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This report presents quick facts about Macquarie Radio Network Ltd., which is
principally involved in Radio and Associated Media Businesses. lllustrated with 47
tables, the report showcases the company's sales performance, key markets and
market position as against its competitors operating in the industry.
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1. COMPANY SNIPPETS

2. SALES DATA

Table 1. Macquarie Radio Network Ltd. 's Revenues by Category Worldwide
(2012-2014) in A$ Thousands for Advertising Revenue, Programming and Cost
Recoveries, Jointly Controlled Entity Cost Recoveries and Interest

3. MARKET OVERVIEW

Radio

Table 2. Global Military Ground Tactical Radio Market by Value Sales (2014) -
Percentage Share Breakdown for Bharat Electronics Limited, Exelis, Inc., Harris
Corporation, Raytheon Company, Selex ES, Tadiran, Thales Group, Ultra Electronics
Holdings and Others

Table 3. Global Land Mobile Radio Market by Value Sales (2014) - Percentage Share
Breakdown for Airbus Group (EADS), E. F. Johnson Company, Harris Corporation,
Hytera, ICOM, Inc., Kenwood Corporation, Motorola, Inc., RELM Wireless Corporation,
Tait Communications and Others

Table 4. North America Land Radio Market (2014) in US$ Million

Radio Advertising

Table 5. Spending on Advertising through Radio by Region Worldwide (2014) -
Percentage Share Breakdown by Value for Asia-Pacific, Central & Eastern Europe,
North America, Western Europe, and Rest of World

Table 6. Advertising Market by Medium Worldwide (2014) - Percentage Share

Breakdown by Value Sales for Cable TV, Digital (Internet & Mobile), Direct Mail,
Directories, Local TV (ex. Cable), Magazines, National TV (ex. Cable), Newspapers,
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Outdoor and Radio

Table 7. Internet Advertising by Type Worldwide (2014) - Percentage Share Breakdown
by Value Sales for Internet, Magazines, Newspapers, Outdoor, Radio, and Television

Table 8. Online Advertising by Segment Worldwide (2014) - in Units for Mobile formats,
Out of home, Print, Radio, Search, Social formats, TV, Video, and Others

Table 9. Spending on Advertising through Medium Worldwide (2014) - Percentage
Market Share Breakdown by Value for Cinema, Internet, Magazines, Newspapers,
Outdoor, Radio and Television

Table 10. Advertising Market by Category in Australia (2014) - Percentage Share
Breakdown by Value Sales for Cinema, Metro TV FTA, Online, Outdoor, Print (ex-
directories), Print directories, Radio and Others (Includes Regional TV - FTA, and
Subscription)

Table 11. Advertising Market by Channel in Australia (2014) - Percentage Share
Breakdown by Value for Quokka, Radio, the West Australian (Including Magazines) and
Others

Table 12. Advertising Market by Channel in Russia (2014) - Percentage Share
Breakdown by Volume Sales for Mail. ru (excl. OK), OK, Radio (Russia), TV (Channel
1), TV (CTC Media), TV (NTV), TV (Russia), TV (TNT), Vkontakte, Yandex, and Others

Table 13. Advertising Market by Media in Japan (2014) - Percentage Share Breakdown
by Value for Internet, Magazine, Newspaper, Radio, Television, and Others

Table 14. Advertising Market by Media in the US (2014) - Percentage Share Breakdown
by Value Sales for Cable TV, Direct Mail, Directories, Local Broadcast TV, Magazines,
National Broadcast, Syndicated TV, Newspapers, Outdoor, Radio, and Others

Table 15. Advertising Market by Medium in France (2014) - Percentage Share
Breakdown by Value Sales for Cinema, Internet, Magazines, Newspapers, Outdoor,

Radio and TV

Table 16. Advertising Market by Segment in Australia (2014) - Percentage Share
Breakdown by Value Sales for Magazines, Newspapers, Online, Radio and Others
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Table 17. Advertising Market by Segment in Canada (2014) - Percentage Share
Breakdown by Value Sales for Catalogue/Direct Mail, Community Newspapers,
Conventional Television, Daily Newspapers, Internet, Magazines, Mobile, Out-of-Home,
Radio, Specialty Television, Yellow Pages, and Miscellaneous

Table 18. Advertising Market by Segment in Russia (2014) - Percentage Share
Breakdown by Value Sales for Internet, Magazines, Newspapers, Outdoor, Radio, TV,
and Cinema and Others

Table 19. Advertising Market by Type in Australia (2014) - Percentage Share
Breakdown by Value for Magazines, Metropolitan TV, Newspapers, Online, Radio,
Regional TV, Subscription TV, and Others

Table 20. Spending on Advertising through Medium in Asia-Pacific (2014) - Percentage
Market Share Breakdown by Value for Cinema, Internet, Magazines, Newspapers,
Outdoor, Radio and Television

Table 21. Spending on Advertising through Medium in China (2014) - Percentage Share
Breakdown by Value for Cinema, Internet, Magazines, Newspapers, Outdoor, Radio
and Television

Table 22. Spending on Advertising through Medium in Western European (2014) -
Percentage Market Share Breakdown by Value for Cinema, Internet, Magazines,
Newspapers, Outdoor, Radio and Television

Table 23. National Media Advertising Market by Medium in the US (2014) - Percentage
Share Breakdown by Value Sales for Magazines, National Cable TV, National Digital,
Online Media, National Newspapers, National Syndication, Network Broadcast TV
English Language, Network Broadcast TV Spanish Language, Network, and Satellite
Radio

Table 24. Online Real Estate Spending on Advertising by Medium in the US (2014)
-Percentage Share Breakdown by Value Sales for Broadcast TV, Cable TV, Direct Mail,
Newspapers, Other Print, Out of Home, Radio, and Others

Table 25. Advertising through Radio Market by Segment in Canada (2014) -
Percentage Share Breakdown by Value Sales for Automotive, Entertainment,
Financial/lnsurance, Government, Media Promotion, Petroleum & Auto Parts,
Restaurants, Retail, Telecommunications, Travel & Transportation and Others

Macquarie Radio Network Ltd. (Australia): Market Research Report


https://marketpublishers.com/report/company_reports/macquarie-radio-network-ltd-australia-market-research-report.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Table 26. Spending on Advertising through Radio by Country in Asia-Pacific (2014) -
Percentage Share Breakdown by Value for Australia, China, India, Indonesia, Japan,
Malaysia, New Zealand, Philippines, Singapore, South Korea, Taiwan, and Thailand

Table 27. Spending on Advertising through Radio by Country in Central & Eastern
Europe (2014) - Percentage Share Breakdown by Value for Croatia, Czech Rep.,
Greece, Hungary, Poland, Romania, Russia, and Turkey

Table 28. Spending on Advertising through Radio by Country in Middle East & North
Africa (2014) - Percentage Share Breakdown by Value for Argentina, Brazil, Latin
America, Mexico, Puerto Rico, Saudi Arabia, and UAE (United Arab Emirates)

Table 29. Spending on Advertising through Radio by Country in North America (2014) -
Percentage Share Breakdown by Value for Canada and USA

Table 30. Spending on Advertising through Radio by Country in Western Europe (2014)
- Percentage Share Breakdown by Value for Austria, Belgium, Finland, France,
Germany, Ireland, Italy, Netherlands, Norway, Spain, Sweden, Switzerland, and UK

Table 31. Spending on Advertising through Radio by Medium in the US (2014) -
Percentage Market Share Breakdown by Value Sales for Local Radio, and Network
Radio

Media Advertising

Table 32. Spending on Advertising through Hispanic Media Worldwide (2014) -
Percentage Market Share Breakdown by Value for Cable TV, Internet, Magazines,
Network TV, Newspapers, Spot Radio and Spot TV

Table 33. Average Time Spent on Media Worldwide (2014) - Percentage Share
Breakdown by Volume for Internet, Mobile, Newspaper, Radio, Television, and Others

Table 34. Spending on Advertising through Major Media by Medium in France (2014) -
Percentage Market Share Breakdown by Value Sales for Internet, Magazines,
Newspapers, Outdoor, Radio, and Television

Table 35. Spending on Advertising through Major Media by Medium in Germany (2014)
- Percentage Market Share Breakdown by Value Sales for Internet, Magazines,
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Newspapers, Outdoor, Radio, and Television

Table 36. Media and Entertainment Market by Category in India (2014) - Percentage
Share Breakdown by Value Sales for Animation & Visual Effects (VFX), Digital
Advertising, Films, Gaming, Music, Out of Home (OOH), Print, Radio, and Television

Table 37. Spending on Advertising through Media and Entertainment by Machinery and
Equipment Manufacturers in India (2014) - Percentage Market Share Breakdown by
Value Sales for Digital Advertising, Out of Home (OOH), Print, Radio, and Television

Table 38. Spending on Advertising through Major Media by Medium in Italy (2014) -
Percentage Market Share Breakdown by Value Sales for Internet, Magazines,
Newspapers, Outdoor, Radio, and Television

Table 39. Spending on Advertising through Major Media by Medium in Spain (2014) -
Percentage Market Share Breakdown by Value Sales for Internet, Magazines,
Newspapers, Outdoor, Radio, and Television

Table 40. Spending on Media by Category in the UK (2014) - Percentage Market Share
Breakdown by Value for Cinema, Magazines, News Papers, Outdoor, Radio, Search &
Online, and TV

Table 41. Local Media Advertising Market by Medium in the US (2014) - Percentage
Share Breakdown by Value Sales for Local Broadcast Radio, Local Broadcast TV, Local
Cable TV, Local Digital, Online Media, Local Newspapers, Local TV Political
Advertising, and Outdoor

Table 42. Spending on Advertising through Major Media by Medium in the US (2014) -
Percentage Market Share Breakdown by Value Sales for Internet, Magazines,
Newspapers, Outdoor, Radio, and Television

Table 43. Time Spent on Media by Adults in the US (2014) - Percentage Market Share
Breakdown by Volume for Digital, Print, Radio, TV, and Others

Radio Services

Table 44. Consumer Satellite Services Market by Type Worldwide (2014) - Percentage
Share Breakdown by Value for Satellite Broadband, Satellite Radio (DARS), and
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Satellite TV (DBS/DTH)

Table 45. Satellite Services Market by Type Worldwide (2014) - Percentage Share
Breakdown by Value for Data, Managed Services, Satellite Broadband, Satellite Radio
(DARS), Satellite TV (DBS/DTH), Transponder Agreements, Voice, and Remote
Sensing

Table 46. Streaming Music Services Market by Category in the US (2014) - Percentage
Share Breakdown by Value for Non-Subscription on Demand, Streaming Radio and
Subscription

4. COMPETITIVE LANDSCAPE

Land Radio
Table 47. Market Shares of Leading Land Radio Companies by Value Sales in North
America (2014) - Percentage Breakdown for EF Johnson Technologies Inc., Harris

Corp., lcom America Inc., Kenwood U. S.A. Corp., Motorola Solutions Inc., Tait
Communications and Others
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