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Abstracts

This report analyzes the Worldwide market for Web 2.0 in Annual Revenues in US$

Million at the Vendor's Level by the following Technologies: Social Networking, RSS,

Blogs, Wikis, Mashups, Podcasting, and Widgets.

The report provides separate comprehensive analytics for the North America, Europe,

and Rest of World.

Annual estimates and forecasts are provided for each region for the period of 2006

through 2015.

The report profiles 56 companies including many key and niche players.

Major players covered under the Enterprise Web 2.0 market include Cisco Systems,

Inc., Intel Corporation, International Business Machines Corporation, Jive Software,

Microsoft Corporation, Oracle Corporation, and SAP AG. Key players incuded under the

Internet Web 2.0 market include Google, Inc., and Yahoo! Inc.

Market data and analytics are derived from primary and secondary research.

Company profiles are mostly extracted from URL research and reported select online

sources.
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Cisco Systems, Inc (US)

Google, Inc. (US)
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International Business Machines Corporation (US)

Jive Software (US)

Microsoft Corporation (US)

Octopz, Inc. (Canada)

Oracle Corporation (US)
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corresponding Graph/Chart)
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US Companies Lead Provision of Web 2.0 Services in the EU

Leading Web 2.0 Sites in Europe (As of December 2008) – Ranked by Traffic

Factors Contributing to European Companies Lagging Behind in Web 2.0 Market

Focus on Select European Markets

Italy

Table 20. Percentage of Companies Deploying Enterprise 2.0 Solutions (2007)

(includes corresponding Graph/Chart)

The United Kingdom

Table 21. Advertising Expenditure in the UK (2007): Percentage Share Breakdown by

Media - Newspaper, Television, Internet, Magazine, Outdoor, and Others (includes

corresponding Graph/Chart)

Product Launches/Developments

Key Player

SAP AG (Germany)

B. MARKET ANALYTICS 

Table 22. European Recent Past, Current and Future Analysis for Enterprise Web 2.0

Analyzed with Annual Revenues in US$ Million for Years 2006 through 2015 (includes

corresponding Graph/Chart)

3.REST OF WORLD

A. MARKET ANALYSIS 

Outlook

Focus on Select Markets

Asia-Pacific

Table 23. Distribution of Web 2.0 Sites in Asia (2008): Percentage Share Breakdown by

Number of Sites for Blogs, Multimedia Sharing, Online Social Networks, Social Gaming,
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and Social Tagging (includes corresponding Graph/Chart)

Table 24. Web 2.0 Usage as Percentage of Total Internet Users in Asia-Pacific (2008)

(includes corresponding Graph/Chart)

Homegrown Web 2.0 Companies Hold Advantage

Monetizing of Services – A Huge Dilemma

China

Table 25. Web 2.0 Traffic in Domestic Companies in China (March 2008 & June 2008)

– Percentage Share of Web 2.0 Traffic as Part of Overall Traffic for NetEase, Tencent,

Baidu, Sina and Sohu (includes corresponding Graph/Chart)

Table 26. Blogs Traffic in Domestic Companies in China (March 2008 & June 2008) –

Percentage Share of Blogs Traffic as Part of Overall Traffic for Tencent, Sina, NetEase,

Sohu, and Baidu (includes corresponding Graph/Chart)

India

Japan

Product Launch

Strategic Corporate Developments

Key Player

SK Telecom Co., Ltd. (South Korea)

B. MARKET ANALYTICS 

Table 27. Rest of World Recent Past, Current and Future Analysis for Enterprise Web

2.0 Analyzed with Annual Revenues in US$ Million for Years 2006 through 2015

(includes corresponding Graph/Chart)

IV. COMPETITIVE LANDSCAPE

Total Companies Profiled:

Region/CountryPlayers

The United States

Canada

Europe
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Germany

The United Kingdom

Asia-Pacific (Excluding Japan)

Latin America
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