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Retail value sales of canned/preserved food grew in 2014 reaching EUR4.0 billion,
which is the fourth positive year in a row. However, volume sales continued to decline.
The category continues to suffer from its extreme level of maturity of demand and
saturation, as well as the increased competition from fresh food on the one hand and
other packaged food, for example frozen processed food and especially chilled
processed food on the other. Canned/preserved food has an old-fashioned image,
and...

Euromonitor International's Canned/Preserved Food in Germany report offers a
comprehensive guide to the size and shape of the market at a national level. It provides
the latest retail sales data 2010-2014, allowing you to identify the sectors driving growth.
It identifies the leading companies, the leading brands and offers strategic analysis of
key factors influencing the market - be they new product developments, distribution or
pricing issues. Forecasts to 2019 illustrate how the market is set to change.

Product coverage: Canned/Preserved Beans, Canned/Preserved Fish/Seafood,
Canned/Preserved Fruit, Canned/Preserved Meat and Meat Products,
Canned/Preserved Pasta, Canned/Preserved Ready Meals, Canned/Preserved Soup,
Canned/Preserved Tomatoes, Canned/Preserved Vegetables, Other Canned/Preserved

Food.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?

Get a detailed picture of the Canned/Preserved Food market;
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Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’s major players and
leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.
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Executive Summary

Continued Growth of Packaged Food Due To Favourable Economic Circumstances

Convenience As Well As Health and Wellness Trend Support the Market's Development

Very Competitive Landscape With Strong Private Label

Discounters Responds To Challenge Put Forward by Supermarkets and Hypermarkets

Further Slight Growth Expected Over Forecast Period Until 2019

Key Trends and Developments

Favourable Economic Circumstances Have Positive Effect on Packaged Food

Despite High Levels, Further Growing Importance of Environmental and Ethical Issues
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