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Abstracts

Having declined during 2020 due to disruption arising from COVID-19 and the economic

shock that it engendered, retail constant value sales (2021 prices) saw a partial

recovery in 2021. Like 2020, 2021 was marked by a significant divergence in

performance between grocery retailers and non-grocery specialists. During 2020,

grocery retailers benefitted from stockpiling and the fact that people were spending

more time at home and preparing and eating more meals and snacks there, with these

positive...

Euromonitor International's Retailing in Mexico report offers insight into key trends and

developments driving the industry. The report examines all retail channels to provide

sector insight. Channels include hypermarkets, supermarkets, discounters, convenience

stores, mixed retailers, health and beauty retailers, clothing and footwear retailers,

furniture and furnishing stores, DIY and hardware stores, durable goods retailers,

leisure and personal goods retailers. There are profiles of leading retailers, with analysis

of their performance and the challenges they face. There is also analysis of non-store

retailing: vending; homeshopping; internet retailing; direct selling, as available.

Product coverage: Non-Store Retailing, Store-Based Retailing.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Retailing market;

Pinpoint growth sectors and identify factors driving change;
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Understand the competitive environment, the market’s major players

and leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.
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recover to their pre-pandemic level
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COVID-19 upends the direct selling business model

Pandemic drives direct selling online

Consumer health fares relatively well

PROSPECTS AND OPPORTUNITIES

Apparel and footwear will recover faster than beauty and personal care
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PROSPECTS AND OPPORTUNITIES
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More manufacturers and retailers will launch their own e-commerce websites and apps

Alibaba set to be a growing presence

CHANNEL DATA

Table 195 E-Commerce (Goods) by Channel and Category: Value 2016-2021

Table 196 E-Commerce (Goods) by Channel and Category: % Value Growth 2016-2021

Table 197 E-Commerce (Goods) GBO Company Shares: % Value 2017-2021

Table 198 E-Commerce (Goods) GBN Brand Shares: % Value 2018-2021

Table 199 Forecast E-Commerce (Goods) by Channel and Category: Value 2021-2026

Table 200 Forecast E-Commerce (Goods) by Channel and Category: % Value Growth

2021-2026

MOBILE E-COMMERCE (GOODS) IN MEXICO

KEY DATA FINDINGS

2021 DEVELOPMENTS

Mobile e-commerce value sales have more than doubled since the onset of the

pandemic

Smartphone apps are making mobile e-commerce more accessible

Rapid growth brings growing pains

PROSPECTS AND OPPORTUNITIES

M-commerce will continue to grow in importance within e-commerce

Offering fast delivery and more delivery options will be an important point of competition
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Financial technology companies will make it easier for lower-income consumers to

make online purchases

CHANNEL DATA

Table 201 Mobile E-Commerce (Goods): Value 2016-2021

Table 202 Mobile E-Commerce (Goods): % Value Growth 2016-2021

Table 203 Mobile E-Commerce (Goods) Forecasts: Value 2021-2026

Table 204 Mobile E-Commerce (Goods) Forecasts: % Value Growth 2021-2026

FOOD AND DRINK E-COMMERCE IN MEXICO

KEY DATA FINDINGS

2021 DEVELOPMENTS

Having surged in 2020, demand declines slightly as in-person grocery shopping returns

and stockpiling abates

More attention is now being paid to last-mile delivery

Alcoholic drinks have performed particularly strongly since the onset of the pandemic

PROSPECTS AND OPPORTUNITIES

With daily life normalising, demand growth is set to be no more than moderate

With third party marketplaces likely to pay more attention to food and drink e-commerce,

competition will intensify

Delivery speed will be a crucial differentiating factor

CHANNEL DATA

Table 205 Food and Drink E-Commerce: Value 2016-2021

Table 206 Food and Drink E-Commerce: % Value Growth 2016-2021

Table 207 Food and Drink E-Commerce Forecasts: Value 2021-2026

Table 208 Food and Drink E-Commerce Forecasts: % Value Growth 2021-2026
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