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2009 was a particularly torrid year for the British economy, and UK consumers were
seeking to save money in every way possible. It could be thought that simple everyday
necessities such as toilet paper would suffer as consumers looked for the cheapest,
most basic options available. However, this proved not to be the case, with many
brands performing well, suggesting that consumers have not completely deserted them.

Euromonitor International's Away from Home Tissues and Hygiene in United Kingdom
report offers a comprehensive guide to the size and shape of the market at a national
level. It provides the latest retail sales data 2005-2009, allowing you to identify the
sectors driving growth. It identifies the leading companies, the leading brands and offers
strategic analysis of key factors influencing the market — be they new product
developments, distribution or pricing issues. Forecasts to 2014illustrate how the market
Is set to change.

Product coverage: Boxed Facial Tissues, Disposable Pants, Economy Toilet Paper,
Feminine Hygiene Wipes, Household Care Wipes and Floor Cleaning Systems, Light
Incontinence, Luxury Toilet Paper, Moderate/Heavy Incontinence, Napkins,
Nappies/Diapers, Personal Wipes, Pocket Handkerchiefs, Recycled Toilet Paper,
Sanitary Protection Excluding Feminine Hygiene Wipes, Standard Toilet Paper,
Tablecloths

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?

Get a detailed picture of the Tissue and Hygiene industry;
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Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’s major players and
leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 30 years experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town and Santiago and a
network of over 600 analysts worldwide, Euromonitor International has a unique
capability to develop reliable information resources to help drive informed strategic
planning.
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Service:
info@marketpublishers.com
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To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/T866567A0C8EN.html
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Please, note that by ordering from marketpublishers.com you are agreeing to our Terms
& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below
and fax the completed form to +44 20 7900 3970

Toilet Paper - United Kingdom


https://marketpublishers.com/report/consumers_goods/household_personal_products/toilet_paper_united_kingdom.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/consumers_goods/household_personal_products/toilet_paper_united_kingdom.html
https://marketpublishers.com/docs/terms.html
http://www.tcpdf.org
https://marketpublishers.com/report/consumers_goods/household_personal_products/toilet_paper_united_kingdom.html

	fname: 
	lname: 
	email: 
	comany: 
	address: 
	city: 
	zip: 
	country: 
	tel: 
	fax: 
	message: 


