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Abstracts

This report analyzes the worldwide markets for Food Additives in US$ Thousand by the

following Product Segments: Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural & Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial & Antioxidants), Enzymes, and Others. The report provides

separate comprehensive analytics for the US, Canada, Japan, Europe, Asia-Pacific,

Middle East, Latin America, and Rest of World. Annual estimates and forecasts are

provided for the period 2016 through 2024.

Also, a five-year historic analysis is provided for these markets. Market data and

analytics are derived from primary and secondary research.

Company profiles are primarily based on public domain information including company

URLs. The report profiles 225 companies including many key and niche players such as

-

Ajinomoto Co., Inc.

Ashland, Inc.

Archer Daniels Midland Company

Associated British Foods Plc

AVEBE U.A.

Biospringer
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Percentage Breakdown of Dollar Sales for US, Canada, Japan, Europe, Asia-Pacific

(excluding Japan), Middle East, Latin America, and Rest of World Markets for Years

2011, 2017 & 2024 (includes corresponding Graph/Chart)

Table 68. World Recent Past, Current & Future Analysis for Preservatives by Product

Segment - Antimicrobial and Antioxidants Markets Independently Analyzed with Annual

Sales Figures in US$ Thousand for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 69. World Historic Review for Preservatives by Product Segment - Antimicrobial

and Antioxidants Markets Independently Analyzed with Annual Sales Figures in US$
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Thousand for Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 70. World 14-Year Perspective for Preservatives by Product Segment -

Percentage Breakdown of Dollar Sales for Antimicrobial and Antioxidants Markets for

Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

Table 71. World Recent Past, Current & Future Analysis for Antimicrobial Preservatives

by Geographic Region - US, Canada, Japan, Europe, Asia-Pacific (excluding Japan),

Middle East, Latin America, and Rest of World Markets Independently Analyzed with

Annual Sales Figures in US$ Thousand for Years 2016 through 2024 (includes

corresponding Graph/Chart)

Table 72. World Historic Review for Antimicrobial Preservatives by Geographic Region -

US, Canada, Japan, Europe, Asia-Pacific (excluding Japan), Middle East, Latin

America, and Rest of World Markets Independently Analyzed with Annual Sales Figures

in US$ Thousand for Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 73. World 14-Year Perspective for Antimicrobial Preservatives by Geographic

Region - Percentage Breakdown of Dollar Sales for US, Canada, Japan, Europe, Asia-

Pacific (excluding Japan), Middle East, Latin America, and Rest of World Markets for

Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

Table 74. World Recent Past, Current & Future Analysis for Antioxidant Preservatives

by Geographic Region - US, Canada, Japan, Europe, Asia-Pacific (excluding Japan),

Middle East, Latin America, and Rest of World Markets Independently Analyzed with

Annual Sales Figures in US$ Thousand for Years 2016 through 2024 (includes

corresponding Graph/Chart)

Table 75. World Historic Review for Antioxidant Preservatives by Geographic Region -

US, Canada, Japan, Europe, Asia-Pacific (excluding Japan), Middle East, Latin

America, and Rest of World Markets Independently Analyzed with Annual Sales Figures

in US$ Thousand for Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 76. World 14-Year Perspective for Antioxidant Preservatives by Geographic

Region - Percentage Breakdown of Dollar Sales for US, Canada, Japan, Europe, Asia-

Pacific (excluding Japan), Middle East, Latin America, and Rest of World Markets for

Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

Table 77. World Recent Past, Current & Future Analysis for Enzymes by Geographic
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Region - US, Canada, Japan, Europe, Asia-Pacific (excluding Japan), Middle East,

Latin America, and Rest of World Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 78. World Historic Review for Enzymes by Geographic Region - US, Canada,

Japan, Europe, Asia-Pacific (excluding Japan), Middle East, Latin America, and Rest of

World Markets Independently Analyzed with Annual Sales Figures in US$ Thousand for

Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 79. World 14-Year Perspective for Enzymes by Geographic Region - Percentage

Breakdown of Dollar Sales for US, Canada, Japan, Europe, Asia-Pacific (excluding

Japan), Middle East, Latin America, and Rest of World Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

Table 80. World Recent Past, Current & Future Analysis for Other Food Additives by

Geographic Region - US, Canada, Japan, Europe, Asia-Pacific (excluding Japan),

Middle East, Latin America, and Rest of World Markets Independently Analyzed with

Annual Sales Figures in US$ Thousand for Years 2016 through 2024 (includes

corresponding Graph/Chart)

Table 81. World Historic Review for Other Food Additives by Geographic Region - US,

Canada, Japan, Europe, Asia-Pacific (excluding Japan), Middle East, Latin America,

and Rest of World Markets Independently Analyzed with Annual Sales Figures in US$

Thousand for Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 82. World 14-Year Perspective for Other Food Additives by Geographic Region -

Percentage Breakdown of Dollar Sales for US, Canada, Japan, Europe, Asia-Pacific

(excluding Japan), Middle East, Latin America, and Rest of World Markets for Years

2011, 2017 & 2024 (includes corresponding Graph/Chart)

III. MARKET

1. THE UNITED STATES

A. Market Analysis

Market Overview

Consumer Shift to Healthy Foods to Drive Demand for Natural Food Additives

Innovations Spurred by Natural Formulations
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Increasing Consumer Spending to Push Forth Demand for Flavors

Alternative Sweeteners: A Dynamic Market

Table 83. US Alternative Sweeteners Market by Type (2016): Percentage Breakdown of

Revenue for High Intensity Sweeteners, Polyols, and Others (includes corresponding

Graph/Chart)

Table 84. US Synthetic Sweeteners Market (2015): Percentage Breakdown of Sales by

Leading Brands (includes corresponding Graph/Chart)

High Intensity Sweeteners Market in the US – A Review

Table 85. US High Intensity Sweeteners Market by Application (2016) - Percentage

Breakdown of Volume Sales for Beverages, Food Products, Personal Care Products,

Pharmaceuticals, Tabletop Sweeteners and Others (includes corresponding

Graph/Chart)

Table 86. US High Intensity Sweeteners Usage in Food Products by Sweetener Type

(2016) - Percentage Breakdown of Volume Sales for Acesulfame K, Aspartame, Reb-A,

Saccharin and Sucralose (includes corresponding Graph/Chart)

Rigid FDA Approvals: A Major Factor Influencing Artificial Sweetener Market

Hydrocolloids Market: Trend towards Healthy Foods Fuels Demand Growth

Processing Trends Drive Antimicrobial Preservatives Growth

Food Enzymes – Increase in Food & Beverage Processing Aids Market Growth

Emulsifier Manufacturers in the US Face Problems

Increasing Use of Enzymes as Alternatives to Emulsifiers

FDA Allows Natural Blue from Spirulina in Confectionery

Food Additives – A Glance at Key End-Uses

Table 87. US Food Additives Market by End-use Sector (2016): Percentage Breakdown

for Processed Foods, Dairy Products, Carbonated Soft Drinks, Other Foods, and Other

Beverages (includes corresponding Graph/Chart)

Food Additives in Dairy – An Insight

Fat Replacers in Processed Meat Industry
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Regulations Governing Food Additives in the United States

Food Additives and Chemical Contaminants

FDA Regulations Governing Preservatives

Policy Differences Lead to Disparities in Additives Permitted in the US and Europe

Notable FDA Amendments Concerning Food Additives

FDA Certifies MSG as Safe

GETOR Wins Approval for Use as Food Additive in Sodas

US FDA Amends Food Additive Regulations

Product Innovations/Introductions

Strategic Corporate Developments

Key Players

B. Market Analytics

Table 88. US Recent Past, Current & Future Analysis for Food Additives by Product

Group/ Segment - Acidulants, Sweeteners (Intense Sweeteners and Bulk Sweeteners),

Vitamins & Minerals, Colorants (Natural and Synthetic), Flavors/ Flavor Enhancers,

Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes, and

Other Food Additives Markets Independently Analyzed with Annual Sales Figures in

US$ Thousand for Years 2016 through 2024 (includes corresponding Graph/Chart)

Table 89. US Historic Review for Food Additives by Product Group/Segment -

Acidulants, Sweeteners (Intense Sweeteners and Bulk Sweeteners), Vitamins &

Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes, and Other Food

Additives Markets Independently Analyzed with Annual Sales Figures in US$ Thousand

for Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 90. US 14-Year Perspective for Food Additives by Product Group/ Segment -

Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners (Intense Sweeteners

and Bulk Sweeteners), Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes, and Other Food Additives Markets for Years 2011, 2017 & 2024

(includes corresponding Graph/Chart)

2. CANADA

Market Analysis
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Table 91. Canadian Recent Past, Current & Future Analysis for Food Additives by

Product Group/ Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/ Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 92. Canadian Historic Review for Food Additives by Product Group/ Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 93. Canadian 14-Year Perspective for Food Additives by Product Group/

Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins

& Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

3. JAPAN

A. Market Analysis

Market Overview

Regulations Governing Food Additives in Japan

Table 94. Number of Ingredients Approved for Use as Food Additives in Japan

(includes corresponding Graph/Chart)

Strategic Corporate Development

Key Players

B. Market Analytics

Table 95. Japanese Recent Past, Current & Future Analysis for Food Additives by

Product Group/ Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

+44 20 8123 2220
info@marketpublishers.com

Food Additives: Market Research Report

https://marketpublishers.com/report/consumers_goods/food_beverage/food_additives.html


Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 96. Japanese Historic Review for Food Additives by Product Group/ Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 97. Japanese 14-Year Perspective for Food Additives by Product Group/

Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins

& Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

4. EUROPE

A. Market Analysis

Current and Future Analysis

Food Additives Market in Europe – An Overview

Colorants and Flavors Offer Opportunities

Table 98. European Food Colors Market (2016): Percentage Breakdown of Value Sales

by Application (includes corresponding Graph/Chart)

Natural Food Colorings Find Favor

European Regulatory Environment – An Overview

List of Intense Sweeteners Approved by the European Food Safety Authority (EFSA)

B. Market Analytics

Table 99. European Recent Past, Current & Future Analysis for Food Additives by

Region/Country - France, Germany, Italy, UK, Spain, Russia, and Rest of Europe

Markets Independently Analyzed with Annual Sales Figures in US$ Thousand for Years

2016 through 2024 (includes corresponding Graph/Chart)
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Table 100. European Historic Review for Food Additives by Region/Country - France,

Germany, Italy, UK, Spain, Russia, and Rest of Europe Markets Independently

Analyzed with Annual Sales Figures in US$ Thousand for Years 2011 through 2015

(includes corresponding Graph/Chart)

Table 101. European 14-Year Perspective for Food Additives by Region/Country -

Percentage Breakdown of Dollar Sales for France, Germany, Italy, UK, Spain, Russia,

and Rest of Europe Markets for Years 2011, 2017 & 2024 (includes corresponding

Graph/Chart)

Table 102. European Recent Past, Current & Future Analysis for Food Additives by

Product Group/Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 103. European Historic Review for Food Additives by Product Group/ Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 104. European 14-Year Perspective for Food Additives by Product Group/

Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins

& Minerals, Colorants (Natural and Synthetic), Flavors/ Flavor Enhancers,

Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and

Others Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

4A. FRANCE

A. Market Analysis

Current and Future Analysis

Strategic Corporate Developments

Biospringer – A Key Player

B. Market Analytics
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Table 105. French Recent Past, Current & Future Analysis for Food Additives by

Product Group/ Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 106. French Historic Review for Food Additives by Product Group/Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 107. French 14-Year Perspective for Food Additives by Product Group/ Segment

- Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins &

Minerals, Colorants (Natural and Synthetic), Flavors/ Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

4B. GERMANY

A. Market Analysis

Market Overview

Product Launches

Strategic Corporate Development

Key Players

B. Market Analytics

Table 108. German Recent Past, Current & Future Analysis for Food Additives by

Product Group/ Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 109. German Historic Review for Food Additives by Product Group/Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),
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Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 110. German 14-Year Perspective for Food Additives by Product Group/Segment

- Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins &

Minerals, Colorants (Natural and Synthetic), Flavors/ Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

4C. ITALY

Market Analysis

Table 111. Italian Recent Past, Current & Future Analysis for Food Additives by Product

Group/ Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and

Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives

(Antimicrobial and Antioxidant), Enzymes and Others Markets Independently Analyzed

with Annual Sales Figures in US$ Thousand for Years 2016 through 2024 (includes

corresponding Graph/Chart)

Table 112. Italian Historic Review for Food Additives by Product Group/Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 113. Italian 14-Year Perspective for Food Additives by Product Group/ Segment -

Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins &

Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

4D. THE UNITED KINGDOM

A. Market Analysis
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Current and Future Analysis

The 2013 Regulation Summary

Product Launches

Strategic Corporate Developments

Key Players

B. Market Analytics

Table 114. UK Recent Past, Current & Future Analysis for Food Additives by Product

Group/ Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and

Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives

(Antimicrobial and Antioxidant), Enzymes and Others Markets Independently Analyzed

with Annual Sales Figures in US$ Thousand for Years 2016 through 2024 (includes

corresponding Graph/Chart)

Table 115. UK Historic Review for Food Additives by Product Group/Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 116. UK 14-Year Perspective for Food Additives by Product Group/ Segment -

Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins &

Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

4E. SPAIN

Market Analysis

Table 117. Spanish Recent Past, Current & Future Analysis for Food Additives by

Product Group/ Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/ Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)
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Table 118. Spanish Historic Review for Food Additives by Product Group/Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 119. Spanish 14-Year Perspective for Food Additives by Product Group/

Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins

& Minerals, Colorants (Natural and Synthetic), Flavors/ Flavor Enhancers,

Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and

Others Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

4F. RUSSIA

A. Market Analysis

Current and Future Analysis

Russian Hydrocolloids Market

Food Colorants Market

Regulatory Synopsis

B. Market Analytics

Table 120. Russian Recent Past, Current & Future Analysis for Food Additives by

Product Group/ Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 121. Russian Historic Review for Food Additives by Product Group/Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 122. Russian 14-Year Perspective for Food Additives by Product Group/Segment

- Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins &
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Minerals, Colorants (Natural and Synthetic), Flavors/ Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

4G. REST OF EUROPE

A. Market Analysis

Current and Future Analysis

Product Launches

Strategic Corporate Developments

Key Players

B. Market Analytics

Table 123. Rest of Europe Recent Past, Current & Future Analysis for Food Additives

by Product Group/Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 124. Rest of Europe Historic Review for Food Additives by Product Group/

Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and

Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives

(Antimicrobial and Antioxidant), Enzymes and Others Markets Independently Analyzed

with Annual Sales Figures in US$ Thousand for Years 2011 through 2015 (includes

corresponding Graph/Chart)

Table 125. Rest of Europe 14-Year Perspective for Food Additives by Product

Group/Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners,

Vitamins & Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers,

Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and

Others Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

5. ASIA-PACIFIC

A. Market Analysis

Market Overview

Food Acidulants Market
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Food & Beverage Colorants Market

B. Market Analytics

Table 126. Asia-Pacific Recent Past, Current & Future Analysis for Food Additives by

Geographic Region - China, India and Rest of Asia-Pacific Markets Independently

Analyzed with Annual Sales Figures in US$ Thousand for Years 2016 through 2024

(includes corresponding Graph/Chart)

Table 127. Asia-Pacific Historic Review for Food Additives by Geographic Region -

China, India and Rest of Asia-Pacific Markets Independently Analyzed with Annual

Sales Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 128. Asia-Pacific 14-Year Perspective for Food Additives by Geographic Region -

Percentage Breakdown of Dollar Sales for China, India and Rest of Asia-Pacific Markets

for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

Table 129. Asia-Pacific Recent Past, Current & Future Analysis for Food Additives by

Product Group/Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 130. Asia-Pacific Historic Review for Food Additives by Product Group/ Segment

- Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 131. Asia-Pacific 14-Year Perspective for Food Additives by Product Group/

Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins

& Minerals, Colorants (Natural and Synthetic), Flavors/ Flavor Enhancers,

Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and

Others Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

5A. CHINA
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A. Market Analysis

Current and Future Analysis

Market Overview

Emulsifiers Market: Benefiting from Growth of Processed Foods Market

Food Enzymes Market Set for Steady Growth

Food Additive Regulations in China

New Food Safety Regulations

NHFPC Issues Latest Standards (GB 2760-2014) for Food Additives Usage

Registration of New Food Additives

Rules for Food Additive Labeling

NSLMNFA to Promote Approval for Natural Additives

Strategic Corporate Developments

B. Market Analytics

Table 132. Chinese Recent Past, Current & Future Analysis for Food Additives by

Product Group/ Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 133. Chinese Historic Review for Food Additives by Product Group/Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 134. Chinese 14-Year Perspective for Food Additives by Product Group/

Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins

& Minerals, Colorants (Natural and Synthetic), Flavors/ Flavor Enhancers,

Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and

Others Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

5B. INDIA

A. Market Analysis
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Food Additives Market to Experience Robust Growth

Flavors Segment Leads Food Additives Market

Beverage Industry: The Most Prominent Consumer of Food Additives

Consumer Shift to Healthy Foods to Push up Demand for Natural Additives

Western India Dominates Food Additive Consumption

Table 135. Food Additives Market in India (2016): Percentage Breakdown of Revenues

by Region - East India, North India, South India and West India (includes corresponding

Graph/Chart)

Competition

Indian Government Issues Food Additives Notification

Government Bans Potassium Bromate as Additive in Packaged Breads

Strategic Corporate Developments

B. Market Analytics

Table 136. Indian Recent Past, Current & Future Analysis for Food Additives by Product

Group/ Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and

Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives

(Antimicrobial and Antioxidant), Enzymes and Others Markets Independently Analyzed

with Annual Sales Figures in US$ Thousand for Years 2016 through 2024 (includes

corresponding Graph/Chart)

Table 137. Indian Historic Review for Food Additives by Product Group/Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 138. Indian 14-Year Perspective for Food Additives by Product Group/Segment -

Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins &

Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

5C. REST OF ASIA-PACIFIC
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A. Market Analysis

Current and Future Analysis

An Overview of Select Markets

New Zealand

Thailand

Regulations – An Overview

Food Additive Regulations in Australia

Food Additive Regulations in Korea

Food Additive Regulations in Southeast Asia

Vietnam

Thailand

Indonesia

Philippines

Singapore

Malaysia

Strategic Corporate Development

B. Market Analytics

Table 139. Rest of Asia-Pacific Recent Past, Current & Future Analysis for Food

Additives by Product Group/Segment - Acidulants, Sweeteners, Vitamins & Minerals,

Colorants (Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets Independently Analyzed with Annual Sales Figures in US$ Thousand for Years

2016 through 2024 (includes corresponding Graph/Chart)

Table 140. Rest of Asia-Pacific Historic Review for Food Additives by Product

Group/Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and

Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives

(Antimicrobial and Antioxidant), Enzymes and Others Markets Independently Analyzed

with Annual Sales Figures in US$ Thousand for Years 2011 through 2015 (includes

corresponding Graph/Chart)

Table 141. Rest of Asia-Pacific 14-Year Perspective for Food Additives by Product

Group/Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners,

Vitamins & Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers,

Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and

Others Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)
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6. THE MIDDLE EAST

A. Market Analysis

Current and Future Analysis

Regulatory Overview for Select Countries

Bahrain

Egypt

Iran

Kuwait

Morocco

Oman

Qatar

Strategic Corporate Developments

B. Market Analytics

Table 142. Middle East Recent Past, Current & Future Analysis for Food Additives by

Product Group/Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 143. Middle East Historic Review for Food Additives by Product Group/ Segment

- Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 144. Middle East 14-Year Perspective for Food Additives by Product Group/

Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins

& Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

7. LATIN AMERICA

Market Analysis
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Table 145. Latin American Recent Past, Current & Future Analysis for Food Additives

by Geographic Region - Brazil and Rest of Latin America Markets Independently

Analyzed with Annual Sales Figures in US$ Thousand for Years 2016 through 2024

(includes corresponding Graph/Chart)

Table 146. Latin American Historic Review for Food Additives by Geographic Region -

Brazil and Rest of Latin America Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 147. Latin American 14-Year Perspective for Food Additives by Geographic

Region - Percentage Breakdown of Dollar Sales for Brazil and Rest of Latin America

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

Table 148. Latin American Recent Past, Current & Future Analysis for Food Additives

by Product Group/Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 149. Latin American Historic Review for Food Additives by Product Group/

Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and

Synthetic), Flavors/ Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives

(Antimicrobial and Antioxidant), Enzymes and Others Markets Independently Analyzed

with Annual Sales Figures in US$ Thousand for Years 2011 through 2015 (includes

corresponding Graph/Chart)

Table 150. Latin American 14-Year Perspective for Food Additives by Product Group/

Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins

& Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

7A. BRAZIL

A. Market Analysis
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Current and Future Analysis

Market Overview

Regulation

Innovations Drive Flavors Market

Emulsifiers Market Offers Opportunities

B. Market Analytics

Table 151. Brazilian Recent Past, Current & Future Analysis for Food Additives by

Product Group/ Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 152. Brazilian Historic Review for Food Additives by Product Group/Segment -

Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and Synthetic),

Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and

Antioxidant), Enzymes and Others Markets Independently Analyzed with Annual Sales

Figures in US$ Thousand for Years 2011 through 2015 (includes corresponding

Graph/Chart)

Table 153. Brazilian 14-Year Perspective for Food Additives by Product Group/

Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins

& Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

7B. REST OF LATIN AMERICA

A. Market Analysis

Current and Future Analysis

Argentina

Mexico

Fat Replacers Market

Food Emulsifiers Market

Regulatory Overview for Select Countries

Guatemala

Honduras
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Trinidad and Tobago

Venezuela

B. Market Analytics

Table 154. Rest of Latin America Recent Past, Current & Future Analysis for Food

Additives by Product Group/Segment - Acidulants, Sweeteners, Vitamins & Minerals,

Colorants (Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids,

Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and Others

Markets Independently Analyzed with Annual Sales Figures in US$ Thousand for Years

2016 through 2024 (includes corresponding Graph/Chart)

Table 155. Rest of Latin America Historic Review for Food Additives by Product

Group/Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and

Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives

(Antimicrobial and Antioxidant), Enzymes and Others Markets Independently Analyzed

with Annual Sales Figures in US$ Thousand for Years 2011 through 2015 (includes

corresponding Graph/Chart)

Table 156. Rest of Latin America 14-Year Perspective for Food Additives by Product

Group/ Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners,

Vitamins & Minerals, Colorants (Natural and Synthetic), Flavors/Flavor Enhancers,

Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and

Others Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

8. REST OF WORLD

A. Market Analysis

Food Additives Market in Africa

B. Market Analytics

Table 157. Rest of World Recent Past, Current & Future Analysis for Food Additives by

Product Group/Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants

(Natural and Synthetic), Flavors/Flavor Enhancers, Hydrocolloids, Emulsifiers,

Preservatives (Antimicrobial and Antioxidant), Enzymes and Others Markets

Independently Analyzed with Annual Sales Figures in US$ Thousand for Years 2016

through 2024 (includes corresponding Graph/Chart)
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Table 158. Rest of World Historic Review for Food Additives by Product

Group/Segment - Acidulants, Sweeteners, Vitamins & Minerals, Colorants (Natural and

Synthetic), Flavors/ Flavor Enhancers, Hydrocolloids, Emulsifiers, Preservatives

(Antimicrobial and Antioxidant), Enzymes and Others Markets Independently Analyzed

with Annual Sales Figures in US$ Thousand for Years 2011 through 2015 (includes

corresponding Graph/Chart)

Table 159. Rest of World 14-Year Perspective for Food Additives by Product Group/

Segment - Percentage Breakdown of Dollar Sales for Acidulants, Sweeteners, Vitamins

& Minerals, Colorants (Natural and Synthetic), Flavors/ Flavor Enhancers,

Hydrocolloids, Emulsifiers, Preservatives (Antimicrobial and Antioxidant), Enzymes and

Others Markets for Years 2011, 2017 & 2024 (includes corresponding Graph/Chart)

IV. COMPETITIVE LANDSCAPE

Total Companies Profiled: 225 (including Divisions/Subsidiaries - 259)

The United States (77)

Canada (5)

Japan (16)

Europe (107)

  France (21)

  Germany (20)

  The United Kingdom (8)

  Italy (2)

  Spain (7)

  Rest of Europe (49)

Asia-Pacific (Excluding Japan) (46)

Middle East (6)

Latin America (1)

Africa (1)

+44 20 8123 2220
info@marketpublishers.com

Food Additives: Market Research Report

https://marketpublishers.com/report/consumers_goods/food_beverage/food_additives.html


I would like to order

Product name: Food Additives: Market Research Report

Product link: https://marketpublishers.com/r/FE1C0578904EN.html

Price: US$ 5,800.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:

info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click

button on product page https://marketpublishers.com/r/FE1C0578904EN.html

Powered by TCPDF (www.tcpdf.org)

+44 20 8123 2220
info@marketpublishers.com

Food Additives: Market Research Report

https://marketpublishers.com/report/consumers_goods/food_beverage/food_additives.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/consumers_goods/food_beverage/food_additives.html
http://www.tcpdf.org
https://marketpublishers.com/report/consumers_goods/food_beverage/food_additives.html

