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Abstracts

Retailing continued to perform well and will retain solid growth in 2021 despite the

COVID-19 pandemic continuing to significantly affect Austria. The economy continued

to suffer under low tourism (especially from long-haul destinations), which led to

reduced spending in non-essential retailing categories. Nevertheless, home seclusion

measures were less drastic and non-essential outlets closures were shorter when

compared with 2020 allowing consumers to make use of opportunities to eat and drink...

Euromonitor International's Retailing in Austria report offers insight into key trends and

developments driving the industry. The report examines all retail channels to provide

sector insight. Channels include hypermarkets, supermarkets, discounters, convenience

stores, mixed retailers, health and beauty retailers, clothing and footwear retailers,

furniture and furnishing stores, DIY and hardware stores, durable goods retailers,

leisure and personal goods retailers. There are profiles of leading retailers, with analysis

of their performance and the challenges they face. There is also analysis of non-store

retailing: vending; homeshopping; internet retailing; direct selling, as available.

Product coverage: Non-Store Retailing, Store-Based Retailing.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Retailing market;

Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’s major players and
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leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.
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Rewe wants to be closer to the community and could enter the category with Billa
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Merkur introduces new range of electronics and appliances during lockdown
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KEY DATA FINDINGS
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Outlets and Selling Space: % Growth 2021-2026
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Weaker performance for homewares and home furnishing stores, which face growing

competition from e-commerce

XXXLutz retains overall leadership despite stronger declines through homewares and

home furnishing stores in 2021

PROSPECTS AND OPPORTUNITIES

Rapid recovery predicted overall due to pent-up demand

Expanding target audience will ensure stronger performance by home improvement and

gardening stores

Weaker performance predicted for homewares and home furnishing stores due to

competition from other channels
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DEPARTMENT STORES IN AUSTRIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Landscape of departments stores remains very limited
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Lack of tourists and reduced demand for apparel and footwear keep sales below pre-

pandemic levels

Steffl enhances multichannel strategy to meet pandemic needs

PROSPECTS AND OPPORTUNITIES

Opening of new major department store set to shake up category landscape

Growth of department stores anticipated to be driven by the return of tourism

Possible opening of new Kastner & ?hler stores
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WAREHOUSE CLUBS IN AUSTRIA

2021 DEVELOPMENTS

DIRECT SELLING IN AUSTRIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Direct selling continues to benefit as in-person sales parties resume

Number of independent sales agents continues to grow as consumers seek work as a

safety-net

Ringana set for strong growth as it invests in its future
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Very positive forecast for direct selling as face-to-face interaction aid sales
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HOMESHOPPING IN AUSTRIA
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VENDING IN AUSTRIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Vending continues to suffer under pandemic concerns
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Variety in vending products increases but remains a niche

Indoor vending spaces trying to benefit from consumer experiences made during the

pandemic

PROSPECTS AND OPPORTUNITIES

Vending back to upward trend, but not fundamentally changed after pandemic

Traditional categories still expected to shape vending prospects

Plenty of new self-service concepts, but success remains to be seen
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E-COMMERCE (GOODS) IN AUSTRIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Pandemic continues to support the growth of e-commerce to new heights

Ikea expands successful multi-channel strategy

New law hurts price advantages of foreign e-commerce players
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Untapped areas in e-commerce will lead to continued growth

Local orientation not likely to stay a trend in e-commerce
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MOBILE E-COMMERCE (GOODS) IN AUSTRIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Mobile e-commerce continues its dramatic growth thanks to high smartphone usage

Shopping apps are creating disproportionally high sales

Amazon sees success through Amazon Prime delivery services

PROSPECTS AND OPPORTUNITIES
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Mobile e-commerce set to become the norm within e-commerce shopping

Untapped potential of mobile e-commerce offers plenty of growth opportunities

Retailers’ focus on mobile apps set to further boost sales
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FOOD AND DRINK E-COMMERCE IN AUSTRIA

KEY DATA FINDINGS

2021 DEVELOPMENTS

Food and drink e-commerce finally has the attention of a mainstream audience

Billa remains most relevant brand whilst others strive to expand

Several new entrants with quick delivery becoming a major selling point

PROSPECTS AND OPPORTUNITIES

Massive potential for food and drink e-commerce with growing options for consumers

Online supermarkets expected to drive growth with expected entry from Hofer

Uncertainties remain around the potential and profitability of instant food delivery
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