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Snack bars are not completely new products in Azerbaijan. However, the area is still
poorly developed due to poor understanding of product benefits and relatively high
prices. During 2013-14, snack bars saw a range of new countlines launches from local
manufacturers such as the Xonca brand lines from Veyseloglu Shirketler Grupu. The
main consumers of snack bars remain young women with higher incomes who are
concerned about healthy lifestyles and diet.

Euromonitor International's Snack Bars in Azerbaijan report offers a comprehensive
guide to the size and shape of the market at a national level. It provides the latest retail
sales data 2010-2014, allowing you to identify the sectors driving growth. It identifies the
leading companies, the leading brands and offers strategic analysis of key factors
influencing the market - be they new product developments, distribution or pricing
iIssues. Forecasts to 2019 illustrate how the market is set to change.

Product coverage: Breakfast Bars, Energy and Nutrition Bars, Fruit Bars,
Granola/Muesli Bars, Other Snack Bars.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Snack Bars market;
Pinpoint growth sectors and identify factors driving change,;

Understand the competitive environment, the market’'s major players and
leading brands;
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Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.
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If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment
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Please, note that by ordering from marketpublishers.com you are agreeing to our Terms
& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below
and fax the completed form to +44 20 7900 3970

Snack Bars in Azerbaijan


https://marketpublishers.com/report/services/restaurants/snack_bars_in_azerbaijan.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/services/restaurants/snack_bars_in_azerbaijan.html
https://marketpublishers.com/docs/terms.html
http://www.tcpdf.org
https://marketpublishers.com/report/services/restaurants/snack_bars_in_azerbaijan.html

	fname: 
	lname: 
	email: 
	comany: 
	address: 
	city: 
	zip: 
	country: 
	tel: 
	fax: 
	message: 


