
Clothing and Footwear Specialist Retailers - Taiwan

https://marketpublishers.com/r/CA492F11B2FEN.html

Date: January 2011

Pages: 61

Price: US$ 990.00 (Single User License)

ID: CA492F11B2FEN

Abstracts

In December 2009, Taiwanese designer Johan Ku won the Avant-Garde Award of Gen

Art Style, a prestigious international design award. Increasingly, Taiwanese consumers

paid more attention towards the clothing and footwear of local designers.

Simultaneously, more and more independent Taiwanese clothing brands began

emerging and were marketed as being 100% made in Taiwan. Made in Taiwan products

covering categories including clothing and footwear, packaged foods and housewares

were a hot topic...

Euromonitor International's Clothing and Footwear Specialist Retailers in Taiwan report

offers insight into key trends and developments driving the industry. The report

examines all retail channels to provide sector insight. Channels include hypermarkets,

supermarkets, discounters, convenience stores, mixed retailers, health and beauty

retailers, clothing and footwear retailers, furniture and furnishing stores, DIY and

hardware stores, durable goods retailers, leisure and personal goods retailers. There

are profiles of leading retailers, with analysis of their performance and the challenges

they face. There is also analysis of non-store retailing: vending; homeshopping; internet

retailing; direct selling, as available.

Product coverage: Beauty Specialist Retailers, Chemists/Pharmacies, Convenience

Stores, Department Stores , DIY, Home Improvement and Garden Centres, Forecourt

Retailers, Furniture and Furnishings Stores, Independent Small Grocers, Jewellers,

Mass Merchandisers, Media Products Stores, Other Healthcare Specialist Retailers,

Other Leisure and Personal Goods Specialist Retailers, Parapharmacies/Drugstores,

Pet Shops and Superstores, Sports Goods Stores, Stationers/Office Supply Stores,

Traditional Toys and Games Stores, Variety Stores, Warehouse Clubs.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.
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Why buy this report?

Get a detailed picture of the Clothing and Footwear Specialist Retailers market;

Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’s major players and

leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 30 years experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago and

Sydney and a network of over 600 analysts worldwide, Euromonitor International has a

unique capability to develop reliable information resources to help drive informed

strategic planning.
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