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Abstracts

This report analyzes the worldwide markets for Digital Media Marketing in US$ Million

by the following Product Segments: Online Marketing, Mobile Marketing, and Social

Marketing.

The report provides separate comprehensive analytics for the US, Canada, Japan,

Europe, Asia-Pacific, and Rest of World.

Annual estimates and forecasts are provided for the period 2009 through 2018.

The report profiles 136 companies including many key and niche players such as

Acxiom Corporation, Aegis Group Plc, Epsilon, Aspen Marketing Services, Havas

Group, Interpublic Group of Companies Inc., McCann Worldgroup, Omnicom Group

Inc., Publicis Groupe, Digitas Inc., Razorfish, LLC, SapientNitro, ValueClick, VIZION

Interactive, Inc., WPP, Ogilvy & Mather, JWT, Wunderman, XCOM Media, and Ybrant

Digital Limited.

Market data and analytics are derived from primary and secondary research.

Company profiles are primarily based upon search engine sources in the public domain.
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Aegis Group Plc (UK)
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Aspen Marketing Services (US)
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Omnicom Group Inc. (US)
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8.GLOBAL MARKET PERSPECTIVE

Table 22. Global Recent Past, Current & Future Analysis for Digital Media Marketing by

Geographic Region- US, Canada, Japan, Europe, Asia-Pacific and Rest of World

Markets Independently Analyzed with Annual Revenues in US$ Million for Years 2009

through 2018 (includes corresponding Graph/Chart)

Table 23. Global 10-Year Perspective for Digital Media Marketing by Geographic

Region – Percentage Breakdown of Revenues for US, Canada, Japan, Europe, Asia-

Pacific and Rest of World Markets for Years 2009, 2012 & 2018 (includes

corresponding Graph/Chart)

Table 24. Global Recent Past, Current & Future Analysis for Global Online Marketing by

Geographic Region- US, Canada, Japan, Europe, Asia-Pacific and Rest of World

Markets Independently Analyzed with Annual Revenues in US$ Million for Years 2009

through 2018 (includes corresponding Graph/Chart)

Table 25. Global 10-Year Perspective for Global Online Marketing by Geographic
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Region – Percentage Breakdown of Revenues for US, Canada, Japan, Europe, Asia-

Pacific and Rest of World Markets for Years 2009, 2012 & 2018 (includes

corresponding Graph/Chart)
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Geographic Region- US, Canada, Japan, Europe, Asia-Pacific and Rest of World
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through 2018
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corresponding Graph/Chart)
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  Ranking of Fastest Growing Digital Advertising Segments in the US (2011)

Table 30. US Interactive Marketing Spend (2011): Percentage Share Breakdown by

Medium- Search Marketing, Display Advertising, E-Mail Marketing, Social Media and

Mobile Marketing (includes corresponding Graph/Chart)

  Online Advertising On Upward Trajectory
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Table 31. Number of Internet Users in the United States for the Years (2010 & 2013)

(includes corresponding Graph/Chart)
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Advertising Spending as a Percentage of Total Media Advertising Spending (includes

corresponding Graph/Chart)
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by Industry (includes corresponding Graph/Chart)

Table 34. US Advertising Industry (2011): Percentage Share Breakdown of Revenues
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  Online Videos Still Lag Behind Traditional Advertising Mediums

  Mobile Advertising: A Promising Market

Table 35. US Mobile Ad Spend (2011): Percentage Share Breakdown by Format-

Search, Banner Ads, Opt-In Messaging, Mobile Games and Apps (includes

corresponding Graph/Chart)

Table 36. US Market for Mobile Ads (2010): Percentage Breakdown of Market Share by

Players – Apple, Google, Jumptap, Millenial Media, Yahoo!, Microsoft, Nokia and Others

(includes corresponding Graph/Chart)

  Growing Use of Mobile Phones: A Key Growth Driver

  Advanced Mobile Devices Foster Growth in Mobile Advertising Market

  LBA – A Growing Market

Table 37. Table Location-Based Service Users in the US (2009 & 2010) (includes

corresponding Graph/Chart)

  Local Search Market Set to Boom

  Digital Billboards: A Revolutionary Innovation in Outdoor Advertising

  Search Dominates Display

  Facebook- Leader in Display Advertising
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  E-commerce Holds Immense Opportunity
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  Restaurant Industry Turns to Social Media

  Service Introductions

  Recent Industry Activity

  Select Players

B. Market Analytics

Table 38. US Recent Past, Current & Future Analysis for Digital Media Marketing by

Segment- Online Marketing, Mobile Marketing and Social Marketing Independently

Analyzed with Annual Revenues in US$ Million for Years 2009 through 2018 (includes

corresponding Graph/Chart)

Table 39. US 10-Year Perspective for Digital Media Marketing by Segment –

Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and Social

Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding Graph/Chart)
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  Online Advertising: A Review
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corresponding Graph/Chart)

Table 43. Canadian 10-Year Perspective for Digital Media Marketing by Segment –

Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and Social

Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding Graph/Chart)

3.JAPAN

A. Market Analysis

  Outlook

Table 44. Japanese Advertising Industry (2011): Percentage Share Breakdown of

AdSpends by Medium (includes corresponding Graph/Chart)

  Mobile Advertising Market: Overview

  LBA- Market Overview

  Recent Industry Activity

B. Market Analytics

Table 45. Japanese Recent Past, Current & Future Analysis for Digital Media Marketing

by Segment- Online Marketing, Mobile Marketing and Social Marketing Independently

Analyzed with Annual Revenues in US$ Million for Years 2009 through 2018 (includes

corresponding Graph/Chart)

Table 46. Japanese 10-Year Perspective for Digital Media Marketing by Segment –

Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and Social

Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding Graph/Chart)

4.EUROPE

A. Market Analysis

  Outlook

  Europe Leads in Digital Media Marketing

  Advertising Industry: An Overview

  Search Engine Marketing Surges Ahead
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Table 47. European Online Advertising Market (2011): Percentage Share Breakdown of

Revenues by Mode/ Format-Search, Display and Others Modes/Formats (includes

corresponding Graph/Chart)

  Paid Search to Lead Online Ad Growth

  Mobile Advertising Market

  Banner Advertising: The Largest Revenue Generator

  Western Europe Exhibits Higher Growth Prospects

  Factors Restraining the Growth of Mobile Advertisements

B. Market Analytics

Table 48. European Recent Past, Current & Future Analysis for Digital Media Marketing

by Geographic Region - France, Germany, Italy, UK, Spain and Rest of Europe Markets

Independently Analyzed with Annual Revenue Figures in US$ Million for Years 2010

Through 2018 (includes corresponding Graph/Chart)

Table 49. European 10-Year Perspective for Digital Media Marketing by Geographic

Region – Percentage Breakdown of Revenues for France, Germany, Italy, UK, Spain

and Rest of Europe Markets for Years 2009, 2012 & 2018 (includes corresponding

Graph/Chart)

Table 50. European Recent Past, Current & Future Analysis for Digital Media Marketing

by Segment- Online Marketing, Mobile Marketing and Social Marketing Independently

Analyzed with Annual Revenues in US$ Million for Years 2009 through 2018 (includes

corresponding Graph/Chart)

Table 51. European 10-Year Perspective for Digital Media Marketing by Segment –

Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and Social

Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding Graph/Chart)

  4a.FRANCE

    A. Market Analysis

      Outlook

      Advertising Industry: Overview

      Online Advertising - Domestic Search Business Unfazed by the

      Entry of Search Engines
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Table 52. French Online Advertising Market (2011): Percentage Share Breakdown of

Revenues by Mode/Format- Search, Display and Other Modes/Formats (includes

corresponding Graph/Chart)

      Recent Industry Activity

      Select Players

    B. Market Analytics

Table 53. French Recent Past, Current & Future Analysis for Digital Media Marketing by

Segment- Online Marketing, Mobile Marketing and Social Marketing Independently

Analyzed with Annual Revenues in US$ Million for Years 2009 through 2018 (includes

corresponding Graph/Chart)

Table 54. French 10-Year Perspective for Digital Media Marketing by Segment –

Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and Social

Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding Graph/Chart)

  4b.GERMANY

    A. Market Analysis

      Outlook

      Key Statistics

Table 55. German Advertising Industry (2011): Percentage Share Breakdown of

AdSpends by Medium (includes corresponding Graph/Chart)

Table 56. German Online Advertising Market (2011): Percentage Share Breakdown of

Revenues by Mode/Format- Search, Display and Other Modes/Formats (includes

corresponding Graph/Chart)

      Recent Industry Activity

    B. Market Analytics

Table 57. German Recent Past, Current & Future Analysis for Digital Media Marketing

by Segment- Online Marketing, Mobile Marketing and Social Marketing Independently

Analyzed with Annual Revenues in US$ Million for Years 2009 through 2018 (includes

corresponding Graph/Chart)
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Table 58. German 10-Year Perspective for Digital Media Marketing by Segment –

Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and Social

Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding Graph/Chart)

  4c.ITALY

    A. Market Analysis

      Outlook

    B. Market Analytics

Table 59. Italian Recent Past, Current & Future Analysis for Digital Media Marketing by

Segment- Online Marketing, Mobile Marketing and Social Marketing Independently

Analyzed with Annual Revenues in US$ Million for Years 2009 through 2018 (includes

corresponding Graph/Chart)

Table 60. Italian 10-Year Perspective for Digital Media Marketing by Segment –

Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and Social

Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding Graph/Chart)

  4d.THE UNITED KINGDOM

    A. Market Analysis

      Outlook

      Online Advertising on a Growth Path

Table 61. UK Advertising Industry (2011): Percentage Share Breakdown of AdSpends

by Media Formats (includes corresponding Graph/Chart)

Table 62. UK Internet Ad Spend (2011): Percentage Breakdown of Share by Format

(includes corresponding Graph/Chart)

      Popularity of Internet Lights Up Online advertising Market

      Advertising in Social Networking Sites Holds Promise

Table 63. Advertising Industry in the UK (2009-2012) – Percentage Breakdown of UK

Social Network Ad Spending as Part of Total Online Advertising Spending (includes

corresponding Graph/Chart)

+44 20 8123 2220
info@marketpublishers.com

Digital Media Marketing: Market Research Report

https://marketpublishers.com/report/technologies_electronics/media/digital_media_marketing_market_research_report.html


      SEM: A Promising Market

      Multi-Channel Marketing Gaining Mainstream Status

      Social Media Attracts Significant Spend

      Recent Industry Activity

      Select Players

    B. Market Analytics

Table 64. UK Recent Past, Current & Future Analysis for Digital Media Marketing by

Segment- Online Marketing, Mobile Marketing and Social Marketing Independently

Analyzed with Annual Revenues in US$ Million for Years 2009 through 2018 (includes

corresponding Graph/Chart)

Table 65. UK 10-Year Perspective for Digital Media Marketing by Segment –

Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and Social

Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding Graph/Chart)

  4e.SPAIN

    A. Market Analysis

      Outlook

    B. Market Analytics

Table 66. Spanish Recent Past, Current & Future Analysis for Digital Media Marketing

by Segment- Online Marketing, Mobile Marketing and Social Marketing Independently

Analyzed with Annual Revenues in US$ Million for Years 2009 through 2018 (includes

corresponding Graph/Chart)

Table 67. Spanish 10-Year Perspective for Digital Media Marketing by Segment –

Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and Social

Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding Graph/Chart)

  4f.REST OF EUROPE

    A. Market Analysis

      Outlook

      Recent Industry Activity

      Select Player

    B. Market Analytics
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Table 68. Rest of Europe Recent Past, Current & Future Analysis for Digital Media

Marketing by Segment- Online Marketing, Mobile Marketing and Social Marketing

Independently Analyzed with Annual Revenues in US$ Million for Years 2009 through

2018 (includes corresponding Graph/Chart)

Table 69. Rest of Europe 10-Year Perspective for Digital Media Marketing by Segment

– Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and

Social Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding

Graph/Chart)

5.ASIA-PACIFIC

A. Market Analysis

  Outlook

  Advertising Industry Displays Robust Performance

Table 70. Asia-Pacific Market for Online Advertising (2011): Percentage Share

Breakdown of Revenues by Geographic Region – South Korea, China, Australia and

Rest of Asia-Pacific (includes corresponding Graph/Chart)

Table 71. Marketing Budgets Allocations in Singapore (2011): Percentage Breakdown

of Share by Segment- Advertising, Events, Public Relations, Market Research and

Others (includes corresponding Graph/Chart)

Table 72. Allocation of Advertising Budget in Singapore (2011): Percentage Breakdown

of Share by Traditional and Non-Traditional Media (includes corresponding

Graph/Chart)

Table 73. Korean Advertising Landscape (2011): Percentage Breakdown of Share by

Format- TV, Radio, Newspaper, Magazine and Online Ads (includes corresponding

Graph/Chart)

  Mobile Advertising: A High Growth Market

  A Highly Diverse Market

Table 74. Mobile Internet Users in Select Asian Countries for 2011 (Users in Millions)
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(includes corresponding Graph/Chart)

  Text Messaging Continues to Retain Significance in Mobile Marketing

  Mobile Videos: Potential for Growth

  Prospects for Mobile TV Advertising

  CPC- The Most Preferred Model

  Focus on Select Asian Markets

  China

  Market Highlights

Table 75. Chinese Advertising Industry (2011): Percentage Share Breakdown of

AdSpends by Industry (includes corresponding Graph/Chart)

Table 76. Advertising Industry in China (2011): Percentage Share Breakdown by

Medium- TV, Newspaper, Internet, Outdoor, Radio, Magazines and Cinema (includes

corresponding Graph/Chart)

  China- Home to One of the World’s Largest Internet User Population

  Online Advertising Industry- Present State of the Market

  Mobile Advertising- A Rapidly Expanding Market

  Paid Search Gets Popular in China’s SME Sector

  Digital Video Advertising Thrives in China

  India

  Overview of Advertising Market

Table 77. Indian Advertising Industry (2011): Percentage Share Breakdown of Ad

Spends by Media Formats (includes corresponding Graph/Chart)

  Mobile Advertising: Benefiting from Rising Mobile Phone Penetration

  Online Advertising Market Scenario

  Growth Inhibitors

  Service Introductions

  Recent Industry Activity

  Select Players

B. Market Analytics
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Table 78. Asia-Pacific Recent Past, Current & Future Analysis for Digital Media

Marketing by Segment- Online Marketing, Mobile Marketing and Social Marketing

Independently Analyzed with Annual Revenues in US$ Million for Years 2009 through

2018 (includes corresponding Graph/Chart)

Table 79. Asia-Pacific 10-Year Perspective for Digital Media Marketing by Segment –

Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and Social

Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding Graph/Chart)

6.REST OF WORLD

A. Market Analysis

  Outlook

  Digital Marketing in the Middle East and Africa

  Service Introductions

  Recent Industry Activity

B. Market Analytics

Table 80. Rest of World Recent Past, Current & Future Analysis for Digital Media

Marketing by Segment- Online Marketing, Mobile Marketing and Social Marketing

Independently Analyzed with Annual Revenues in US$ Million for Years 2009 through

2018 (includes corresponding Graph/Chart)

Table 81. Rest of World 10-Year Perspective for Digital Media Marketing by Segment –

Percentage Breakdown of Revenues for Online Marketing, Mobile Marketing and Social

Marketing Markets for Years 2009, 2012 & 2018 (includes corresponding Graph/Chart)

IV. COMPETITIVE LANDSCAPE

Total Companies Profiled: 136 (including Divisions/Subsidiaries - 143)

The United States (91)

Canada (1)

Europe (16)

- France (2)

- Germany (1)

- The United Kingdom (12)

- Rest of Europe (1)

Asia-Pacific (Excluding Japan) (31)
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Africa (4)
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