Amer Sports Corporation

Benetton Group Spa

Berkshire Hathaway

Delta Galil Industries Ltd.

Donna Karan International, Inc.
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Dresses

Coats

Jackets

Coats

Tops

T-Shirts and Sweatshirts

Blouses

Sweaters

Bottoms

Skirts

Shorts

Jeans

Slacks

Sweat Pants

Underwear and Nightwear

Underwear

Under Garments

Ultra Sheer

Day Sheer/Business Sheer

Silken Sheer

Light Support/Support

Shimmer/Glimmer

Opaques/Tights

Run-Resistant

Brassieres, Bra-Lettes & Bandeaux

Night Wear

Girdles, Corsets and Other Foundation Garments

Panties and Slips

Various Types of Panties

Regular

Control Top

Bodyshaper

Sheer

Home Wear or Loungewear

Hosiery

Other Garments

7. PRODUCT LAUNCHES
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Target Launches Plus-Size Fashion Line

JJS House Unveils Line of Bridesmaids’ Dresses

ExOfficio Introduces Give-N-Go Sport Mesh Underwear

TAVIK Releases Women's Apparel for Spring and Summer

Under Armour Launches Women’s Apparel

GEORGE LOVES Launches Debut Collection for Women

Finery London to Introduce Women’s Wear in the UK

TAVIK Unveils Women's Apparel for Spring and Summer 2015

Marimekko and Banana Republic Launch Capsule Collection

Gapkids Unveils New Children’s Wear Collection

Tommy Hilfiger Unveils Spring 2015 Collection for Women

Tommy Hilfiger to Launch “To Tommy, From Zooey”

Kazo Unveils High Summer 2014 Collection

Craghoppers Unveils Women’s Heritage Apparel

JADE Launches Ethnic Fashion Wear Range

Barbara Casasola Introduces Pre-Fall Collection

Yunes Swathe Launches its Latest Fashion Collection

BIBA Launches the Rangriti Brand

Ellie Kai Introduces Made-to-Order Women’s Fashion Collection

BRAVADA International Unveils Online Superstore

TerraFrog Introduces Yoga Collection

Shutt Velo Rapide Unveils Women’s Collection

Aventura Clothing Unveiled the 2014 Aventura Ambassador Family

PACT Launches Organic Cotton Apparel

Jockey Introduces Women’s Loungewear Line

LOLLY Clothing Unveils Fall 2014 Collection

Lou Dalton Unveils Women’s Shirts

Velocio Unveils Cycling Apparel

UnderTech Undercover Unveils Women’s Concealment Tank Top

Bbrautkleid. com Unveils New Empire Wedding Dresses

COBRA PUMA Launches Women’s British Open Apparel

DKNY Unveils Ramadan Capsule Collection

Cake Lingerie Introduces Maternity Range

Tommy Hilfiger Launches Exclusive Girls’ Wear for Ramadan

Pasha Fabrics Unveils Eid Collection for Women

Giovani Woman Launches Evening Wear Collection

G Design Unveils a New Collection of Pants

Curvy Fashionista Unveils Online Store for Plus Size Women’s Clothing

+44 20 8123 2220
info@marketpublishers.com

Women's and Girls' Clothing: Market Research Report

https://marketpublishers.com/report/apparel/womenswear/womens-n-girls-clothing-market-research-report.html


Enamor Unveils Couture Lingerie Collection

Girls With Guns Launches a New Range of Hunting Apparel

Byer California Launches Clothing Range for Young Women
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Meijer Reworks its Massini Line of Sportswear and Accessories

Nubian Skin Unveils Excusive Lingerie for Women of Color

Kmart Launches the 2014 Adam Levine Spring and Summer Collection

Tail Activewear and Chris Evert Introduce Latest Line of Tennis and Active Clothing for

Women

Lidl Launches Women’s Clothing Range

Victoria’s Secret Unveils Women’s Underwear Line

University Girls Apparel Unveils its Fall 2014 Collection

Happy Socks Unveils Underwear Line

Girls' Generation's Star Launches BLANC

Dirty Diana's Clean Clothes Unveils Women's Pullover Dresses Collection

Naked Brand Group to Launch Women's Lingerie Collection

Les Cent Culottes Features Maison Lejaby’s Latest Lingerie Collection

AP for Women to Introduce Mod Lux 2013 Selection

Lindex Introduces The Black Pant Collection

Primark Launches Women’s Wear Autumn/ Winter 2013 Collection

Mezzo Launches Spring and Summer Collection

Santini Introduces New Assortment of Urban Gear for Women

Khaadi Launches New Pret Wear Dresses Selection for Girls

Taankay Introduces Summer Collection 2013 Women and Girl’s Casual Wear Dresses

Target Launches New Online-Only Brands at Target. com

Jockey International Launches JOCKEY Bra

Target Introduces TEVOLIO Bridal Line at Target. com

Jones Group Unveils QMack Brand

Porsche Design Sport and Adidas Launch Designer Sportswear for Women

Levi's Introduces Levi's Revel Jeans for Women with Liquid Shaping Technology

Headhunter Unveils New Line of Women's Swimwear

Denise Cronwall Launches Women's Activewear Holiday Collection
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Stella McCartney Lingerie Launches at Diane’s Lingerie on South Granville
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Alessandra Ambrosio and Silver Sunrise Ink Exclusive Partnership with Cherokee

Charlesbank Capital Partners Acquires OneStopPlus Group

PVH Inks License Agreement with American Essentials and McGregor Industries

Gap Takes Over INTERMIX

PVH Acquires Warnaco Group

Target Canada Announces Exclusive Partnership with Beaver Canoe

PVH and Cutie Pie Baby Ink Licensing Agreement

Macy's Signs Agreement with LIDS Sports Group

Tommy Bahama Takes Over Canadian Business Operations from Jaytex Group
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Gap to Open Old Navy Store in Shanghai

Gap to Establish Old Navy Stores in Japan

9. FOCUS ON SELECT PLAYERS

Women’s and Girls’ Clothing Manufacturers

Amer Sports Corporation (Finland)

Benetton Group Spa (Italy)

Berkshire Hathaway (US)

Fruit of the Loom (US)

Delta Galil Industries Ltd. (Israel)

Donna Karan International, Inc. (US)

Esprit International (US)

Guess, Inc. (US)

Hanesbrands, Inc. (US)

Hugo Boss AG (Germany)

Jockey International, Inc. (US)

Joe Boxer Corp. (US)

Jones Group, Inc. (US)

Kate Spade & Company (US)

Kellwood Company (US)

Levi Strauss & Co. (US)

Limited Stores, LLC (US)

Nike, Inc. (US)

Oshkosh B'Gosh, Inc. (US)

PVH Corporation (US)

Calvin Klein (US)

Tommy Hilfiger Corporation (US)

Ralph Lauren Corporation (US)

Reebok International Ltd. (US)

Sanyo Shokai Co. , Ltd. (Japan)

Triumph International AG (Germany)

VF Corporation (US)

Wacoal Holdings Corp. (Japan)

Women’s and Girls’ Clothing Retailers

Ann Inc. (US)

Ascena Retail Group, Inc. (US)

Bealls Inc. (US)

Chico’s FAS, Inc. (US)
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Christopher & Banks Corporation (US)

Coldwater Creek, Inc. (US)

Destination Maternity Corp. (US)

Escada (Germany)

Embry Holdings Limited (Hong Kong)

Gap, Inc. (US)

The Gymboree Corporation (US)

J. Crew Group, Inc. (US)

J. Jill Group, Inc. (US)

Land’s End, Inc. (US)

Limited Brands, Inc. (US)

Macy's, Inc. (US)

Sears Holdings Corp. (US)

Stein Mart (US)

Target Corp. (US)

The TJX Companies, Inc. (US)

The Talbots, Inc. (US)

Wal-Mart Stores, Inc. (US)

10. GLOBAL MARKET PERSPECTIVE

Table 14. World Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Geographic Region - US, Canada, Japan, Europe, Asia-Pacific (excluding

Japan), Middle East, Latin America and Rest of World Markets Independently Analyzed

with Annual Sales Figures in US$ Million for the Years 2014 through 2020 (includes

corresponding Graph/Chart)

Table 15. World Historic Review for Women’s and Girls’ Clothing by Geographic

Region - US, Canada, Japan, Europe, Asia-Pacific (excluding Japan), Middle East,

Latin America and Rest of World Markets Independently Analyzed with Annual Sales

Figures in US$ Million for the Years 2007 through 2013 (includes corresponding

Graph/Chart)

Table 16. World 14-Year Perspective for Women’s and Girls’ Clothing by Geographic

Region - Percentage Breakdown of Value Sales for US, Canada, Japan, Europe, Asia-

Pacific (excluding Japan), Middle East, Latin America and Rest of World Markets for the

Years 2007, 2015 & 2020 (includes corresponding Graph/Chart)
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Table 17. World Recent Past, Current & Future Analysis for Women’s and Girls’

Dresses by Geographic Region - US, Canada, Japan, Europe, Asia-Pacific (excluding

Japan), Middle East, Latin America and Rest of World Markets Independently Analyzed

with Annual Sales Figures in US$ Million for the Years 2014 through 2020 (includes

corresponding Graph/Chart)

Table 18. World Historic Review for Women’s and Girls’ Dresses by Geographic

Region - US, Canada, Japan, Europe, Asia-Pacific (excluding Japan), Middle East,

Latin America and Rest of World Markets Independently Analyzed with Annual Sales

Figures in US$ Million for the Years 2007 through 2013 (includes corresponding

Graph/Chart)

Table 19. World 14-Year Perspective for Women’s and Girls’ Dresses by Geographic

Region - Percentage Breakdown of Value Sales for US, Canada, Japan, Europe, Asia-

Pacific (excluding Japan), Middle East, Latin America and Rest of World Markets for the

Years 2007, 2015 & 2020 (includes corresponding Graph/Chart)

Table 20. World Recent Past, Current & Future Analysis for Women’s and Girls’ Suits

& Coats by Geographic Region - US, Canada, Japan, Europe, Asia-Pacific (excluding

Japan), Middle East, Latin America and Rest of World Markets Independently Analyzed

with Annual Sales Figures in US$ Million for the Years 2014 through 2020 (includes

corresponding Graph/Chart)

Table 21. World Historic Review for Women’s and Girls’ Suits & Coats by Geographic

Region - US, Canada, Japan, Europe, Asia-Pacific (excluding Japan), Middle East,

Latin America and Rest of World Markets Independently Analyzed with Annual Sales

Figures in US$ Million for the Years 2007 through 2013 (includes corresponding

Graph/Chart)

Table 22. World 14-Year Perspective for Women’s and Girls’ Suits & Coats by

Geographic Region - Percentage Breakdown of Value Sales for US, Canada, Japan,

Europe, Asia-Pacific (excluding Japan), Middle East, Latin America and Rest of World

Markets for the Years 2007, 2015 & 2020 (includes corresponding Graph/Chart)

Table 23. World Recent Past, Current & Future Analysis for Women’s and Girls’

Blouses & Shirts by Geographic Region - US, Canada, Japan, Europe, Asia-Pacific

(excluding Japan), Middle East, Latin America and Rest of World Markets

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)
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Table 24. World Historic Review for Women’s and Girls’ Blouses & Shirts by

Geographic Region - US, Canada, Japan, Europe, Asia-Pacific (excluding Japan),

Middle East, Latin America and Rest of World Markets Independently Analyzed with

Annual Sales Figures in US$ Million for the Years 2007 through 2013 (includes

corresponding Graph/Chart)

Table 25. World 14-Year Perspective for Women’s and Girls’ Blouses & Shirts by

Geographic Region - Percentage Breakdown of Value Sales for US, Canada, Japan,

Europe, Asia-Pacific (excluding Japan), Middle East, Latin America and Rest of World

Markets for the Years 2007, 2015 & 2020 (includes corresponding Graph/Chart)

Table 26. World Recent Past, Current & Future Analysis for Women’s and Girls’

Slacks & Trousers by Geographic Region - US, Canada, Japan, Europe, Asia-Pacific

(excluding Japan), Middle East, Latin America and Rest of World Markets

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 27. World Historic Review for Women’s and Girls’ Slacks & Trousers by

Geographic Region - US, Canada, Japan, Europe, Asia-Pacific (excluding Japan),

Middle East, Latin America and Rest of World Markets Independently Analyzed with

Annual Sales Figures in US$ Million for the Years 2007 through 2013 (includes

corresponding Graph/Chart)

Table 28. World 14-Year Perspective for Women’s and Girls’ Slacks & Trousers by

Geographic Region - Percentage Breakdown of Value Sales for US, Canada, Japan,

Europe, Asia-Pacific (excluding Japan), Middle East, Latin America and Rest of World

Markets for the Years 2007, 2015 & 2020 (includes corresponding Graph/Chart)

Table 29. World Recent Past, Current & Future Analysis for Women’s and Girls’

Underwear & Nightwear by Geographic Region - US, Canada, Japan, Europe, Asia-

Pacific (excluding Japan), Middle East, Latin America and Rest of World Markets

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 30. World Historic Review for Women’s and Girls’ Underwear & Nightwear by

Geographic Region - US, Canada, Japan, Europe, Asia-Pacific (excluding Japan),

Middle East, Latin America and Rest of World Markets Independently Analyzed with

Annual Sales Figures in US$ Million for the Years 2007 through 2013 (includes

corresponding Graph/Chart)
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Table 31. World 14-Year Perspective for Women’s and Girls’ Underwear & Nightwear

by Geographic Region - Percentage Breakdown of Value Sales for US, Canada, Japan,

Europe, Asia-Pacific (excluding Japan), Middle East, Latin America and Rest of World

Markets for the Years 2007, 2015 & 2020 (includes corresponding Graph/Chart)

Table 32. World Recent Past, Current & Future Analysis for Women’s and Girls’ Other

Garments by Geographic Region - US, Canada, Japan, Europe, Asia-Pacific (excluding

Japan), Middle East, Latin America and Rest of World Markets Independently Analyzed

with Annual Sales Figures in US$ Million for the Years 2014 through 2020 (includes

corresponding Graph/Chart)

Table 33. World Historic Review for Women’s and Girls’ Other Garments by

Geographic Region - US, Canada, Japan, Europe, Asia-Pacific (excluding Japan),

Middle East, Latin America and Rest of World Markets Independently Analyzed with

Annual Sales Figures in US$ Million for the Years 2007 through 2013 (includes

corresponding Graph/Chart)

Table 34. World 14-Year Perspective for Women’s and Girls’ Other Garments by

Geographic Region - Percentage Breakdown of Value Sales for US, Canada, Japan,

Europe, Asia-Pacific (excluding Japan), Middle East, Latin America and Rest of World

Markets for the Years 2007, 2015 & 2020 (includes corresponding Graph/Chart)

III. MARKET

1. THE UNITED STATES

A. Market Analysis

Market Overview

Table 35. US Apparel Market (2014): Percentage Share Breakdown of Value Sales for

Children’s Apparel, Men’s Apparel, and Women’s Apparel (includes corresponding

Graph/Chart)

American Women: A Demographic Profile

Table 36. Female Population in the US by Age Group (2014) (includes corresponding

Graph/Chart)
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Attitude is Everything

The Working Class Woman

Middle Age Women: Emerging Growth Driver

Women Aged 55 and Above

America’s Minority Groups

Seasonality and its Impact on Apparel Retail

Menswear Segment Poses Stiff Challenge to Women’s Apparel Market

Table 37. Apparel Market in the US (2015 & 2020): Percentage Share Breakdown of

Value Sales by Segment - Menswear and Women's Wear (includes corresponding

Graph/Chart)

US Manufacturers Shift Production Facilities to Offshore Locations

Low Labor Costs: Business Case for Offshoring of Apparel Manufacturing

Reshoring of Apparel Manufacturing to US Gains Momentum

The Leading Market for Plus-Size Clothing Worldwide

Maternity Wear Market: Positive Prospects in Store

Table 38. Birth Trends in the US: 2006-2015 (includes corresponding Graph/Chart)

Table 39. Pregnancy Rates in the US by Age Group per 1000 Women (includes

corresponding Graph/Chart)

Rise in Working Class Woman - A Business Case for Maternity Apparel Manufacturers

Denim Wear Market: An Overview

Table 40. US Women's Jeans Market (2013): Percentage Share Breakdown of Value

Sales by Retail Channel (includes corresponding Graph/Chart)

Women of All Age Groups Wear Jeans

Table 41. US Denim Jeans Market (2013): Average Number of Jeans Owned by

Women by Age Group - 13-24 Years, 25-34 Years, 35-55 Years, and 56-70 years

(includes corresponding Graph/Chart)
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Premium Denim Wear – A Niche Market

EU Revokes Tariff Hike on Premium Denim Jeans from the US

Hosiery Market in a Transition Phase

Table 42. Women’s Hosiery Purchases in the US (2013): Percentage Share

Breakdown of Value Sales by Age Group (includes corresponding Graph/Chart)

Table 43. Women’s Hosiery Market in the US by Retail Channel (2013): Percentage

Share Breakdown for Mass Merchandisers, Specialty Stores, Off-Price/Factory

Outlets/Warehouse Clubs, Department Stores, National Chains and Others (includes

corresponding Graph/Chart)

Table 44. Departmental Store Sales of Women Hosiery in the US by Category (2013):

Percentage Share Breakdown of Value Sales for Pantyhose, Socks, Stockings, Tights,

and Trouser Socks (includes corresponding Graph/Chart)

Consumers Look for Better Value in their Hosiery Purchases

Sheer Panty Hoses in the Lime Light Yet Again

Table 45. Leading Players in the US Panty Hose/Nylon Market (2014): Percentage

Share Breakdown of Sales for 3M, Accessory Exchange, Dons International,

Hanesbrands, Highland Mills, Kayser-Roth Corp. , Kmart, Private Label, Smith Hosiery,

Spanx, and Others (includes corresponding Graph/Chart)

Table 46. Leading PantyhoseNylon Brands in the US (2013): Percentage Share

Breakdown of Sales for L'eggs Sheer Energy, No Nonsense, Hanes, L'eggs Silken Mist,

Everyday by L'eggs, On the Go, No Nonsense Great Shapes Figure Enhancement, No

Nonsense Essential Basics, Just My Size, Private Label and Others (includes

corresponding Graph/Chart)

Tights & Leggings Gain Popularity

Table 47. Leading Tights Brands in the US (2014): Percentage Share Breakdown for

Danskin Now, Garanimals, Hanes, June & Daisy, L'eggs, Love Your Assets,

NoNonsense, Private Label, and Others (includes corresponding Graph/Chart)
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Shapewear Market: On the Rise

Consolidation Activity Gains Momentum

Swimwear & Intimate Apparel Market: An Insight

Table 48. Swimwear Market in the US (2014): Percentage Share Breakdown of

Revenues for Men's & Boy's Swimwear and Women's & Girls Swimwear (includes

corresponding Graph/Chart)

Table 49. Leading Manufacturers of Underwear, Swimwear and Nightwear in the US

(2013): Percentage Share Breakdown of Value Sales for Fruit of the Loom,

Hanesbrands, Limited Brands, and Others (includes corresponding Graph/Chart)

Table 50. Leading Brands in the US Underwear, Swimwear and Nightwear Market

(2013): Percentage Share Breakdown of Value Sales for Calvin Klein, Fruit of the Loom,

Hanes, Jockey, Maidenform, Nike, Vanity Fair, Victoria's Secret, Wal-Mart, and Others

(includes corresponding Graph/Chart)

Green is in

Cotton – An Essential Economic Indicator

Online & Mobile Retailing Gains Ground

Competitive Landscape

Table 51. Leading Players in the US Women’s and Girls’ Clothing Market (2014):

Percentage Share Breakdown of Revenues for Hanesbrands, VF Corporation, and

Others (includes corresponding Graph/Chart)

Table 52. Leading Women’s Outerwear Brands in the US (2013): Percentage Share

Breakdown of Value Sales for Ann Taylor, Forever 21, Gap, Jones, Nike, Old Navy, Wal-

Mart, and Others (includes corresponding Graph/Chart)

Table 53. Leading Retailers of Women’s Clothing in the US (2013): Percentage Share

Breakdown of Value Sales for Dillard's, J. C. Penney, Kohl's, Lane Bryant, Macy's,

Nordstrom, Ross Stores, Target, Victoria's Secret, Wal-Mart, and Others (includes

corresponding Graph/Chart)

Table 54. Women’s Apparel Sales in the US by Retail Channel (2014): Percentage

Share Breakdown for Department Stores, National Chains, Specialty Stores, Mass
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Merchants, Off-Price Retailers, and Others (includes corresponding Graph/Chart)

Trade Statistics

Table 55. US Exports of Knitted Hosiery (2013): Percentage Breakdown of Value

Exports by Destination Country (includes corresponding Graph/Chart)

Table 56. US Imports of Knitted Hosiery (2013): Percentage Breakdown of Value

Imports by Country of Origin (includes corresponding Graph/Chart)

Knitted (Synthetic Fibre) Swimwear

Table 57. US Exports of Women's and Girl's Knitted Synthetic Fiber Swimwear (2013):

Percentage Share Breakdown of Value Exports by Country of Destination (includes

corresponding Graph/Chart)

Table 58. US Imports of Women's and Girl's Knitted Synthetic Fiber Swimwear (2013):

Percentage Share Breakdown of Value Imports by Country of Origin (includes

corresponding Graph/Chart)

Knitted (Textile) Swimwear

Table 59. US Exports of Women's and Girl's Knitted Textile nes Swimwear (2013):

Percentage Share Breakdown of Value Exports by Country of Destination (includes

corresponding Graph/Chart)

Table 60. US Imports of Women's and Girl's Knitted Textile nes Swimwear (2013):

Percentage Share Breakdown of Value Imports by Country of Origin (includes

corresponding Graph/Chart)

Woven Swimwear

Table 61. US Exports of Women's and Girl's Woven Swimwear (2013): Percentage

Share Breakdown of Value Exports by Country of Destination (includes corresponding

Graph/Chart)
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Table 62. US Imports of Women's and Girl's Woven Swimwear (2013): Percentage

Share Breakdown of Value Imports by Country of Origin (includes corresponding

Graph/Chart)

Strategic Corporate Developments

Product Launches

Leading Manufacturers

Major Retailers

B. Market Analytics

Table 63. US Recent Past, Current & Future Analysis for Women’s and Girls’ Clothing

by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats,

Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s

& Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 64. US Historic Review for Women’s and Girls’ Clothing by Product Segment -

Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s & Girls’

Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’ Underwear

and Nightwear and Women’s & Girls’ Other Garments Independently Analyzed with

Annual Sales Figures in US$ Million for the Years 2007 through 2013 (includes

corresponding Graph/Chart)

Table 65. US 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

2. CANADA

A. Market Analysis

Market Overview

Table 66. Canadian Women's and Girls' Apparel Market (2014): Percentage Breakdown
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for Sales for Women, Girls and Others (includes corresponding Graph/Chart)

Demand for Luxury as well as Cost-Efficient Clothing Gaining Momentum

Canadian Apparel Market

Women’s Wear

Hosiery Market: An Overview

Key Statistics

Table 67. Leading Retail Channels for Women's Clothing in Canada (2014): Percentage

Breakdown by Value Sales for Apparel Specialty Chains, Department Stores, Discount

Stores, Independent Specialty Stores, Sporting Goods/Pro Shops, and Others (includes

corresponding Graph/Chart)

Table 68. Canadian Apparel Market by Retailer (2013): Percentage Breakdown of

Value Sales for Gap, H&M, Mark’s, Moores, Old Navy, Reitman’s, Sears, The Bay,

Walmart, Winners, and Others (includes corresponding Graph/Chart)

Table 69. Canadian Women’s Denim Market by Sales Channel (2014): Percentage

Breakdown of Value Sales for Apparel Specialty Stores, Departmental Stores, Discount

Stores and Others (includes corresponding Graph/Chart)

Table 70. Canadian Lingerie Market by Leading Sales Channel (2014): Percentage

Breakdown by Value for Apparel Specialty Stores, Discount Stores, Departmental

Stores and Others (includes corresponding Graph/Chart)

Trade Scenario

Knitted Hosiery: Trade Scenario

Table 71. Canadian Exports of Knitted Hosiery (2013): Percentage Breakdown of Value

Exports by Destination Country (includes corresponding Graph/Chart)

Table 72. Canadian Imports of Knitted Hosiery (2013): Percentage Breakdown of Value

Imports by Country of Origin (includes corresponding Graph/Chart)

Knitted (Synthetic Fiber) Swimwear
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Table 73. Canadian Exports of Women's and Girl's Knitted Synthetic Fiber Swimwear

(2013): Percentage Share Breakdown of Value Exports by Country of Destination

(includes corresponding Graph/Chart)

Table 74. Canadian Imports of Women's & Girl's Knitted Synthetic Fiber Swimwear

(2013): Percentage Share Breakdown of Value Imports by Country of Origin(includes

corresponding Graph/Chart)

Knitted (Textile) Swimwear

Table 75. Canadian Exports of Women's and Girl's Knitted Textile nes Swimwear

(2013): Percentage Share Breakdown of Value Exports by Country of Destination

(includes corresponding Graph/Chart)

Table 76. Canadian Imports of Women's and Girl's Knitted Textile nes Swimwear

(2013): Percentage Share Breakdown of Value Imports by Country of Origin (includes

corresponding Graph/Chart)

Woven Swimwear

Table 77. Canadian Exports of Women's and Girl's Women Swimwear (2013):

Percentage Share Breakdown of Value Exports in US$ by Country of Destination

(includes corresponding Graph/Chart)

Table 78. Canadian Imports of Women's and Girl's Woven Swimwear (2013):

Percentage Share Breakdown of Value Imports by Country of Origin (includes

corresponding Graph/Chart)

Strategic Corporate Developments

Product Launches

B. Market Analytics

Table 79. Canadian Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &

Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments
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Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 80. Canadian Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 81. Canadian 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

3. JAPAN

A. Market Analysis

Current & Future Analysis

Influence of American Fashion Trends

Influence of Seasons in Women’s Wear Market

Consumer Profile

Table 82. Japanese Apparel Market by Gender (2013): Percentage Breakdown by

Value Sales for Women, Men and Children (includes corresponding Graph/Chart)

Table 83. Key Apparel Types in Japan (2013): Percentage Breakdown of Distribution of

Apparel in Japanese Wardrobes (includes corresponding Graph/Chart)

Table 84. Japanese Clothing Market by Retail Channel (2013): Percentage Breakdown

of Value Sales for Chain Stores, Department Stores, Independent Stores, Internet

Retailers, Off-Price Outlets, Specialty Stores, Street Markets, and Others (includes

corresponding Graph/Chart)

A Peek into Hosiery Market

Strategic Corporate Development

+44 20 8123 2220
info@marketpublishers.com

Women's and Girls' Clothing: Market Research Report

https://marketpublishers.com/report/apparel/womenswear/womens-n-girls-clothing-market-research-report.html


Select Players

B. Market Analytics

Table 85. Japanese Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &

Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 86. Japanese Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 87. Japanese 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

4. EUROPE

A. Market Analysis

Market Overview

Consumer Trends

Young Girls Prefer High Street Shops

Swimwear and Beachwear Market in Europe – An Insight

Table 88. European Market for Swimwear by Gender (2014): Percentage Share

Breakdown of Revenue for Women & Girls, and Men & Boys (includes corresponding

Graph/Chart)

EU Annuls Tariff Hike on Premium Denim Jeans from the US
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EXIM Statistics

Table 89. European Union Imports of Women's and Girl's Swimwear (2013):

Percentage Share Breakdown of Value Imports by Country of Origin (includes

corresponding Graph/Chart)

Table 90. European Union Exports of Women's and Girl's Swimwear (2013):

Percentage Share Breakdown of Value Exports by Destination Country (includes

corresponding Graph/Chart)

Strategic Corporate Development

B. Market Analytics

Table 91. European Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Geographic Region - France, Germany, Italy, UK, Spain, Russia and Rest

of Europe Markets Independently Analyzed with Annual Sales Figures in US$ Million for

the Years 2014 through 2020 (includes corresponding Graph/Chart)

Table 92. European Historic Review for Women’s and Girls’ Clothing by Geographic

Region - France, Germany, Italy, UK, Spain, Russia and Rest of Europe Markets

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2007

through 2013 (includes corresponding Graph/Chart)

Table 93. European 14-Year Perspective for Women’s and Girls’ Clothing by

Geographic Region - Percentage Breakdown of Value Sales for France, Germany, Italy,

UK, Spain, Russia and Rest of Europe Markets for the Years 2007, 2015 & 2020

(includes corresponding Graph/Chart)

Table 94. European Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &

Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 95. European Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &
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Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 96. European 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

4A. FRANCE

A. Market Analysis

Market Overview

Table 97. French Apparel Market (Outerwear) by Gender (2013): Percentage

Breakdown of Value Sales - Women, Men and Children (includes corresponding

Graph/Chart)

B. Market Analytics

Table 98. French Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &

Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 99. French Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)
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Table 100. French 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

4B. GERMANY

A. Market Analysis

Market Overview

Outerwear Market: Online Sales Propel Growth

Table 101. Leading Players in the German Women’s Outerwear Market (2014):

Percentage Share Breakdown of Retail Value Sales for C&A, Gerry Weber Retail, H&M,

and Others (includes corresponding Graph/Chart)

Product Launches

Key Players

B. Market Analytics

Table 102. German Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &

Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 103. German Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 104. German 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,
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Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

4C. ITALY

A. Market Analysis

Market Overview

Competition

Table 105. Leading Players in the Italian Women’s Wear Market (2014): Percentage

Share Breakdown of Retail Value Sales for Gruppo Tessile Miroglio, Max Mara, and

Others (includes corresponding Graph/Chart)

Key Statistics

Table 106. Italian Swimwear Market by Gender (2013): Percentage Share Breakdown

of Volume Sales for Women & Girls, and Men & Boys (includes corresponding

Graph/Chart)

Table 107. Italian Swimwear Market by Gender (2013): Percentage Share Breakdown

of Revenue for Women & Girls, and Men & Boys (includes corresponding Graph/Chart)

Product Launch

Benetton GROUP SpA - A Leading Manufacturer

B. Market Analytics

Table 108. Italian Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &

Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 109. Italian Historic Review for Women’s and Girls’ Clothing by Product
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Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 110. Italian 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

4D. THE UNITED KINGDOM

A. Market Analysis

Market Overview

Table 111. Women's Wear Market in the UK (2014): Percentage Share Breakdown of

Value Sales by Leading Retailers (includes corresponding Graph/Chart)

Trends at a Glance

Girls’ Clothing: A Promising Market

Online Women's Clothing Sales Witnesses Growth

Rising Demand for Women's Plus-size Apparels

Tights for Plus Size Women

Lingerie: Rising Demand towards Larger Sizes

Swimwear Market: An Insight

Table 112. UK Swimwear Market by Gender (2013): Percentage Share Breakdown of

Unit Sales for Women, Men, Girls, Boys (includes corresponding Graph/Chart)

Table 113. UK Swimwear Usage by Activity: Percentage Breakdown of Usage for

Leisure, Sports and Leisure, and Sports (includes corresponding Graph/Chart)

Rising Popularity of Sportswear among Women

Bridalwear Market: A Saturated Market
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Product Launches

B. Market Analytics

Table 114. UK Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &

Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 115. UK Historic Review for Women’s and Girls’ Clothing by Product Segment -

Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s & Girls’

Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’ Underwear

and Nightwear and Women’s & Girls’ Other Garments Independently Analyzed with

Annual Sales Figures in US$ Million for the Years 2007 through 2013 (includes

corresponding Graph/Chart)

Table 116. UK 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

4E. SPAIN

A. Market Analysis

Market Overview

Swimwear Market – An Overview

Table 117. Spanish Swimwear Market by Gender (2013): Percentage Share Breakdown

of Volume Sales for Women & Girls, and Men & Boys (includes corresponding

Graph/Chart)

Table 118. Spanish Swimwear Market by Gender (2013): Percentage Share Breakdown

of Revenues for Women & Girls, and Men & Boys (includes corresponding Graph/Chart)
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B. Market Analytics

Table 119. Spanish Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &

Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 120. Spanish Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 121. Spanish 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

4F. RUSSIA

A. Market Analysis

Market Overview

Hosiery Market – An Overview

Online Retail Boom

B. Market Analytics

Table 122. Russian Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &

Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)
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Table 123. Russian Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 124. Russian 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

4G. REST OF EUROPE

A. Market Analysis

Current & Future Analysis

Austria

Denmark

Netherlands

Table 125. Leading Players in the Dutch Women’s Outerwear Market (2014):

Percentage Share Breakdown of Value Sales for C&A Nederland, Hennes & Mauritz

(H&M), and Others (includes corresponding Graph/Chart)

Table 126. Dutch Swimwear Market by Gender (2013): Percentage Share Breakdown

of Volume Sales for Women & Girls, and Men & Boys (includes corresponding

Graph/Chart)

Table 127. Dutch Swimwear Market by Gender (2013): Percentage Share Breakdown

of Revenue for Women & Girls, and Men & Boys (includes corresponding Graph/Chart)

Switzerland

Portugal

Swimwear Market in Portugal – Gradually Reviving

Turkey

Sweden
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Product Launches

Amer Sports Corporation (Finland) - A Leading Manufacturer

B. Market Analytics

Table 128. Rest of Europe Recent Past, Current & Future Analysis for Women’s and

Girls’ Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’

Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks &

Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other

Garments Independently Analyzed with Annual Sales Figures in US$ Million for the

Years 2014 through 2020 (includes corresponding Graph/Chart)

Table 129. Rest of Europe Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 130. Rest of Europe 14-Year Perspective for Women’s and Girls’ Clothing by

Product Segment - Percentage Breakdown of Value Sales for Women’s & Girls’

Dresses, Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts,

Women’s & Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear

and Women’s & Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes

corresponding Graph/Chart)

5. ASIA-PACIFIC

A. Market Analysis

Market Overview

Product Launch

B. Market Analytics

Table 131. Asia-Pacific Recent Past, Current & Future Analysis for Women’s and

Girls’ Clothing by Geographic Region - China, India and Rest of Asia-Pacific Markets

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)
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Table 132. Asia-Pacific Historic Review for Women’s and Girls’ Clothing by

Geographic Region - China, India and Rest of Asia-Pacific Markets Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 133. Asia-Pacific 14-Year Perspective for Women’s and Girls’ Clothing by

Geographic Region - Percentage Breakdown of Value Sales for China, India and Rest

of Asia-Pacific Markets for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

Table 134. Asia-Pacific Recent Past, Current & Future Analysis for Women’s and

Girls’ Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’

Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks &

Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other

Garments Independently Analyzed with Annual Sales Figures in US$ Million for the

Years 2014 through 2020 (includes corresponding Graph/Chart)

Table 135. Asia-Pacific Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 136. Asia-Pacific 14-Year Perspective for Women’s and Girls’ Clothing by

Product Segment - Percentage Breakdown of Value Sales for Women’s & Girls’

Dresses, Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts,

Women’s & Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear

and Women’s & Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes

corresponding Graph/Chart)

5A. CHINA

A. Market Analysis

China’s Apparel Market: An Overview

Table 137. Chinese Apparel Market by Category (2013): Percentage Breakdown of

Volume Sales for Children's wear, Denim Wear, Jackets, Knitted Underwear, Women’s
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Wear, Men's Shirts, Men's Suits, T-Shirts, Thermal Clothing, Trousers, Woolen Wear

and Others (includes corresponding Graph/Chart)

Table 138. Chinese Clothing Market by Retail Channel (2013): Percentage Breakdown

of Value Sales for Chain Stores, Department Stores, Independent Stores, Internet

Retailers Off-Price Outlets, Specialty Stores, Street Markets, Warehouse Clubs/

Hypermarkets and Others (includes corresponding Graph/Chart)

Women’s & Girls’ Wear Market: Promising Growth in Store

Fashion Conscious Women Transforming Luxury Products Market

Lingerie Sales on the Rise

Table 139. Leading Intimate Wear Brands in China (2014): Percentage Share

Breakdown of Retail Value Sales for Aimer, Cosmo Lady, Embry, Huijie, Yoursun, and

Others (includes corresponding Graph/Chart)

Women Drive Demand for Hosiery Products

Soaring Costs: A Major Concern for Apparel Companies

Potential Opportunities Lure International Players into Women’s Sportswear Market

Domestic Apparel Brands Lead the Pack in Mass Market

Table 140. Leading Manufacturers of Women’s Outerwear in China (2014): Percentage

Share Breakdown of Value Sales by Company (includes corresponding Graph/Chart)

Table 141. Leading Brands of Women’s Outerwear in China (2013): Percentage Share

Breakdown of Value Sales for Adidas, Baleno, Bosideng, Etam, Jeanswest,

Metersbonwe, Ochirly, Only, Semir, Vero Moda, Yishion, and Others (includes

corresponding Graph/Chart)

Table 142. Leading Brands of Women’s Apparel in China (2013): Percentage Share

Breakdown of Sales for E-land, Elegant Prosper, Girdear, Jiuzi, Marisfrolg, Ochirly,

Only, Ports, TeenieWeenie, VeroModa, and Others (includes corresponding

Graph/Chart)

Table 143. Leading Players in the Chinese Maternity Wear Market (2013): Percentage

Share Breakdown of Value Sales for O. C. T. Mami, Tianxiang, Hui Bao, Amery,

Kenlavonne and Others (includes corresponding Graph/Chart)
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E-Retailing Offers New Avenues of Growth

Table 144. Chinese Online Market by Category: 2013 (includes corresponding

Graph/Chart)

Table 145. Chinese Online Apparel Market by Category: 2013 (includes corresponding

Graph/Chart)

Strategic Corporate Developments

HOSA - A Select Player

B. Market Analytics

Table 146. Chinese Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &

Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 147. Chinese Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 148. Chinese 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

5B. INDIA

A. Market Analysis

Current & Future Analysis
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Apparel Industry – An Overview

Table 149. Indian Apparel Market (2013): Percentage Share Breakdown of Value Sales

by Gender - Men, Women and Kids (includes corresponding Graph/Chart)

Women’s And Girls’ Clothing Market

Table 150. Indian Women's Wear Market by Type (2014): Percentage Share

Breakdown by Value for Saree, Salwar Kameez, Innerwear, Blouse/Petticoat,

Sleepwear, Winterwear, Tops/Shirts, Trousers/Skirts and Others (includes

corresponding Graph/Chart)

Ethnic Wear Dominates Women’s Apparel Market

Table 151. Indian Ethnic Wear Market (2014): Percentage Share Breakdown of Value

Sales for Children's Ethnic Wear, Men's Ethnic Wear, and Women's Ethnic Wear

(includes corresponding Graph/Chart)

Surging Popularity of Western Wear

Western Formal Wear for Women: A Small Market

Strong Growth for Plus Size Apparels Market

Innerwear Market in India

Table 152. Indian Innerwear Market (2014): Percentage Share Breakdown of Value

Sales by Category (includes corresponding Graph/Chart)

Leading Brands in Women’s Innerwear Market by Price Segment

Brands & Retailers Look to Expand Penetration of Women’s T-Shirts Market

E-tailers Collaborate with Artisans

Strategic Corporate Developments

B. Market Analytics

Table 153. Indian Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &
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Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 154. Indian Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 155. Indian 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

5C. REST OF ASIA-PACIFIC

A. Market Analysis

Current & Future Analysis

South Korea

Market Overview

Leggings Find Popularity among Korean Women

Indonesia

Women’s and Girls’ Clothing Market Witnesses Growth in Indonesia

Australia

Boom in Online Sales of Women`s Clothing

Rising Sales of Girls’ Clothing

Lingerie Market in Australia: An Overview

Malaysia

Singapore

Thailand

Taiwan

Product Launches

Embry Holdings Limited (Hong Kong) – A Major Retailer

B. Market Analytics
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Table 156. Rest of Asia-Pacific Recent Past, Current & Future Analysis for Women’s

and Girls’ Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s &

Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks &

Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other

Garments Independently Analyzed with Annual Sales Figures in US$ Million for the

Years 2014 through 2020 (includes corresponding Graph/Chart)

Table 157. Rest of Asia-Pacific Historic Review for Women’s and Girls’ Clothing by

Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats,

Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s

& Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2007

through 2013 (includes corresponding Graph/Chart)

Table 158. Rest of Asia-Pacific 14-Year Perspective for Women’s and Girls’ Clothing

by Product Segment - Percentage Breakdown of Value Sales for Women’s & Girls’

Dresses, Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts,

Women’s & Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear

and Women’s & Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes

corresponding Graph/Chart)

6. MIDDLE EAST

A. Market Analysis

Current & Future Analysis

Saudi Arabia

UAE

Plus Size is in

Online Sales of Women’s Clothing Gain Momentum

Swimwear Market: An Overview

Strategic Corporate Development

Delta Galil Industries Ltd. (Israel) - A Key Player

B. Market Analytics
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Table 159. Middle Eastern Recent Past, Current & Future Analysis for Women’s and

Girls’ Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’

Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks &

Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other

Garments Independently Analyzed with Annual Sales Figures in US$ Million for the

Years 2014 through 2020 (includes corresponding Graph/Chart)

Table 160. Middle Eastern Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 161. Middle Eastern 14-Year Perspective for Women’s and Girls’ Clothing by

Product Segment - Percentage Breakdown of Value Sales for Women’s & Girls’

Dresses, Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts,

Women’s & Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear

and Women’s & Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes

corresponding Graph/Chart)

7. LATIN AMERICA

A. Market Analysis

Current & Future Analysis

Strategic Corporate Development

B. Market Analytics

Table 162. Latin American Recent Past, Current & Future Analysis for Women’s and

Girls’ Clothing by Geographic Region - Brazil and Rest of Latin American Markets

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 163. Latin American Historic Review for Women’s and Girls’ Clothing by

Geographic Region - Brazil and Rest of Latin American Markets Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)
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Table 164. Latin American 14-Year Perspective for Women’s and Girls’ Clothing by

Geographic Region - Percentage Breakdown of Value Sales for Brazil and Rest of Latin

American Markets for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

Table 165. Latin American Recent Past, Current & Future Analysis for Women’s and

Girls’ Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’

Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks &

Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other

Garments Independently Analyzed with Annual Sales Figures in US$ Million for the

Years 2014 through 2020 (includes corresponding Graph/Chart)

Table 166. Latin American Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 167. Latin American 14-Year Perspective for Women’s and Girls’ Clothing by

Product Segment - Percentage Breakdown of Value Sales for Women’s & Girls’

Dresses, Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts,

Women’s & Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear

and Women’s & Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes

corresponding Graph/Chart)

7A. BRAZIL

A. Market Analysis

Market Overview

Sales of Plus-Size Clothing on the Rise

Hosiery Market – An Overview

B. Market Analytics

Table 168. Brazilian Recent Past, Current & Future Analysis for Women’s and Girls’

Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits &

Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers,

Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments
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Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2014

through 2020 (includes corresponding Graph/Chart)

Table 169. Brazilian Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 170. Brazilian 14-Year Perspective for Women’s and Girls’ Clothing by Product

Segment - Percentage Breakdown of Value Sales for Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes corresponding

Graph/Chart)

7B. REST OF LATIN AMERICA

A. Market Analysis

Current & Future Analysis

Mexico

Table 171. Mexican Women’s Wear Market (2014): Percentage Share Breakdown of

Retail Value Sales by Leading Players (includes corresponding Graph/Chart)

B. Market Analytics

Table 172. Rest of Latin American Recent Past, Current & Future Analysis for

Women’s and Girls’ Clothing by Product Segment - Women’s & Girls’ Dresses,

Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s &

Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s

& Girls’ Other Garments Independently Analyzed with Annual Sales Figures in US$

Million for the Years 2014 through 2020 (includes corresponding Graph/Chart)

Table 173. Rest of Latin American Historic Review for Women’s and Girls’ Clothing by

Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats,
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Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s

& Girls’ Underwear and Nightwear and Women’s & Girls’ Other Garments

Independently Analyzed with Annual Sales Figures in US$ Million for the Years 2007

through 2013 (includes corresponding Graph/Chart)

Table 174. Rest of Latin American 14-Year Perspective for Women’s and Girls’

Clothing by Product Segment - Percentage Breakdown of Value Sales for Women’s &

Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts,

Women’s & Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear

and Women’s & Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes

corresponding Graph/Chart)

8. REST OF WORLD

A. Market Analysis

Current & Future Analysis

Strategic Corporate Development

B. Market Analytics

Table 175. Rest of World Recent Past, Current & Future Analysis for Women’s and

Girls’ Clothing by Product Segment - Women’s & Girls’ Dresses, Women’s & Girls’

Suits & Coats, Women’s & Girls’ Blouses & Shirts, Women’s & Girls’ Slacks &

Trousers, Women’s & Girls’ Underwear and Nightwear and Women’s & Girls’ Other

Garments Independently Analyzed with Annual Sales Figures in US$ Million for the

Years 2014 through 2020 (includes corresponding Graph/Chart)

Table 176. Rest of World Historic Review for Women’s and Girls’ Clothing by Product

Segment - Women’s & Girls’ Dresses, Women’s & Girls’ Suits & Coats, Women’s &

Girls’ Blouses & Shirts, Women’s & Girls’ Slacks & Trousers, Women’s & Girls’

Underwear and Nightwear and Women’s & Girls’ Other Garments Independently

Analyzed with Annual Sales Figures in US$ Million for the Years 2007 through 2013

(includes corresponding Graph/Chart)

Table 177. Rest of World 14-Year Perspective for Women’s and Girls’ Clothing by

Product Segment - Percentage Breakdown of Value Sales for Women’s & Girls’

Dresses, Women’s & Girls’ Suits & Coats, Women’s & Girls’ Blouses & Shirts,

Women’s & Girls’ Slacks & Trousers, Women’s & Girls’ Underwear and Nightwear

and Women’s & Girls’ Other Garments for the Years 2007, 2015 & 2020 (includes
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corresponding Graph/Chart)

IV. COMPETITIVE LANDSCAPE

Total Companies Profiled: 500 (including Divisions/Subsidiaries - 514)

The United States (136)

Canada (17)

Japan (15)

Europe (284)

  France (18)

  Germany (72)

  The United Kingdom (52)

  Italy (73)

  Spain (26)

  Rest of Europe (43)

Asia-Pacific (Excluding Japan) (56)

Latin America (3)

Africa (3)
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