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Abstracts

This report presents quick facts about Avon Products, Inc., which is principally involved

in Beauty, Fashion and Home Products Business. Illustrated with 237 tables, the report

showcases the company's recent news stories and events, sales performance, key

markets and market position as against its competitors operating in the industry.
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5. COMPETITIVE LANDSCAPE

Apparel
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Table 131. Market Shares of Leading Apparel Retail Companies in Canada (2014) -

Percentage Breakdown by Value Sales for Gap, Inc., Hudson's Bay Company, Loblaw

Companies Limited, Mark's Work Wearhouse Limited, Reitmans (Canada) Limited,

Sears Brands, LLC, Wal-Mart Stores, Inc., Winners Merchants International L. P,

Zellers, Inc. and Others
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(2014) - Percentage Breakdown for Adidas AG, Belle International Holdings Ltd,

Bestseller A/S, Bosideng International Holdings Co Ltd, Metersbonwe Group, Nike Inc.,

Semir Group Co Ltd, and Others
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Armour, Inc., VF Corporation and Others
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Inc., VF Corporation and Others
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Armour, Inc., VF Corporation and Others

Table 136. Market Shares of Leading Women's Apparel Retailers in South Africa (2014)

- Percentage Share Breakdown by Value Sales for Edcon Ltd., Foschini Group Ltd., Mr

Price Group Ltd., Truworths International Ltd., and Woolworths Holdings Ltd.

Table 137. Market Shares of Leading Apparel and Footwear Retailer Companies in

Sweden (2014) - Percentage Breakdown by Value for AB Lindex, Adidas AG, Best
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Seller, Cubus, Esprit Holdings Limited, Gina Trioot, H & M Hennes & Mauritz AB,

Kappahl, MQ Fashion, Nike, Inc., Nison Group, R&B Store, and Others

Table 138. Market Shares of Leading Apparel Manufacturers by Value Sales in Taiwan

(2014) - Percentage Breakdown for Adidas AG, Giordano International Ltd, Hang Ten

Group Holdings Ltd, Merry Yard Ets Corp, Nike, Inc., Shui Mu International Co Ltd,

Triumph International AG, and Others

Athletic Footwear

Table 139. Market Shares of Leading Athletic Footwear Companies by Value Sales in

Europe (2014) - Percentage Breakdown for Adidas AG, Converse, Inc., Nike, Inc.,

Puma SE, Under Armour, Inc. and Others

Table 140. Market Shares of Leading Athletic Footwear Manufacturers by Value Sales

in Asia- Pacific (2014) - Percentage Breakdown for Adidas AG, Asics Ltd., Converse,

Inc., Nike, Inc., Under Armour, Inc. and Others
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in Rest of the World (Except US, Europe and Asia-Pacific) (2014) - Percentage
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and Others
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SKECHERS USA, Inc., Under Armour, Inc. and Others

Table 143. Market Shares of Leading Athletic Footwear Manufacturers by Value Sales

Worldwide (2014) - Percentage Breakdown for Adidas AG, Converse, Inc., Nike, Inc.,

SKECHERS USA, Inc., Under Armour, Inc. and Others

Baby Care Products

Table 144. Market Shares of Leading Baby Care Retail Companies in the UK (2014) -

Percentage Market Breakdown by Value for Asda Stores Ltd., Boots UK Limited,

Morrisons Group, Sainsbury's Plc., Tesco PLC and Others
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Beauty Products

Table 145. Market Shares of Leading Prestige Beauty Products (Make Up, Fragrances,

Hair Care, Skin Care) Manufacturers by Value Sales Worldwide (2014) - Percentage

Breakdown for Estee Lauder Companies, Inc., L'Oreal Group and Others

Table 146. Market Shares of Leading Retailers at Airports in America by Beauty

Products (2014) - Percentage Breakdown by Value Sales for World Duty Free Group,

and Others

Bath and Shower Products

Table 147. Market Shares of Leading Bath and Shower Product Manufacturers by

Value Sales Worldwide (2014) - Percentage Breakdown for Avon Products, Inc.,

Beiersdorf AG, Colgate-Palmolive Company, Henkel AG & Company, Kao Corporation,

Procter & Gamble Co. (P&G), Reckitt Benckiser Plc, Unilever N. V. and Others

Table 148. Market Shares of Leading Bath and Shower Product Manufacturers by

Value Sales in Eastern Europe (2014) - Percentage Breakdown for Avon Products, Inc.,

Beiersdorf AG, Colgate-Palmolive Company, Evyap Sabun, Inc., Henkel AG &

Company, Oriflame Cosmetics S. A., Procter & Gamble Co. (P&G), Unilever N. V., Yves

Rocher and Others

Table 149. Market Shares of Leading Bath and Shower Product Manufacturers by

Value Sales in Latin America (2014) - Percentage Breakdown for Avon Products, Inc.,

Chanel S. A., Colgate-Palmolive Company, High Ridge Products Ltd., JBS S. A, Procter

& Gamble Co. (P&G), Sanofi S. A, Unilever N. V. and Others

Table 150. Market Shares of Leading Bath and Shower Product Manufacturers by

Value Sales in North America (2014) - Percentage Breakdown for Avon Products, Inc.,

Beiersdorf AG, Colgate-Palmolive Company, Henkel AG & Company, L Brands, Inc.,

L'Oreal Group, Procter & Gamble Co. (P&G), Unilever N. V. and Others

Beauty and Personal Care Products

Table 151. Market Shares of Leading Beauty and Personal Care Product Manufacturers
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in Brazil (2014) - Percentage Share Breakdown by Value Sales for L'Oreal Group, The,

Avon Products, Inc., Beiersdorf AG, Colgate-Palmolive Company, The, Hypermarcas,

Johnson & Johnson Ltd., Natura Cosmeticos S. A., O Boticario, Procter & Gamble

Company, Unilever Group, The, and Others

Body Care Products

Table 152. Market Shares of Leading Skin and Body Care Product Manufacturers

Worldwide (2014) - Percentage Breakdown by Retail Value Sales for Avon Products,

Inc., Beiersdorf AG, Colgate-Palmolive Company, Estee Lauder Companies, Inc.,

Johnson & Johnson, Kao Corporation, L'Oreal Group, Procter & Gamble Co., Shiseido

Company, Limited, Unilever Plc, and Others

Table 153. Market Shares of Leading Body Care Product Manufacturers by Value Sales

Worldwide (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf AG,

Chanel S. A., Clarins Group, Colgate-Palmolive Company, Hypermarcas S. A., Kao

Corporation, L'Oreal Group, Unilever N. V. and Others

Table 154. Market Shares of Leading Body Care Product Manufacturers by Value Sales

in Asia Pacific (2014) - Percentage Breakdown for Amway Corporation, Avon Products,

Inc., Beiersdorf AG, DHC Corporation, Kao Corporation, L'Occitane en Provence,

L'Oreal Group, Shiseido Co., Ltd., Unilever N. V. and Others

Table 155. Market Shares of Leading Body Care Product Manufacturers by Value Sales

in Eastern Europe (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf

AG, Colgate-Palmolive Company, Faberlic Company, L'Oreal Group, Mary Kay, Inc.,

Oriflame Cosmetics S. A., Unilever N. V., Yves Rocher and Others

Table 156. Market Shares of Leading Body Care Product Manufacturers by Value Sales

in Latin America (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf

AG, Botica, Inc., Chanel S. A., Colgate-Palmolive Company, GlaxoSmithKline Plc,

Hypermarcas S. A., L'Oreal Group, Unilever N. V. and Others

Table 157. Market Shares of Leading Body Care Product Manufacturers by Value Sales

in North America (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf

AG, Colgate-Palmolive Company, Kao Corporation, L Brands, Inc., L'Oreal Group, Mary

Kay, Inc., Procter & Gamble Co. (P&G), Unilever N. V. and Others
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Clothing & Footwear

Table 158. Market Shares of Leading Clothing & Footwear Retail Companies in the UK

(2014) - Percentage Breakdown by Value for Arcadia Group Ltd., Asda Stores Ltd.,

Debenhams Plc, H & M Hennes & Mauritz AB, John Lewis, Marks and Spencer Plc,

Matalan, New Look, NeXT, Inc., Primark, Sainsbury, Shop Direct, SportsDirect. com, T.

J. Maxx, Tesco Plc, and Others

Clothing Accessories

Table 159. Global Clothing Accessories Manufacturers by Value Sales (2014) -

Percentage Market Share Breakdown for Esprit Holdings Limited, Nike, Inc. and Others

Color Cosmetics

Table 160. Market Shares of Leading Color Cosmetics Manufacturers by Value Sales

Worldwide (2014) - Percentage Breakdown for Avon Products, Inc., Chanel S. A., Coty,

Inc., Estee Lauder Companies, Inc., Kao Corporation, L'Oreal Group, Louis Vuitton S.

A. (LVMH), Procter & Gamble Company, Revlon, Inc., Shiseido Company, Limited, and

Others

Table 161. Market Shares of Leading Colour Cosmetics Manufacturers in India (2014) -

Percentage Share Breakdown by Value Sales for Avon Products, Inc., ColorBar

Cosmetics, Hindustan Unilever, Ltd., L'Oreal Group, The, Revlon, and Others

Table 162. Market Shares of Leading Color Cosmetics Manufacturers by Value Sales in

Japan (2014) - Percentage Breakdown for Chanel S. A., Kao Corporation, Kose

Corporation, L'Oreal Group, Pola Orbis Holdings, Inc., Procter & Gamble Co. (P&G),

Shiseido Company Limited, and Others

Table 163. Market Shares of Leading Color Cosmetics Products Manufacturers in

Western Europe (2014) - Percentage Share Breakdown by Value for Alliance Boots

GmbH, Avon Products, Inc., Chanel SA, Cosnova GmbH, Coty, Inc., Estee Lauder Cos,

Inc., L'Oreal Group, LVMH Moet Hennessy Louis Vuitton SA, Percassi Corporate Srl,

Private Label, Procter & Gamble Co., Yves Rocher SA and Others
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Deodorants

Table 164. Market Shares of Leading Deodorant Manufacturers by Value Sales

Worldwide (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf AG,

Chanel S. A., Colgate-Palmolive Company, Coty, Inc., Henkel AG & Company, L'Oreal

Group, Procter & Gamble Co. (P&G), Unilever N. V. and Others

Table 165. Market Shares of Leading Deodorant Manufacturers by Value Sales in Asia-

Pacific (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf AG, Henkel

AG & Company, Kao Corporation, Lion Corporation, Mandom Corporation, Procter &

Gamble Co. (P&G), Shiseido Co., Ltd., Unilever N. V. and Others

Table 166. Market Shares of Leading Deodorant Manufacturers by Value Sales in

Eastern Europe (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf AG,

Colgate-Palmolive Company, Coty, Inc., Henkel AG & Company, Kay Chemical

Company, Oriflame Cosmetics S. A., Procter & Gamble Co. (P&G), Unilever N. V. and

Others

Table 167. Market Shares of Leading Deodorant Manufacturers by Value Sales in Latin

America (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf AG, Botica,

Inc., Chanel S. A., Colgate-Palmolive Company, Hypermarcas S. A., L'Oreal

Group,Procter & Gamble Co. (P&G), Unilever N. V. and Others

Table 168. Market Shares of Leading Deodorant Manufacturers by Value Sales in North

America (2014) - Percentage Breakdown for Avon Products, Inc., C&D Beauty Ltd.,

Colgate-Palmolive Company, Helen of Troy Ltd., Henkel AG & Company, Kao

Corporation, Procter & Gamble Co. (P&G), Revlon, Inc., Unilever N. V. and Others

Table 169. Market Shares of Leading Deodorant Manufacturers by Value Sales in

Western Europe (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf

AG, Bolton and Company, Colgate-Palmolive Company, Coty, Inc., Henkel AG &

Company, L'Oreal Group, Procter & Gamble Co. (P&G), Unilever N. V. and Others

Facial Care Products

Table 170. Market Shares of Leading Facial Care Product Manufacturers by Value

Sales Worldwide (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf
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AG, Colgate-Palmolive Company, Estee Lauder Companies, Inc., Kao Corporation,

L'Oreal Group, Procter & Gamble Co. (P&G), Shiseido Co., Ltd., Unilever N. V. and

Others

Table 171. Market Shares of Leading Facial Care Product Manufacturers by Value

Sales in Eastern Europe (2014) - Percentage Breakdown for Amway Corporation, Avon

Products, Inc., Beiersdorf AG, Faberlic Company, L'Oreal Group, Mary Kay, Inc.,

Oriflame Cosmetics S. A., Unilever N. V., Yves Rocher and Others

Table 172. Market Shares of Leading Facial Care Product Manufacturers by Value

Sales in Latin America (2014) - Percentage Breakdown for Avon Products, Inc.,

Beiersdorf AG, Belcorp, Inc., Chanel S. A., Colgate-Palmolive Company, Estee Lauder

Companies, Inc., L'Oreal Group, Mary Kay, Inc., Unilever N. V. and Others

Table 173. Market Shares of Leading Facial Care Product Manufacturers by Value

Sales in North America (2014) - Percentage Breakdown for Avon Products, Inc., Clarins

Group, Colgate-Palmolive Company, Estee Lauder Companies, Inc., Guthy-Renker,

L'Oreal Group, Mary Kay, Inc., Procter & Gamble Co. (P&G), Shiseido Co., Ltd., and

Others

Footwear

Table 174. Market Shares of Leading Footwear Manufacturers Worldwide (2014) -

Percentage Breakdown by Value Sales for Adidas AG, ASICS Ltd., New Balance

Athletic Shoe, Inc., Nike, Inc., Puma SE and Others

Flavors & Fragrances

Table 175. Market Shares of Leading Flavors & Fragrances Manufacturers by Value

Sales Worldwide (2014) - Percentage Breakdown for Firmenich International SA,

Frutarom Industries Ltd., Givaudan S. A., Hasegawa Corporation, Huabao International

Holdings Ltd., International Flavors & Fragrances, Inc. (IFF), Mane SA, Robertet Group,

Sensient Technologies Corporation, Symrise AG, Takasago International Corporation,

Wild Flavors, Inc., and Others

Fragrances
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Table 176. Market Shares of Leading Fragrances Manufacturers by Value Sales

Worldwide (2014) - Percentage Breakdown for Avon Products, Inc., Botica Comercial

Farmaceutica Ltda, Chanel S. A., Coty, Inc., Estee Lauder Companies, Inc., L'Oreal

Group, Louis Vuitton S. A. (LVMH), Natura Cosmeticos S. A., Procter & Gamble

Company, Puig, and Others

Table 177. Market Shares of Leading Fragrances Producers by Value Sales in Asia-

Pacific (2014) - Percentage Breakdown for Coty, Inc., L'Oreal S. A. and Others

Table 178. Market Shares of Leading Fragrances Manufacturers in Brazil (2014) -

Percentage Share Breakdown by Value for Avon Products, Inc., Coty, Inc., Fabrica

Nacional de Perfumes S/A, IPEC, Jequiti, L'Oreal Group, The, LVMH Moet Hennessy-

Louis Vuitton S. A., Natura Cosmeticos S. A, O Boticario, Procter & Gamble Company,

Puig Beauty & Fashion Group SL, Suissa, and Others

Table 179. Market Shares of Leading Fragrances Producers by Value Sales in Eastern

Europe (2014) - Percentage Breakdown for Coty, Inc., L'Oreal S. A. and Others

Table 180. Market Shares of Leading Fragrances Producers by Value Sales in Latin

America (2014) - Percentage Breakdown for Coty, Inc., L'Oreal S. A. and Others

Table 181. Market Shares of Leading Fragrances Producers by Value Sales in Middle

East and Africa (2014) - Percentage Breakdown for Coty, Inc., L'Oreal S. A. and Others

Table 182. Market Shares of Leading Fragrances Producers by Value Sales in North

America (2014) - Percentage Breakdown for Coty, Inc., L'Oreal S. A. and Others

Table 183. Market Shares of Leading Fragrance Products Manufacturers in the US

(2014) - Percentage Breakdown by Value for Avon Products, Inc., Chanel S. A., Coty,

Inc., Elizabeth Arden, Inc., Estee Lauder Cos, Inc., L Brands, Inc., L'Oreal Group,

LVMH Moet Hennessy • Louis Vuitton S. A., Procter & Gamble Co, Shiseido Co., Ltd.

and Others

Table 184. Market Shares of Leading Fragrance Products Manufacturers in Western

Europe (2014) - Percentage Share Breakdown by Value for Avon Products, Inc., Chanel

S. A., Clarins SA, Coty, Inc., Estee Lauder Cos, Inc., L'Oreal Group, LVMH Moet

Hennessy Louis Vuitton SA, Procter & Gamble Co, Puig Beauty & Fashion Group S. L.,

Shiseido Co., Ltd. and Others
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Hair Care Products

Table 185. Market Shares of Leading Hair Care Product Manufacturers by Value Sales

Worldwide (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf AG,

Colgate-Palmolive Company, Henkel AG & Company, Kao Corporation, L'Oreal Group,

Procter & Gamble Co., Shiseido Co., Ltd., Unilever Plc and Others

Home Care Products

Table 186. Market Shares of Leading Home Care Product Manufacturers by Value

Sales in Australasia (2014) - Percentage Breakdown for Unilever N. V, and Others

Table 187. Market Shares of Leading Home Care Product Manufacturers in Indonesia

(2014) - Percentage Share Breakdown by Value Sales for PT Unilever Indonesia Tbk,

PT. SC Johnson & Son (Indonesia) Ltd., Wings Corporation, and Others

Table 188. Market Shares of Leading Homeware Companies by Value Sales in the UK

(2014) - Percentage Breakdown for Argos Limited, Asda Stores Ltd., British Home

Stores Ltd., Debenhams plc., Dunelm Group plc., Home base, IKEA Systems B. V.,

John Lewis plc., Marks and Spencer Plc., Matalan, Next Retail Ltd, Sainsbury's Retail-

Store Company, Shop Direct Group, Tesco PLC, T. J. Maxx Retail-Store Company,

Wilkinson Hardware Stores Ltd and Others

Mass Colour Cosmetics

Table 189. Market Shares of Leading Mass Cosmetics Manufacturers by Value Sales

Worldwide (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf AG,

Chanel S. A., Colgate-Palmolive Company, Henkel AG & Company, KGaA, L'Oreal S.

A., Procter & Gamble Co., Unilever Plc and Others

Table 190. Market Shares of Leading Mass Colour Cosmetics Product Manufacturers

by Value Sales in Eastern Europe (2014) - Percentage Breakdown for Avon Products,

Inc., Chanel S. A., cosnova GmbH, Coty, Inc., Faberlic, L'Oreal S. A., Mary Kay, Inc.,

Oriflame Cosmetics S. A., Procter & Gamble Co., and Others

Table 191. Market Shares of Leading Mass Colour Cosmetics Product Manufacturers
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by Value Sales in Latin America (2014) - Percentage Breakdown for Avon Products,

Inc., Belcorp, Boticca, Chanel S. A., Hypermarcas SA, L'Oreal S. A., MaryKay Inc.,

Vorwerk & Co. KG, Yanbal International Co. / Unique S. A., and Others

Table 192. Market Shares of Leading Mass Colour Cosmetics Product Manufacturers

by Value Sales in North America (2014) - Percentage Breakdown for Avon Products,

Inc., Colgate-Palmolive Company, Coty, Inc., L'Oreal S. A., Markwins International

Corporation, Mary Kay Inc., Procter & Gamble Co., Physicians Formula Holdings, Inc.,

Revlon Inc., and Others

Table 193. Market Shares of Leading Mass Colour Cosmetics Product Manufacturers

by Value Sales in Western Europe (2014) - Percentage Breakdown for Alliance Boots

GmbH,Avon Products, Inc., Beiersdorf AG, Chanel S. A., cosnova GmbH, Coty, Inc.,

L'Oreal S. A., Procter & Gamble Co., YvesRocher and Others

Mass Skin Care

Table 194. Market Shares of Leading Mass Skin Care Product Manufacturers by Value

Sales in Asia Pacific (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf

AG, Daigaku Honyaku Center Corporation, Kao Corporation, L'Oreal S. A., MaryKay

Inc., Procter & Gamble Co., Amorepacific Corporation, Avon Products, Inc., Kao

Corporation, KOSE Corporation, LG Corporation, L'Oreal S. A., Procter & Gamble Co.,

Revlon Inc., Shiseido Co., Ltd., Unilever Plc, and Others

Table 195. Market Shares of Leading Mass Hair Care Product Manufacturers by Value

Sales in Eastern Europe (2014) - Percentage Breakdown for Avon Products, Inc.,

Beiersdorf AG, Colgate-Palmolive Company, Henkel AG & Company, KGaA,L'Oreal S.

A., Oriflame Cosmetics S. A., Procter & Gamble Co., Unikosmetik, Unilever Plc and

Others

Table 196. Market Shares of Leading Mass Skin Care Product Manufacturers by Value

Sales in Eastern Europe (2014) - Percentage Breakdown for Amway, Avon Products,

Inc., Beiersdorf AG, Faberlic, L'Oreal S. A., Mary Kay, Inc., Oriflame Cosmetics S. A.,

Unilever Plc, YvesRocher, and Others

Table 197. Market Shares of Leading Mass Hair Care Product Manufacturers by Value

Sales in Latin America (2014) - Percentage Breakdown for Avon Products, Inc., Chanel

S. A., Colgate-Palmolive Company, Hypermarcas SA, L'Oreal S. A., Niely Group,
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Phitoteraphia Biofitogenia Laboratorial Biota Ltda., Procter & Gamble Co., Unilever Plc,

and Others

Table 198. Market Shares of Leading Mass Skin Care Product Manufacturers by Value

Sales in Latin America (2014) - Percentage Breakdown for Avon Products, Inc.,

Beiersdorf AG,Belcorp, Boticca, Chanel S. A., Colgate-Palmolive Company,

Hypermarcas SA, L'Oreal S. A., Unilever Plc, and Others

Table 199. Market Shares of Leading Mass Skin Care Product Manufacturers by Value

Sales in North America (2014) - Percentage Breakdown for Avon Products, Inc.,

Beiersdorf AG, Colgate-Palmolive Company, Guthy-Renker, LLC, Kao Corporation,

L'Oreal S. A., Mary Kay Inc., Procter & Gamble Co., Unilever Plc, and Others

Table 200. Market Shares of Leading Mass Skin Care Product Manufacturers by Value

Sales in Western Europe (2014) - Percentage Breakdown for Alliance Boots

GmbH,Avon Products, Inc., Beiersdorf AG, Colgate-Palmolive Company, Henkel AG &

Company, KGaA, L'Oreal S. A., Procter & Gamble Co., Unilever Plc, YvesRocher and

Others

Personal Care Products

Table 201. Market Shares of Leading Personal Care Products Manufacturers by Value

Sales Worldwide (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf

AG, Colgate-Palmolive Company, Henkel AG & Co, Johnson & Johnson, KAO

Corporation, Natura Cosmeticos S. A, Procter & Gamble, Sara Lee Corporation,

Unilever PLC and Others

Table 202. Market Shares of Leading Personal Care Companies Worldwide (2014) -

Percentage Breakdown by Value Sales for Avon Products, Inc., Colgate-Palmolive

Company, Estee Lauder Companies, Inc., Johnson & Johnson Ltd., Kao Corp., L'Oreal

Group, The, Procter & Gamble Co., Shiseido Co., Ltd., Unilever and Others

Table 203. Market Shares of Leading Personal Care Product Producers by Value Sales

in Africa & Middle East (2014) - Percentage Breakdown for Beiersdorf AG, Colgate-

Palmolive Co., Henkel AG & Co. KGaA, Johnson & Johnson, Paxan Co., Procter &

Gamble Co., Reckitt Benckiser Plc., Sano-Bruno's Enterprises Ltd., Unilever Plc and

Others
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Table 204. Market Shares of Leading Personal Care Companies in Asia (2014) -

Percentage Breakdown by Value Sales for Avon Products, Inc., Colgate-Palmolive

Company, Estee Lauder Companies, Inc., Johnson & Johnson Ltd., L'Oreal Group, The,

Natura Cosmeticos S. A., Procter & Gamble Co., Shiseido Co., Ltd., Unilever and

Others

Table 205. Market Shares of Leading Personal Care Products Producers by Value

Sales in Asia Pacific (2014) - Percentage Breakdown for Amway Corporation, Colgate-

Palmolive Company, Godrej Group, Johnson & Johnson, Kao Corporation, Lion

Corporation, Procter & Gamble, Reckitt Benckiser plc., Unilever PLC, Wipro Limited and

Others

Table 206. Market Shares of Leading Personal Care Companies in Asia-Pacific (2014) -

Percentage Breakdown by Value Sales for Johnson & Johnson Ltd., Kao Corp., L'Oreal

Group, The, Procter & Gamble Co., Shiseido Co., Ltd., Unilever and Others

Table 207. Market Shares of Leading Personal Care Product Manufacturers by Value

Sales in Developed Markets (2014) - Percentage Breakdown for Avon Products, Inc.,

Beiersdorf AG, Colgate-Palmolive Company, Coty, Inc., Estee Lauder Companies, Inc.,

Henkel AG & Company, Johnson & Johnson, Kao Corporation, L'Oreal Group, Natura

Cosmeticos S. A., Procter & Gamble Company, Shiseido Company, Limited, Unilever

Plc, and Others

Table 208. Market Shares of Leading Personal Care Companies in Developed Markets

(2014) - Percentage Breakdown by Value Sales for Colgate-Palmolive Company, Estee

Lauder Companies, Inc., Johnson & Johnson Ltd., Kao Corp., L'Oreal Group, The,

Procter & Gamble Co., Shiseido Co., Ltd., Unilever and Others

Table 209. Market Shares of Leading Personal Care Companies in Eastern Europe

(2014) - Percentage Breakdown by Value Sales for Avon Products, Inc., Colgate-

Palmolive Company, Coty, Inc., Estee Lauder Companies, Inc., Henkel AG & Co.,

Johnson & Johnson Ltd., L'Oreal Group, The, Procter & Gamble Co., Unilever and

Others

Table 210. Market Shares of Leading Personal Care Product Manufacturers by Value

Sales in Emerging Markets (2014) - Percentage Breakdown for Avon Products, Inc.,

Beiersdorf AG, Colgate-Palmolive Company, Coty, Inc., Estee Lauder Companies, Inc.,

Henkel AG & Company, Johnson & Johnson, Kao Corporation, L'Oreal Group, Natura

Cosmeticos S. A., Procter & Gamble Company, Shiseido Company, Limited, Unilever
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Plc, and Others

Table 211. Market Shares of Leading Personal Care Companies in Emerging Markets

(2014) - Percentage Breakdown by Value Sales for Avon Products, Inc., Colgate-

Palmolive Company, Estee Lauder Companies, Inc., Johnson & Johnson Ltd., L'Oreal

Group, The, Procter & Gamble Co., Shiseido Co., Ltd., Unilever and Others

Table 212. Market Shares of Leading Intermediates Manufacturers for Personal Care

Products by Value Sales in Europe (2014) - Percentage Breakdown for Akzo Nobel N.

V, Ashland, Inc., BASF SE, Clariant, Croda International Plc, Evonik Industries, Solvay

S. A., and Others

Table 213. Market Shares of Leading Personal Care Product Producers by Value Sales

in Latin America (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf

AG, Colgate-Palmolive Co., Johnson & Johnson, Natura Cosmeticos S. A., Procter &

Gamble Co., Sanofi S. A., Unilever Plc, and Others

Table 214. Market Shares of Leading Personal Care Companies in Latin America

(2014) - Percentage Breakdown by Value Sales for Avon Products, Inc., Colgate-

Palmolive Company, Johnson & Johnson Ltd., L'Oreal Group, The, Procter & Gamble

Co., Unilever and Others

Table 215. Market Shares of Leading Personal Care Companies in Middle East (2014) -

Percentage Breakdown by Value Sales for Avon Products, Inc., Colgate-Palmolive

Company, Estee Lauder Companies, Inc., Johnson & Johnson Ltd., L'Oreal Group, The,

Natura Cosmeticos S. A., Procter & Gamble Co., Unilever and Others

Table 216. Market Shares of Leading Personal Care Companies by Value Sales in

North America (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf AG,

Colgate-Palmolive Company, Henkel AG & Company, Johnson & Johnson, Kao

Corporation, L'Oreal Group, Limited Brands, Inc., Procter & Gamble Co., Unilever Plc

and Others

Table 217. Market Shares of Leading Personal Care Companies in North America

(2014) - Percentage Breakdown by Value Sales for Avon Products, Inc., Colgate-

Palmolive Company, Coty, Inc., Estee Lauder Companies, Inc., Henkel AG & Co.,

Johnson & Johnson Ltd., L'Oreal Group, The, Procter & Gamble Co., Shiseido Co., Ltd.,

Unilever and Others
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Table 218. Market Shares of Leading Personal Care Brands by Company in the US

(2014) - Percentage Share Breakdown by Value for Johnson & Johnson Limited

(Neutrogena), L'Oreal Group, The (Garnier, L'Oreal Paris, Maybelline New York),

Procter & Gamble Company (CoverGirl, Crest, Gillette, Olay, Pantene), Unilever (Dove),

Others

Table 219. Market Shares of Leading Personal Care Brands Spending through Media

Ads in the US (2014) - Percentage Share Breakdown by Value for Johnson & Johnson

Limited (Neutrogena), L'Oreal Group, The (Garnier, L'Oreal Paris, Maybelline New

York), Procter & Gamble Company (CoverGirl, Crest, Gillette, Olay, Pantene), Unilever

(Dove), Others

Table 220. Market Shares of Leading Personal Care Products Producers by Value

Sales in Western Europe (2014) - Percentage Breakdown for Avon Products, Inc.,

Beiersdorf AG, Colgate-Palmolive Co., Henkel AG & Co., Johnson & Johnson, L'Oreal

Group, Procter & Gamble (P&G), Unilever Plc, and Others

Table 221. Market Shares of Leading Personal Care Companies in Western Europe

(2014) - Percentage Breakdown by Value Sales for Avon Products, Inc., Colgate-

Palmolive Company, Estee Lauder Companies, Inc., L'Oreal Group, The, Natura,

Procter & Gamble Co., Unilever and Others

Premium Fragrances

Table 222. Market Shares of Leading Premium Fragrances Manufacturers by Value

Sales in Asia-Pacific (2014) - Percentage Breakdown Chanel S. A., Coty, Inc., Elizabeth

Arden Inc., Estee Lauder Companies, Inc., L'Occitane en Provence, L'Oreal S. A.,

LVMH Moet Hennessy Louis Vuitton SA, Procter & Gamble Co., Shiseido Co., Ltd. and

Others

Table 223. Market Shares of Leading Premium Fragrances Manufacturers by Value

Sales in Eastern Europe (2014) - Percentage Breakdown for and Chanel S. A., Coty,

Inc., Elizabeth Arden Inc., Estee Lauder Companies, Inc., Inter Parfums, Inc., L'Oreal S.

A., LVMH Moet Hennessy Louis Vuitton SA, Procter & Gamble Co., Puig, and Others

Table 224. Market Shares of Leading Premium Fragrances Manufacturers by Value

Sales in Latin America (2014) - Percentage Breakdown Chanel S. A., Clarins Group,

Coty, Inc., Estee Lauder Companies, Inc., L'Oreal S. A., LVMH Moet Hennessy Louis
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Vuitton SA, Procter & Gamble Co., Puig, Shiseido Co., Ltd., and Others

Table 225. Market Shares of Leading Premium Fragrances Manufacturers by Value

Sales in North America (2014) - Percentage Breakdown for Chanel S. A., Clarins

Group, Coty, Inc., Elizabeth Arden Inc., Estee Lauder Companies, Inc., L'Oreal S. A.,

LVMH Moet Hennessy Louis Vuitton SA, Procter & Gamble Co., Som Fragrances Pvt.,

Ltd., and Others

Table 226. Market Shares of Leading Premium Fragrances Manufacturers by Value

Sales in Western Europe (2014) - Percentage Breakdown for Chanel S. A., Clarins

Group, Coty, Inc., Estee Lauder Companies, Inc., L'Oreal S. A., LVMH Moet Hennessy

Louis Vuitton SA, Procter & Gamble Co., Puig, Shiseido Co., Ltd., and Others

Skin Care Products

Table 227. Market Shares of Leading Skin Care Product Manufacturers by Value Sales

Worldwide (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf AG,

Estee Lauder Companies, Inc., Johnson & Johnson, Kao Corporation, KOSE

Corporation, L'Oreal Group, Procter & Gamble Company, Shiseido Company, Limited,

Unilever N. V., and Others

Sun Care Products

Table 228. Market Shares of Leading Sun Care Product Manufacturers by Value Sales

Worldwide (2014) - Percentage Breakdown for Amorepacific Corporation, Avon

Products, Inc., Beiersdorf AG, Colgate-Palmolive Company, Energizer Holdings, Inc.,

Estee Lauder Companies, Inc., L'Oreal Group, Merck & Co., Inc., Shiseido Co., Ltd. and

Others

Table 229. Market Shares of Leading Sun Care Product Manufacturers by Value Sales

in Eastern Europe (2014) - Percentage Breakdown for Ales Groupe, Avon Products,

Inc., Beiersdorf AG, Dax Cosmetics Ltd., Kolastyna S A, L'Oreal Group, Mary Kay, Inc.,

Oriflame Cosmetics S. A., Yves Rocher and Others

Table 230. Market Shares of Leading Sun Care Product Manufacturers by Value Sales

in Latin America (2014) - Percentage Breakdown for Avon Products, Inc., Beiersdorf

AG, Botica, Inc., Chanel S. A., Colgate-Palmolive Company, Energizer Holdings, Inc.,
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Hypermarcas S. A., L'Oreal Group, Merck & Co., Inc. and Others

Toiletry Products

Table 231. Market Shares of Leading Toiletry Product Manufacturers in Brazil (2014) -

Percentage Share Breakdown by Value Sales for L'Oreal Group, The, Avon Products,

Inc., Beiersdorf AG, Colgate-Palmolive Company, The, Hypermarcas, Johnson &

Johnson, Ltd., Natura Cosmeticos S. A., Niely Do Brasil Industrial Ltda., O Boticario,

Procter & Gamble Company, Unilever Group, The, and Others

Watches

Table 232. Market shares of Leading Watch Companies by Value Sales Worldwide

(2014) - Percentage Breakdown for Audemars Piguet, Casio America, Inc., Citizen

Holdings Co., Ltd., Fossil, Inc., LVMH/Bulgari, Patek Philippe & Co., Richemont SA,

Rolex SA, Seiko Holdings Corporation, Swatch Group Ltd and Others (Alfex, Breitling,

C. F. Bucherer, Chanel, Chopard, Chronoswiss, Corum, De Grisogono, De Witt, F. P.

Journe, Festina, Folli Follie, Franck Muller, Frederic Constant, Harry Winston, Hermes,

Maurice Lacroix, Mondaine, Morellato & Sector, Movado, Oris, Parmigani,

PPR/Gucci/Girard/Perregaux, Raymond Weil, Richard Mille, Technomarine, Tendence,

Titoni, Ulysse Nardin, Victorinox)

Women’s Footwear

Table 233. Market Shares of Leading Women's Footwear Retailer Companies in China

(2014) - Percentage Breakdown by Value for Belle International Holdings Limited, C.

banner International Holdings Ltd, Daphne International Holdings Limited, Foshan

Saturday Shoes Co Ltd, Fuguiniao Co, Ltd., Guangzhou top score shoes Ltd., Kangnai

Group Co, Ltd., Yearcon, Zhejiang Aokang Shoes Co Ltd, Zhejiang Red Dragonfly

Footwear Co, Ltd., and Others

Fashionable Apparel and Accessories

Table 234. Market Shares of Leading Fashionable and Sophisticated Apparel and

Accessories Retailers to Plus-Size Females by Value Sales in the US and Canada
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(2014) - Percentage Breakdown for Ascena Retail Group, Inc., Catherines, DressBarn,

J. C. Penney Co., Inc., Kohl's Corporation, Nordstrom, Inc., R. H. Macy & Co., Ross

Stores, Inc., Target Corporation, Victoria's Secret Stores, LLC, Wal-Mart Stores, Inc.,

and Others

Table 235. Market Shares of Leading Fashionable Apparel and Accessories Retailers

for Tweens (Girls) by Value Sales in the US and Canada (2014) - Percentage

Breakdown for Ascena Retail Group, Inc., Children’s Place Retail Stores, Inc., J. C.

Penney Co., Inc., Kohl's Corporation, Old Navy, Inc., Target Corporation, TJX

Companies, Inc., Wal-Mart Stores, Inc., and Others

Nail Care Products

Table 236. Market Shares of Leading Nail Care Product Manufacturers by Value Sales

Global (2014) - Percentage Breakdown for AVON Beauty Products India Pvt Ltd,

Cosnova GmbH, Coty, Inc., Hypermarcas S. A., L'Oreal S. A. and Revlon, Inc.

Table 237. Market Shares of Leading Nail Care Products Manufacturers in the US

(2014) - Percentage Share Breakdown by Value for Avon Products, Inc., CCA

Industries, Inc., Coty, Inc., Cutex Company, Inc., L'Oreal Group, Markwins International

Corp., Revlon, Inc. and Others

6. RECENT INDUSTRY DEVELOPMENTS
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