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Abstracts

Biscuits and snack bars could significantly benefit from improving purchasing power.

However, rather diverse trends could be observed within the category throughout 2015.

The largest categories, such as sandwich biscuits and plain biscuits experienced

obstacles that are common for mature categories. As a result, the declining population

had a negative effect on these. On the other hand, snack bars still performed as a

developing category. There was not only an increasing number of products...

Euromonitor International's Biscuits and Snack Bars in Latvia report offers a

comprehensive guide to the size and shape of the market at a national level. It provides

the latest retail sales data 2010-2014, allowing you to identify the sectors driving growth.

It identifies the leading companies, the leading brands and offers strategic analysis of

key factors influencing the market - be they new product developments, distribution or

pricing issues. Forecasts to 2019 illustrate how the market is set to change.

Product coverage: Biscuits, Snack Bars.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Biscuits and Snack Bars market;

Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’s major players and

leading brands;
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Use five-year forecasts to assess how the market is predicted to

develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.

+44 20 8123 2220
info@marketpublishers.com

Biscuits and Snack Bars in Latvia

https://marketpublishers.com/report/other_food_products/biscuits-n-snack-bars-in-latvia_euromonitor.html


Contents

Headlines

Trends

Competitive Landscape

Prospects

Category Data

  Table 1 Sales of Biscuits and Snack Bars by Category: Volume 2010-2015

  Table 2 Sales of Biscuits and Snack Bars by Category: Value 2010-2015

  Table 3 Sales of Biscuits and Snack Bars by Category: % Volume Growth 2010-2015

  Table 4 Sales of Biscuits and Snack Bars by Category: % Value Growth 2010-2015

  Table 5 NBO Company Shares of Biscuits and Snack Bars: % Value 2011-2015

  Table 6 LBN Brand Shares of Biscuits and Snack Bars: % Value 2012-2015

  Table 7 NBO Company Shares of Biscuits: % Value 2011-2015

  Table 8 LBN Brand Shares of Biscuits: % Value 2012-2015

  Table 9 NBO Company Shares of Snack Bars: % Value 2011-2015

  Table 10 LBN Brand Shares of Snack Bars: % Value 2012-2015

  Table 11 Distribution of Biscuits and Snack Bars by Format: % Value 2010-2015

  Table 12 Distribution of Biscuits by Format: % Value 2010-2015

  Table 13 Distribution of Snack Bars by Format: % Value 2010-2015

  Table 14 Forecast Sales of Biscuits and Snack Bars by Category: Volume 2015-2020

  Table 15 Forecast Sales of Biscuits and Snack Bars by Category: Value 2015-2020

  Table 16 Forecast Sales of Biscuits and Snack Bars by Category: % Volume Growth

2015-2020

  Table 17 Forecast Sales of Biscuits and Snack Bars by Category: % Value Growth

2015-2020

Laima As in Packaged Food (latvia)

Strategic Direction

Key Facts

  Summary 1 Laima AS: Key Facts

  Summary 2 Laima AS: Operational Indicators

Competitive Positioning

  Summary 3 Laima AS: Competitive Position 2015

Executive Summary

Despite A Positive 2015, Performance Is Slightly Weaker Than the Review Period

Positive Economic Environment Benefits Consumer Confidence and Drives Up Sales

Competitive Environment Faces Fewer Changes in 2015

Major Distribution Channels Not Only Preserve Their Share, But Effectively Expand
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