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Qatar is a wealthy country with low poverty levels, almost non-existent unemployment
and a significant base of wealthy locals. These factors combined with healthy real GDP
growth and the lifting of COVID-19 restrictions all served to benefit sales of beauty and
personal care in 2022, with strong growth being recorded. The rise of social media is
also creating growing interest in more advanced beauty regimes as well as encouraging
men to focus more on their appearance.

Euromonitor International's Beauty and Personal Care in Qatar report offers a
comprehensive guide to the size and shape of the market at a national level. It provides
the latest retail sales data 2018-2022, allowing you to identify the sectors driving growth.
Forecasts to 2027 illustrate how the market is set to change.

Product coverage: Baby and Child-specific Products, Bath and Shower, Colour
Cosmetics, Deodorants, Depilatories, Dermocosmetics Beauty and Personal Care,
Fragrances, Hair Care, Mass Beauty and Personal Care, Men's Grooming, Oral Care,
Oral Care Excl Power Toothbrushes, Premium Beauty and Personal Care, Prestige

Beauty and Personal Care, Skin Care, Sun Care.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Beauty and Personal Care market;
Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’'s major players and
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leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.
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BEAUTY AND PERSONAL CARE IN UGANDA

EXECUTIVE SUMMARY

Beauty and personal care in 2022: The big picture

Country background

Socioeconomic trends

Logistics/infrastructure

What next for beauty and personal care?

Market Data

Table 1 Sales of Beauty and Personal Care by Category: Value 2017-2022

Table 2 Sales of Beauty and Personal Care by Category: % Value Growth 2017-2022
Table 3 GBO Company Shares of Beauty and Personal Care: % Value 2018-2022
Table 4 NBO Company Shares of Beauty and Personal Care: % Value 2018-2022
Table 5 LBN Brand Shares of Beauty and Personal Care: % Value 2019-2022

Table 6 NBO Company Shares of Premium Beauty and Personal Care: % Value
2018-2022

Table 7 LBN Brand Shares of Premium Beauty and Personal Care: % Value 2019-2022
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DISCLAIMER

BABY AND CHILD-SPECIFIC PRODUCTS

2022 Developments

Prospects and Opportunities
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Table 13 Sales of Baby and Child-specific Products by Category: % Value Growth
2017-2022
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2018-2022
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| would like to order

Product name: Beauty and Personal Care in Qatar
Product link: https://marketpublishers.com/r/B3D106D5F40BEN.html
Price: US$ 2,650.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/B3D106D5F40BEN.html

To pay by Wire Transfer, please, fill in your contact details in the form
below:

First name:
Last name:
Email:
Company:
Address:
City:

Zip code:
Country:
Tel:

Fax:

Your message:

**All fields are required

Custumer signature

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms
& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below
and fax the completed form to +44 20 7900 3970
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