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Over 2022, the lifting of the restrictions to stem the spread of Coronavirus (COVID-19)
in Indonesia created stimuli for the performances of staple foods categories in retail and
foodservice. The resumption of work, school and social and leisure norms saw
consumers return to the office and classroom and increase the frequency of their social
occasions and activities. While this could push retail sales of staple foods, the return to
pre-pandemic norms left consumers with less time to prepare meal...

Euromonitor International's Staple Foods in Indonesia report offers in-depth knowledge
of the market at a national level, providing local insight and understanding unavailable
elsewhere. In addition to the latest retail sales data 2017-2021, it identifies the leading
companies, brands and retail outlets, and assesses the key trends and demographic
shifts behind consumer demand and sales growth. How key trends such as health and
wellness, sustainability and recovery from the pandemic are shaping the market in
directly informs our forecasts to 2026, clearly indicating how the market is expected to
change.

Product coverage: Baked Goods, Breakfast Cereals, Processed Fruit and Vegetables,
Processed Meat, Seafood and Alternatives to Meat, Rice, Pasta and Noodles.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Staple Foods market;

Pinpoint growth sectors and identify factors driving change,;
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Understand the competitive environment, the market’s major players
and leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.
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STAPLE FOODS IN INDONESIA

EXECUTIVE SUMMARY

Staple foods in 2022: The big picture

Key trends in 2022

Competitive landscape

Channel developments

What next for staple foods?

MARKET DATA

Table 1 Sales of Staple Foods by Category: Volume 2017-2022

Table 2 Sales of Staple Foods by Category: Value 2017-2022

Table 3 Sales of Staple Foods by Category: % Volume Growth 2017-2022
Table 4 Sales of Staple Foods by Category: % Value Growth 2017-2022
Table 5 NBO Company Shares of Staple Foods: % Value 2018-2022
Table 6 LBN Brand Shares of Staple Foods: % Value 2019-2022

Table 7 Penetration of Private Label by Category: % Value 2017-2022
Table 8 Distribution of Staple Foods by Format: % Value 2017-2022
Table 9 Forecast Sales of Staple Foods by Category: Volume 2022-2027
Table 10 Forecast Sales of Staple Foods by Category: Value 2022-2027
Table 11 Forecast Sales of Staple Foods by Category: % Volume Growth 2022-2027
Table 12 Forecast Sales of Staple Foods by Category: % Value Growth 2022-2027
DISCLAIMER

SOURCES

Summary 1 Research Sources

BAKED GOODS IN INDONESIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Artisanal baked goods continue to gain popularity

Social media presence informs consumer shift to low calorie bread

Strong investment continues to push sales of Lotte Choco Pie
PROSPECTS AND OPPORTUNITIES

Baked goods sales to be influenced by price, trends from abroad and established and
new consumer preferences

Online delivery to push development and growth in baked goods

The rise of artisanal baked goods via bakery caf?s

CATEGORY DATA

Table 13 Sales of Baked Goods by Category: Volume 2017-2022

Table 14 Sales of Baked Goods by Category: Value 2017-2022
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Table 15 Sales of Baked Goods by Category: % Volume Growth 2017-2022

Table 16 Sales of Baked Goods by Category: % Value Growth 2017-2022

Table 17 NBO Company Shares of Baked Goods: % Value 2018-2022

Table 18 LBN Brand Shares of Baked Goods: % Value 2019-2022

Table 19 Distribution of Baked Goods by Format: % Value 2017-2022

Table 20 Forecast Sales of Baked Goods by Category: Volume 2022-2027

Table 21 Forecast Sales of Baked Goods by Category: Value 2022-2027

Table 22 Forecast Sales of Baked Goods by Category: % Volume Growth 2022-2027
Table 23 Forecast Sales of Baked Goods by Category: % Value Growth 2022-2027
BREAKFAST CEREALS IN INDONESIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Breakfast cereals continues to attract attention despite the opening up of more
alternatives with the return to pre-pandemic lifestyles

Health and wellness concerns continue to push the consumption of breakfast cereals
Inflation and rising fuel prices affect the retail selling price and consumption of breakfast
cereals

PROSPECTS AND OPPORTUNITIES

Higher imports of raw materials to feed producers of breakfast cereals

Social media to continue to thrive as a marketing avenue and develop as a sales
channel

Local brands set to emerge via e-commerce and as lower-priced alternatives
CATEGORY DATA

Table 24 Sales of Breakfast Cereals by Category: Volume 2017-2022

Table 25 Sales of Breakfast Cereals by Category: Value 2017-2022

Table 26 Sales of Breakfast Cereals by Category: % Volume Growth 2017-2022
Table 27 Sales of Breakfast Cereals by Category: % Value Growth 2017-2022

Table 28 NBO Company Shares of Breakfast Cereals: % Value 2018-2022

Table 29 LBN Brand Shares of Breakfast Cereals: % Value 2019-2022

Table 30 Distribution of Breakfast Cereals by Format: % Value 2017-2022

Table 31 Forecast Sales of Breakfast Cereals by Category: Volume 2022-2027

Table 32 Forecast Sales of Breakfast Cereals by Category: Value 2022-2027

Table 33 Forecast Sales of Breakfast Cereals by Category: % Volume Growth
2022-2027

Table 34 Forecast Sales of Breakfast Cereals by Category: % Value Growth 2022-2027
PROCESSED MEAT, SEAFOOD AND ALTERNATIVES TO MEAT IN INDONESIA
KEY DATA FINDINGS

2022 DEVELOPMENTS

Growing demand for processed meat and seafood as consumers resume pre-pandemic
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lifestyles

Companies drive consumer engagement via social media

Chilled and cold storage facilities and accessible locations favour convenience stores
and supermarkets

PROSPECTS AND OPPORTUNITIES

Digital marketing continues to emerge as a key success factor for brands

Return to the workplace affords demand opportunities for processed meat, seafood and
alternatives to meat

Vegan offer on the rise in line with the burgeoning health trend

CATEGORY DATA

Table 35 Sales of Processed Meat, Seafood and Alternatives to Meat by Category:
Volume 2017-2022

Table 36 Sales of Processed Meat, Seafood and Alternatives to Meat by Category:
Value 2017-2022

Table 37 Sales of Processed Meat, Seafood and Alternatives to Meat by Category: %
Volume Growth 2017-2022

Table 38 Sales of Processed Meat, Seafood and Alternatives to Meat by Category: %
Value Growth 2017-2022

Table 39 Sales of Shelf Stable Processed Red Meat by Type: % Volume Breakdown
2017-2022

Table 40 Sales of Chilled Processed Red Meat by Type: % Volume Breakdown
2017-2022

Table 41 Sales of Frozen Processed Red Meat by Type: % Volume Breakdown
2017-2022

Table 42 Sales of Frozen Processed Poultry by Type: % Value Breakdown 2017-2022
Table 43 Sales of Frozen Processed Seafood by Type: % Value Breakdown 2017-2022
Table 44 NBO Company Shares of Processed Meat, Seafood and Alternatives to Meat:
% Value 2018-2022

Table 45 LBN Brand Shares of Processed Meat, Seafood and Alternatives to Meat: %
Value 2019-2022

Table 46 Distribution of Processed Meat, Seafood and Alternatives to Meat by Format:
% Value 2017-2022

Table 47 Forecast Sales of Processed Meat, Seafood and Alternatives to Meat by
Category: Volume 2022-2027

Table 48 Forecast Sales of Processed Meat, Seafood and Alternatives to Meat by
Category: Value 2022-2027

PROCESSED FRUIT AND VEGETABLES IN INDONESIA

KEY DATA FINDINGS

2022 DEVELOPMENTS
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Ramadan and Hari Raya celebrations boost sales of shelf stable fruit

Work flexibility, home study and home-cooking trend spur sales of frozen processed
potatoes

Challenges to e-commerce in processed fruit and vegetables

PROSPECTS AND OPPORTUNITIES

Steady recovery of foodservice as restrictions lift and flows of local consumers and
tourists improve

Rising popularity of unpackaged fruit and vegetables sold by weight

E-commerce struggles to take off in processed fruit and vegetables

CATEGORY DATA

Table 49 Sales of Processed Fruit and Vegetables by Category: Volume 2017-2022
Table 50 Sales of Processed Fruit and Vegetables by Category: Value 2017-2022
Table 51 Sales of Processed Fruit and Vegetables by Category: % Volume Growth
2017-2022

Table 52 Sales of Processed Fruit and Vegetables by Category: % Value Growth
2017-2022

Table 53 Sales of Frozen Processed Vegetables by Type: % Value Breakdown
2017-2022

Table 54 NBO Company Shares of Processed Fruit and Vegetables: % Value
2018-2022

Table 55 LBN Brand Shares of Processed Fruit and Vegetables: % Value 2019-2022
Table 56 Distribution of Processed Fruit and Vegetables by Format: % Value 2017-2022
Table 57 Forecast Sales of Processed Fruit and Vegetables by Category: Volume
2022-2027

Table 58 Forecast Sales of Processed Fruit and Vegetables by Category: Value
2022-2027

Table 59 Forecast Sales of Processed Fruit and Vegetables by Category: % Volume
Growth 2022-2027

Table 60 Forecast Sales of Processed Fruit and Vegetables by Category: % Value
Growth 2022-2027

RICE, PASTA AND NOODLES IN INDONESIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

“Mudik” boosts the demand for instant noodle cups and pouches

Healthier variants rise to the surface in rice and noodles

Private label consolidates presence in rice and shows signs of emerging in noodles
PROSPECTS AND OPPORTUNITIES

Health and wellness developments to add dynamism to rice

New and old traditional flavours to stimulate interest in instant noodles
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Digital marketing to remain the most dynamic marketing strategy

CATEGORY DATA
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Table 73 LBN Brand Shares of Noodles: % Value 2019-2022
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Product name: Staple Foods in Indonesia
Product link: https://marketpublishers.com/r/S5A5981CD138EN.html
Price: US$ 2,100.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/S5A5981CD138EN.html

To pay by Wire Transfer, please, fill in your contact details in the form
below:
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Email:
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Zip code:
Country:
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Fax:

Your message:

**All fields are required

Custumer signature

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms
& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below
and fax the completed form to +44 20 7900 3970
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