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Abstracts

This report analyzes the Worldwide markets for Search Engine Marketing in US$

Million.

The US market is further analyzed by the following Service Segments: Paid Inclusion,

Paid Search, Search Engine Optimization, and Contextual Advertising.

The report provides separate comprehensive analytics for US, Europe, and Rest of

World.

Annual estimates and forecasts are provided for the period 2006 through 2015.

The report profiles 170 companies including key and niche players such as

7Search.com, AOL, Inc., ABCSearch.com, Acxiom Corporation, Ask.com, ArteWorks

SEO, Baidu, Inc., Bruce Clay, Inc., Business.com, Inc., Engine Ready, Inc., Google,

Inc., iProspect, Intrapromote LLC, Lyris Inc., LookSmart, Ltd., Microsoft adCenter, NHN

Corporation, Sohu.com, Inc., Search Engine Optimization, Inc., VIZION Interactive,

Inc.,Yahoo! Inc., Inktomi Corporation, and Yandex.

Market data and analytics are derived from primary and secondary research.

Company profiles are mostly extracted from URL research and reported select online

sources.
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