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Abstracts

This report analyzes the Global market for Luxury Goods in US$ Billion by the following

product segments- Luxury Watches, Menswear, Womenswear, Luxury Cosmetics,

Leather Goods, Fragrances, Jewellery, and Shoes.

Annual estimates and forecasts are provided for the period 2007 through 2015.

Also, a six-year historic analysis is provided for this market.

The report profiles 65 companies including many key and niche players such as Bulgari

SpA , Burberry Group plc , Carlton Travel Goods Ltd., Christian Dior Couture SA,

Christian Dior Couture, Cartier SA, Chanel U.S.A, Inc., Chopard & Cie S.A., Coach,

Inc., Compagnie Financière Richemont SA, EDOB Abwicklungs AG, Ermenegildo

Zegna Group, Giorgio Armani SpA , Gucci Group, Hermès International, S.A., L’Oreal

S.A , LVMH Moet Hennessy Louis Vuitton SA . Polo Ralph Lauren Corporation, Prada

S.p.A., Patek Philippe SA, Phillips-Van Heusen, Ralph Lauren Watch & Jewelry

Company, Rolex SA, Shiseido Company Limited, The Swatch Group Ltd ., Salvatore

Ferragamo Italia S.p.A., Tiffany and Co., TOD'S SpA, Valentino Fashion Group S.p.A,

and V.F. Corporation.

Market data and analytics are derived from primary and secondary research.

Company profiles are mostly extracted from URL research and reported select online

sources.
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CTF Group Takes Over Milus
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7.FOCUS ON SELECT GLOBAL PLAYERS

Bulgari SpA (Italy)

Burberry Group plc (UK)

Carlton Travel Goods Ltd. (UK)

Christian Dior Couture SA (France)

Christian Dior Couture (France)

Cartier SA (France)

Chanel U.S.A, Inc. (US)

Chopard & Cie S.A. (Switzerland)

Coach, Inc. (US)

Compagnie Financiere Richemont SA (Switzerland)

EDOB Abwicklungs AG (Germany)

Ermenegildo Zegna Group (Italy)

Giorgio Armani SpA (Italy)

Gucci Group (Italy)

Hermes International, S.A. (France)

L’Oreal S.A (France)

LVMH Moet Hennessy Louis Vuitton SA (France)

Polo Ralph Lauren Corporation (USA)

Prada S.p.A. (Italy)

Patek Philippe SA (Switzerland)

Phillips-Van Heusen (US)

Ralph Lauren Watch & Jewelry Company (Switzerland)

Rolex SA (Switzerland)

Shiseido Company Limited (Japan)

The Swatch Group Ltd (Switzerland)

Salvatore Ferragamo Italia S.p.A. (Italy)

Tiffany and Co. (USA)

TOD'S SpA (Italy)

Valentino Fashion Group S.p.A (Italy)

V.F. Corporation (USA)

8.GLOBAL MARKET PERSPECTIVE

Table 14. World Recent Past, Current & Future Analysis for Luxury Goods by

Geographic Region – US, Canada, Japan, Europe, Asia-Pacific (Excluding Japan), Latin
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America and Rest of World Markets Independently Analyzed with Annual Sales Figures

in US$ Billion for Years 2007 through 2015 (includes corresponding Graph/Chart)

Table 15. World Historic Review for Luxury Goods by Geographic Region – US,

Canada, Japan, Europe, Asia-Pacific (Excluding Japan), Latin America and Rest of

World Markets Independently Analyzed with Annual Sales Figures in US$ Billion for

Years 2001 through 2006 (includes corresponding Graph/Chart)

Table 16. World 13-Year Perspective for Luxury Goods by Geographic Region

–Percentage Breakdown of Dollar Sales for US, Canada, Japan, Europe, Asia-Pacific

(Excluding Japan), Latin America and Rest of World Markets for Years 2003, 2009 &

2015 (includes corresponding Graph/Chart)

By Product Segment

Table 17. World Recent Past, Current & Future Analysis for Luxury Goods by Product

Segment - Watches, Menswear, Womenswear, Cosmetics, Leather Goods, Fragrances,

Jewellery and Shoes Independently Analyzed with Annual Sales Figures in US$ Billion

for Years 2007 through 2015 (includes corresponding Graph/Chart)

Table 18. World Historic Review for Luxury Goods by Product Segment- Watches,

Menswear, Womenswear, Cosmetics, Leather Goods, Fragrances, Jewelry and Shoes

Independently Analyzed with Annual Sales Figures in US$ Billion for Years 2001

through 2006 (includes corresponding Graph/Chart)

Table 19. World 13-Year Perspective for Luxury Goods by Product Segment-

Percentage Breakdown of Dollar Sales for Watches, Menswear, Womenswear,

Cosmetics, Leather Goods, Fragrances, Jewelry and Shoes for Years 2003, 2009 &

2015 (includes corresponding Graph/Chart)

III. COMPETITIVE LANDSCAPE

Total Companies Profiled: 65 (including Divisions/Subsidiaries - 67)

Region/CountryPlayers

The United States

Japan

Europe

France
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Germany

The United Kingdom

Italy

Rest of Europe

Asia-Pacific (Excluding Japan)

Middle East
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