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Sales of OTC products in Japan continue on the path to recovery in 2023 as the country
sees an end to the pandemic. With the World Health Organisation (WHO) declaring the
pandemic to be over in early 2023 there have been increased opportunities to go out
and return to a mask-free lifestyle, while there has been an increased demand for
products with higher unit prices with a higher level of active ingredients that can deliver
iImmediate results. Motion sickness remedies and digestive remedies have...

Euromonitor International's Consumer Health in Japan report offers a comprehensive
guide to the size and shape of the market at a national level. It provides the latest retail
sales data 2018-2022, allowing you to identify the sectors driving growth. Forecasts to
2027 illustrate how the market is set to change.

Product coverage: Allergy Care, Herbal/Traditional Products, OTC, Paediatric
Consumer Health, Sports Nutrition, Vitamins and Dietary Supplements, Weight

Management and Wellbeing.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Consumer Health market;
Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’'s major players and
leading brands;
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Use five-year forecasts to assess how the market is predicted to
develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.
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Players could look to focus on eye health from the inside and the outside
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vitamins and dietary supplements
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Resurgent demand for weight management and wellbeing as consumers become more
health conscious

Questionable business practices cast a negative light on weight management and
wellbeing

New product development remains a feature of weight management and wellbeing
PROSPECTS AND OPPORTUNITIES
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grow and expand

Competition intensifies as players look to capitalise on the growing demand
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PROSPECTS AND OPPORTUNITIES

Sports nutrition still has room to grow but new strategies may be required to offset the
impact of Japan’s shrinking population

Players likely to invest in new product development to differentiate themselves from the
competition

Sports nutrition set to face growing competition from products that fall outside the
category
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Mixed performances seen within paediatric consumer health in 2023
Players explore new opportunities as competition intensifies
Players focusing on offering products that are suitable for the whole family
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PROSPECTS AND OPPORTUNITIES

Declining birth rate set to remain a significant obstacle to growth
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