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Abstracts

This report analyzes the worldwide markets for Feminine Hygiene Products in US$ by

the following Product Segments: Sanitary Pads/Towels, Tampons, Panty Liners, and

Others. The report provides separate comprehensive analytics for the US, Canada,

Japan, Europe, Asia-Pacific, Latin America, and Rest of World. Annual estimates and

forecasts are provided for the period 2016 through 2024. Also, a five-year historic

analysis is provided for these markets. Market data and analytics are derived from

primary and secondary research.

Company profiles are primarily based on public domain information including company

URLs.

The report profiles 76 companies including many key and niche players such as -

Albaad Corporate

Edgewell Personal Care Company

Kao Corporation

Kimberly-Clark Corporation

Lil-lets Group Limited
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Table 28. World 14-Year Perspective for Other Feminine Hygiene Products by
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Table 31. Leading Players in the US Tampons Market (2016): Percentage Market
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Procter and Gamble Co., and Others (includes corresponding Graph/Chart)
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Others (includes corresponding Graph/Chart)

Table 34. Leading Brands in the US Douche Market (2016): Percentage Market Share

Breakdown for Massengill, New Freshness, Private Label, Summer's Eve, Yeast Guard

Advanced, and Others (includes corresponding Graph/Chart)

Distribution Channels

Table 35. US Sanitary Protection Market by Distribution Channel (2016): Percentage

Breakdown of Value Sales for Beauty Specialist Retailers, Grocery Retailers, Mass

Merchandisers, Warehouse Clubs, and Others (includes corresponding Graph/Chart)

Product Launches

Strategic Corporate Development

Select Key Players

B. Market Analytics

Table 36. US Recent Past, Current & Future Analysis for Feminine Hygiene Products

by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other

Feminine Hygiene Products Markets Independently Analyzed with Annual Sales Figures

in US$ Million for Years 2016 through 2024 (includes corresponding Graph/Chart)

Table 37. US Historic Review for Feminine Hygiene Products by Product Segment -

Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene Products

Markets Independently Analyzed with Annual Sales Figures in US$ Million for Years

2011 through 2015 (includes corresponding Graph/Chart)

+44 20 8123 2220
info@marketpublishers.com

Feminine Hygiene Products: Market Research Report

https://marketpublishers.com/report/consumers_goods/household_personal_products/feminine_hygiene_products_market_research_report.html


Table 38. US 14-Year Perspective for Feminine Hygiene Products by Product Segment

- Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons, Panty

Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 & 2024

(includes corresponding Graph/Chart)

2. CANADA

A. Market Analysis

Aging Consumer Base Continues to be a Major Growth Dampener

Table 39. Leading Players in the Canadian Feminine Hygiene Products Market (2016):

Percentage Market Share Breakdown for Johnson & Johnson, Kimberly-Clark (Kotex),

Playtex, Private Label, Procter & Gamble (Always), and Others (includes corresponding

Graph/Chart)

Tampon Regulations

B. Market Analytics

Table 40. Canadian Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 41. Canadian Historic Review for Feminine Hygiene Products by Product

Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene

Products Markets Independently Analyzed with Annual Sales Figures in US$ Million for

Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 42. Canadian 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

3. JAPAN

A. Market Analysis
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Decline in Target Population Lead to Decline in Market Demand

Table 43. Leading Players in the Japanese Feminine Hygiene Products Market (2016):

Percentage Market Share Breakdown for Daio Paper, Kao, Procter & Gamble,

Unicharm, and Others (includes corresponding Graph/Chart)

Distribution/Supply Structure for Sanitary Protection Products in Japan

Overseas Manufacturers

Domestic Manufacturers

Select Key Players

B. Market Analytics

Table 44. Japanese Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 45. Japanese Historic Review for Feminine Hygiene Products by Product

Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene

Products Markets Independently Analyzed with Annual Sales Figures in US$ Million for

Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 46. Japanese 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

4. EUROPE

A. Market Analysis

Ready Availability of Hygiene Products and Lower Penetration in Eastern Europe

Sustain Market Growth

Table 47. Women Population (15-49 years) in Western and Eastern Europe: 1995-2015

(in Millions) (includes corresponding Graph/Chart)
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Europe Enjoys High Penetration and Acceptance of Tampons

Demographical Influences on Tampon Market

Standard Code for Tampons’ Absorbency

Scenario at the Retailers Level

Droplet based Coding System for Sanitary Packs

Legislative Scenario

Competitive Scenario

Table 48. Leading Players in the European Feminine Hygiene Products Market (2016):

Percentage Market Share Breakdown for Johnson & Johnson, Procter & Gamble, SCA

& Others (includes corresponding Graph/Chart)

Table 49. Leading Players in the European Tampons Market (2016): Percentage

Market Share Breakdown for Johnson & Johnson, Kimberly-Clark, Procter & Gamble,

and Others (includes corresponding Graph/Chart)

B. Market Analytics

By Region

Table 50. European Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Geographic Region/Country - France, Germany, Italy, UK, Spain, Russia

and Rest of Europe Markets Independently Analyzed with Annual Sales Figures in US$

Million for Years 2016 through 2024 (includes corresponding Graph/Chart)

Table 51. European Historic Review for Feminine Hygiene Products by Geographic

Region/Country - France, Germany, Italy, UK, Spain, Russia and Rest of Europe

Markets Independently Analyzed with Annual Sales Figures in US$ Million for Years

2011 through 2015 (includes corresponding Graph/Chart)

Table 52. European 14-Year Perspective for Feminine Hygiene Products by

Geographic Region/Country - Percentage Breakdown of Dollar Sales for France,

Germany, Italy, UK, Spain, Russia and Rest of Europe Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

By Product Segment
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Table 53. European Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 54. European Historic Review for Feminine Hygiene Products by Product

Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene

Products Markets Independently Analyzed with Annual Sales Figures in US$ Million for

Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 55. European 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

4A. FRANCE

A. Market Analysis

Launch of Multi-Purpose Hygiene Products Benefit Market Prospects

Table 56. Leading Players in the French Sanitary Pads Market (2016): Percentage

Market Share Breakdown for Johnson & Johnson, Procter & Gamble, and Others

(includes corresponding Graph/Chart)

Table 57. Leading Players in the French Tampons Market (2016): Percentage Share

Breakdown of Sales for Johnson & Johnson, Procter & Gamble, and Others (includes

corresponding Graph/Chart)

B. Market Analytics

Table 58. French Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)
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Table 59. French Historic Review for Feminine Hygiene Products by Product Segment -

Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene Products

Markets Independently Analyzed with Annual Sales Figures in US$ Million for Years

2011 through 2015 (includes corresponding Graph/Chart)

Table 60. French 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

4B. GERMANY

A. Market Analysis

Myriad Factors Slow Down Market Growth in Germany

Table 61. Leading Players in the German Sanitary Pads Market (2016): Percentage

Market Share Breakdown for Johnson & Johnson, Procter & Gamble, and Others

(includes corresponding Graph/Chart)

B. Market Analytics

Table 62. German Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 63. German Historic Review for Feminine Hygiene Products by Product Segment

- Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene Products

Markets Independently Analyzed with Annual Sales Figures in US$ Million for Years

2011 through 2015 (includes corresponding Graph/Chart)

Table 64. German 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)
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4C. ITALY

A. Market Analysis

Periods Reducing Contraceptive Drugs and Medicines Hamper Market Demand

Table 65. Leading Players in the Italian Sanitary Pads Market (2016): Percentage

Breakdown of Sales for Fater SpA, Johnson & Johnson SpA, and Others (includes

corresponding Graph/Chart)

Fater SpA – A Major Italy-Based Company

B. Market Analytics

Table 66. Italian Recent Past, Current & Future Analysis for Feminine Hygiene Products

by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other

Feminine Hygiene Products Markets Independently Analyzed with Annual Sales Figures

in US$ Million for Years 2016 through 2024 (includes corresponding Graph/Chart)

Table 67. Italian Historic Review for Feminine Hygiene Products by Product Segment -

Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene Products

Markets Independently Analyzed with Annual Sales Figures in US$ Million for Years

2011 through 2015 (includes corresponding Graph/Chart)

Table 68. Italian 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

4D. THE UNITED KINGDOM

A. Market Analysis

Levy of Tampon Tax Lead to Reduced Prices and Better Quality Sanitary Protection

Products

Market Snapshots

Competitive Scenario

Table 69. Leading Players in the UK Sanitary Pads Market (2016): Percentage Market
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Share Breakdown for Johnson & Johnson, Kimberly-Clark, Procter & Gamble, and

Others (includes corresponding Graph/Chart)

Select Regional Players

B. Market Analytics

Table 70. UK Recent Past, Current & Future Analysis for Feminine Hygiene Products

by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other

Feminine Hygiene Products Markets Independently Analyzed with Annual Sales Figures

in US$ Million for Years 2016 through 2024 (includes corresponding Graph/Chart)

Table 71. UK Historic Review for Feminine Hygiene Products by Product Segment -

Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene Products

Markets Independently Analyzed with Annual Sales Figures in US$ Million for Years

2011 through 2015 (includes corresponding Graph/Chart)

Table 72. UK 14-Year Perspective for Feminine Hygiene Products by Product Segment

- Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons, Panty

Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 & 2024

(includes corresponding Graph/Chart)

4E. SPAIN

A. Market Analysis

Shift to Cheaper Versions Impact Market Growth

Table 73. Leading Players in the Spanish Sanitary Pads Market (2016): Percentage

Market Share Breakdown for Johnson & Johnson, Procter & Gamble, and Others

(includes corresponding Graph/Chart)

B. Market Analytics

Table 74. Spanish Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding
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Graph/Chart)

Table 75. Spanish Historic Review for Feminine Hygiene Products by Product Segment

- Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene Products

Markets Independently Analyzed with Annual Sales Figures in US$ Million for Years

2011 through 2015 (includes corresponding Graph/Chart)

Table 76. Spanish 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

4F. RUSSIA

A. Market Analysis

Urban Consumers Drive Demand in the Unsaturated & Growing Market

Table 77. Leading Players in the Russian Sanitary Pads Market (2016): Percentage

Market Share Breakdown for Bella Vostok, Johnson & Johnson, Kimberly-Clark, Procter

& Gamble, and Others (includes corresponding Graph/Chart)

B. Market Analytics

Table 78. Russian Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 79. Russian Historic Review for Feminine Hygiene Products by Product Segment

- Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene Products

Markets Independently Analyzed with Annual Sales Figures in US$ Million for Years

2011 through 2015 (includes corresponding Graph/Chart)

Table 80. Russian 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &
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2024 (includes corresponding Graph/Chart)

4G. REST OF EUROPE

A. Market Analysis

Svenska Cellulosa Aktiebolaget (SCA) – A Major Sweden-Based Company

B. Market Analytics

Table 81. Rest of Europe Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 82. Rest of Europe Historic Review for Feminine Hygiene Products by Product

Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene

Products Markets Independently Analyzed with Annual Sales Figures in US$ Million for

Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 83. Rest of Europe 14-Year Perspective for Feminine Hygiene Products by

Product Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels,

Tampons, Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011,

2017 & 2024 (includes corresponding Graph/Chart)

5. ASIA-PACIFIC

A. Market Analysis

Asia-Pacific: The Largest and the Fastest Growing Market Worldwide

Table 84. Global Feminine Hygiene Products Market - Geographic Regions Ranked by

CAGR (Value Sales) for 2016-2024: Asia-Pacific, Latin America, Rest of World,

Canada, Europe, US, and Japan (includes corresponding Graph/Chart)

Populous and Underpenetrated China and India Presents Attractive Future Growth

Opportunities
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Table 85. Global Feminine Care Market (2016E): Number of Units of Feminine Care

Products Used Per Year by Girls/Women Aged between 15 and 49 Years (includes

corresponding Graph/Chart)

Favorable Demographic and Economic Trends Presents Huge Market Penetration

Potential

Asian Feminine Hygiene Market Offer Lucrative Opportunities to International Players

US Hygiene Product Brands in Asia Face Stiff Competition from Japanese Companies

Japan Hygiene Products Companies Spread their Wings across Asia

Awareness Programs Undertaken by Public and Private Organizations Benefit Market

Adoption

Southeast Asian Countries: Potential Laden Markets

Indonesia

Philippines

Thailand

Vietnam

Malaysia

B. Market Analytics

By Region

Table 86. Asia-Pacific Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Geographic Region/Country - China, India and Rest of Asia-Pacific Markets

Independently Analyzed with Annual Sales Figures in US$ Million for Years 2016

through 2024 (includes corresponding Graph/Chart)

Table 87. Asia-Pacific Historic Review for Feminine Hygiene Products by Geographic

Region/Country - China, India and Rest of Asia-Pacific Markets Independently Analyzed

with Annual Sales Figures in US$ Million for Years 2011 through 2015 (includes

corresponding Graph/Chart)

Table 88. Asia-Pacific 14-Year Perspective for Feminine Hygiene Products by

Geographic Region/ Country - Percentage Breakdown of Dollar Sales for China, India

and Rest of Asia-Pacific Markets for Years 2011, 2017 & 2024 (includes corresponding

Graph/Chart)

By Product Segment

+44 20 8123 2220
info@marketpublishers.com

Feminine Hygiene Products: Market Research Report

https://marketpublishers.com/report/consumers_goods/household_personal_products/feminine_hygiene_products_market_research_report.html


Table 89. Asia-Pacific Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 90. Asia-Pacific Historic Review for Feminine Hygiene Products by Product

Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene

Products Markets Independently Analyzed with Annual Sales Figures in US$ Million for

Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 91. Asia-Pacific 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

5A. CHINA

A. Market Analysis

China Emerge as the Most Promising Feminine Hygiene Products Market Worldwide

Market Traits in a Nutshell

Growing Demand for Diversified and High-End Products Drive Strong Market Growth

Chinese Women Prefer Sanitary Pads to Tampons

Major Factors Hindering Wide Usage of Tampons in China

Strong Marketing and Customer Awareness for Boosting Tampon Usage

Danbishuang: The First Indigenous Tampon in China

Few Challenges and Concerns Continue to Impact Market Prospects in China

Distribution Scenario

Competitive Scenario

Safety Concerns Regarding Domestic Sanitary Pads Fuel Demand for Foreign Products

Domestic Companies Compete with International Hygiene Product Producers

Table 92. Leading Sanitary Napkin Companies in China (2016): Percentage Market

Share Breakdown for Hengan, Kingdom Healthcare, KMB, Procter & Gamble,

Unicharm, and Others (includes corresponding Graph/Chart)

Table 93. Leading Players in Chinese Tampons Market (2016): Percentage Market

Share Breakdown for Hengan Group, Kimberly-Clark, P&G, and Others (includes
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corresponding Graph/Chart)

Strategic Corporate Development

Select Regional Players

B. Market Analytics

Table 94. Chinese Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 95. Chinese Historic Review for Feminine Hygiene Products by Product Segment

- Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene Products

Markets Independently Analyzed with Annual Sales Figures in US$ Million for Years

2011 through 2015 (includes corresponding Graph/Chart)

Table 96. Chinese 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

5B. INDIA

A. Market Analysis

Steadily Developing Indian Economy to Witness Rapid Growth in Demand for Feminine

Hygiene Products

Market Highlights

Female and Infant Hygiene Represent Key Growth Areas of the Booming E-Commerce

Scene

The Underpenetrated Nature of the Indian Market Offers Huge Growth Potential

Lack of Awareness, Social Taboos, and Cultural Beliefs: Key Reasons for Under

Penetration

Urban Population Awakens to the Necessity of Maintaining Good Sanitary Hygiene

Sales of Sanitary Products Soar in Urban India

Sanitary Napkin: Still a Luxury for the Rural Indian Women?

NGOS, International Organizations and Global Players Come to the Rescue of Rural

India
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Lower Cost Feminine Hygiene Products for the Rural Indian Market

Competitive Scenario

Table 97. Leading Players in the Indian Feminine Hygiene Products Market (2016):

Percentage Market Share Breakdown for Johnson & Johnson, Procter & Gamble, and

Others (includes corresponding Graph/Chart)

Sanitary Napkins Manufacturing in India

Leading Feminine Hygiene Brands in India

Product Launches

Strategic Corporate Developments

B. Market Analytics

Table 98. Indian Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 99. Indian Historic Review for Feminine Hygiene Products by Product Segment -

Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene Products

Markets Independently Analyzed with Annual Sales Figures in US$ Million for Years

2011 through 2015 (includes corresponding Graph/Chart)

Table 100. Indian 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

5C. REST OF ASIA-PACIFIC

A. Market Analysis

Select Regional Markets

Australia

Korea

Hong Kong

Product Launch
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Select Regional Players

B. Market Analytics

Table 101. Rest of Asia-Pacific Recent Past, Current & Future Analysis for Feminine

Hygiene Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners,

and Other Feminine Hygiene Products Markets Independently Analyzed with Annual

Sales Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 102. Rest of Asia-Pacific Historic Review for Feminine Hygiene Products by

Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine

Hygiene Products Markets Independently Analyzed with Annual Sales Figures in US$

Million for Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 103. Rest of Asia-Pacific 14-Year Perspective for Feminine Hygiene Products by

Product Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels,

Tampons, Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011,

2017 & 2024 (includes corresponding Graph/Chart)

6. LATIN AMERICA

A. Market Analysis

Brazil to Provide Significant Impetus to the Feminine Hygiene Products Market Growth

Distribution Channels Overview

Competitive Scenario

Table 104. Leading Players in the Latin American Feminine Hygiene Products Market

(2016): Percentage Breakdown of Market Share for Kimberly-Clark, Proctor & Gamble,

SCA, and Others (includes corresponding Graph/Chart)

B. Market Analytics

By Region

Table 105. Latin American Recent Past, Current & Future Analysis for Feminine

Hygiene Products by Geographic Region/Country - Brazil, Mexico, and Rest of Latin

America Markets Independently Analyzed with Annual Sales Figures in US$ Million for
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Years 2016 through 2024 (includes corresponding Graph/Chart)

Table 106. Latin American Historic Review for Feminine Hygiene Products by

Geographic Region/Country - Brazil, Mexico, and Rest of Latin America Markets

Independently Analyzed with Annual Sales Figures in US$ Million for Years 2011

through 2015 (includes corresponding Graph/Chart)

Table 107. Latin American 14-Year Perspective for Feminine Hygiene Products by

Geographic Region/Country - Percentage Breakdown of Dollar Sales for Brazil, Mexico,

and Rest of Latin America Markets for Years 2011, 2017 & 2024 (includes

corresponding Graph/Chart)

By Product Segment

Table 108. Latin American Recent Past, Current & Future Analysis for Feminine

Hygiene Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners,

and Other Feminine Hygiene Products Markets Independently Analyzed with Annual

Sales Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 109. Latin American Historic Review for Feminine Hygiene Products by Product

Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene

Products Markets Independently Analyzed with Annual Sales Figures in US$ Million for

Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 110. Latin American 14-Year Perspective for Feminine Hygiene Products by

Product Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels,

Tampons, Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011,

2017 & 2024 (includes corresponding Graph/Chart)

6A. BRAZIL

A. Market Analysis

Changing Consumer Preferences to Benefit Sales of Innovative and Premium Products

Market Snapshots

Competitive Scenario
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Table 111. Leading Players in the Brazilian Sanitary Pads Market (2016): Percentage

Market Share Breakdown for Johnson & Johnson, Kimberly-Clark Brasil Indústria,

Procter & Gamble do Brasil SA, and Others (includes corresponding Graph/Chart)

B. Market Analytics

Table 112. Brazilian Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 113. Brazilian Historic Review for Feminine Hygiene Products by Product

Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene

Products Markets Independently Analyzed with Annual Sales Figures in US$ Million for

Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 114. Brazilian 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

6B. MEXICO

A. Market Analysis

Table 115. Leading Players in the Mexican Sanitary Pads Market (2016): Percentage

Market Share Breakdown for Kimberly-Clark de México, SCA Consumidor México, and

Others (includes corresponding Graph/Chart)

B. Market Analytics

Table 116. Mexican Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding
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Graph/Chart)

Table 117. Mexican Historic Review for Feminine Hygiene Products by Product

Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene

Products Markets Independently Analyzed with Annual Sales Figures in US$ Million for

Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 118. Mexican 14-Year Perspective for Feminine Hygiene Products by Product

Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels, Tampons,

Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011, 2017 &

2024 (includes corresponding Graph/Chart)

6C. REST OF LATIN AMERICA

Market Analysis

Table 119. Rest of Latin America Recent Past, Current & Future Analysis for Feminine

Hygiene Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners,

and Other Feminine Hygiene Products Markets Independently Analyzed with Annual

Sales Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 120. Rest of Latin America Historic Review for Feminine Hygiene Products by

Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine

Hygiene Products Markets Independently Analyzed with Annual Sales Figures in US$

Million for Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 121. Rest of Latin America 14-Year Perspective for Feminine Hygiene Products

by Product Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels,

Tampons, Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011,

2017 & 2024 (includes corresponding Graph/Chart)

7. REST OF WORLD

A. Market Analysis

Growing Demand for User-Friendly and Convenient Products Drive Healthy Market

Growth

Israel: Innovation Continues to be the Focus of Sanitary Protection Products
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Albaad Corporate – A Major Israel-Based Company

Egypt

Kenya: Usage of Sanitary Towels and Napkins Remain Low despite Active Campaigns

and Government Initiatives

B. Market Analytics

Table 122. Rest of World Recent Past, Current & Future Analysis for Feminine Hygiene

Products by Product Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and

Other Feminine Hygiene Products Markets Independently Analyzed with Annual Sales

Figures in US$ Million for Years 2016 through 2024 (includes corresponding

Graph/Chart)

Table 123. Rest of World Historic Review for Feminine Hygiene Products by Product

Segment - Sanitary Pads/Towels, Tampons, Panty Liners, and Other Feminine Hygiene

Products Markets Independently Analyzed with Annual Sales Figures in US$ Million for

Years 2011 through 2015 (includes corresponding Graph/Chart)

Table 124. Rest of World 14-Year Perspective for Feminine Hygiene Products by

Product Segment - Percentage Breakdown of Dollar Sales for Sanitary Pads/Towels,

Tampons, Panty Liners, and Other Feminine Hygiene Products Markets for Years 2011,

2017 & 2024 (includes corresponding Graph/Chart)

IV. COMPETITIVE LANDSCAPE

Total Companies Profiled: 76 (including Divisions/Subsidiaries - 93)

The United States (17)

Canada (3)

Japan (4)

Europe (48)

  France (4)

  Germany (4)

  The United Kingdom (5)

  Italy (9)

  Spain (1)

  Rest of Europe (25)

Asia-Pacific (Excluding Japan) (16)

Middle East (3)

Latin America (1)
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Africa (1)
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