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In 2022, the toys and games industry in Taiwan experienced a less robust expansion in
terms of current value growth as compared to the previous year. This was largely
thanks to a decline in consumer purchasing power, triggered by austerity measures and
apprehension regarding potential inflationary spikes as a result of static wage rates.
These economic uncertainties caused a ripple effect within toys and games, with key
players including manufacturers, distributors and retailers showing a retice...

Euromonitor International's Toys and Games in Taiwan report offers a comprehensive
guide to the size and shape of the market at a national level. It provides the latest retail
sales data 2018-2022, allowing you to identify the sectors driving growth. It identifies the
leading companies, the leading brands and offers strategic analysis of key factors
influencing the market — be they new product developments, distribution or pricing
iIssues. Forecasts to 2027 illustrate how the market is set to change.

Product coverage: Traditional Toys and Games, Video Games.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Toys and Games market;
Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’'s major players and
leading brands;
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Use five-year forecasts to assess how the market is predicted to
develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.

Toys and Games in Taiwan


https://marketpublishers.com/report/consumers_goods/toys-games/toys-n-games-in-taiwan_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

TOYS AND GAMES IN MALAYSIA

EXECUTIVE SUMMARY

Toys and games in 2022: The big picture

2022 key trends

Competitive landscape

Retailing developments

What next for toys and games?

MARKET DATA

Table 1 Sales of Toys and Games by Category: Value 2017-2022

Table 2 Sales of Toys and Games by Category: % Value Growth 2017-2022

Table 3 NBO Company Shares of Toys and Games: % Value 2018-2022

Table 4 LBN Brand Shares of Toys and Games: % Value 2019-2022

Table 5 Distribution of Toys and Games by Format: % Value 2017-2022

Table 6 Forecast Sales of Toys and Games by Category: Value 2022-2027

Table 7 Forecast Sales of Toys and Games by Category: % Value Growth 2022-2027
DISCLAIMER

SOURCES

Summary 1 Research Sources

TRADITIONAL TOYS AND GAMES IN MALAYSIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

IP and kidults drive demand in action figures, dolls and accessories, construction and
model vehicles

Scientific/educational toys lead category growth

Traditional toys and games stores remain the main channel, while e-commerce sales
continues to grow

PROSPECTS AND OPPORTUNITIES

Declining birth rate to limit growth of traditional toys

Open-ended toys could close doors to continuous demand for traditional toys
Elevated inflation rate to restrict category growth

CATEGORY DATA

Table 8 Sales of Traditional Toys and Games by Category: Value 2017-2022

Table 9 Sales of Traditional Toys and Games by Category: % Value Growth 2017-2022
Table 10 Sales of Traditional Toys and Games by Licensed vs Non-Licensed: % Value
2017-2022

Table 11 NBO Company Shares of Traditional Toys and Games: % Value 2018-2022
Table 12 LBN Brand Shares of Traditional Toys and Games: % Value 2019-2022
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Table 13 Distribution of Traditional Toys and Games by Format: % Value 2017-2022
Table 14 Forecast Sales of Traditional Toys and Games by Category: Value 2022-2027
Table 15 Forecast Sales of Traditional Toys and Games by Category: % Value Growth
2022-2027

Table 16 Forecast Sales of Traditional Toys and Games by Licensed vs Non-Licensed:
% Value 2022-2027

VIDEO GAMES IN MALAYSIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Mobile games a key driver in video games spending

Static consoles and handheld consoles showing signs of decline

Brick-and-mortar local video games stores riding on strong walk-in preference of local
gamers

PROSPECTS AND OPPORTUNITIES

Markets for refurbished static consoles and handheld consoles and console discs
continue to swell

Mobile gaming and online gaming to solidify

Room for growth in AR/VR headsets with newcomer offering a more affordable
alternative

CATEGORY DATA

Table 17 Sales of Video Games by Category: Value 2017-2022

Table 18 Sales of Video Games by Category: % Value Growth 2017-2022

Table 19 NBO Company Shares of Video Games: % Value 2018-2022

Table 20 LBN Brand Shares of Video Games: % Value 2019-2022

Table 21 NBO Company Shares of Video Games Hardware: % Value 2018-2022
Table 22 LBN Brand Shares of Video Games Hardware: % Value 2019-2022

Table 23 NBO Company Shares of Video Games Software: % Value 2018-2022

Table 24 Distribution of Video Games by Format: % Value 2017-2022

Table 25 Distribution of Video Games Hardware by Format: % Value 2017-2022

Table 26 Distribution of Video Games Software by Format: % Value 2017-2022

Table 27 Distribution of Video Games Software (Physical) by Format: % Value
2017-2022

Table 28 Distribution of Video Games Software (Digital) by Format: % Value 2017-2022
Table 29 Forecast Sales of Video Games by Category: Value 2022-2027

Table 30 Forecast Sales of Video Games by Category: % Value Growth 2022-2027
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| would like to order

Product name: Toys and Games in Taiwan

Product link: https://marketpublishers.com/r/TE3895889B8EN.html
Price: US$ 2,100.00 (Single User License / Electronic Delivery)
If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/TF3895889B8EN.html

To pay by Wire Transfer, please, fill in your contact details in the form
below:

First name:
Last name:
Email:
Company:
Address:
City:

Zip code:
Country:
Tel:

Fax:

Your message:

**All fields are required

Custumer signature

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms
& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below
and fax the completed form to +44 20 7900 3970
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