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Abstracts

2021 proved to be another challenging year for retailing in Ireland. At the very end of

December 2020, the Irish government announced strict lockdown measures in the

country, including the closure of non-essential retail. In addition, citizens were required

to stay at home except for essential reasons and not to travel further than 5km from

their homes and travel restrictions with the UK were also imposed. Lockdown

restrictions endured, and it was only on 17 May that non-essential retail stores...

Euromonitor International's Retailing in Ireland report offers insight into key trends and

developments driving the industry. The report examines all retail channels to provide

sector insight. Channels include hypermarkets, supermarkets, discounters, convenience

stores, mixed retailers, health and beauty retailers, clothing and footwear retailers,

furniture and furnishing stores, DIY and hardware stores, durable goods retailers,

leisure and personal goods retailers. There are profiles of leading retailers, with analysis

of their performance and the challenges they face. There is also analysis of non-store

retailing: vending; homeshopping; internet retailing; direct selling, as available.

Product coverage: Non-Store Retailing, Store-Based Retailing.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Retailing market;

Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’s major players and
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leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.
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Partnership with Love Irish Food to support local production
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Health food stores benefit from new lifestyle concerns
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Discount pharmacy enters Ireland
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Online demand to remain strong
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Online sales will gain further momentum

Online direct selling can attract new types of sellers

CHANNEL DATA

Table 168 Direct Selling by Category: Value 2016-2021

Table 169 Direct Selling by Category: % Value Growth 2016-2021

Table 170 Direct Selling GBO Company Shares: % Value 2017-2021

Table 171 Direct Selling GBN Brand Shares: % Value 2018-2021

Table 172 Direct Selling Forecasts by Category: Value 2021-2026

Table 173 Direct Selling Forecasts by Category: % Value Growth 2021-2026

HOMESHOPPING IN IRELAND

KEY DATA FINDINGS

2021 DEVELOPMENTS

Homeshopping loses further ground to e-commerce

Non-essential products see greater reductions

PROSPECTS AND OPPORTUNITIES

Decline in sales will continue throughout the forecast period

Use of homeshopping as part of omnichannel approach will be essential

CHANNEL DATA

Table 174 Homeshopping by Category: Value 2016-2021

Table 175 Homeshopping by Category: % Value Growth 2016-2021

Table 176 Homeshopping GBO Company Shares: % Value 2017-2021

Table 177 Homeshopping GBN Brand Shares: % Value 2018-2021

Table 178 Homeshopping Forecasts by Category: Value 2021-2026

Table 179 Homeshopping Forecasts by Category: % Value Growth 2021-2026

VENDING IN IRELAND

KEY DATA FINDINGS

2021 DEVELOPMENTS

Partial recovery due to increasing footfall in settings where vending machines are

usually located

Personal hygiene vending remains popular following 2020’s outstanding performance

EU regulations on single-use plastic come into force

PROSPECTS AND OPPORTUNITIES

Recovery delayed by subdued footfall in traditionally busy locations

Unhealthy offers likely to continue to lose favour with consumers

Increasing sophistication of vending machines

CHANNEL DATA

Table 180 Vending by Category: Value 2016-2021

Table 181 Vending by Category: % Value Growth 2016-2021

Table 182 Vending GBO Company Shares: % Value 2017-2021

+44 20 8123 2220
info@marketpublishers.com

Retailing in Ireland

https://marketpublishers.com/report/retail/retailing-in-ireland_euromonitor.html


Table 183 Vending GBN Brand Shares: % Value 2018-2021

Table 184 Vending Forecasts by Category: Value 2021-2026

Table 185 Vending Forecasts by Category: % Value Growth 2021-2026

E-COMMERCE (GOODS) IN IRELAND

KEY DATA FINDINGS

2021 DEVELOPMENTS

2021 sales gain further momentum as importance of e-commerce is consolidated

Amazon fulfilment centre to open

Development of partnerships with delivery companies

PROSPECTS AND OPPORTUNITIES

Omnichannel approach to develop further

Sales to increase over the forecast period

Impact of Brexit starting to be felt

CHANNEL DATA

Table 186 E-Commerce (Goods) by Channel and Category: Value 2016-2021

Table 187 E-Commerce (Goods) by Channel and Category: % Value Growth 2016-2021

Table 188 E-Commerce (Goods) GBO Company Shares: % Value 2017-2021

Table 189 E-Commerce (Goods) GBN Brand Shares: % Value 2018-2021

Table 190 Forecast E-Commerce (Goods) by Channel and Category: Value 2021-2026

Table 191 Forecast E-Commerce (Goods) by Channel and Category: % Value Growth

2021-2026

MOBILE E-COMMERCE (GOODS) IN IRELAND

KEY DATA FINDINGS

2021 DEVELOPMENTS

Mobile e-commerce records more dynamic growth than overall e-commerce in 2021

Further use of digital wallets

PROSPECTS AND OPPORTUNITIES

Mobile e-commerce will continue to record strong growth

Cost of mobile purchases from UK-based retailers set to rise post-Brexit

CHANNEL DATA

Table 192 Mobile E-Commerce (Goods): Value 2016-2021

Table 193 Mobile E-Commerce (Goods): % Value Growth 2016-2021

Table 194 Mobile E-Commerce (Goods) Forecasts: Value 2021-2026

Table 195 Mobile E-Commerce (Goods) Forecasts: % Value Growth 2021-2026

FOOD AND DRINK E-COMMERCE IN IRELAND

KEY DATA FINDINGS

2021 DEVELOPMENTS

Online grocery sales record marginal dip in 2021

Move by grocery retailers to expand offer

+44 20 8123 2220
info@marketpublishers.com

Retailing in Ireland

https://marketpublishers.com/report/retail/retailing-in-ireland_euromonitor.html


Overall proportion of grocery sales remains low

PROSPECTS AND OPPORTUNITIES

Questions remain over extent of development of online grocery shopping

Challenges to continue to impact food and drink e-commerce

New innovations in Ireland
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Email:

Company:

Address:

City:

Zip code:

Country:

Tel:

Fax:

Your message:

**All fields are required

Custumer signature _______________________________________

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms

& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below

and fax the completed form to +44 20 7900 3970
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