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The Colombian economy began to recover in the second half of 2021, and growth
reached 7.5% by the end of 2022, fuelled by fiscal stimulus, increased oil prices and a
boost in food and beverages exports, which registered a 24% increase. However,
despite notable signs of economic recovery in 2023 with a revaluation rate of 17%,
according to a Banco de la Rep?blica de Colombia report in July 2023, consumers
continued to face significant price increases across all industries, with an inflation rate...

Euromonitor International's Retail in Colombia report offers insight into key trends and
developments driving the industry. The report examines all retail channels to provide
sector insight. Channels include hypermarkets, supermarkets, discounters, convenience
stores, mixed retailers, health and beauty retailers, clothing and footwear retailers,
furniture and furnishing stores, DIY and hardware stores, durable goods retailers,
leisure and personal goods retailers. There are profiles of leading retailers, with analysis
of their performance and the challenges they face. There is also analysis of non-store
retailing: vending; homeshopping; internet retailing; direct selling, as available.

Product coverage: Retail E-Commerce, Retail Offline.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Retail market;
Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’'s major players and
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leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.
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2023 DEVELOPMENTS
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Omnichannel retailing will be important to retain consumers

New IKEA outlets will attract more price-sensitive customers

Demand to ease on big ticket items as economic slump continues

CHANNEL DATA

Table 118 Home Products Specialists: Value Sales, Outlets and Selling Space
2018-2023

Table 119 Home Products Specialists: Value Sales, Outlets and Selling Space: %
Growth 2018-2023

Table 120 Sales in Home Products Specialists by Channel: Value 2018-2023

Table 121 Sales in Home Products Specialists by Channel: % Value Growth 2018-2023
Table 122 Home Products Specialists GBO Company Shares: % Value 2019-2023
Table 123 Home Products Specialists GBN Brand Shares: % Value 2020-2023

Table 124 Home Products Specialists LBN Brand Shares: Outlets 2020-2023

Table 125 Home Products Specialists Forecasts: Value Sales, Outlets and Selling
Space 2023-2028

Table 126 Home Products Specialists Forecasts: Value Sales, Outlets and Selling
Space: % Growth 2023-2028

Table 127 Forecast Sales in Home Products Specialists by Channel: Value 2023-2028
Table 128 Forecast Sales in Home Products Specialists by Channel: % Value Growth
2023-2028

GENERAL MERCHANDISE STORES IN COLOMBIA

KEY DATA FINDINGS

2023 DEVELOPMENTS

Dollarcity benefits from its commitment to affordability

Falabella is making a commendable effort to promote sustainability

Taking advantage of the physical and digital world

PROSPECTS AND OPPORTUNITIES

Rising cost of living could support growth of variety stores

Focus on the customer experience

Retailers set to expand their e-commerce offerings

CHANNEL DATA

Table 129 General Merchandise Stores: Value Sales, Outlets and Selling Space
2018-2023

Table 130 General Merchandise Stores: Value Sales, Outlets and Selling Space: %
Growth 2018-2023

Table 131 Sales in General Merchandise Stores by Channel: Value 2018-2023
Table 132 Sales in General Merchandise Stores by Channel: % Value Growth

Retail in Colombia


https://marketpublishers.com/report/industry/other_industries/retail-in-colombia_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

2018-2023

Table 133 General Merchandise Stores GBO Company Shares: % Value 2019-2023
Table 134 General Merchandise Stores GBN Brand Shares: % Value 2020-2023

Table 135 General Merchandise Stores LBN Brand Shares: Outlets 2020-2023

Table 136 General Merchandise Stores Forecasts: Value Sales, Outlets and Selling
Space 2023-2028

Table 137 General Merchandise Stores Forecasts: Value Sales, Outlets and Selling
Space: % Growth 2023-2028

Table 138 Forecast Sales in General Merchandise Stores by Channel: Value 2023-2028
Table 139 Forecast Sales in General Merchandise Stores by Channel: % Value Growth
2023-2028

DIRECT SELLING IN COLOMBIA

KEY DATA FINDINGS

2023 DEVELOPMENTS

Improved outlook for direct sales business driven by wider consumer base
Digital innovation supports Novaventa’'s growth

Ruby Rose making strides in the physical channel

PROSPECTS AND OPPORTUNITIES

Economic climate to support the expansion of the salesforce
Sustainability to boost public perception

Livestreaming to engage with potential customers and increase sales
CHANNEL DATA

Table 140 Direct Selling by Product: Value 2018-2023

Table 141 Direct Selling by Product: % Value Growth 2018-2023

Table 142 Direct Selling GBO Company Shares: % Value 2019-2023
Table 143 Direct Selling GBN Brand Shares: % Value 2020-2023

Table 144 Direct Selling Forecasts by Product: Value 2023-2028

Table 145 Direct Selling Forecasts by Product: % Value Growth 2023-2028
VENDING IN COLOMBIA

KEY DATA FINDINGS

2023 DEVELOPMENTS

Slowed growth in 2023

The diversification of payment forms as part of a “frictionless shopping experience”
Vending machines attract the attention of advertisers

PROSPECTS AND OPPORTUNITIES

Retail in Colombia


https://marketpublishers.com/report/industry/other_industries/retail-in-colombia_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Growth potential thanks to low operating costs

Players are increasingly looking at ways to improve their offer
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