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Abstracts

The retail industry showed dynamic current value growth in India in 2023, driven by

conducive macroeconomic factors, as well as the full return of mobility and travel after

the end of the pandemic. The strong performance in 2023 can be attributed to positive

consumer sentiment in terms of both discretionary and non-discretionary spending.

Retail e-commerce remained a fast-growing channel, due to the focus on convenience,

discounts, and wide product range available across categories. Modern chann...

Euromonitor International's Retail in India report offers insight into key trends and

developments driving the industry. The report examines all retail channels to provide

sector insight. Channels include hypermarkets, supermarkets, discounters, convenience

stores, mixed retailers, health and beauty retailers, clothing and footwear retailers,

furniture and furnishing stores, DIY and hardware stores, durable goods retailers,

leisure and personal goods retailers. There are profiles of leading retailers, with analysis

of their performance and the challenges they face. There is also analysis of non-store

retailing: vending; homeshopping; internet retailing; direct selling, as available.

Product coverage: Retail E-Commerce, Retail Offline.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Retail market;

Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’s major players and
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leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.
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2023 DEVELOPMENTS
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2023 DEVELOPMENTS

The Body Shop continues to lead beauty specialists

Online retailers take an omnichannel approach by expanding their physical retail store

presence

Apollo Hospitals Enterprises and Medplus Health Services continue to lead health and

beauty specialists

PROSPECTS AND OPPORTUNITIES

AR/VR will shape beauty specialists in the future

Major optical goods stores perform well despite competition from unorganised outlets

E-pharmacies expected to provide strong competition to physical stores

CHANNEL DATA

Table 98 Health and Beauty Specialists: Value Sales, Outlets and Selling Space

2018-2023

Table 99 Health and Beauty Specialists: Value Sales, Outlets and Selling Space: %

Growth 2018-2023

Table 100 Sales in Health and Beauty Specialists by Channel: Value 2018-2023

Table 101 Sales in Health and Beauty Specialists by Channel: % Value Growth

2018-2023

Table 102 Health and Beauty Specialists GBO Company Shares: % Value 2019-2023

Table 103 Health and Beauty Specialists GBN Brand Shares: % Value 2020-2023

Table 104 Health and Beauty Specialists LBN Brand Shares: Outlets 2020-2023

Table 105 Health and Beauty Specialists Forecasts: Value Sales, Outlets and Selling

Space 2023-2028

Table 106 Health and Beauty Specialists Forecasts: Value Sales, Outlets and Selling

Space: % Growth 2023-2028

Table 107 Forecast Sales in Health and Beauty Specialists by Channel: Value

2023-2028

Table 108 Forecast Sales in Health and Beauty Specialists by Channel: % Value

Growth 2023-2028

HOME PRODUCTS SPECIALISTS IN INDIA

KEY DATA FINDINGS

2023 DEVELOPMENTS

Pet shops and superstores continues to gain popularity due to increasing adoption of
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Asian Paints maintains its leading position, thanks to continued consumer-centric

practices
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2023 DEVELOPMENTS

Quick commerce gains popularity with shorter delivery times

Marketplace retailers continue to dominate e-commerce

Improving the user experience is a key focus

PROSPECTS AND OPPORTUNITIES
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forward
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