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Pet care saw higher retail volume and current value growth in 2020 than earlier in the
review period. The increase in growth was caused by COVID-19 social distancing
precautions and remote working and schooling during the first months of the year, as
people spent more time at home and interacted more with their pets, creating tighter
connections. The pet population also continued to rise, with many people adopting
animals from shelters, which contributed to growth. COVID-19 led to stronger deman...

Euromonitor International's Pet Care in Russia report offers a comprehensive guide to
the size and shape of the market at a national level. It provides the latest retail sales
data 2016-2020, allowing you to identify the sectors driving growth. It identifies the
leading companies, the leading brands and offers strategic analysis of key factors
influencing the market - be they new product developments, distribution or pricing
iIssues. Forecasts to 2025 illustrate how the market is set to change.

Product coverage: Pet Food, Pet Products.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Pet Care market;
Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’'s major players and
leading brands;
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Use five-year forecasts to assess how the market is predicted to
develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.
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PET CARE IN RUSSIA

EXECUTIVE SUMMARY

COVID-19 impact on pet care

COVID-19 country impact

Company response

Retailing shift

What next for pet care?

MARKET INDICATORS

Table 1 Pet Populations 2016-2021

MARKET DATA

Table 2 Sales of Pet Food by Category: Volume 2016-2021

Table 3 Sales of Pet Care by Category: Value 2016-2021

Table 4 Sales of Pet Food by Category: % Volume Growth 2016-2021

Table 5 Sales of Pet Care by Category: % Value Growth 2016-2021

Table 6 NBO Company Shares of Pet Food: % Value 2016-2020

Table 7 LBN Brand Shares of Pet Food: % Value 2017-2020

Table 8 NBO Company Shares of Dog and Cat Food: % Value 2016-2020
Table 9 LBN Brand Shares of Dog and Cat Food: % Value 2017-2020

Table 10 Penetration of Private Label in Pet Care by Category: % Value 2016-2021
Table 11 Distribution of Pet Care by Format: % Value 2016-2021

Table 12 Distribution of Pet Care by Format and Category: % Value 2021
Table 13 Distribution of Dog and Cat Food by Format: % Value 2016-2021
Table 14 Distribution of Dog and Cat Food by Format and Category: % Value 2021
Table 15 Forecast Sales of Pet Food by Category: Volume 2021-2026

Table 16 Forecast Sales of Pet Care by Category: Value 2021-2026

Table 17 Forecast Sales of Pet Food by Category: % Volume Growth 2021-2026
Table 18 Forecast Sales of Pet Care by Category: % Value Growth 2021-2026
GLOBAL MACROECONOMIC ENVIRONMENT

GLOBAL INDUSTRY ENVIRONMENT

DISCLAIMER

SOURCES

Summary 1 Research Sources

DOG FOOD IN RUSSIA

KEY DATA FINDINGS

2021 IMPACT

Solid growth as more prepared food is fed, with polarisation seen

Dog treats performs well, but dry dog food is most popular
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Move towards local products and changes in distribution

RECOVERY AND OPPORTUNITIES

Solid growth expected, with premium segment set to drive growth from a low base
Opportunities for growth in private label

Marketplaces likely to drive growth in e-commerce moving forward

CATEGORY INDICATORS

Table 19 Dog Owning Households: % Analysis 2016-2021

Table 20 Dog Population 2016-2021

Table 21 Consumption of Dog Food by Prepared vs Non-prepared: % Analysis
2016-2021

CATEGORY DATA

Summary 2 Dog Food by Price Band 2021

Table 22 Sales of Dog Food by Category: Volume 2016-2021

Table 23 Sales of Dog Food by Category: Value 2016-2021

Table 24 Sales of Dog Food by Category: % Volume Growth 2016-2021

Table 25 Sales of Dog Food by Category: % Value Growth 2016-2021

Table 26 Sales of Dry Dog Food by Life-Cycle: % Value 2016-2021

Table 27 Sales of Wet Dog Food by Life-Cycle: % Value 2016-2021

Table 28 NBO Company Shares of Dog Food: % Value 2016-2020

Table 29 LBN Brand Shares of Dog Food: % Value 2017-2020

Table 30 LBN Brand Shares of Dog Treats and Mixers: % Value 2017-2020
Table 31 Distribution of Dog Food by Format: % Value 2016-2021

Table 32 Forecast Sales of Dog Food by Category: Volume 2021-2026

Table 33 Forecast Sales of Dog Food by Category: Value 2021-2026

Table 34 Forecast Sales of Dog Food by Category: % Volume Growth 2021-2026
Table 35 Forecast Sales of Dog Food by Category: % Value Growth 2021-2026
CAT FOOD IN RUSSIA

KEY DATA FINDINGS

2021 IMPACT

Cat food remains the largest category and maintains dynamic growth

Rise of e-commerce mainly at the expense of pet shops

Global players have brands across price segments which offers some protection
RECOVERY AND OPPORTUNITIES

Solid but slowing rates of growth set to be maintained

More innovation expected in cat food, which may even increase the consumer base
Continued growth for e-commerce due to the numerous benefits of this channel
CATEGORY INDICATORS

Table 36 Cat Owning Households: % Analysis 2016-2021

Table 37 Cat Population 2016-2021
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Table 38 Consumption of Cat Food by Prepared vs Non-prepared: % Analysis
2016-2021

CATEGORY DATA

Summary 3 Cat Food by Price Band 2021

Table 39 Sales of Cat Food by Category: Volume 2016-2021

Table 40 Sales of Cat Food by Category: Value 2016-2021

Table 41 Sales of Cat Food by Category: % Volume Growth 2016-2021

Table 42 Sales of Cat Food by Category: % Value Growth 2016-2021

Table 43 Sales of Dry Cat Food by Life-Cycle: % Value 2016-2021

Table 44 Sales of Wet Cat Food by Life-Cycle: % Value 2016-2021

Table 45 NBO Company Shares of Cat Food: % Value 2016-2020

Table 46 LBN Brand Shares of Cat Food: % Value 2017-2020

Table 47 LBN Brand Shares of Cat Treats and Mixers: % Value 2017-2020
Table 48 Distribution of Cat Food by Format: % Value 2016-2021

Table 49 Forecast Sales of Cat Food by Category: Volume 2021-2026

Table 50 Forecast Sales of Cat Food by Category: Value 2021-2026

Table 51 Forecast Sales of Cat Food by Category: % Volume Growth 2021-2026
Table 52 Forecast Sales of Cat Food by Category: % Value Growth 2021-2026
OTHER PET FOOD IN RUSSIA

KEY DATA FINDINGS

2021 IMPACT

Dynamic growth continues as more people adopt small mammals/reptiles
COVID-19 leads to changes in the competitive landscape in fish food

Move to e-commerce reduces the distribution share of pet shops

RECOVERY AND OPPORTUNITIES

Rising pet population will contribute to continued growth

Measures to limit imports will change the competitive landscape

Innovations based on different pet characteristics likely to continue
CATEGORY INDICATORS

Table 53 Other Pet Population 2016-2021

CATEGORY DATA

Table 54 Sales of Other Pet Food by Category: Volume 2016-2021

Table 55 Sales of Other Pet Food by Category: Value 2016-2021

Table 56 Sales of Other Pet Food by Category: % Volume Growth 2016-2021
Table 57 Sales of Other Pet Food by Category: % Value Growth 2016-2021
Table 58 LBN Brand Shares of Bird Food: % Value 2017-2020

Table 59 LBN Brand Shares of Fish Food: % Value 2017-2020

Table 60 LBN Brand Shares of Small Mammal/Reptile Food: % Value 2017-2020
Table 61 Distribution of Other Pet Food by Format: % Value 2016-2021
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Table 62 Forecast Sales of Other Pet Food by Category: Volume 2021-2026
Table 63 Forecast Sales of Other Pet Food by Category: Value 2021-2026

Table 64 Forecast Sales of Other Pet Food by Category: % Volume Growth 2021-2026
Table 65 Forecast Sales of Other Pet Food by Category: % Value Growth 2021-2026
PET PRODUCTS IN RUSSIA

KEY DATA FINDINGS

2021 IMPACT

Concern for pets’ wellbeing leads to dynamic growth for pet healthcare
Consumers treat their pets during lockdown, driving growth for other pet products
Rising import costs affect unit prices and more consumers turn to private label
RECOVERY AND OPPORTUNITIES

Pet humanisation will contribute to growth in other pet products

Growth set to be driven by pet healthcare as consumer awareness rises

Cat litter set to remain the largest category due to necessity and maturity
CATEGORY DATA

Table 66 Sales of Pet Products by Category: Value 2016-2021

Table 67 Sales of Pet Products by Category: % Value Growth 2016-2021

Table 68 Sales of Pet Healthcare by Type: % Value 2016-2021

Table 69 Sales of Other Pet Products by Type: % Value 2016-2021

Table 70 NBO Company Shares of Pet Products: % Value 2016-2020

Table 71 LBN Brand Shares of Pet Products: % Value 2017-2020

Table 72 Distribution of Pet Products by Format: % Value 2016-2021

Table 73 Forecast Sales of Pet Products by Category: Value 2021-2026

Table 74 Forecast Sales of Pet Products by Category: % Value Growth 2021-2026
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| would like to order

Product name: Pet Care in Russia
Product link: https://marketpublishers.com/r/P9C29FE3884EN.html
Price: US$ 2,100.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/P9C29FE3884EN.html

To pay by Wire Transfer, please, fill in your contact details in the form
below:

First name:
Last name:
Email:
Company:
Address:
City:

Zip code:
Country:
Tel:

Fax:

Your message:

**All fields are required

Custumer signature

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms
& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below
and fax the completed form to +44 20 7900 3970
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