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Consumption of cheese is gradually growing in Poland as a result of new product
developments and ongoing changes in daily cuisine. More Poles are choosing non-
traditional varieties such as camembert, brie, mozzarella or blue cheese, not only for
sandwiches, but also as an ingredient in other dishes, such as pasta, pancakes, soup,
lasagne, sauces or casseroles. Manufacturers are promoting the trend by educating
consumers about different ways of serving cheese.

Euromonitor International's Cheese in Poland report offers a comprehensive guide to
the size and shape of the market at a national level. It provides the latest retail sales
data 2005-2009, allowing you to identify the sectors driving growth. It identifies the
leading companies, the leading brands and offers strategic analysis of key factors
influencing the market - be they new product developments, distribution or pricing
Issues. Forecasts to 2014 illustrate how the market is set to change.

Product coverage: Chilled and Shelf Stable Desserts, Chilled Snacks, Coffee
Whiteners, Condensed/Evaporated Milk, Cream, Flavoured Milk Drinks, Flavoured
Powder Milk Drinks, Fromage Frais and Quark, Milk, Powder Milk, Processed Cheese,

Sour Milk Drinks, Soy Beverages, Unprocessed Cheese, Yoghurt.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Cheese market;

Pinpoint growth sectors and identify factors driving change,;
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Understand the competitive environment, the market’s major players
and leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 30 years experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago and
Sydney and a network of over 600 analysts worldwide, Euromonitor International has a
unique capability to develop reliable information resources to help drive informed
strategic planning.

Dairy in Poland


https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Dairy in Poland
Euromonitor International
October 2010

LIST OF CONTENTS AND TABLES

Executive Summary
Packaged Food in Poland Proves Resilient To the Economic Slowdown
Polish Consumers Are Becoming More Health Conscious
Multinational Giants Remain Tough Opponents
Discounters Gain Ground
Future Growth To Be Driven by New Product Developments Supported by Promotional
Activities
Key Trends and Developments
Private Label, the Main Beneficiary of the Economic Changes
Ongoing Popularity of Health-positioned Foods
Domestic Manufacturers Seeking Ways To Outperform Multinational Giants
Children - A Lucrative Niche
Discounters Increasingly Appealing
Market Data
Table 1 Sales of Packaged Food by Category: Volume 2005-2010
Table 2 Sales of Packaged Food by Category: Value 2005-2010
Table 3 Sales of Packaged Food by Category: % Volume Growth 2005-2010
Table 4 Sales of Packaged Food by Category: % Value Growth 2005-2010
Table 5 GBO Shares of Packaged Food 2005-2009
Table 6 NBO Shares of Packaged Food 2005-2009
Table 7 NBO Brand Shares of Packaged Food 2006-2009
Table 8 Penetration of Private Label by Category 2005-2009
Table 9 Sales of Packaged Food by Distribution Format: % Analysis 2005-2010
Table 10 Sales of Packaged Food by Category and Distribution Format: % Analysis
2010
Table 11 Forecast Sales of Packaged Food by Category: Volume 2010-2015
Table 12 Forecast Sales of Packaged Food by Category: Value 2010-2015
Table 13 Forecast Sales of Packaged Food by Category: % Volume Growth
2010-2015
Table 14 Forecast Sales of Packaged Food by Category: % Value Growth 2010-2015
Foodservice - Key Trends and Developments

Dairy in Poland


https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Headlines
Trends
Competitive Landscape
Prospects
Category Data
Table 15 Foodservice Sales of Packaged Food by Category: Volume 2005-2010
Table 16 Foodservice Sales of Packaged Food by Category: % Volume Growth
2005-2010
Table 17 Forecast Foodservice Sales of Packaged Food by Category: Volume
2010-2015
Table 18 Forecast Foodservice Sales of Packaged Food by Category: % Volume
Growth 2010-2015
Impulse and Indulgence Products - Key Trends and Developments
Headlines
Trends
Competitive Landscape
Prospects
Category Data
Table 19 Sales of Impulse and Indulgence Products by Category: Volume 2005-2010
Table 20 Sales of Impulse and Indulgence Products by Category: Value 2005-2010
Table 21 Sales of Impulse and Indulgence Products by Category: % Volume Growth
2005-2010
Table 22 Sales of Impulse and Indulgence Products by Category: % Value Growth
2005-2010
Table 23 Company Shares of Impulse and Indulgence Products 2005-2009
Table 24 Brand Shares of Impulse and Indulgence Products 2006-2009
Table 25 Forecast Sales of Impulse and Indulgence Products by Category: Volume
2010-2015
Table 26 Forecast Sales of Impulse and Indulgence Products by Category: Value
2010-2015
Table 27 Forecast Sales of Impulse and Indulgence Products by Category: % Volume
Growth 2010-2015
Table 28 Forecast Sales of Impulse and Indulgence Products by Category: % Value
Growth 2010-2015
Nutrition/staples - Key Trends and Developments
Headlines
Trends
Competitive Landscape
Prospects

Dairy in Poland


https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Category Data
Table 29 Sales of Nutrition/Staples by Category: Volume 2005-2010
Table 30 Sales of Nutrition/Staples by Category: Value 2005-2010
Table 31 Sales of Nutrition/Staples by Category: % Volume Growth 2005-2010
Table 32 Sales of Nutrition/Staples by Category: % Value Growth 2005-2010
Table 33 Company Shares of Nutrition/Staples 2005-2009
Table 34 Brand Shares of Nutrition/Staples 2006-2009
Table 35 Forecast Sales of Nutrition/Staples by Category: Volume 2010-2015
Table 36 Forecast Sales of Nutrition/Staples by Category: Value 2010-2015
Table 37 Forecast Sales of Nutrition/Staples by Category: % Volume Growth
2010-2015
Table 38 Forecast Sales of Nutrition/Staples by Category: % Value Growth 2010-2015
Meal Solutions - Key Trends and Developments
Headlines
Trends
Competitive Landscape
Prospects
Category Data
Table 39 Sales of Meal Solutions by Category: Volume 2005-2010
Table 40 Sales of Meal Solutions by Category: Value 2005-2010
Table 41 Sales of Meal Solutions by Category: % Volume Growth 2005-2010
Table 42 Sales of Meal Solutions by Category: % Value Growth 2005-2010
Table 43 Company Shares of Meal Solutions 2005-2009
Table 44 Brand Shares of Meal Solutions 2006-2009
Table 45 Forecast Sales of Meal Solutions by Category: Volume 2010-2015
Table 46 Forecast Sales of Meal Solutions by Category: Value 2010-2015
Table 47 Forecast Sales of Meal Solutions by Category: % Volume Growth 2010-2015
Table 48 Forecast Sales of Meal Solutions by Category: % Value Growth 2010-2015
Definitions
Summary 1 Research Sources
Arla Foods SA
Strategic Direction
Key Facts
Summary 2 Arla Foods SA: Key Facts
Summary 3 Arla Foods SA: Operational Indicators
Company Background
Production
Summary 4 Arla Foods SA: Production Statistics 2009
Competitive Positioning

Dairy in Poland


https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Bakalland SA
Strategic Direction
Key Facts

Summary 5 Bakalland SA: Key Facts

Summary 6 Bakalland SA: Operational Indicators*
Company Background
Production

Summary 7 Bakalland SA: Production Statistics 2009
Competitive Positioning

Summary 8 Bakalland SA: Competitive Position 2009
Jutrzenka Colian Sp Zoo
Strategic Direction
Key Facts

Summary 9 Jutrzenka Colian Sp zoo: Key Facts

Summary 10 Jutrzenka Colian Sp zoo: Operational Indicators
Company Background
Production

Summary 11 Jutrzenka Colian Sp zoo (Jutrzenka Holding SA): Production Statistics
2009
Competitive Positioning

Summary 12 Jutrzenka Colian Sp zoo: Competitive Position 2009
Mispol SA
Strategic Direction
Key Facts

Summary 13 Mispol SA: Key Facts

Summary 14 Mispol SA: Operational Indicators
Company Background
Production

Summary 15 Mispol SA: Production Statistics 2009
Competitive Positioning

Summary 16 Mispol SA: Competitive Position 2009
Oerlemans Foods Polska Sp Zoo
Strategic Direction
Key Facts

Summary 17 Oerlemans Foods Polska Sp zoo: Key Facts
Company Background
Production

Summary 18 Oerlemans Foods Polska Sp zoo: Production Statistics 2009
Competitive Positioning

Dairy in Poland


https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Osm Piatnica
Strategic Direction
Key Facts
Summary 19 OSM Piatnica: Key Facts
Summary 20 OSM Piatnica: Operational Indicators
Company Background
Production
Summary 21 OSM Piatnica: Production Statistics 2009
Competitive Positioning
Summary 22 OSM Piatnica: Competitive Position 2009
Pamapol SA
Strategic Direction
Key Facts
Summary 23 Pamapol SA: Key Facts
Summary 24 Pamapol SA: Operational Indicators
Company Background
Production
Summary 25 Pamapol SA: Production Statistics 2009
Competitive Positioning
Summary 26 Pamapol SA: Competitive Position 2009
Unilever Foodsolutions Polska SA
Strategic Direction
Key Facts
Summary 27 Unilever Foodsolutions: Key Facts
Company Background
Production
Summary 28 Unilever Foodsolutions: Production Statistics 2009
Competitive Positioning
Zaklady Tluszczowe Kruszwica SA
Strategic Direction
Key Facts
Summary 29 Zaklady Tluszczowe Kruszwica SA: Key Facts
Summary 30 Zaklady Tluszczowe Kruszwica SA: Operational Indicators
Company Background
Production
Summary 31 Zaklady Tluszczowe Kruszwica SA: Production Statistics 2009
Competitive Positioning
Zpc Mieszko SA
Strategic Direction

Dairy in Poland


https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Key Facts
Summary 32 ZPC Mieszko SA: Key Facts
Summary 33 ZPC Mieszko SA: Operational Indicators
Company Background
Production
Summary 34 ZPC Mieszko SA: Production Statistics 2009
Competitive Positioning
Summary 35 ZPC Mieszko SA: Competitive Position 2009
Headlines
Trends
Competitive Landscape
Prospects
Category Data
Table 49 Sales of Cheese by Category: Volume 2005-2010
Table 50 Sales of Cheese by Category: Value 2005-2010
Table 51 Sales of Cheese by Category: % Volume Growth 2005-2010
Table 52 Sales of Cheese by Category: % Value Growth 2005-2010
Table 53 Spreadable Processed Cheese by Type: % Value Breakdown 2005-2010
Table 54 Unprocessed Cheese by Type: % Value Breakdown 2009-2010
Table 55 Cheese Company Shares 2005-2009
Table 56 Cheese Brand Shares 2006-2009
Table 57 Sales of Cheese by Distribution Format: % Analysis 2005-2010
Table 58 Forecast Sales of Cheese by Category: Volume 2010-2015
Table 59 Forecast Sales of Cheese by Category: Value 2010-2015
Table 60 Forecast Sales of Cheese by Category: % Volume Growth 2010-2015
Table 61 Forecast Sales of Cheese by Category: % Value Growth 2010-2015
Headlines
Trends
Competitive Landscape
Prospects
Category Data
Table 62 Sales of Drinking Milk Products by Category: Volume 2005-2010
Table 63 Sales of Drinking Milk Products by Category: Value 2005-2010
Table 64 Sales of Drinking Milk Products by Category: % Volume Growth 2005-2010
Table 65 Sales of Drinking Milk Products by Category: % Value Growth 2005-2010
Table 66 Chilled Vs Ambient Flavoured Milk Drinks: % Volume Analysis 2007-2010
Table 67 Milk by Type: % Value Breakdown 2007-2010
Table 68 Drinking Milk Products Company Shares 2005-2009
Table 69 Drinking Milk Products Brand Shares 2006-2009

Dairy in Poland


https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Table 70 Sales of Drinking Milk Products by Distribution Format: % Analysis
2005-2010
Table 71 Forecast Sales of Drinking Milk Products Products by Category: Volume
2010-2015
Table 72 Forecast Sales of Drinking Milk Products Products by Category: Value
2010-2015
Table 73 Forecast Sales of Drinking Milk Products Products by Category: % Volume
Growth 2010-2015
Table 74 Forecast Sales of Drinking Milk Products Products by Category: % Value
Growth 2010-2015
Headlines
Trends
Competitive Landscape
Prospects
Category Data
Table 75 Sales of Yoghurt by Category: Volume 2005-2010
Table 76 Sales of Yoghurt by Category: Value 2005-2010
Table 77 Sales of Yoghurt by Category: % Volume Growth 2005-2010
Table 78 Sales of Yoghurt by Category: % Value Growth 2005-2010
Table 79 Soy-based vs Dairy-based Yoghurt % Breakdown 2010
Table 80 Leading Flavours for Flavoured Spoonable Yoghurt 2005-2010
Table 81 Leading Flavours for Fruited Spoonable Yoghurt 2005-2010
Table 82 Yoghurt Company Shares 2005-2009
Table 83 Yoghurt Brand Shares 2006-2009
Table 84 Forecast Sales of Yoghurt by Category: Volume 2010-2015
Table 85 Forecast Sales of Yoghurt by Category: Value 2010-2015
Table 86 Forecast Sales of Yoghurt by Category: % Volume Growth 2010-2015
Table 87 Forecast Sales of Yoghurt by Category: % Value Growth 2010-2015
Headlines
Trends
Competitive Landscape
Prospects
Category Data
Table 88 Sales of Other Dairy Products by Category: Volume 2005-2010
Table 89 Sales of Other Dairy Products by Category: Value 2005-2010
Table 90 Sales of Other Dairy Products by Category: % Volume Growth 2005-2010
Table 91 Sales of Other Dairy Products by Category: % Value Growth 2005-2010
Table 92 Cream by Type: % Value Breakdown 2005-2010
Table 93 Sales of Other Dairy Products by Distribution Format: % Analysis 2005-2010

Dairy in Poland


https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Table 94 Forecast Sales of Other Dairy Products by Category: Volume 2010-2015

Table 95 Forecast Sales of Other Dairy Products by Category: Value 2010-2015

Table 96 Forecast Sales of Other Dairy Products by Category: % Volume Growth
2010-2015

Table 97 Forecast Sales of Other Dairy Products by Category: % Value Growth
2010-2015

Dairy in Poland


https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html

. +44 20 8123 2220
’ Market Publishers info@marketpublishers.com

| would like to order

Product name: Dairy in Poland
Product link: https://marketpublishers.com/r/DFABFOF137AEN.html
Price: US$ 900.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com//DFABFOF137AEN.html

To pay by Wire Transfer, please, fill in your contact details in the form
below:

First name:
Last name:
Email:
Company:
Address:
City:

Zip code:
Country:
Tel:

Fax:

Your message:

**All fields are required

Custumer signature

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms
& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below
and fax the completed form to +44 20 7900 3970

Dairy in Poland


https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html
https://marketpublishers.com/docs/terms.html
http://www.tcpdf.org
https://marketpublishers.com/report/food/dairy/dairy_in_poland_euromonitor.html

	fname: 
	lname: 
	email: 
	comany: 
	address: 
	city: 
	zip: 
	country: 
	tel: 
	fax: 
	message: 


