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Venezuela has the world’s highest rate of inflation, with the non-official estimate in
2017 being 2,600%. The causes of hyperinflation are the uncontrolled injection of
money into the system and a fall in the production of goods, leading to an imbalance
between the abundance of money and a shortage of products. Even though the cost of
many of the basic ingredients used in the consumer foodservice industry is regulated,
menu prices skyrocketed in 2017. 50% of ingredients with regulated prices mus...

Euromonitor International's Consumer Foodservice in Venezuela report offers a
comprehensive guide to the size and shape of the market at a national level. It provides
foodservice sales, the number of outlets and the number of transactions by sector,
allowing you to identify the foodservice sectors driving growth. It identifies the leading
companies, the leading brands and offers strategic analysis of key factors influencing
the market - be they eating habits, lifestyle changes, tourism spending or legislative
iIssues. Forecasts to 2022 illustrate how the market is set to change.

Product coverage: Consumer Foodservice by Location, Consumer Foodservice by
Type.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Consumer Foodservice market;
Pinpoint growth sectors and identify factors driving change,;

Understand the competitive environment, the market’'s major players and
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leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.
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Executive Summary
Menu Prices Rise Steeply in 2017
Economic Downturn Impacts Eating Out Habits
Outlets Focus on Desserts To Survive
Independent Foodservice Operators Use Online Tools To Help Drive Growth
Economic Outlook Expected To Remain Poor Over the Forecast Period
Market Data
Table 1 Units, Transactions and Value Sales in Consumer Foodservice 2012-2017
Table 2 Units, Transactions and Value Sales in Consumer Foodservice: % Growth
2012-2017
Table 3 Consumer Foodservice by Independent vs Chained: Units/Outlets 2012-2017
Table 4 Consumer Foodservice by Independent vs Chained by Type: Units/Outlets
2017
Table 5 Sales in Consumer Foodservice by Eat-In vs Delivery and To-Go: %
Foodservice Value 2012-2017
Table 6 Sales in Consumer Foodservice by Food vs Drinks Split: % Foodservice Value
2012-2017
Table 7 Sales in Consumer Foodservice by Food vs Drinks Split by Type: %
Foodservice Value 2017
Table 8 Sales in Consumer Foodservice by Online/Offline Ordering: % Foodservice
Value 2013-2017
Table 9 Sales in Consumer Foodservice by Location: % Foodservice Value 2012-2017
Table 10 GBO Company Shares in Chained Consumer Foodservice: % Foodservice
Value 2013-2017
Table 11 GBN Brand Shares in Chained Consumer Foodservice: % Foodservice Value
2014-2017
Table 12 GBN Brand Shares in Chained Consumer Foodservice: Units/Outlets 2017
Table 13 Forecast Units, Transactions and Value Sales in Consumer Foodservice
2017-2022
Table 14 Forecast Units, Transactions and Value Sales in Consumer Foodservice: %
Growth 2017-2022
Definitions
Sources
Summary 1 Research Sources
Headlines
Prospects
Cash-strapped Economy Benefits 100% Home DELIVERY/TAKEAWAY
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Large Chains Sign Agreements With Third-party Online Ordering/delivery Services
Pizza 100% Home DELIVERY/TAKEAWAY Remains the Largest Channel
Competitive Landscape
Domino's Pizza Leads 100% Home DELIVERY/TAKEAWAY
100% Home DELIVERY/TAKEAWAY Companies Prefer To Operate Under A Franchise
Model
Social Media Becoming An Important Tool for 100% Home DELIVERY/TAKEAWAY
Chains
Category Data

Table 15 100% Home Delivery/Takeaway by Category: Units/Outlets 2012-2017

Table 16 Sales in 100% Home Delivery/Takeaway by Category: Number of
Transactions 2012-2017

Table 17 Sales in 100% Home Delivery/Takeaway by Category: Foodservice Value
2012-2017

Table 18 100% Home Delivery/Takeaway by Category: % Units/Outlets Growth
2012-2017

Table 19 Sales in 100% Home Delivery/Takeaway by Category: % Transaction Growth
2012-2017

Table 20 Sales in 100% Home Delivery/Takeaway by Category: % Foodservice Value
Growth 2012-2017

Table 21 GBO Company Shares in Chained 100% Home Delivery/Takeaway: %
Foodservice Value 2013-2017

Table 22 GBN Brand Shares in Chained 100% Home Delivery/Takeaway: %
Foodservice Value 2014-2017

Table 23 Forecast 100% Home Delivery/Takeaway by Category: Units/Outlets
2017-2022

Table 24 Forecast Sales in 100% Home Delivery/Takeaway by Category: Number of
Transactions 2017-2022

Table 25 Forecast Sales in 100% Home Delivery/Takeaway by Category: Foodservice
Value 2017-2022

Table 26 Forecast 100% Home Delivery/Takeaway by Category: % Units/Outlets
Growth 2017-2022

Table 27 Forecast Sales in 100% Home Delivery/Takeaway by Category: %
Transaction Growth 2017-2022

Table 28 Forecast Sales in 100% Home Delivery/Takeaway by Category: %
Foodservice Value Growth 2017-2022
Headlines
Prospects
Panaderias Remain the Most Common Format in Cafés/bars
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Bars Adversely Affected by Increased Insecurity
Majority of Consumers Likely To Eat-in in Cafés/bars
Competitive Landscape
Independent Operators Continue To Dominate Cafés/bars in 2017
Coffee Remains the Drink of Choice When Socialising in Venezuela
Cafés/bars Innovate With Local Ingredients
Category Data
Table 29 Cafés/Bars by Category: Units/Outlets 2012-2017
Table 30 Sales in Cafés/Bars by Category: Number of Transactions 2012-2017
Table 31 Sales in Cafés/Bars by Category: Foodservice Value 2012-2017
Table 32 Cafés/Bars by Category: % Units/Outlets Growth 2012-2017
Table 33 Sales in Cafés/Bars by Category: % Transaction Growth 2012-2017
Table 34 Sales in Cafés/Bars by Category: % Foodservice Value Growth 2012-2017
Table 35 GBO Company Shares in Chained Cafés/Bars: % Foodservice Value
2013-2017
Table 36 GBN Brand Shares in Chained Cafés/Bars: % Foodservice Value 2014-2017
Table 37 Forecast Cafés/Bars by Category: Units/Outlets 2017-2022
Table 38 Forecast Sales in Cafés/Bars by Category: Number of Transactions
2017-2022
Table 39 Forecast Sales in Cafés/Bars by Category: Foodservice Value 2017-2022
Table 40 Forecast Cafés/Bars by Category: % Units/Outlets Growth 2017-2022
Table 41 Forecast Sales in Cafés/Bars by Category: % Transaction Growth 2017-2022
Table 42 Forecast Sales in Cafés/Bars by Category: % Foodservice Value Growth
2017-2022
Headlines
Prospects
Full-service Restaurants Heavily Impacted by the Recession
Fine Dining Restaurants Exist But Are Limited in Number
Menu Ejecutivo Sales Adversely Impacted by Homemade Food
Competitive Landscape
Independent Operators Dominate Full-service Restaurants
Foreign Brands Mostly Present in North American Full-service Restaurants
Investment in Marketing and Innovation Largely Absent in 2017
Category Data
Table 43 Full-Service Restaurants by Category: Units/Outlets 2012-2017
Table 44 Sales in Full-Service Restaurants by Category: Number of Transactions
2012-2017
Table 45 Sales in Full-Service Restaurants by Category: Foodservice Value
2012-2017
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Table 46 Full-Service Restaurants by Category: % Units/Outlets Growth 2012-2017

Table 47 Sales in Full-Service Restaurants by Category: % Transaction Growth
2012-2017

Table 48 Sales in Full-Service Restaurants by Category: % Foodservice Value Growth
2012-2017

Table 49 Full-Service Restaurants by Casual Dining vs Non-Casual Dining:
Units/Outlets 2012-2017

Table 50 Sales in Full-Service Restaurants by Casual Dining vs Non-Casual Dining:
Number of Transactions 2012-2017

Table 51 Sales in Full-Service Restaurants by Casual Dining vs Non-Casual Dining:
Foodservice Value 2012-2017

Table 52 Full-Service Restaurants by Casual Dining vs Non-Casual Dining: %
Units/Outlets Growth 2012-2017

Table 53 Sales in Full-Service Restaurants by Casual Dining vs Non-Casual Dining: %
Transaction Growth 2012-2017

Table 54 Sales in Full-Service Restaurants by Casual Dining vs Non-Casual Dining: %
Foodservice Value Growth 2012-2017

Table 55 GBO Company Shares in Chained Full-Service Restaurants: % Foodservice
Value 2013-2017

Table 56 GBN Brand Shares in Chained Full-Service Restaurants: % Foodservice
Value 2014-2017

Table 57 Forecast Full-Service Restaurants by Category: Units/Outlets 2017-2022

Table 58 Forecast Sales in Full-Service Restaurants by Category: Number of
Transactions 2017-2022

Table 59 Forecast Sales in Full-Service Restaurants by Category: Foodservice Value
2017-2022

Table 60 Forecast Full-Service Res taurants by Category: % Units/Outlets Growth
2017-2022

Table 61 Forecast Sales in Full-Service Restaurants by Category: % Transaction
Growth 2017-2022

Table 62 Forecast Sales in Full-Service Restaurants by Category: % Foodservice
Value Growth 2017-2022

Table 63 Forecast Full-Service Restaurants by Casual Dining vs Non-Casual Dining:
Units/Outlets 2017-2022

Table 64 Forecast Sales in Full-Service Restaurants by Casual Dining vs Non-Casual
Dining: Number of Transactions 2017-2022

Table 65 Forecast Sales in Full-Service Restaurants by Casual Dining vs Non-Casual
Dining: Foodservice Value 2017-2022

Table 66 Forecast Full-Service Restaurants by Casual Dining vs Non-Casual Dining:
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% Units/Outlets Growth 2017-2022
Table 67 Forecast Sales in Full-Service Restaurants by Casual Dining vs Non-Casual
Dining: % Transaction Growth 2017-2022
Table 68 Forecast Sales in Full-Service Restaurants by Casual Dining vs Non-Casual
Dining: % Foodservice Value Growth 2017-2022
Headlines
Prospects
Fast Food Operators Focus on Desserts To Survive
French Fries Excluded From Meal Deals
Fast Food Consumers Prefer To Eat-in
Competitive Landscape
Alimentos Arcos Dorados Leads Fast Food
Most International Brands See Outlet Numbers Stagnate
Shortage of Ingredients Leads To Menu Modifications
Category Data
Table 69 Fast Food by Category: Units/Outlets 2012-2017
Table 70 Sales in Fast Food by Category: Number of Transactions 2012-2017
Table 71 Sales in Fast Food by Category: Foodservice Value 2012-2017
Table 72 Fast Food by Category: % Units/Outlets Growth 2012-2017
Table 73 Sales in Fast Food by Category: % Transaction Growth 2012-2017
Table 74 Sales in Fast Food by Category: % Foodservice Value Growth 2012-2017
Table 75 Fast Food by Fast Casual vs Non-Fast Casual: Units/Outlets 2012-2017
Table 76 Sales in Fast Food by Fast Casual vs Non-Fast Casual: Number of
Transactions 2012-2017
Table 77 Sales in Fast Food by Fast Casual vs Non-Fast Casual: Foodservice Value
2012-2017
Table 78 Fast Food by Fast Casual vs Non-Fast Casual: % Units/Outlets Growth
2012-2017
Table 79 Sales in Fast Food by Fast Casual vs Non-Fast Casual: % Transaction
Growth 2012-2017
Table 80 Sales in Fast Food by Fast Casual vs Non-Fast Casual: % Foodservice
Value Growth 2012-2017
Table 81 GBO Company Shares in Chained Fast Food: % Foodservice Value
2013-2017
Table 82 GBN Brand Shares in Chained Fast Food: % Foodservice Value 2014-2017
Table 83 Forecast Fast Food by Category: Units/Outlets 2017-2022
Table 84 Forecast Sales in Fast Food by Category: Number of Transactions
2017-2022
Table 85 Forecast Sales in Fast Food by Category: Foodservice Value 2017-2022
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Table 86 Forecast Fast Food by Category: % Units/Outlets Growth 2017-2022

Table 87 Forecast Sales in Fast Food by Category: % Transaction Growth 2017-2022

Table 88 Forecast Sales in Fast Food by Category: % Foodservice Value Growth
2017-2022

Table 89 Forecast Fast Food by Fast Casual vs Non-Fast Casual: Units/Outlets
2017-2022

Table 90 Forecast Sales in Fast Food by Fast Casual vs Non-Fast Casual: Number of
Transactions 2017-2022

Table 91 Forecast Sales in Fast Food by Fast Casual vs Non-Fast Casual:
Foodservice Value 2017-2022

Table 92 Forecast Fast Food by Fast Casual vs Non-Fast Casual: % Units/Outlets
Growth 2017-2022

Table 93 Forecast Sales in Fast Food by Fast Casual vs Non-Fast Casual: %
Transaction Growth 2017-2022

Table 94 Forecast Sales in Fast Food by Fast Casual vs Non-Fast Casual: %
Foodservice Value Growth 2017-2022
Headlines
Prospects
Tough Economic Conditions Hinder the Development of Self-service Cafeterias in 2017
Self-service Cafeterias Hampered by Other Channels
Most Self-service Cafeterias Operate A ‘pay for What You Eat' Model
Competitive Landscape
Kriollomania Remains the Leading Player in Self-service Cafeterias
Category Data

Table 95 Self-Service Cafeterias: Units/Outlets 2012-2017

Table 96 Sales in Self-Service Cafeterias: Number of Transactions 2012-2017

Table 97 Sales in Self-Service Cafeterias: Foodservice Value 2012-2017

Table 98 Sales in Self-Service Cafeterias: % Units/Outlets Growth 2012-2017

Table 99 Sales in Self-Service Cafeterias: % Transaction Growth 2012-2017

Table 100 Sales in Self-Service Cafeterias: % Foodservice Value Growth 2012-2017

Table 101 GBO Company Shares in Chained Self-Service Cafeterias: % Foodservice
Value 2013-2017

Table 102 GBN Brand Shares in Chained Self-Service Cafeterias: % Foodservice
Value 2014-2017

Table 103 Forecast Self-Service Cafeterias: Units/Outlets 2017-2022

Table 104 Forecast Sales in Self-Service Cafeterias: Number of Transactions
2017-2022

Table 105 Forecast Sales in Self-Service Cafeterias: Foodservice Value 2017-2022

Table 106 Forecast Self-Service Cafeterias: % Units/Outlets Growth 2017-2022
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Table 107 Forecast Sales in Self-Service Cafeterias: % Transaction Growth
2017-2022
Table 108 Forecast Sales in Self-Service Cafeterias: % Foodservice Value Growth
2017-2022
Headlines
Prospects
Cash Shortage Leads To A Change in Payment Methods
Hot Dogs the Most Popular Meal
Food Trucks A New Trend in Street Stalls/kiosks
Competitive Landscape
Plumrose Express Leads the Channel
Independent Operators Dominate Sales
Category Data
Table 109 Street Stalls/Kiosks: Units/Outlets 2012-2017
Table 110 Sales in Street Stalls/Kiosks: Number of Transactions 2012-2017
Table 111 Sales in Street Stalls/Kiosks: Foodservice Value 2012-2017
Table 112 Street Stalls/Kiosks: % Units/Outlets Growth 2012-2017
Table 113 Sales in Street Stalls/Kiosks: % Transaction Growth 2012-2017
Table 114 Sales in Street Stalls/Kiosks: % Foodservice Value Growth 2012-2017
Table 115 GBO Company Shares in Chained Street Stalls/Kiosks: % Foodservice
Value 2013-2017
Table 116 GBN Brand Shares in Chained Street Stalls/Kiosks: % Foodservice Value
2014-2017
Table 117 Forecast Street Stalls/Kiosks: Units/Outlets 2017-2022
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Table 121 Forecast Sales in Street Stalls/Kiosks: % Transaction Growth 2017-2022
Table 122 Forecast Sales in Street Stalls/Kiosks: % Foodservice Value Growth
2017-2022
Headlines
Prospects
Non-standalone Locations Outperform Standalone Outlets in 2017
Lodging Adversely Impacted by A Decline in Tourism
Standalone Outlets Impacted by Homemade Food
Competitive Landscape
Retail Leads Sales in Non-standalone Locations Thanks To Alimentos Arcos Dorados
Operators Seeking Growth Through Leisure Locations
Category Data
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Table 123 Consumer Foodservice by Location: Units/Outlets 2012-2017

Table 124 Sales in Consumer Foodservice by Location: Number of Transactions
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Growth 2012-2017
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