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Abstracts

In 2021, social distancing measures enforced by the government to prevent the further

spread of COVID-19 continued to affect channel dynamics in South Korea. E-commerce

was a particular beneficiary of ongoing home seclusion, recording another year of

double-digit current value growth in 2021, while store-based retailing witnessed

marginal growth, failing to recover to pre-pandemic levels due to the accelerated digital

shift.

Euromonitor International's Retailing in South Korea report offers insight into key trends

and developments driving the industry. The report examines all retail channels to

provide sector insight. Channels include hypermarkets, supermarkets, discounters,

convenience stores, mixed retailers, health and beauty retailers, clothing and footwear

retailers, furniture and furnishing stores, DIY and hardware stores, durable goods

retailers, leisure and personal goods retailers. There are profiles of leading retailers,

with analysis of their performance and the challenges they face. There is also analysis

of non-store retailing: vending; homeshopping; internet retailing; direct selling, as

available.

Product coverage: Non-Store Retailing, Store-Based Retailing.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Retailing market;

Pinpoint growth sectors and identify factors driving change;
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Understand the competitive environment, the market’s major players

and leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.
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Costco solidifies expansion plans

E-Mart Traders gains further substantial share in 2021

PROSPECTS AND OPPORTUNITIES

Consumers’ spending habits provide further growth opportunity for warehouse clubs

Bright prospects for warehouse clubs despite the shift to online

Lotte plans to turn some hypermarkets into warehouse clubs

CHANNEL DATA

Table 168 Warehouse Clubs: Value Sales, Outlets and Selling Space 2016-2021

Table 169 Warehouse Clubs: Value Sales, Outlets and Selling Space: % Growth

2016-2021

Table 170 Warehouse Clubs GBO Company Shares: % Value 2017-2021

Table 171 Warehouse Clubs GBN Brand Shares: % Value 2018-2021

Table 172 Warehouse Clubs LBN Brand Shares: Outlets 2018-2021

Table 173 Warehouse Clubs LBN Brand Shares: Selling Space 2018-2021

Table 174 Warehouse Clubs Forecasts: Value Sales, Outlets and Selling Space

2021-2026

Table 175 Warehouse Clubs Forecasts: Value Sales, Outlets and Selling Space: %

Growth 2021-2026

DIRECT SELLING IN SOUTH KOREA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Price competition with e-commerce negatively affects direct selling

Atomy threatens Amway’s long-held leadership

USANA records further double-digit growth despite restrictions on sales activities

PROSPECTS AND OPPORTUNITIES

Heavy competition with e-commerce players casts a shadow over direct selling

South Korean ODMs attract global players

Ageing population presents opportunities for consumer health brands

CHANNEL DATA

Table 176 Direct Selling by Category: Value 2016-2021

Table 177 Direct Selling by Category: % Value Growth 2016-2021

Table 178 Direct Selling GBO Company Shares: % Value 2017-2021

Table 179 Direct Selling GBN Brand Shares: % Value 2018-2021

Table 180 Direct Selling Forecasts by Category: Value 2021-2026

Table 181 Direct Selling Forecasts by Category: % Value Growth 2021-2026

HOMESHOPPING IN SOUTH KOREA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Homeshopping records stable performance

+44 20 8123 2220
info@marketpublishers.com

Retailing in South Korea

https://marketpublishers.com/report/retail/retailing-in-south-korea_euromonitor.html


Players receive warnings due to exaggerated advertisements
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Foreign e-commerce remains an opportunity
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Livestreaming welcomed by bargain-hunting customers

Kakao Gift reshapes South Koreans’ gifting culture

PROSPECTS AND OPPORTUNITIES

Mobile e-commerce should retain older consumers

Social media platforms emerge as a new retail channel

Optimising user experience is key to remaining competitive in mobile e-commerce
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KEY DATA FINDINGS

2021 DEVELOPMENTS

Another dynamic year for food and drink e-commerce

Online channel gains share of fresh food sales

Kurly and Coupang the major players in food and drink e-commerce

PROSPECTS AND OPPORTUNITIES

Bright prospects for online grocery shopping expected

Supermarkets hold a competitive advantage in Q-commerce

E-commerce is the new opportunity for traditional markets
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