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Abstracts

Having declined during 2020 due to a combination of the economic shock of the

pandemic and the disruption to everyday life it engendered, retailing current value sales

rebounded only partially in 2021, with demand continuing to shift from physical stores to

e-commerce – albeit at a much slower pace than in the previous year.

Euromonitor International's Retailing in Spain report offers insight into key trends and

developments driving the industry. The report examines all retail channels to provide

sector insight. Channels include hypermarkets, supermarkets, discounters, convenience

stores, mixed retailers, health and beauty retailers, clothing and footwear retailers,

furniture and furnishing stores, DIY and hardware stores, durable goods retailers,

leisure and personal goods retailers. There are profiles of leading retailers, with analysis

of their performance and the challenges they face. There is also analysis of non-store

retailing: vending; homeshopping; internet retailing; direct selling, as available.

Product coverage: Non-Store Retailing, Store-Based Retailing.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Retailing market;

Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’s major players and

leading brands;
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Use five-year forecasts to assess how the market is predicted to

develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.
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Spanish consumers are losing interest in destination shopping
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2021 DEVELOPMENTS
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KEY DATA FINDINGS
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El Corte Ingl?s accelerates its omnichannel shift

Department stores struggle to rebound from online shift arising from the pandemic

Demand from international tourists remains subdued
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Table 168 Variety Stores Forecasts: Value Sales, Outlets and Selling Space: % Growth

2021-2026

WAREHOUSE CLUBS IN SPAIN
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2021 DEVELOPMENTS
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KEY DATA FINDINGS

2021 DEVELOPMENTS

Pandemic-driven boost to demand runs out of steam

Food and drink homeshopping the biggest beneficiary from the pandemic

Homeshopping audience is shrinking and ageing

PROSPECTS AND OPPORTUNITIES

E-commerce will continue to cannibalise homeshopping

As pandemic eases, many will revert to their pre-pandemic food shopping habits

Frozen food will continue to perform well
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VENDING IN SPAIN

KEY DATA FINDINGS

2021 DEVELOPMENTS

After a pandemic-hit 2020, vending sees no more than a marginal recovery recovered in

2021

Personal hygiene products grow in popularity

Pandemic drives shift to contactless payments

PROSPECTS AND OPPORTUNITIES

In a saturated market, retail current value sales growth will be marginal

Food and drinks will grow in importance at the expense of tobacco

Contactless and remote payments will become increasingly commonplace
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E-COMMERCE (GOODS) IN SPAIN

KEY DATA FINDINGS

2021 DEVELOPMENTS

E-commerce continues to expand rapidly

Omnichannel strategies pay off for retail chains
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Fast delivery and a high level of trust help Amazon.com reinforce its leadership position

PROSPECTS AND OPPORTUNITIES

Marketplaces and social media will be growth engines

Third-party delivery app Glovo will drive growth in q commerce

Retail chains will continue to shift towards an omnichannel model
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MOBILE E-COMMERCE (GOODS) IN SPAIN

KEY DATA FINDINGS

2021 DEVELOPMENTS

Mobile e-commerce now accounts for close to half of all e-commerce

Most local consumers use apps to make mobile purchases

Social media plays an increasingly important role in driving mobile e-commerce sales

PROSPECTS AND OPPORTUNITIES

Mobile e-commerce will account for almost half of all e-commerce by 2026

More e-commerce apps will utilise voice interfaces

Social networks will increasingly be used for sales, as well as marketing

CHANNEL DATA

Table 201 Mobile E-Commerce (Goods): Value 2016-2021
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Table 203 Mobile E-Commerce (Goods) Forecasts: Value 2021-2026

Table 204 Mobile E-Commerce (Goods) Forecasts: % Value Growth 2021-2026

FOOD AND DRINK E-COMMERCE IN SPAIN

KEY DATA FINDINGS

2021 DEVELOPMENTS

After a surge in demand due to the pandemic, retail current value sales growth slows

significantly

Third-party delivery app Glovo branches out from foodservice delivery into food and

drink

Investment in logistics pays off for supermarket chain Mercadona

PROSPECTS AND OPPORTUNITIES

Maturing infrastructure will be the main driver of growth

Click and collect services will proliferate
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Delivery times will shorten

CHANNEL DATA
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