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Abstracts

2021 proved to be a watershed year for Romania’s retailing industry as new

consumption patterns and purchasing habits emerged due to retailers and consumers

alike adjusting to the harsh realities of life during the COVID-19 pandemic. While the

Romanian retailing industry was severely negatively impacted by the strict approach

taken to social distancing and home seclusion during 2020, daily life began to return to

some semblance of pre-COVID-19 normality over the course of 2021, despite the influ...

Euromonitor International's Retailing in Romania report offers insight into key trends

and developments driving the industry. The report examines all retail channels to

provide sector insight. Channels include hypermarkets, supermarkets, discounters,

convenience stores, mixed retailers, health and beauty retailers, clothing and footwear

retailers, furniture and furnishing stores, DIY and hardware stores, durable goods

retailers, leisure and personal goods retailers. There are profiles of leading retailers,

with analysis of their performance and the challenges they face. There is also analysis

of non-store retailing: vending; homeshopping; internet retailing; direct selling, as

available.

Product coverage: Non-Store Retailing, Store-Based Retailing.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Retailing market;

Pinpoint growth sectors and identify factors driving change;
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Understand the competitive environment, the market’s major players

and leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.
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KEY DATA FINDINGS

2021 DEVELOPMENTS

Sales continue to rise as consumers invest in improving the home environment

Higher unit prices for furniture due to rising commodity prices boost sales growth

Shift towards e-commerce as consumers continue to avoid shopping in stores

PROSPECTS AND OPPORTUNITIES

Rising demand and numerous new store openings to be seen during the forecast period

The development of e-commerce expected to continue presenting competition

A more robust approach to advertising expected to be seen as demand continues to

rise
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2021 DEVELOPMENTS

Department stores remain absent from Romania

VARIETY STORES IN ROMANIA
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KEY DATA FINDINGS

2021 DEVELOPMENTS

Variety stores remains an underdeveloped and unfamiliar category in Romania

Category leader Top Shop remains hugely influential over trends in variety stores

overall

Miniso carries the flag for traditional variety stores, spreading awareness of the concept

PROSPECTS AND OPPORTUNITIES

Distance-selling specialist Top Shop set to remain the largest and most influential player

Top Shop’s online retailing focus to blur the line between variety stores and e-

commerce

Homewares set to remain the main focus for Top Shop as demand continues to rise

CHANNEL DATA

Table 153 Variety Stores: Value Sales, Outlets and Selling Space 2016-2021

Table 154 Variety Stores: Value Sales, Outlets and Selling Space: % Growth 2016-2021

Table 155 Variety Stores GBO Company Shares: % Value 2017-2021

Table 156 Variety Stores GBN Brand Shares: % Value 2018-2021

Table 157 Variety Stores LBN Brand Shares: Outlets 2018-2021

Table 158 Variety Stores LBN Brand Shares: Selling Space 2018-2021

Table 159 Variety Stores Forecasts: Value Sales, Outlets and Selling Space 2021-2026

Table 160 Variety Stores Forecasts: Value Sales, Outlets and Selling Space: % Growth

2021-2026

WAREHOUSE CLUBS IN ROMANIA

2021 DEVELOPMENTS

Warehouse clubs remain absent from Romania

DIRECT SELLING IN ROMANIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Direct selling dominated by beauty and personal care as the category targets women

Consumer health, homewares direct selling benefit from the presence of global names

Avon maintains leadership in direct selling in 2021 as Farmasi continues to gain ground

PROSPECTS AND OPPORTUNITIES

A major shift towards online sales and marketing is set to revolutionise direct selling

Few changes expected to be seen in the dominant product categories in direct selling

International direct selling brands with well-established global networks set to dominate
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Table 165 Direct Selling Forecasts by Category: Value 2021-2026

Table 166 Direct Selling Forecasts by Category: % Value Growth 2021-2026

HOMESHOPPING IN ROMANIA

KEY DATA FINDINGS

A partial recovery for homeshopping in 2021 after strong sales declines in 2020

Low vaccination rates and further waves of the pandemic benefit homeshopping

Strengthened links between homeshopping and e-commerce support sales growth

PROSPECTS AND OPPORTUNITIES

Pressure to come on homeshopping due to changing lifestyles and shopping habits

Numerous advantages set to underpin the shift from homeshopping to e-commerce

Studio Moderna and its Top Shop brand to remain the leading names in homeshopping
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VENDING IN ROMANIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Positive sales growth returns for vending as consumers return to the streets

Most vending machines in Romania are located in semi-captive and captive locations

Leading players in vending continue to focus on captive and semi-captive locations

PROSPECTS AND OPPORTUNITIES

Vending slated for a strong recovery from the devastation of the COVID-19 pandemic

More modern and sophisticated vending machines expected to be launched

Domestic players to remain dominant as vending offers little to international companies
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E-COMMERCE (GOODS) IN ROMANIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

E-commerce emerges from COVID-19 as the big winner among retailing categories
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Low vaccination rates and new waves of COVID-19 combine to support sales growth

Local player eMAG cements its position as the leader in e-commerce

PROSPECTS AND OPPORTUNITIES

Further strong growth for e-commerce due to long-term changes in shopping habits

Apps that connect consumers with local produce set to emerge strongly

E-commerce initiatives to tap into higher consumer awareness of sustainability issues

CHANNEL DATA

Table 179 E-Commerce (Goods) by Channel and Category: Value 2016-2021

Table 180 E-Commerce (Goods) by Channel and Category: % Value Growth 2016-2021
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MOBILE E-COMMERCE (GOODS) IN ROMANIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

M-commerce outperforms e-commerce as consumers value the convenience of apps

M-commerce sales remain dominated by omnichannel retailers

Trend three

PROSPECTS AND OPPORTUNITIES

Further growth for m-commerce, with many seeing this as the future of e-commerce

The ubiquity of mobile devices set underpin robust development for m-commerce

The rise of mobile payment apps to spur the development of m-commerce
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FOOD AND DRINK E-COMMERCE IN ROMANIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Relatively high food spend and COVID-19 restrictions combine to support growth

Last-mile delivery services experience rapid growth due to high public demand

The launch of Bolt points towards the future of food and drink e-commerce

PROSPECTS AND OPPORTUNITIES

Robust growth expected as food and drink e-commerce responds to emerging trends

Rising interest in locally cultivated fresh produce set to be targeted by specific apps

Grocery retailers face competition from food and drink brands offering products directly
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