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Abstracts

This report analyzes the worldwide markets for Digital Inks in US$ Million by the

following product segments: Inkjet Inks, and Electrostatic Inks (Laser/Copier).

The End-use segments discussed are SOHO, Color Wide Format, Packaging/Coding,

Textile, and Others.

The report provides separate comprehensive analytics for the US, Canada, Japan,

Europe, Asia-Pacific, Middle East, and Latin America.

Annual estimates and forecasts are provided for the period 2007 through 2015.

A seven-year historic analysis is also provided for these markets.

The report profiles 118 companies including many key and niche players such as

Canon, Inc., DIC Corporation, Sun Chemical Corp., Electronics for Imaging, Inc., E. I.

du Pont de Nemours and Company, Environmental Inks & Coatings Corp., Flint Group,

Fujifilm Sericol U.S.A., Inc, Graphic Sciences, Inc., Hewlett-Packard Company, Lexmark

International, Inc., Markem Corporation, Nazdar Co., Sakata Inx Corporation, INX

International Ink Co., Seiko Epson Corporation, SICPA Holding SA, Siegwerk Group

International, Sensient Technologies Corporation, Toyo Ink Mfg. Co., Ltd., Toyo Ink

International, Corp., Royal Dutch Printing Ink Factories Van Son, Van Son Holland Ink

Corporation, and Xerox Corporation.

Market data and analytics are derived from primary and secondary research.

Company profiles are mostly extracted from URL research and reported select online

sources.
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B. Market Analytics
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in US$ Million for Years 2000 through 2006 (includes corresponding Graph/Chart)
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12A.FRANCE
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12B.GERMANY

A. Market Analysis

Select Players
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Type – Suitcases/ Pullmans, Casual Bags & Garment Bags; Business Bags; Sports
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Sales in US$ Million for Years 2007 through 2015 (includes corresponding Graph/Chart)
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12D.THE UNITED KINGDOM

A. Market Analysis

Industry Overview
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A Booming Notebook Bag Market

Holiday Season & Luggage

The British Luggage and Leathergoods Association

Distribution Channels

Table 55. Retail Luggage Market in the UK (2008 & 2009): Percentage Breakdown of

Value Sales for Department Stores, Luggage Stores, Variety Stores, Catalog Stores,

Mail Order, and Others (includes corresponding Graph/Chart)

Key Player

B. Market Analytics

Table 56. UK Recent Past, Current & Future Analysis for Luggage by Product Type –
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Backpacks & Daypacks; and Other Markets Independently Analyzed with Annual Sales
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Table 57. UK Historic Review for Luggage by Product Type – Suitcases/Pullmans,
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12E.SPAIN

A. Market Analysis

Overview

Fun & Basics – A Key Player

B. Market Analytics

Table 59. Spanish Recent Past, Current & Future Analysis for Luggage by Product

Type – Suitcases/ Pullmans, Casual Bags & Garment Bags; Business Bags; Sports
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Bags, Backpacks & Daypacks; and Other Markets Independently Analyzed with Annual

Sales in US$ Million for Years 2007 through 2015 (includes corresponding Graph/Chart)
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12F.RUSSIA

Market Analysis
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2010 & 2015 (includes corresponding Graph/Chart)

12G.REST OF EUROPE

Market Analysis
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Table 65. Rest of Europe Recent Past, Current & Future Analysis for Luggage by

Product Type – Suitcases/ Pullmans, Casual Bags & Garment Bags; Business Bags;

Sports Bags, Backpacks & Daypacks; and Other Markets Independently Analyzed with

Annual Sales in US$ Million for Years 2007 through 2015 (includes corresponding

Graph/Chart)

Table 66. Rest of Europe Historic Review for Luggage by Product Type –

Suitcases/Pullmans, Casual Bags & Garment Bags; Business Bags; Sports Bags,

Backpacks & Daypacks; and Other Markets Independently Analyzed with Annual Sales

in US$ Million for Years 2000 through 2006 (includes corresponding Graph/Chart)

Table 67. Rest of Europe 11-Year Perspective for Luggage by Product Type –

Percentage Breakdown of Dollar Sales for Suitcases/Pullmans, Casual Bags & Garment

Bags; Business Bags; Sports Bags, Backpacks & Daypacks; and Other Markets for

2005, 2010 & 2015 (includes corresponding Graph/Chart)

13. ASIA-PACIFIC

A. Market Analysis

Overview

Brief Description of Select Markets

China

Domestic Luggage Industry in China Set to Grow

Increasing Use of Polyester in Softside Luggage in China

China – A Leading Luggage Producing & Exporting Country

Table 68. Chinese Luggage Export (2008): Percentage Volume Breakdown by Luggage

Type for Hybrid Luggage, Hardside Luggage, and Softside Luggage (includes

corresponding Graph/Chart)

Increasing Raw Material Costs Influence Casual Backpacks Market

Hong Kong

Overview of Travel Goods and Handbags Industry

Table 69. Travel Goods & Handbag Market in Hong Kong (2008): Percentage Value

Breakdown of Imports by Country for China, France, Italy, Switzerland, United States,

United Kingdom, Japan, and Others (includes corresponding Graph/Chart)
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Table 70. Travel Goods & Handbag Market in Hong Kong (2008): Percentage

Breakdown of Exports by Country for United States, Japan, UK, Germany, and Others

(includes corresponding Graph/Chart)

India

Table 71. Branded Luggage Market in India (2008 & 2009): Percentage Breakdown of

Value Sales for Middle & Economy Range Luggage, and Premium Range Luggage

Table 72. Branded Luggage Market in India (2008 & 2009): Percentage Breakdown for

Hard Luggage and Soft Luggage

Key Players in the Indian Luggage Market

Table 73. Leading Players in the Indian Luggage Market( 2009): Percentage

Breakdown of Value Sales for VIP, Samsonite, and Others (includes corresponding

Graph/Chart)

Taiwan

Cutting-Edge Designs from Taiwanese Manufacturers

Thailand

Overview of Leather Industry

Tourism in Asia Pacific – Historic Statistics

Table 74. Tourist Destinations in Asia-Pacific (2004 & 2005): Tourist Arrivals in Millions

by Country for China, Malaysia, Hong Kong (China), Thailand and Macao (China)

(includes corresponding Graph/Chart)

Table 75. Tourist Destinations in Asia-Pacific (2004 & 2005): Tourism Receipts in US$

Billion by Country for China, Australia, Japan, Hong Kong (China) and Thailand

(includes corresponding Graph/Chart)

Select Players

B. Market Analytics
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Table 76. Asia-Pacific Recent Past, Current & Future Analysis for Luggage by Product

Type – Suitcases/Pullmans, Casual Bags & Garment Bags; Business Bags; Sports

Bags, Backpacks & Daypacks; and Other Markets Independently Analyzed with Annual

Sales in US$ Million for Years 2007 through 2015 (includes corresponding Graph/Chart)

Table 77. Asia-Pacific Historic Review for Luggage by Product Type –

Suitcases/Pullmans, Casual Bags & Garment Bags; Business Bags; Sports Bags,

Backpacks & Daypacks; and Other Markets Independently Analyzed with Annual Sales

in US$ Million for Years 2000 through 2006 (includes corresponding Graph/Chart)

Table 78. Asia-Pacific 11-Year Perspective for Luggage by Product Type – Percentage

Breakdown of Dollar Sales for Suitcases/Pullmans, Casual Bags & Garment Bags;

Business Bags; Sports Bags, Backpacks & Daypacks; and Other Markets for 2005,

2010 & 2015 (includes corresponding Graph/Chart)

14. THE MIDDLE EAST

A. Market Analysis

Leading Tourist Destinations – Historic Statistics

Table 79. Tourist Destinations in The Middle East (2004 & 2005): Tourist Arrivals in

Millions by Country for Saudi Arabia, Egypt, Syrian Arab Rep., Jordan and Lebanon

(includes corresponding Graph/Chart)

Table 80. Tourist Destinations in The Middle East (2004 & 2005): Tourism Receipts in

US$ Billion by Country for Egypt, Saudi Arabia, United Arab Emirates, Syrian Arab Rep.

and Jordan (includes corresponding Graph/Chart)

B. Market Analytics

Table 81. Middle East Recent Past, Current & Future Analysis for Luggage by Product

Type – Suitcases/ Pullmans, Casual Bags & Garment Bags; Business Bags; Sports

Bags, Backpacks & Daypacks; and Other Markets Independently Analyzed with Annual

Sales in US$ Million for Years 2007 through 2015 (includes corresponding Graph/Chart)

Table 82. Middle East Historic Review for Luggage by Product Type –

Suitcases/Pullmans, Casual Bags & Garment Bags; Business Bags; Sports Bags,
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Backpacks & Daypacks; and Other Markets Independently Analyzed with Annual Sales

in US$ Million for Years 2000 through 2006 (includes corresponding Graph/Chart)

Table 83. Middle East 11-Year Perspective for Luggage by Product Type – Percentage

Breakdown of Dollar Sales for Suitcases/Pullmans, Casual Bags & Garment Bags;

Business Bags; Sports Bags, Backpacks & Daypacks; and Other Markets for 2005,

2010 & 2015 (includes corresponding Graph/Chart)

15. LATIN AMERICA

A. Market Analysis

Leading Tourist Destinations - Historic Statistics

Table 84. Tourist Destinations in Latin America (2004 & 2005): Tourist Arrivals in

Millions by Country for Mexico, Brazil, Argentina, Dominican Rep., Puerto Rico, Cuba,

Chile, Uruguay, Costa Rica and Bahamas (includes corresponding Graph/Chart)

Table 85. Tourist Destinations in Latin America (2004 & 2005): Tourism Receipts in

US$ Billion by Country for Mexico, Brazil, Dominican Rep., Puerto Rico, Argentina,

Bahamas, Cuba, Costa Rica, Jamaica and Peru (includes corresponding Graph/Chart)

B. Market Analytics

Table 86. Latin America Recent Past, Current & Future Analysis for Luggage by

Product Type – Suitcases/ Pullmans, Casual Bags & Garment Bags; Business Bags;

Sports Bags, Backpacks & Daypacks; and Other Markets Independently Analyzed with

Annual Sales in US$ Million for Years 2007 through 2015 (includes corresponding

Graph/Chart)

Table 87. Latin America Historic Review for Luggage by Product Type –

Suitcases/Pullmans, Casual Bags & Garment Bags; Business Bags; Sports Bags,

Backpacks & Daypacks; and Other Markets Independently Analyzed with Annual Sales

in US$ Million for Years 2000 through 2006 (includes corresponding Graph/Chart)

Table 88. Latin America 11-Year Perspective for Luggage by Product Type –

Percentage Breakdown of Dollar Sales for Suitcases/Pullmans, Casual Bags & Garment

Bags; Business Bags; Sports Bags, Backpacks & Daypacks; and Other Markets for
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2005, 2010 & 2015 (includes corresponding Graph/Chart)

Competition

Total Companies Profiled: 398 (including Divisions/Subsidiaries - 406)

Region/CountryPlayers

The United States77

Canada

Japan

Europe

France

Germany

The United Kingdom

Italy

Spain

Rest of Europe

Asia-Pacific (Excluding Japan)

Latin America

Africa

Middle East
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