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Abstracts

This report presents quick facts about Havas Group, which is principally involved in

Advertising and Communications Business. Illustrated with 187 tables, the report

showcases the company's recent news stories and events, sales performance, key

markets and market position as against its competitors operating in the industry.
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Limited, E-commerce, and Others

Table 162. Fixed Line Telecommunication Market by Value Sales in Mexico (2014) -

Percentage Share Breakdown for Telefonos de Mexico, S.A. B. de C. V and Others

Table 163. Wireless Telecommunication Market by Value Sales in Mexico (2014) -

Percentage Share Breakdown for Grupo Lusacell SAB de CV, Nextel Communications,

Inc., Radiomovil Dipsa, Inc., Telefonica S.A. and Others
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Advertising and Marketing

Table 164. Market Shares of Leading Advertising and Marketing Providers Worldwide

(2014) - Percentage Market Share Breakdown by Value for Dentsu Aegis Network Ltd.,

Havas Media Group, Interpublic Group Plc, Omnicom Group, Inc., Publicis Groupe, and

WPP Plc

Digital Advertising

Table 165. Market Shares of Leading Digital Advertising Companies in Japan (2014) -

Percentage Breakdown by Value for Asatsu-DK, Inc., Dentsu, Inc., Hakuhodo, Inc. and

Others

Table 166. Market Shares of Leading Digital Display, Rich Media, Video Advertising

Companies by Value Sales Worldwide (2014) - Percentage Breakdown for Facebook,

Inc., Twitter, Inc., and Others

Display Advertising

Table 167. Market Shares of Leading Display Advertising Companies by Value Sales in

Russia (2014) - Percentage Breakdown for Mail. Ru Group, Yandex, and Others

Table 168. Market Shares of Leading Domestic Display Advertising Companies in the

US (2014) - Percentage Breakdown by Value for AOL Inc., Facebook. com, Google,

Yahoo! Inc., and Others

Media Ad Spending

Table 169. Market Shares of Leading Insurance Providers Advertising Spending

through Media in the US (2014) - Percentage Breakdown by Value for Aflac

Incorporated, Allstate Corporation, American Family Mutual Insurance Company,

Government Employees Insurance Company, Liberty Mutual Group, Nationwide Mutual

Insurance Company, Progressive Corporation, State Farm Mutual Automobile

Insurance Company, UnitedHealth Group, Inc., Zurich Insurance Group Ltd. and Others
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Table 170. Market Shares of Leading Media Ad Spending Retailers in the US (2014) -

Percentage Breakdown by Value for Best Buy Company, Inc., Gap, Inc., The, Home

Depot, The, J. C. Penney Company, Inc., Kohl's Corporation, Lowe's Companies, Inc.,

R. H. Macy & Co., Sears Holdings Corporation, Target Corporation, Wal-Mart Stores,

Inc., and Others

Mobile Display Advertising

Table 171. Market Shares of Leading Mobile Display Advertising Companies by Value

Sales Worldwide (2014) - Percentage Breakdown for Apple, Inc., Google, Inc.,

Millennial Media, and Others

Newspaper

Table 172. Market Shares of Newspaper Companies by Circulation in Australia (2014) -

Percentage Breakdown by Value Sales for APN News & Media, Fairfax Media Limited,

News Corporation, and The West Australian

Online Advertising

Table 173. Market Shares of Leading Online Advertising Companies Worldwide (2014)

- Percentage Breakdown by Value Sales for Facebook, Inc., Google,

IAC/InterActiveCorp (IAC), Microsoft Corporation, Twitter Inc., Yahoo! Inc., and Others

(Includes AOL, Inc., Pandora, LinkedIn, Millenial Media)

Social Advertising

Table 174. Market Shares of Leading Social Online Advertising Companies by Value

Sales Worldwide (2014) - Percentage Breakdown for Facebook, Inc., Twitter, Inc., and

Others

Television Advertising

Table 175. Market Shares of Leading Advertising Companies through Television in
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Japan (2014) - Percentage Breakdown by Value for Asatsu-DK, Inc., Dentsu, Inc.,

Hakuhodo, Inc. and Others

Communications

Table 176. Market Shares of Leading Telecommunication Companies by Value Sales in

Australia (2014) - Percentage Breakdown for Austar Communications, Foxtel

Management Pty Limited, and SingTel Optus Pty Limited

Table 177. Market Shares of Leading Telecommunication Service Providers by Value

Sales in Brazil (2014) - Percentage Breakdown for America Movil, S.A. de C. V. (AMX),

CTBC Telecom, Oi S.A., Telecom Italia Mobile (TIM), Telefonica Brasil S. A (VIVO)

Table 178. Market Shares of Leading Wireless Telecommunication Service Providers in

Brazil (2014) - Percentage Breakdown by Value for America Movil, S. A, Telecom Italia

Mobile (TIM), Telefonica Brasil S. A (VIVO), Telemar Norte Leste S. A) and Others

Table 179. Market Shares of Leading Wireless Communications Service Providers by

Subscribers in Canada (2014) - Percentage Breakdown for Bell Aliant Inc., Bell Inc.,

Globalive Wireless Management Corporation, Rogers Wireless Inc., TELUS Corporation

and Others

Table 180. Market Shares of Leading Wireless Telecommunication Service Providers in

Chile (2014) - Percentage Breakdown by Value for America Movil, S. A, Entel PCS

Telecommunications S.A. and Telefonica Chile SA

Table 181. Market Shares of Leading Wireline Connection Providers in China (2014) -

Percentage Breakdown by Value for China Telecom Corporation Limited and China

United Network Communications Group Co., Ltd.

Table 182. Market Shares of Leading Wireless Connection Providers in China (2014) -

Percentage Breakdown by Value for China Mobile Communications Corporation, China

United Network Communications Group Co., Ltd. and China Telecom Corporation

Limited

Table 183. Market Shares of Leading Wireless Telecommunication Service Providers in

India (2014) - Percentage Breakdown by Value for Aircel Ltd., Bharti Airtel Ltd., Bharat

Sanchar Nigam Ltd., Idea Cellular Ltd., Reliance Communications Ltd., Mobile
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TeleSystems (MTS), Tata Communications Ltd., Telewings Communications, Vodafone

Group Plc and Others

Table 184. Market Shares of Leading Wireless Telecommunication Service Providers in

Mexico (2014) - Percentage Breakdown by Value for America Movil, S. A, Iusacell S.A.,

Telefonica Moviles S.A. and Others

Table 185. Market Shares of Leading Wireless Telecommunication Service Providers in

Peru (2014) - Percentage Breakdown by Value for America Movil, S. A, NII Holdings,

Inc. and Telefonica Moviles S.A.

Table 186. Market Shares of Leading Wireless Telecommunication Service Providers in

South Africa (2014) - Percentage Breakdown by Value for Cell C (Pty) Ltd., MTN Group,

Telkom Group Ltd., and Vodacom Group Ltd.

Table 187. Market Shares of Leading Wireless Communications Service Providers by

Subscribers in the US (2014) - Percentage Breakdown for AT&T Inc., Leap Wireless

International, Inc., MetroPCS Communications, Inc., Sprint Corporation, T-Mobile USA,

Inc., United States Cellular Corporation, Verizon Communications Inc. and Others

6. RECENT INDUSTRY DEVELOPMENTS
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