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Abstracts

The beauty and personal care market in Cameroon has great economic potential.

However, some sectors, such as colour cosmetics are still heavily characterised by

imported products. Imports of colour cosmetics and skin care products in volume terms

increased significantly in 2022. The beauty and personal care market in Cameroon is

heavily driven by demand for skin care products, specifically body care due to increased

awareness of the importance of skin care and the availability of skin care produ...

Euromonitor International's Beauty and Personal Care in Cameroon report offers a

comprehensive guide to the size and shape of the market at a national level. It provides

the latest retail sales data 2018-2022, allowing you to identify the sectors driving growth.

Forecasts to 2027 illustrate how the market is set to change.

Product coverage: Baby and Child-specific Products, Bath and Shower, Colour

Cosmetics, Deodorants, Depilatories, Dermocosmetics Beauty and Personal Care,

Fragrances, Hair Care, Mass Beauty and Personal Care, Men's Grooming, Oral Care,

Oral Care Excl Power Toothbrushes, Premium Beauty and Personal Care, Prestige

Beauty and Personal Care, Skin Care, Sun Care.

Data coverage: market sizes (historic and forecasts), company shares, brand shares

and distribution data.

Why buy this report?

Get a detailed picture of the Beauty and Personal Care market;

Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’s major players and
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leading brands;

Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research

reports, business reference books and online information systems. With offices in

London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,

Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor

International has a unique capability to develop reliable information resources to help

drive informed strategic planning.
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products for this purpose, imported brands retain their dominance
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Sales of electric and power toothbrushes remain insignificant in the country due to their

high prices

A strong preference for toothpicks is a significant constraint to sales growth of dental

floss

PROSPECTS AND OPPORTUNITIES

Small local grocers characterises sales of oral care in Cameroon across the forecast
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Strong decline in availability of skin depigmentation products as the government

tightens regulations

PROSPECTS AND OPPORTUNITIES

Growing shift towards organic skin care products especially facial care due to their

healthy ingredients

Demand for skin care products shifts from a price-orientation towards value for money

by the end of the forecast period

Local players gain value share over the forecast period stimulated by the removal of

excise duties on locally manufactured products
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