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Abstracts

Having exhibited a double-digit decline in retail constant value sales (2021 prices)

during 2020, retailing recovered only marginally in 2021. Non-grocery specialists were

particularly hard hit by the pandemic during 2020, with their retail constant value sales

plunging by a quarter, as they were regarded as ‘non-essential’ and forced to close for

an extended period during the initial COVID-19 lockdown. Even after they were allowed

to reopen, some local consumers remained reluctant to shop in pe...

Euromonitor International's Retailing in Saudi Arabia report offers insight into key trends

and developments driving the industry. The report examines all retail channels to

provide sector insight. Channels include hypermarkets, supermarkets, discounters,

convenience stores, mixed retailers, health and beauty retailers, clothing and footwear

retailers, furniture and furnishing stores, DIY and hardware stores, durable goods

retailers, leisure and personal goods retailers. There are profiles of leading retailers,

with analysis of their performance and the challenges they face. There is also analysis

of non-store retailing: vending; homeshopping; internet retailing; direct selling, as

available.

Product coverage: Non-Store Retailing, Store-Based Retailing.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Retailing market;

Pinpoint growth sectors and identify factors driving change;
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Understand the competitive environment, the market’s major players

and leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.
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Saudisation drives decline in convenience store numbers
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2021 DEVELOPMENTS
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HOME AND GARDEN SPECIALIST RETAILERS IN SAUDI ARABIA
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Life goes back to the pre-covid normal

Competitive pricing helps leader Centrepoint consolidate its leadership position in a

difficult economic environment

Key players focus on enhancing the shopping experience for consumers

PROSPECTS AND OPPORTUNITIES

Strong competition from e-commerce will keep the constant value sales of department

stores below their pre-pandemic level

Value-oriented department stores will continue to outperform their luxury counterparts

Live shopping and augmented reality can help to make department stores relevant to

younger consumers
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Variety stores rebound strongly, with the affordability of their product offer a key factor

Miniso is expanding its store network and gaining value share

Miniso and Daiso shift towards an omnichannel model
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Young female consumers will be a growth driver

Social media engagement will grow in importance

Competition from e-commerce will intensify
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Table 166 Variety Stores Forecasts: Value Sales, Outlets and Selling Space 2021-2026
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WAREHOUSE CLUBS IN SAUDI ARABIA

2021 DEVELOPMENTS

DIRECT SELLING IN SAUDI ARABIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Bottled water proves to be a rare direct selling success during lockdown

In beauty and personal care, demand shifts to e-commerce

Al Manhal Water Factory remains the leading player with its Nestl? Pure Life brand

ROSPECTS AND OPPORTUNITIES

With competition continuing to intensify, beauty and personal care direct selling will

continue to struggle

Health and wellness trend will drive growth in bottled water and consumer health direct
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HOMESHOPPING IN SAUDI ARABIA
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Homeshopping suffers as streaming grows in popularity at the expense of TV viewing

and e-commerce becomes more popular

Leading player Citruss TV launches smartphone app

Homeshopping targets older women

PROSPECTS AND OPPORTUNITIES

Homeshopping will continue to be squeezed by e-commerce, streaming and increased

female labour force participation

Homeshopping will pivot towards e-commerce and social media as they seek to engage

younger consumers

Consumer health will provide an opportunity for growth
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KEY DATA FINDINGS
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With packaged drinks vending decimated by the pandemic, facemasks provide a much-

needed boost to sales

Lack of payment options hinders growth

Wider distribution helps Pepsi-Cola outperform Coca-Cola

PROSPECTS AND OPPORTUNITIES

Return to pre-pandemic lifestyles will drive recovery in demand for packaged drinks
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E-COMMERCE (GOODS) IN SAUDI ARABIA
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2021 DEVELOPMENTS

Having seen retail constant value sales more than treble during the review period, e-

commerce suffers a modest post-pandemic slowdown

Food and drink e-commerce the biggest beneficiary from the pandemic

E-commerce infrastructure continues to mature

PROSPECTS AND OPPORTUNITIES

E-commerce growth will inevitably slow as the sector matures, with retail chains pivoting

towards an omnichannel strategy
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New payment options will make big-ticket items more affordable online
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MOBILE E-COMMERCE (GOODS) IN SAUDI ARABIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Mobile now accounts for almost half of e-commerce (goods) value sales

Digital payment options continue to develop

Social media plays a key role in customer engagement

PROSPECTS AND OPPORTUNITIES

Mobile e-commerce will come to dominate e-commerce

Saudis will increasingly embrace smartphone payments

Live shopping and augmented reality

CHANNEL DATA

Table 192 Mobile E-Commerce (Goods): Value 2016-2021

Table 193 Mobile E-Commerce (Goods): % Value Growth 2016-2021

Table 194 Mobile E-Commerce (Goods) Forecasts: Value 2021-2026

Table 195 Mobile E-Commerce (Goods) Forecasts: % Value Growth 2021-2026

FOOD AND DRINK E-COMMERCE IN SAUDI ARABIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Growth in retail constant value sales slows as pandemic restrictions are eased

Increased female labour force participation helps to drive growth in food and drink e-

commerce

Dark stores and delivery services proliferate

PROSPECTS AND OPPORTUNITIES

E-commerce grocery shopping will become routine for a growing number of Saudi

households

Q-commerce will boom, with dark stores set to proliferate

Meal kits have potential for growth among single men and working women

CHANNEL DATA
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Table 198 Food and Drink E-Commerce Forecasts: Value 2021-2026
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