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Abstracts

In 2023, retail sales in the United Arab Emirates continued to grow at a reasonably

positive level, although growth rates were marginally slower compared to the previous

year. This slowdown was indicative of stability in retail’s performance after a dynamic

2022, but it also reflected signs of cautious consumer spending amid increasing living

costs in the United Arab Emirates. Outlet openings also slowed as retailers prioritised

profitability and an omnichannel presence. Instead, investment was...

Euromonitor International's Retail in United Arab Emirates report offers insight into key

trends and developments driving the industry. The report examines all retail channels to

provide sector insight. Channels include hypermarkets, supermarkets, discounters,

convenience stores, mixed retailers, health and beauty retailers, clothing and footwear

retailers, furniture and furnishing stores, DIY and hardware stores, durable goods

retailers, leisure and personal goods retailers. There are profiles of leading retailers,

with analysis of their performance and the challenges they face. There is also analysis

of non-store retailing: vending; homeshopping; internet retailing; direct selling, as

available.

Product coverage: Retail E-Commerce, Retail Offline.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Retail market;

Pinpoint growth sectors and identify factors driving change;
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Understand the competitive environment, the market’s major players

and leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.
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Viva remains competitive in higher cost-of-living environment

PROSPECTS AND OPPORTUNITIES

Positive outlook for discounters in the United Arab Emirates, with room for new players

Discounters set to see greater appeal as value hacking becomes key trend in 2024

Private label may emerge as a key strategy among grocery retailers but brand value will

matter
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Supermarkets focus on gourmet expansion and in-store coffee sections

Following acquisition by GMG, Geant offers rapid expansion potential

PROSPECTS AND OPPORTUNITIES
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2023 DEVELOPMENTS

Local fashion is developing at a faster pace due to rising global collaborations

Sustainability and ethical sourcing are becoming an area of focus and positioning

Gender-neutral, modest fashion and athleisure are new areas for design

PROSPECTS AND OPPORTUNITIES

Impacted consumer spending drives quest for value, although high-end fashion will

retain target audience

E-commerce platforms rapidly gaining share of apparel sales

More retailers likely to test AI tools to personalise and digitise shopping journey
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Loyalty points, in-store offers and social media engagement are key strategies

Korean beauty brands gain greater visibility in the United Arab Emirates

Strong government focus to invest in healthcare sector set to support growth of

pharmacies
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Sustainability to become a more prominent theme among health and beauty specialists
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2023 DEVELOPMENTS

Rising number of consumers start to prioritise durability of home products

Outdoor living and smart home integration drive new trends

IKEA retains lead although consumers are shifting towards different furnishing styles

PROSPECTS AND OPPORTUNITIES

Competitive pricing to remain key to winning in home products specialists

Improving prospects for high-end homewares and home furnishing stores

Stronger growth for pet shops and superstores due to higher pet ownership
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GENERAL MERCHANDISE STORES IN THE UNITED ARAB EMIRATES

KEY DATA FINDINGS
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Asian variety stores gain popularity and expand footprint in the United Arab Emirates

Landmark Group continues to strengthen its value department store brand

United Arab Emirates remains attractive market for Debenhams and Galeries Lafayette

despite challenges

PROSPECTS AND OPPORTUNITIES

Variety stores to gain further momentum over the forecast period

Variety stores to focus on enhancing online presence

Department stores will remain popular but partnering quality brands will be key
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KEY DATA FINDINGS

2023 DEVELOPMENTS

Competition from established brands continues to hinder reach of direct selling

Beauty brands traditionally operating direct selling model see blurring of lines

Dubai hosts World Federation of Direct Selling Associations (WFDSA)

PROSPECTS AND OPPORTUNITIES

E-commerce and strong brand loyalty will remain clear challenges

Expanding consumer base will remain a challenge

Influencer marketing can become the new norm for direct selling
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VENDING IN THE UNITED ARAB EMIRATES

KEY DATA FINDINGS

2023 DEVELOPMENTS

Unattended payment solutions continue to evolve in vending

Etisalat launches self-service smartphone vending machine

Advancements support smart or connected vending machines

PROSPECTS AND OPPORTUNITIES
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Soft drinks and snacks will remain popular vending products

Vending becomes popular channel for new concept testing

Technology and innovation to keep the channel alive
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KEY DATA FINDINGS

2023 DEVELOPMENTS

Discounts, promo codes and points – e-commerce platforms continue to entice

consumers

Chinese e-commerce platform Temu attracts customers with its “Shop like a billionaire”

positioning

New e-commerce law aims to strengthen market’s position in digital economy

PROSPECTS AND OPPORTUNITIES

Enhanced regulatory landscape in light of integrating new technologies and use of

consumer data

Alternative payment methods and integrated loyalty are key elements of future e-

commerce platforms in the United Arab Emirates

Artificial intelligence to reshape online shopping experiences
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