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Abstracts

This report presents quick facts about Mail.Ru Group, which is principally involved in

providing E-Mail & Portal, Social Networks, Instant Messaging (IM), Online Games and

Search & E-Commerce Services. Illustrated with 176 tables, the report showcases the

company's recent news stories and events, sales performance, key markets and market

position as against its competitors operating in the industry.
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NetEase, Inc., Perfect World Co., Ltd., Shanda Games Ltd., Shanghai Posts &

Telecommunications Technology Co., Ltd., Tencent Holdings Ltd., and Others

Table 161. Market Shares of Leading Gaming Companies for Class II Segment by

Volume Sales in North America (2014) - Percentage Breakdown for American Gaming

Systems, Bally Technologies, Inc., Cadillac Jack, Inc., International Game Technology

(IGT), Multimedia Games Holding Company, Inc., Video Gaming Technologies, Inc. and

Others

Table 162. Online Games Market by Type in Russia (2014) - Percentage Breakdown by

Value for Casual Games, Consoles, Massively Multiplayer Online Game (MMO), PC

Games, Social Games

Table 163. Market Shares of Leading Online Gambling Companies in the UK (2014) -

Percentage Breakdown by Value Sales for 888, bet365, Bettalr, Bwin. Party, Gala

Coral, Gamesys, Ladbrokes, Paddy Powder, Pokerstars, Rank/Mecca/Blue Square, Sky

Bet, William Hill, and Others

Table 164. Market Shares of Leading Online Net Gambling Casinos in the UK (2014) -

Percentage Breakdown by Value Sales for 888, 32 Red, bet365, Bettalr, Gala Coral,

Gamesys, Ladbrokes, Netplay, Paddy Powder, Party Casiano, Probability, Rank, Sky

Bet, William Hill, and Others

Mobile Games

Table 165. Mobile and Online Ad Spend in the US (2014) in US$ Million

Table 166. Global Mobile Games Market (2014) in US$ Million

Table 167. Mobile Games Market by Region Worldwide (2014) - Percentage Share
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Breakdown by Value Sales for Asia, Europe, Latin America and North America

Table 168. Mobile Gaming Market in Korea (2014) in KRW Billion

Table 169. Mobile Gaming Market in Japan (2014) in US$ Million

Table 170. Mobile Gaming Market in China (2014) in RMB Million

Table 171. Mobile Gaming Market by Category in Japan (2014) - Percentage Share

Breakdown by Value Sales for Mobile Web and Native Applications (Apps)

Table 172. Mobile Gaming Market by Country Worldwide (2014) - Percentage Share

Breakdown by Value for China, Japan, Korea, Latin America, Spain, UK, US, and

Others

Social Games

Table 173. Market Shares of Leading Social Gaming Companies in China (2014) -

Percentage Breakdown by Value Sales for 139. com, 51. com, Bai. sohu. com,

kaixin001. com, Renren, Inc., Tencent Holdings Ltd., and Others

Table 174. Market Shares of Leading Social Games Providers by Value Sales in Russia

(2014) - Percentage Breakdown for Crazy Panda, Mail. Ru Group, Plarium Global Ltd.,

Social Quantum Ltd., and Others

Massively Multiplayer Online game (MMO)

Table 175. Market Shares of Leading Massively Multiplayer Online Game (MMO)

Providers by Value Sales in Russia (2014) - Percentage Breakdown for Destiny

Corporation,InnovaSystems, Inc., Mail. Ru Group, Wargaming. net., and Others

Mobile Search Engines

Table 176. Market Shares of Leading Mobile Search Engine Companies in China

(2014) - Percentage Breakdown by Value for Baidu, Inc., Dianping, Easou. com,

Google, Netease Yodao, Sogou, Inc., Tencent Soso, YY Inc., and Others
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6. RECENT INDUSTRY DEVELOPMENTS
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