. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Luxury Goods in France

https://marketpublishers.com/r/LD72AA357D2EN.html
Date: November 2016

Pages: 88
Price: US$ 1,210.00 (Single User License)
ID: LD72AA357D2EN

Luxury goods posted low but still positive current value growth in 2016. In comparison
with the review period it saw a worse performance. From November 2015 France was
plagued by terrorist attacks, with incidents in Paris, Nice and other parts of the country.
The social context was also tense, due to strikes against the new labour law. Tourists
therefore shunned the country, including wealthy tourists, who tend to purchase luxury
goods. Domestic spending remained timid, but maintained sales in s...

Euromonitor International's Luxury Goods in France report offers a comprehensive
guide to the size and shape of the Luxury Goods market at a national level. It provides
the latest retail sales data, allowing you to identify the sectors driving growth. It identifies
the leading companies, the leading brands and offers strategic analysis of key factors
influencing the market and their effects on Luxury Goods retailing along with the
development of consumers’ shopping patterns. Forecasts to 2020 illustrate how the
market is set to change

Product coverage: Designer Apparel and Footwear (Ready-to-Wear), Fine
Wines/Champagne and Spirits, Luxury Eyewear, Luxury Jewellery, Luxury Leather
Goods, Luxury Portable Consumer Electronics, Luxury Timepieces, Luxury Writing

Instruments and Stationery, Super Premium Beauty and Personal Care.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Luxury Goods market;

Pinpoint growth sectors and identify factors driving change,;

Luxury Goods in France


https://marketpublishers.com/report/consumers_goods/jewelry-accessories/luxury-goods-in-france_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Understand the competitive environment, the market’s major players and
leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.
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