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Abstracts

Retail in Peru has experienced a sustained increase in prices since 2021, but the

situation has worsened in recent years with inflation soaring and remaining high in

2023. Although local brands are well established in Peru, many of the final products and

supplies are imported. Rising international logistical costs and supply shortages of some

finished products, together with the effects of the Russia-Ukraine war and the unstable

political context in Peru, have pushed up import prices. In agricul...

Euromonitor International's Retail in Peru report offers insight into key trends and

developments driving the industry. The report examines all retail channels to provide

sector insight. Channels include hypermarkets, supermarkets, discounters, convenience

stores, mixed retailers, health and beauty retailers, clothing and footwear retailers,

furniture and furnishing stores, DIY and hardware stores, durable goods retailers,

leisure and personal goods retailers. There are profiles of leading retailers, with analysis

of their performance and the challenges they face. There is also analysis of non-store

retailing: vending; homeshopping; internet retailing; direct selling, as available.

Product coverage: Retail E-Commerce, Retail Offline.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Retail market;

Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’s major players and
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leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


Contents

Retail in Peru

Euromonitor International

March 2024

LIST OF CONTENTS AND TABLES

RETAIL IN PERU

EXECUTIVE SUMMARY

Retail in 2023: The big picture

Retailers focus on enhancing the purchasing experience to drive sales

E-commerce offers setbacks and successes for key players

What next for retail?

OPERATING ENVIRONMENT

Informal retail

Opening hours for physical retail

Summary 1 Standard Opening Hours by Channel Type 2023

Seasonality

Christmas

Mother?s Day

Father?s Day

Children?s Day

National Holidays of Peru

Back to school

Valentine's Day

MARKET DATA

Table 1 Sales in Retail by Retail Offline vs Retail E-Commerce: Value 2018-2023

Table 2 Sales in Retail by Retail Offline vs Retail E-Commerce: % Value Growth

2018-2023

Table 3 Sales in Retail Offline by Channel: Value 2018-2023

Table 4 Sales in Retail Offline by Channel: % Value Growth 2018-2023

Table 5 Retail Offline Outlets by Channel: Units 2018-2023

Table 6 Retail Offline Outlets by Channel: % Unit Growth 2018-2023

Table 7 Sales in Retail E-Commerce by Product: Value 2018-2023

Table 8 Sales in Retail E-Commerce by Product: % Value Growth 2018-2023

Table 9 Grocery Retailers: Value Sales, Outlets and Selling Space 2018-2023

Table 10 Grocery Retailers: Value Sales, Outlets and Selling Space: % Growth

2018-2023

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


Table 11 Sales in Grocery Retailers by Channel: Value 2018-2023

Table 12 Sales in Grocery Retailers by Channel: % Value Growth 2018-2023

Table 13 Grocery Retailers Outlets by Channel: Units 2018-2023

Table 14 Grocery Retailers Outlets by Channel: % Unit Growth 2018-2023

Table 15 Non-Grocery Retailers: Value Sales, Outlets and Selling Space 2018-2023

Table 16 Non-Grocery Retailers: Value Sales, Outlets and Selling Space: % Growth

2018-2023

Table 17 Sales in Non-Grocery Retailers by Channel: Value 2018-2023

Table 18 Sales in Non-Grocery Retailers by Channel: % Value Growth 2018-2023

Table 19 Non-Grocery Retailers Outlets by Channel: Units 2018-2023

Table 20 Non-Grocery Retailers Outlets by Channel: % Unit Growth 2018-2023

Table 21 Retail GBO Company Shares: % Value 2019-2023

Table 22 Retail GBN Brand Shares: % Value 2020-2023

Table 23 Retail Offline GBO Company Shares: % Value 2019-2023

Table 24 Retail Offline GBN Brand Shares: % Value 2020-2023

Table 25 Retail Offline LBN Brand Shares: Outlets 2020-2023

Table 26 Retail E-Commerce GBO Company Shares: % Value 2019-2023

Table 27 Retail E-Commerce GBN Brand Shares: % Value 2020-2023

Table 28 Grocery Retailers GBO Company Shares: % Value 2019-2023

Table 29 Grocery Retailers GBN Brand Shares: % Value 2020-2023

Table 30 Grocery Retailers LBN Brand Shares: Outlets 2020-2023

Table 31 Non-Grocery Retailers GBO Company Shares: % Value 2019-2023

Table 32 Non-Grocery Retailers GBN Brand Shares: % Value 2020-2023

Table 33 Non-Grocery Retailers LBN Brand Shares: Outlets 2020-2023

Table 34 Forecast Sales in Retail by Retail Offline vs Retail E-Commerce: Value

2023-2028

Table 35 Forecast Sales in Retail by Retail Offline vs Retail E-Commerce: % Value

Growth 2023-2028

Table 36 Forecast Sales in Retail Offline by Channel: Value 2023-2028

Table 37 Forecast Sales in Retail Offline by Channel: % Value Growth 2023-2028

Table 38 Forecast Retail Offline Outlets by Channel: Units 2023-2028

Table 39 Forecast Retail Offline Outlets by Channel: % Unit Growth 2023-2028

Table 40 Forecast Sales in Retail E-Commerce by Product: Value 2023-2028

Table 41 Forecast Sales in Retail E-Commerce by Product: % Value Growth 2023-2028

Table 42 Grocery Retailers Forecasts: Value Sales, Outlets and Selling Space

2023-2028

Table 43 Grocery Retailers Forecasts: Value Sales, Outlets and Selling Space: %

Growth 2023-2028

Table 44 Forecast Sales in Grocery Retailers by Channel: Value 2023-2028

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


Table 45 Forecast Sales in Grocery Retailers by Channel: % Value Growth 2023-2028

Table 46 Forecast Grocery Retailers Outlets by Channel: Units 2023-2028

Table 47 Forecast Grocery Retailers Outlets by Channel: % Unit Growth 2023-2028

Table 48 Non-Grocery Retailers Forecasts: Value Sales, Outlets and Selling Space

2023-2028

Table 49 Non-Grocery Retailers Forecasts: Value Sales, Outlets and Selling Space: %

Growth 2023-2028

Table 50 Forecast Sales in Non-Grocery Retailers by Channel: Value 2023-2028

Table 51 Forecast Sales in Non-Grocery Retailers by Channel: % Value Growth

2023-2028

Table 52 Forecast Non-Grocery Retailers Outlets by Channel: Units 2023-2028

Table 53 Forecast Non-Grocery Retailers Outlets by Channel: % Unit Growth

2023-2028

DISCLAIMER

SOURCES

Summary 2 Research Sources

CONVENIENCE RETAILERS IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Convenience stores remain resilient in difficult economic climate

Tambo+ continues to lead convenience retailers in Peru

Listo! builds on its ‘foodvenient’ format

PROSPECTS AND OPPORTUNITIES

Increasingly hectic lifestyles expected to fuel growth in convenience retailers

Difference between forecourt and convenience brands to blur over the forecast period

Self-service will be key to expansion of convenience retailers

CHANNEL DATA

Table 54 Convenience Retailers: Value Sales, Outlets and Selling Space 2018-2023

Table 55 Convenience Retailers: Value Sales, Outlets and Selling Space: % Growth

2018-2023

Table 56 Sales in Convenience Retailers by Channel: Value 2018-2023

Table 57 Sales in Convenience Retailers by Channel: % Value Growth 2018-2023

Table 58 Convenience Retailers GBO Company Shares: % Value 2019-2023

Table 59 Convenience Retailers GBN Brand Shares: % Value 2020-2023

Table 60 Convenience Retailers LBN Brand Shares: Outlets 2020-2023

Table 61 Convenience Retailers Forecasts: Value Sales, Outlets and Selling Space

2023-2028

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


Table 62 Convenience Retailers Forecasts: Value Sales, Outlets and Selling Space: %

Growth 2023-2028

Table 63 Forecast Sales in Convenience Retailers by Channel: Value 2023-2028

Table 64 Forecast Sales in Convenience Retailers by Channel: % Value Growth

2023-2028

DISCOUNTERS IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Discounters under pressure from recession

Mass maintains leadership in discounters thanks to its proximity and low price

Discounters remain distanced from e-commerce channel

PROSPECTS AND OPPORTUNITIES

Mass is expected to remain category leader over the forecast period

Discounters will continue growing outside Lima

Omnichannel options will be demanded by consumers

CHANNEL DATA

Table 65 Discounters: Value Sales, Outlets and Selling Space 2018-2023

Table 66 Discounters: Value Sales, Outlets and Selling Space: % Growth 2018-2023

Table 67 Discounters GBO Company Shares: % Value 2019-2023

Table 68 Discounters GBN Brand Shares: % Value 2020-2023

Table 69 Discounters LBN Brand Shares: Outlets 2020-2023

Table 70 Discounters Forecasts: Value Sales, Outlets and Selling Space 2023-2028

Table 71 Discounters Forecasts: Value Sales, Outlets and Selling Space: % Growth

2023-2028

HYPERMARKETS IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Hypermarkets resume growth after a slow 2022

Peruvian consumers look for savings in the economic crisis

Tottus continues to invest in hypermarket outlet expansion

PROSPECTS AND OPPORTUNITIES

Difficulty finding large sites limits growth of hypermarkets

Recession is expected to drive private label development

Automation is key to hypermarket expansion

CHANNEL DATA

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


Table 72 Hypermarkets: Value Sales, Outlets and Selling Space 2018-2023

Table 73 Hypermarkets: Value Sales, Outlets and Selling Space: % Growth 2018-2023

Table 74 Hypermarkets GBO Company Shares: % Value 2019-2023

Table 75 Hypermarkets GBN Brand Shares: % Value 2020-2023

Table 76 Hypermarkets LBN Brand Shares: Outlets 2020-2023

Table 77 Hypermarkets Forecasts: Value Sales, Outlets and Selling Space 2023-2028

Table 78 Hypermarkets Forecasts: Value Sales, Outlets and Selling Space: % Growth

2023-2028

SUPERMARKETS IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Low prices and discounts are vital to drive supermarkets sales

Supermercados Peruanos SA strengthens its position in supermarkets

Holi Supermarket enters Peruvian market

PROSPECTS AND OPPORTUNITIES

Private label expected to boost growth for supermarkets

Supermarkets to automate processes to attract new customers

Further expansion over the forecast period

CHANNEL DATA

Table 79 Supermarkets: Value Sales, Outlets and Selling Space 2018-2023

Table 80 Supermarkets: Value Sales, Outlets and Selling Space: % Growth 2018-2023

Table 81 Supermarkets GBO Company Shares: % Value 2019-2023

Table 82 Supermarkets GBN Brand Shares: % Value 2020-2023

Table 83 Supermarkets LBN Brand Shares: Outlets 2020-2023

Table 84 Supermarkets Forecasts: Value Sales, Outlets and Selling Space 2023-2028

Table 85 Supermarkets Forecasts: Value Sales, Outlets and Selling Space: % Growth

2023-2028

SMALL LOCAL GROCERS IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Small local grocers prove resilient in difficult economic climate

Rising insecurity levels in Peru have direct impact on small local grocers

Use of digital wallets expands in small local grocers

PROSPECTS AND OPPORTUNITIES

Small local grocers to remain a firm part of local culture

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


Generational change in small local grocers expected to bring modernisation

Government economic measures expected to benefit small local grocers

CHANNEL DATA

Table 86 Small Local Grocers: Value Sales, Outlets and Selling Space 2018-2023

Table 87 Small Local Grocers: Value Sales, Outlets and Selling Space: % Growth

2018-2023

Table 88 Small Local Grocers GBO Company Shares: % Value 2019-2023

Table 89 Small Local Grocers GBN Brand Shares: % Value 2020-2023

Table 90 Small Local Grocers LBN Brand Shares: Outlets 2020-2023

Table 91 Small Local Grocers Forecasts: Value Sales, Outlets and Selling Space

2023-2028

Table 92 Small Local Grocers Forecasts: Value Sales, Outlets and Selling Space: %

Growth 2023-2028

APPAREL AND FOOTWEAR SPECIALISTS IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Rising need for specialist advice supports sales growth

Platanitos implements online to offline strategy

Lacoste launches into the Peruvian market

PROSPECTS AND OPPORTUNITIES

Economic context puts pressure on apparel and footwear specialists

Weather conditions to impact apparel and footwear specialists

Younger consumers can offer interesting business opportunities because of their

interest in responsible consumption at affordable prices

CHANNEL DATA

Table 93 Apparel and Footwear Specialists: Value Sales, Outlets and Selling Space

2018-2023

Table 94 Apparel and Footwear Specialists: Value Sales, Outlets and Selling Space: %

Growth 2018-2023

Table 95 Apparel and Footwear Specialists GBO Company Shares: % Value 2019-2023

Table 96 Apparel and Footwear Specialists GBN Brand Shares: % Value 2020-2023

Table 97 Apparel and Footwear Specialists LBN Brand Shares: Outlets 2020-2023

Table 98 Apparel and Footwear Specialists Forecasts: Value Sales, Outlets and Selling

Space 2023-2028

Table 99 Apparel and Footwear Specialists Forecasts: Value Sales, Outlets and Selling

Space: % Growth 2023-2028

APPLIANCES AND ELECTRONICS SPECIALISTS IN PERU

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


KEY DATA FINDINGS

2023 DEVELOPMENTS

Appliances and electronics specialists show positive growth despite economic situation

Conecta Retail SA leads appliances and electronics specialists in Peru

Chilean retailer PC Factory arrives in Peru

PROSPECTS AND OPPORTUNITIES

Financing will become increasingly relevant in a complex economic scenario

Coolbox is expected to grow in the upcoming period

Major soccer events may boost sales of appliances and electronics

CHANNEL DATA

Table 100 Appliances and Electronics Specialists: Value Sales, Outlets and Selling

Space 2018-2023

Table 101 Appliances and Electronics Specialists: Value Sales, Outlets and Selling

Space: % Growth 2018-2023

Table 102 Appliances and Electronics Specialists GBO Company Shares: % Value

2019-2023

Table 103 Appliances and Electronics Specialists GBN Brand Shares: % Value

2020-2023

Table 104 Appliances and Electronics Specialists LBN Brand Shares: Outlets

2020-2023

Table 105 Appliances and Electronics Specialists Forecasts: Value Sales, Outlets and

Selling Space 2023-2028

Table 106 Appliances and Electronics Specialists Forecasts: Value Sales, Outlets and

Selling Space: % Growth 2023-2028

HEALTH AND BEAUTY SPECIALISTS IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Health and beauty specialists grow amidst economic slowdown

Inretail Pharma SA secures its strong lead

Beauty specialists gradually recovering sales, but have not yet reached pre-pandemic

level

PROSPECTS AND OPPORTUNITIES

Pharmacies will continue to lead health and beauty specialists in Peru

Health and personal care stores expected to continue growing over the forecast period

Economic slowdown to put pressure on outlet expansion

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


CHANNEL DATA

Table 107 Health and Beauty Specialists: Value Sales, Outlets and Selling Space

2018-2023

Table 108 Health and Beauty Specialists: Value Sales, Outlets and Selling Space: %

Growth 2018-2023

Table 109 Sales in Health and Beauty Specialists by Channel: Value 2018-2023

Table 110 Sales in Health and Beauty Specialists by Channel: % Value Growth

2018-2023

Table 111 Health and Beauty Specialists GBO Company Shares: % Value 2019-2023

Table 112 Health and Beauty Specialists GBN Brand Shares: % Value 2020-2023

Table 113 Health and Beauty Specialists LBN Brand Shares: Outlets 2020-2023

Table 114 Health and Beauty Specialists Forecasts: Value Sales, Outlets and Selling

Space 2023-2028

Table 115 Health and Beauty Specialists Forecasts: Value Sales, Outlets and Selling

Space: % Growth 2023-2028

Table 116 Forecast Sales in Health and Beauty Specialists by Channel: Value

2023-2028

Table 117 Forecast Sales in Health and Beauty Specialists by Channel: % Value

Growth 2023-2028

HOME PRODUCTS SPECIALISTS IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Home products specialists see a slowdown in value growth

Cassinelli invests in experience outlets

Pet shops and superstores lead growth in home products specialists

PROSPECTS AND OPPORTUNITIES

Pet shops and superstores are expected to grow at a faster pace than other home

products specialists

Tiendas del Mejoramiento del Hogar will continue to lead home products specialists

Home improvement stores face some uncertainty

CHANNEL DATA

Table 118 Home Products Specialists: Value Sales, Outlets and Selling Space

2018-2023

Table 119 Home Products Specialists: Value Sales, Outlets and Selling Space: %

Growth 2018-2023

Table 120 Sales in Home Products Specialists by Channel: Value 2018-2023

Table 121 Sales in Home Products Specialists by Channel: % Value Growth 2018-2023

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


Table 122 Home Products Specialists GBO Company Shares: % Value 2019-2023

Table 123 Home Products Specialists GBN Brand Shares: % Value 2020-2023

Table 124 Home Products Specialists LBN Brand Shares: Outlets 2020-2023

Table 125 Home Products Specialists Forecasts: Value Sales, Outlets and Selling

Space 2023-2028

Table 126 Home Products Specialists Forecasts: Value Sales, Outlets and Selling

Space: % Growth 2023-2028

Table 127 Forecast Sales in Home Products Specialists by Channel: Value 2023-2028

Table 128 Forecast Sales in Home Products Specialists by Channel: % Value Growth

2023-2028

GENERAL MERCHANDISE STORES IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Department stores lead general merchandise stores in Peru

Falabella Per? SAA remains category leader in general merchandise stores

Variety stores see growth slow in 2023 after dramatic rise in the year prior

PROSPECTS AND OPPORTUNITIES

Diverse results expected from general merchandise sub-categories

Dollarcity is expected to gain more relevance over the forecast period

Technology will be a key tool to drive sales growth

CHANNEL DATA

Table 129 General Merchandise Stores: Value Sales, Outlets and Selling Space

2018-2023

Table 130 General Merchandise Stores: Value Sales, Outlets and Selling Space: %

Growth 2018-2023

Table 131 Sales in General Merchandise Stores by Channel: Value 2018-2023

Table 132 Sales in General Merchandise Stores by Channel: % Value Growth

2018-2023

Table 133 General Merchandise Stores GBO Company Shares: % Value 2019-2023

Table 134 General Merchandise Stores GBN Brand Shares: % Value 2020-2023

Table 135 General Merchandise Stores LBN Brand Shares: Outlets 2020-2023

Table 136 General Merchandise Stores Forecasts: Value Sales, Outlets and Selling

Space 2023-2028

Table 137 General Merchandise Stores Forecasts: Value Sales, Outlets and Selling

Space: % Growth 2023-2028

Table 138 Forecast Sales in General Merchandise Stores by Channel: Value 2023-2028

Table 139 Forecast Sales in General Merchandise Stores by Channel: % Value Growth

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


2023-2028

DIRECT SELLING IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Direct selling growth outpaces overall retail performance

Direct selling sales are led by beauty and personal care

Azzorti offers retail brands the possibility to access direct selling distribution

PROSPECTS AND OPPORTUNITIES

Direct selling expected to continue growing over forecast period

Local players to continue leading direct selling category

Online sales will boost direct selling, becoming a complementary channel

CHANNEL DATA

Table 140 Direct Selling by Product: Value 2018-2023

Table 141 Direct Selling by Product: % Value Growth 2018-2023

Table 142 Direct Selling GBO Company Shares: % Value 2019-2023

Table 143 Direct Selling GBN Brand Shares: % Value 2020-2023

Table 144 Direct Selling Forecasts by Product: Value 2023-2028

Table 145 Direct Selling Forecasts by Product: % Value Growth 2023-2028

VENDING IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Vending sales pick up slightly despite recession

Tai Loy returns to vending after pandemic pause

Vending in Peru is a concentrated among few players

PROSPECTS AND OPPORTUNITIES

Food vending expected to lead growth over the forecast period

Alternative payment methods will need to be implemented to boost vending sales

Innovation will drive the future of vending in Peru

CHANNEL DATA

Table 146 Vending by Product: Value 2018-2023

Table 147 Vending by Product: % Value Growth 2018-2023

Table 148 Vending GBO Company Shares: % Value 2019-2023

Table 149 Vending GBN Brand Shares: % Value 2020-2023

Table 150 Vending Forecasts by Product: Value 2023-2028

Table 151 Vending Forecasts by Product: % Value Growth 2023-2028

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


RETAIL E-COMMERCE IN PERU

KEY DATA FINDINGS

2023 DEVELOPMENTS

Retail e-commerce slows after pandemic growth period

Digital wallets and non-financial card payment methods see faster growth in e-

commerce

Faster delivery times have become the new norm in e-commerce

PROSPECTS AND OPPORTUNITIES

E-commerce to develop in regions outside of Lima

Live-shopping expected to expand over the forecast period

Product categories related to leisure, personal care and health expected to see positive

e-commerce sales

CHANNEL DATA

Table 152 Retail E-Commerce by Channel: Value 2017-2022

Table 153 Retail E-Commerce by Channel: % Value Growth 2017-2022

Table 154 Retail E-Commerce by Product: Value 2017-2022

Table 155 Retail E-Commerce by Product: % Value Growth 2017-2022

Table 156 Retail E-Commerce GBO Company Shares: % Value 2018-2022

Table 157 Retail E-Commerce GBN Brand Shares: % Value 2019-2022

Table 158 Forecast Retail E-Commerce by Channel: Value 2022-2027

Table 159 Forecast Retail E-Commerce by Channel: % Value Growth 2022-2027

Table 160 Forecast Retail E-Commerce by Product: Value 2022-2027

Table 161 Forecast Retail E-Commerce by Product: % Value Growth 2022-2027

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html


I would like to order

Product name: Retail in Peru

Product link: https://marketpublishers.com/r/RC7FA7D598A6EN.html

Price: US$ 2,100.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:

info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click

button on product page https://marketpublishers.com/r/RC7FA7D598A6EN.html

To pay by Wire Transfer, please, fill in your contact details in the form

below:

First name:

Last name:

Email:

Company:

Address:

City:

Zip code:

Country:

Tel:

Fax:

Your message:

**All fields are required

Custumer signature _______________________________________

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms

& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below

and fax the completed form to +44 20 7900 3970

Powered by TCPDF (www.tcpdf.org)

+44 20 8123 2220
info@marketpublishers.com

Retail in Peru

https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html
https://marketpublishers.com/docs/terms.html
http://www.tcpdf.org
https://marketpublishers.com/report/industry/other_industries/retail-in-peru_euromonitor.html

	fname: 
	lname: 
	email: 
	comany: 
	address: 
	city: 
	zip: 
	country: 
	tel: 
	fax: 
	message: 


