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The global outlook series on the Non-Food Retailing Industry provides a collection of
statistical anecdotes, market briefs, and concise summaries of research findings.

lllustrated with 79 fact-rich market data tables, the report offers a rudimentary overview
of the industry, and highlights latest trends and demand drivers.

Regional markets briefly abstracted and covered include United States, Canada,
Europe (France, Germany, Ireland, Portugal, United Kingdom, among others ), Asia
Pacific (China, Hong Kong, India, Indonesia and Vietnam) Middle East and Africa
(Israel, United Arab Emirates and South Africa).

The report offers a compilation of recent mergers, acquisitions, and strategic corporate
developments.

Also included is an indexed, easy-to-refer, fact-finder directory listing the addresses,
and contact details of 847 companies worldwide.
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1.INDUSTRY OVERVIEW
An Insight

Recession and Beyond

Table 1. Global Current and Future Analysis for Non — Food Retailing Industry by
Geographic Region — US and Rest of the World Markets Independently Analyzed with
Annual Revenues in US$ Billion for Years 2010 through 2015

Table 2. World 5-Year Perspective for Non-Food Retailing Industry by Geographic
Region — Percentage Breakdown of Revenues for US and Rest of World for Years 2011

& 2015

Table 3. Global Organized Retail Industry (2011): Percentage Share Breakdown of
Market Penetration of Organized Retail Trade by Select Country

Noteworthy Trends

Online Retailing: Welcoming Consumers into the Virtual Shopping World

Table 4. World Online Retail Market (2010): Breakdown of Number of Unique Visitors in
Million for Leading Retail Sites- Amazon, Alibaba, Apple, Yahoo! and Wal-Mart

Placing of Orders Online More Popular for Non-Food Products

Table 5. Global Online Retail Market (2011): Percentage Share Breakdown of Online
Sales by Segments

E-commerce Boom Triggers Growth in Online Trade

Table 6. World e-Commerce Market (2011): Percentage Share Breakdown of Revenues

by Geographic Region-United States, Canada, Europe, Asia-Pacific (Including Japan)
and Rest of World
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Table 7. Global B2C e-Commerce Market (2011): Percentage Share Breakdown of
Revenues by Geographic Region

Table 8. World e-Commerce Market (2011): Percentage Market Share Breakdown of
Payment Service-Visa, PayPal and Others

Broadband Broadens the Online Shopping Market

Table 9. World Internet Usage (2011): Percentage Share Breakdown of Number of
Internet Users by Country

Table 10. Global Internet Usage (2011): Percentage Breakdown of Number of Internet
Users by Region — Asia, Europe, North America, Latin America, Africa, Middle East, and
Others

Table 11. Internet Penetration Rates (In %) Worldwide by Select Geographic Region /
Country for the year 2011

Table 12. Global e-Books Industry (2010): Percentage Share Breakdown of Retail
Dollar Sales by Leading Players

Multi Channeling: Future of Retailing
New Technologies for Effective Supply Chain Management
Downsizing Catching up in the Retail World

2.SEGMENT OVERVIEW

Departmental Stores: An Overview
Departmental Stores Capitalize on their Private Label Products

Table 13. Global Departmental Store Market (2011): Percentage Breakdown of Retail
Sales by Product Category
Table 14. Global Departmental Stores (2011): Percentage Breakdown of Value Sales

by Geographic Region-the US, Canada, Europe, Asia-Pacific, Latin America and Rest
of World
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DIY Retailers: An Overview
DIY Automotive Retailers Gains from the Changing Trend
Mail Order Industry: An Overview

Table 15. Global Mail Order Market by Geographic Region — US, Canada, Japan,
Europe, and Rest of World Markets Independently Analyzed with Revenues in US$
Billion for Years 2009 through 2015

Table 16. Global 5-Year Perspective for Mail Order Market by Geographic Region —
Percentage Share Breakdown of Revenues for US, Canada, Japan, Europe, and Rest
of World Markets for Years 2011 and 2015

Table 17. Global PC and Mobile Handset Shipments through Mail Order Service (2011):
Percentage Share Breakdown of Unit Shipments for Mobile Handset and PC

Home Furnishing Retailing: An Overview

Table 18. Global Market for Home Furnishings (2011): Percentage Breakdown of
Revenue by Geographic Regions

Globalization Catches Up with the Supply and Procurement of Home Furnishing
Products

Apparel Retailing: An Overview

Apparel Retail Following the Online Route

Table 19. Global Market for Men’s and Boys’ Sportswear (2011): Percentage Share
Breakdown of Value Sales by Distribution Channels -Discount Stores, Sport-Specialty
Stores, Chain Stores, Department Stores, Factory Outlets, Specialty Chains, Mailing
and Other Specialty Stores

Automotive Retailing: An Overview

Post Recession Challenges for Automotive Dealers
Strategies for Success

Online Advertising/Sales Model Aid Automobile Dealers
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Table 20. US Automotive Dealership Market (2000 & 2010): Percentage Share
Breakdown of Dealership Advertising Expenses by Medium

Table 21. Global Automotive Market (2012E): Percentage Share Breakdown of Number
of Customers Likely to Purchase Vehicle Online by Country

Direct Mail Advertising Gains During Recession

3.MERGERS & ACQUISITIONS

4.STRATEGIC CORPORATE DEVELOPMENTS

5.PRODUCT/SERVICE LAUNCHES

A REGIONAL MARKET PERSPECTIVE

1.NORTH AMERICA

Licensed Fashion Distribution Structure

Table 22. North American Licensed Fashion Merchandise Market (2011): Percentage
Share Breakdown of Dollar Sales by Retail Channel

Table 23. North American Licensed Fashion Merchandise Market (2011): Percentage
Share Breakdown of Dollar Sales by Age-Group

1A.UNITED STATES

Overview
Timeline of the US Retail Industry

Table 24. Retail Market in the US (2011): Percentage Breakdown of Total Retail Dollar
Sales by Distribution Channel

Challenges for Retail Industry
Trends for the Future US Retail Market
Multicultural Marketing
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Mail Order Market in the United States: An Overview

Table 25. US Mail Order Market (2011): Percentage Share Breakdown of Dollar Sales
by Order Type- Prescription Drugs; Computers, Peripherals, and Accessories; Home
Textiles & Apparels and Others

Footwear Market in the United States: An Overview
Footwear Distribution Channels
The Typical structure of US’ footwear supply chain is represented below:

Table 26. US Footwear Market (2011): Percentage Share Breakdown of Sales by
Distribution Channel- Discount Stores, Sporting Goods Stores, Family Footwear Stores,
Department Stores, On-line/Internet, Factory Outlet Stores, Specialty Sport Shops, Mail
Order and Others

Table 27. US Men’s Athletic Footwear Market (2011): Percentage Share Breakdown of
Sales by Distribution Channel

Table 28. US Women'’s Athletic Footwear Market (2011): Percentage Share
Breakdown of Sales by Distribution Channel

Key Statistics
Distribution Channel Breakdown Across Key Non-Food Product Categories:

Table 29. US Prescription Drug Retail Market (2011): Percentage Breakdown of Retail
Dollar Sales by Retail Outlet

Table 30. US Fashion and Sports Watch Market (2011): Percentage Share Breakdown
of Retail Dollar Sales by Retail Outlet

Table 31. US Sports Equipment Market (2011): Percentage Share Breakdown of Sales
by Distribution Channel- Sporting Goods Stores, Discount Stores, Specialty Sport
Shops, Department Stores, On-line/Internet, Pro Shops, Mail Order and Others

Table 32. US Teenage Sportswear Market (2011): Percentage Breakdown of Value
Sales by Distribution Channels — Specialty, Department, Mass, and Other Stores
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Table 33. Sports Apparel Market in the US (2011): Percentage Share Breakdown of
Retail Dollar Sales by Distribution Channel

Table 34. Branded Apparel Market in the US (2011): Percentage Breakdown of Retail
Dollar Sales by Distribution Channel

Table 35. Leading Intimate Apparel Distribution Channels in the US (2011): Percentage
Breakdown of Retail Dollar Sales by Channel

Table 36. Leading Men’s Activewear Distribution Channels in the US (2011):
Percentage Breakdown of Retail Dollar Sales by Channel

Table 37. Leading Men’s Underwear Distribution Channels in the US (2011):
Percentage Breakdown of Retail Dollar Sales by Channel

Table 38. US Homefurnishings Market (2011): Percentage Breakdown of Retail Dollar
Sales by Retail Outlet

Table 39. US Homefurnishings Market (2011): Percentage Share Breakdown of Retail
Dollar Sales by Leading Stores

Table 40. US Retail Table Linen Market (2011): Percentage Share Breakdown of Retail
Dollar Sales by Retail Outlet

Table 41. Home Improvement Market in the US (2011): Percentage Breakdown of
Retailer Hardware Store Value Sales by Product Category

Table 42. US Home Improvement Market (2011): Percentage Breakdown of Retail
Dollar Sales by Store Type

1B.CANADA

B2C e-commerce Gains Momentum

Table 43. Online Shopping in Canada (2009-2011): Penetration of Online Shoppers
Presented As a Percentage of Total Internet Users

Table 44. Canadian Online Shopping (2010): Percentage Share Breakdown of Online
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Shoppers By Type of Orders Placed Over the Internet

Statistical Findings on Distribution Channels in Select Non-Food Product Categories

Table 45. Leading Apparel Distribution Channels in Canada (2011): Percentage
Breakdown of Retail Dollar Sales by Channel

Table 46. Leading Distribution Channels in Canadian Athletic Footwear Market (2011):
Percentage Breakdown by Retail Dollar Sales by Channel

Table 47. Canadian Apparel Retail Market (2011): Percentage Share Breakdown of
Retail Dollar Sales Value by Territory/Province

2.EUROPE

Overview
Retail Market
Non-Food Retailing

Table 48. Eastern European Retailing Market (2011): Percentage Share Breakdown of
Retail Sales by Type of Retailers

Table 49. Eastern European Store Based Retailing Market (2011): Percentage Share
Breakdown of Retail Sales by Type of Retail Outlet

Table 50. Eastern European Non Store Retailing Market (2011): Percentage Share
Breakdown of Retail Dollar Sales by Retail Channel

Table 51. European Footwear Industry (2011): Percentage Share Breakdown of Retail
Dollar Sales by Outlets

Beauty Products’ Distribution Channels

NTOs Emerge as Potential Sales Channel in Europe

Strong Retail eCommerce Market Bodes Strong Growth for Online Sales of Non-Food
Products

Increasing Readiness of European Companies for E-Business

Teenage Online Spending Spurs B2C Market in Europe

Non-Food Retailing Industry: Market Research Report


https://marketpublishers.com/report/consumers_goods/food_beverage/non_food_retailing_industry_market_research_report.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Table 52. Retail eCommerce Market in Europe: Breakdown of Revenues (In US$
Billion) by Country/Region for the years 2010 through 2015

Table 53. Retail eCommerce Market in Europe: Percentage Share Breakdown of
Revenues by Country/Region for the years 2011 & 2015

Mail Order Market in Europe: An Overview

Table 54. European Mail Order Market by Geographic Region — France, Germany, Italy,
UK and Rest of Europe Markets Independently Analyzed with Annual Revenues in US$
Billion for Years 2009 through 2015

Table 55. European 5-Year Perspective for Mail Order Market by Geographic Region —
Percentage Share Breakdown of Revenues for France, Germany, Italy, UK and Rest of
Europe Markets for Years 2011 and 2015

Table 56. European Mail Order Market (2011): Percentage Share Breakdown of Sales
Figures by Order Type — Home Textiles & Apparels; Prescription Drugs; Computers,
Peripherals, and Accessories; and Others

2A.FRANCE

DIY Market — Overview

Online Retail in France

Table 57. French Online Retail Market (2011): Percentage Breakdown of Online Sales

by Segments

Table 58. Leading Lingerie Distribution Channels in France (2011): Percentage
Breakdown of Retail Dollar Sales by Channel

2B.GERMANY

Statistical Findings on Distribution Channels in Select Non-Food Product Categories
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Table 59. German Online Retail Market (2011): Percentage Breakdown of Retail Dollar
Sales by Segments

Table 60. German Footwear Industry (2011): Percentage Share Breakdown of Retail
Dollar Sales by Outlets

Table 61. German Color Cosmetics Market (2011): Percentage Share of Retail Dollar
Sales by Outlets

Table 62. German Consumer Electronics Industry (2011): Percentage Share
Breakdown of Retail Dollar Sales by Outlets

Table 63. German Apparel Industry (2011): Percentage Breakdown of Retail Sales by
Channels

2C.IRELAND
Overview
2D.PORTUGAL

Overview

Hypermarkets Rapidly Gaining Ground
Non-Food Retall

Focus on Select Categories

Exports and Imports

2E.POLAND
2F.TURKEY
2G.UNITED KINGDOM

Overview

Non-Food Retail Market

Non-Food Gaining Popularity

Major Non-Food Categories

Online Retail Dollar Sales in UK to Continue Growth in Future
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Table 64. UK Online Retail Market (2011): Percentage Share Breakdown of Revenues
by Segment

3.ASIA-PACIFIC

Asia: A Lucrative Market for Haute Fashion

Table 65. Departmental Stores in Asia-Pacific (2011 & 2015): Percentage Breakdown of
Value Sales by Geographic Region-Japan, China and Rest of Asia-Pacific

Table 66. Asia-Pacific Retail eCommerce (2011 & 2015E): Percentage Share
Breakdown of Revenue by Region/Country

Table 67. Urbanization Levels in Asia-Pacific: Percentage Share of Number of People
Living in Urban Areas in Select Asian Countries for Years 2000 and 2010: A
Comparison

3A.CHINA

Overview

Issues & Challenges

Regulations Governing Foreign Investments
Participation of Foreign Companies
Overview of Mail-Order Industry

China- A Lucrative Online Retailing Market

Table 68. Internet Users & Online Shoppers in China (2011): Percentage Breakdown of
Number of Netizens and Online Shoppers by Age Group- Over 40 Years, 36-40 Years,
31-35 Years, 25-30 Years, 18-24 Years and 18 and Below

Table 69. Chinese Recent Past, Current and Future Analysis for Online Retailing
Independently Analyzed with Annual Revenues in US$ Billion for Years 2010 through
2015

Table 70. Online Retailing Market in China (2010): Percentage Breakdown of Online
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Shopping Transaction Value by Province- Shanghai, Guangdong, Zhejiang, Jiangsu
and Others*

3B.HONG KONG

Overview

Non-Food Retail Market

Investment Matters

3C.INDIA

Overview
Overview of the Retail Industry

Table 71. Indian Current and Future Analysis for Retailing Non-Food Industry
Independently Analyzed with Annual Revenues in US$ Billion for Years 2010 through
2015

Table 72. Indian Retail Industry (2011): Percentage Share Breakdown of Retail Sales
by Sectors

Leading Retailers Operating in India for Various Retailing Segments

Table 73. Indian Furniture Market (2011): Percentage Share Breakdown of Retail Dollar
Sales by Sector — Organized Sector & Unorganized Sector

Huge Potential Awaits Indian Retailing Scene

Luxury Products: A Lucrative Niche
Organized Retailing Market

Table 74. Organized Retail Market in India (2011): Percentage Breakdown of Dollar
Retail Sales by Segments

Table 75. Indian Footwear Market (2010): Percentage Market Share Breakdown of
Retail Sales by Leading Players
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Restrictions on FDI
Direct Selling: A Popular Retailing Format

3D.INDONESIA
Overview
3E.MALAYSIA & THAILAND

Overview

Table 76. Thai Retail Market (2010 & 2015): Percentage Share Breakdown of Retall
Sales Value by Type of Retail Business

3F.VIETNAM

Overview
Vietnam Retail Industry to Implement “Retail Chain Store” System
Key Statistics

Table 77. Retailing Market in Vietnam (2011): Percentage Share Breakdown of Retail
Dollar Sales by Type of Retailing

Table 78. Retailing Market in Vietnam (2011): Percentage Share Breakdown of Retail
Dollar Sales by Category

Table 79. Non-Grocery Retailing Market in Vietham (2011): Percentage Share
Breakdown of Retail Sales by Category

4 MIDDLE EAST/AFRICA
4A.ISRAEL

Overview

Non-Food Franchising Market

Key Growth Areas

Do-It-Yourself Building Products & Hardware
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Toys & Games

Laundry & Dry Cleaning
Apparel & Fashion

Party & Birthday Supplies
Competitive Scenario

4B.UNITED ARAB EMIRATES
Dubai’s Evolves as Retail Hub of Gulf Cooperation Council
4C.SOUTH AFRICA

Online Retail Dollar Sales Expanding
Global Directory
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