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Abstracts

Beauty and personal care continued to show a current value rebound after the

pandemic decline in Japan in 2023. In 2023, Japan finally relaxed various restrictions

related to COVID-19. First, the status of COVID-19 as an infectious disease, which was

previously level 2, under which the government made various demands on consumers,

was moved to level 5, equivalent to influenza, from May 2023. Consumers were

therefore able to avoid using the masks they used to wear on a daily basis, and this

also...

Euromonitor International's Beauty and Personal Care in Japan report offers a

comprehensive guide to the size and shape of the market at a national level. It provides

the latest retail sales data 2019-2023, allowing you to identify the sectors driving growth.

Forecasts to 2028 illustrate how the market is set to change.

Product coverage: Baby and Child-specific Products, Bath and Shower, Colour

Cosmetics, Deodorants, Depilatories, Dermocosmetics Beauty and Personal Care,

Fragrances, Hair Care, Mass Beauty and Personal Care, Men's Grooming, Oral Care,

Oral Care Excl Power Toothbrushes, Premium Beauty and Personal Care, Prestige

Beauty and Personal Care, Skin Care, Sun Care.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Beauty and Personal Care market;

Pinpoint growth sectors and identify factors driving change;
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Understand the competitive environment, the market’s major players

and leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.
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While social activities normalise, fiercer competition continues to be a headwind

Safety and moisturisation are key in product selection, just like in skin care

Disposable products going green
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KEY DATA FINDINGS

2023 DEVELOPMENTS

Hair care increases steadily, thanks to the self-care trend and premiumisation

New emerging brands and private label on the rise

Benefit of scent in hair care products

PROSPECTS AND OPPORTUNITIES

Growth in hair care set to be slow, but the category will continue to see solid demand

Skinification to continue

Potential for hair care gift sets
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Growth continues in men’s grooming, with new consumers in skin care and fragrances

Men’s skin care is attracting interest amongst all generations
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PROSPECTS AND OPPORTUNITIES

Rising awareness of beauty and the genderless concept will support growth in the

consumer base

Retailers could attract new consumers to men’s grooming

Men’s colour cosmetics has significant potential for growth

CATEGORY DATA
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2023 DEVELOPMENTS

Skin care increases due to the strong performance of long-selling brands, and as

coloured lip care grows significantly due to unmasking

Dermocosmetics skin care continues to grow, while the competition intensifies due to

fragmented demands

Ingredient-focused trend takes hold, pursuing both safety and efficacy, and products

based on K-beauty treatment concepts emerge

PROSPECTS AND OPPORTUNITIES

Domestic demand and increasing unit prices as value growth drivers; facial cleansers,

face masks and anti-agers in the spotlight

Medical approach-inspired product developments and branding will win over consumers

Potential for skin care products which contain natural ingredients from beverage and

food production processes
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SUN CARE IN JAPAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Dynamic growth due to more time spent outside, and the long, hot summer

A new waterproof standard is established

Products with colour cosmetics function attract attention

PROSPECTS AND OPPORTUNITIES

Sun protection will continue to grow, with room for expansion amongst men

Sun protection products with high skin care functionality will continue to see demand

Social media drives user reviews, but a need to establish an objective effect

measurement
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