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Qatari consumers have amongst the highest incomes in the world but they must deal
with a high and growing cost of living. Nevertheless, consumer spending continues to
increase. Close to 85% of the population are expats and this has influenced the
products on offer in many retail establishments. Demand for luxury products continues
to grow based on their popularity amongst Qatari nationals.

Euromonitor's Consumer Lifestyles in Qatar report analyses factors influencing national
consumer expenditure. Consumer lifestyles reports include coverage of: population,
urban development, home ownership, household profiles, labour, income, consumer
and family expenditure, health, education, eating habits, drinking habits, shopping
habits, personal grooming, clothing, leisure habits, savings and investments, media,
communication, transport and travel and tourism. Use this report to understand the

factors influencing a nation's lifestyle choices.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Consumer Lifestyles market;
Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’s major players and
leading brands;

Use five-year forecasts to assess how the market is predicted to develop.
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Euromonitor International has over 40 years' experience of publishing market
research reports, business reference books and online information systems. With
offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago,
Sydney, Tokyo and Bangalore and a network of over 800 analysts worldwide,
Euromonitor International has a unique capability to develop reliable information
resources to help drive informed strategic planning.
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Top Five Consumer Trends
Consumer Confidence (and Spending) Remains Very High
Consumers' Appetite for Luxury Goods Grows
High Obesity Rates Driving Increased Demand for Weight-loss Surgery
Internet Retailing Still in Its Infancy
Cost of Living Rises Fuelled by High Rental Rates
Consumer Segmentation
Babies and Infants
Kids
Tweenagers
Teens
Luxury Lifestyles Reported To Be Affecting Many Teens' Mental Health
Young Adults
Middle Youth
Mid-lifers
Late-lifers
Despite Changing Family Structures Qataris Reluctant To Send the Elderly To Nursing
Homes
Table 1 Consumer Segmentation and Population Data 2000, 2005, 2011, 2012, 2013,
2016
Chart 1 Population Aged 15-64 Compared with Old-Age Dependency Ratio 2000-2020
Housing and Households
Home Ownership
Household Profiles
Running Costs
Expats Paying Substantially More Rent Than They Can Afford
Table 2 Housing and Households Data 2000, 2005, 2011, 2012, 2013, 2016
Chart 2 Number of Households by Disposable Income Bracket 2005, 2010, 2016
Money and Savings
Attitudes Toward Payment Methods
Savings
Loans and Mortgages
Many Qataris Applying for Loans To Cover Cost of Getting Married
New Mobile Payment Technology Will Make Consumers Less Reliant on Cash
Table 3 Money and Savings Data 2000, 2005, 2011, 2012, 2013, 2016
Chart 3 Consumer Lending Compared with Savings and Savings Ratio 2000- 2016
Eating and Drinking
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Eating Habits
Drinking Habits
Table 4 Eating and Drinking Data 2000, 2005, 2011, 2012, 2013, 2016
Chart 4 Real Growth in Consumer Expenditure Compared with Real Growth in
Consumer Expenditure on Food and Alcoholic Drinks 2000-2016
Grooming and Fashion
Perceptions of Beauty
Female Grooming
Male Grooming
Fashion Trends
Consumer Demand for Traditional Fragrances Remains Strong
Table 5 Grooming and Fashion Data 2000, 2005, 2011, 2012, 2013, 2016
Chart 5 Real Growth in Consumer Expenditure Compared with Real Growth in
Consumer Expenditure on Clothing, Footwear and Personal Care 2000-2016
Health and Wellness
Attitudes To Health and Well-being
Obesity
Attitudes To Smoking
Consumers Benefit From Lower Drug Prices
Table 6 Health and Wellness Data 2000, 2005, 2011, 2012, 2013, 2016
Chart 6 Real Growth in Public and Private Expenditure on Health Compared with
Healthy Life Expectancy at Birth 2000-2013
Shopping Habits
Main Household Shop
Shopping for Big-ticket Iltems
Personal Shopping
Shopping Online
Consumers Continue To Face High Food Prices
Table 7 Shopping Data 2000, 2005, 2011, 2012, 2013, 2016
Chart 7 Index of Retail Sales through Hypermarkets, Supermarkets and Internet
Retailing 2000-2016
Leisure and Recreation
Staying in
Going Out
Sport and Fitness
Vacations
Public Holidays, Celebrations and Gift-giving
Qataris Reveal Exercise Habits Ahead of National Sports Day
Table 8 Leisure and Recreation Data 2000, 2005, 2011, 2012, 2013, 2016
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Chart 8 Percentage of Households in Possession of Cable TV; Satellite TV System;
Internet Enabled Computer; Mobile Telephone; Video Games Console 2000-2016
Getting Around
Private Transport
Public Transport
Commuting
Air Travel
Commuters Using New Technology To Book Taxis

Table 9 Transport Data: 2000, 2005, 2011, 2012, 2013, 2016

Chart 9 Real Growth in Consumer Expenditure Compared with Real Growth in
Consumer Expenditure on Transport Services and Purchase of Cars, Motorcycles and
other Vehicles 2000-2016
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| would like to order

Product name: Consumer Lifestyles in Qatar
Product link: https://marketpublishers.com/r/CB217478233EN.html
Price: US$ 2,100.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/CB217478233EN.html

To pay by Wire Transfer, please, fill in your contact details in the form
below:

First name:
Last name:
Email:
Company:
Address:
City:

Zip code:
Country:
Tel:

Fax:

Your message:

**All fields are required

Custumer signature

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms
& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below
and fax the completed form to +44 20 7900 3970
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