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Abstracts

This report presents quick facts about Tripadvisor, Inc., which is principally involved in

Online Travel Business. Illustrated with 176 tables, the report showcases the company's

recent news stories and events, sales performance, key markets and market position as

against its competitors operating in the industry.
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Table 159. Spending on Advertising through Outdoor by Country in North America

(2014) - Percentage Market Share Breakdown by Value Sales for Canada, and USA

Table 160. Spending on Advertising through Outdoor by Country Worldwide (2014) -

Percentage Market Share Breakdown by Value Sales for France, Japan, USA, and

Others

Table 161. Spending on Advertising through Outdoor by Medium in the US (2014) -

+44 20 8123 2220
info@marketpublishers.com

Tripadvisor, Inc. (USA): Market Research Report

https://marketpublishers.com/report/company_reports/tripadvisor-inc-usa-market-research-report.html


Percentage Market Share Breakdown by Value Sales for Billboards, and Others

Table 162. Spending on Advertising through Outdoor by Region Worldwide (2014) -

Percentage Market Share Breakdown by Value Sales for Asia Pacific, North America,

Western Europe, and Others

6. COMPETITIVE LANDSCAPE

6A. TRAVEL INDUSTRY

Hotels

Table 163. Market Shares of Leading Luxury/Upper Upscale Hotels by Value Sales in

the Middle East (2014) - Percentage Breakdown for Hilton Hotels & Resorts, Hyatt

Hotels Corporation, Marriott International, Inc., and Starwood Hotels and Resorts

Worldwide, Inc.

Online Travel

Table 164. Market Shares of Leading Domestic Online Travel Companies in India

(2014) - Percentage Breakdown by Value for Cleartrip, MakeMyTrip, Yatra, and Others

Table 165. Market Shares of Leading Online Travel Agencies (OTA) in the US (2014) -

Percentage Breakdown by Value for Expedia, Inc., Orbitz Worldwide, Inc., and Others

Table 166. Market Shares of Leading Online Travel Agent Companies in China (2014) -

Percentage Breakdown by Value Sales for Ctrip, Elong, Qunar, and Others

Table 167. Market Shares of Leading Online Packaged Tour Companies in China

(2014) - Percentage Breakdown by Value Sales for Aoyou, Ctrip, Tongcheng, Tunic

Corp, Uzai, and Others

6B. ADVERTISING INDUSTRY

Advertising
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Table 168. Market Shares of Leading Advertising and Marketing Providers Worldwide

(2014) - Percentage Market Share Breakdown by Value for Dentsu Aegis Network Ltd.,

Havas Media Group, Interpublic Group Plc, Omnicom Group, Inc., Publicis Groupe, and

WPP Plc

Table 169. Market Shares of Leading Media Ad Spending Retailers in the US (2014) -

Percentage Breakdown by Value for Best Buy Company, Inc., Gap, Inc., The, Home

Depot, The, J. C. Penney Company, Inc., Kohl's Corporation, Lowe's Companies, Inc.,

R. H. Macy & Co., Sears Holdings Corporation, Target Corporation, Wal-Mart Stores,

Inc., and Others

Mobile Advertising

Table 170. Market Shares of Leading Mobile Display Advertising Companies by Value

Sales Worldwide (2014) - Percentage Breakdown for Apple, Inc., Google, Inc.,

Millennial Media, and Others

Table 171. Market Shares of Leading Digital Advertising Companies in Japan (2014) -

Percentage Breakdown by Value for Asatsu-DK, Inc., Dentsu, Inc., Hakuhodo, Inc. and

Others

Table 172. Market Shares of Leading Digital Channels in Australia (2014) - Percentage

Breakdown by Value for 7Mate, 7Two, ABC News 24, ABC2, ABC3, Eleven, Gem, GO!,

One, and SBS2

Display Advertising

Table 173. Market Shares of Leading Digital Display, Rich Media, Video Advertising

Companies by Value Sales Worldwide (2014) - Percentage Breakdown for Facebook,

Inc., Twitter, Inc., and Others

Newspaper Advertising

Table 174. Market Shares of Newspaper Companies by Circulation in Australia (2014) -

Percentage Breakdown by Value Sales for APN News & Media, Fairfax Media Limited,

News Corporation, and The West Australian
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Online Advertising

Table 175. Market Shares of Leading Online Advertising Companies Worldwide (2014)

- Percentage Breakdown by Value Sales for Facebook, Inc., Google,

IAC/InterActiveCorp (IAC), Microsoft Corporation, Twitter Inc., Yahoo! Inc., and Others

(Includes AOL, Inc., Pandora, LinkedIn, Millenial Media)

Table 176. Market Shares of Leading Social Online Advertising Companies by Value

Sales Worldwide (2014) - Percentage Breakdown for Facebook, Inc., Twitter, Inc., and

Others

7. RECENT INDUSTRY DEVELOPMENTS
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