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The golden years of growth, which apparel in Denmark experienced before the crisis,
remain beautiful memories. Even though the market performance in 2012 was better
than in 2010 and 2011, the overall industry still did not produce any growth worth
mentioning. Danes were reluctant to spend money and consumer confidence was even
lower than in 2011. Sportswear should be mentioned though as a category which
seemed untouchable by the gloomy mood. Sportswear showed impressive growth rates
and is...

Euromonitor International's Apparel in Denmark report offers a comprehensive guide to
the size and shape of the market at a national level. It provides the latest retail sales
data 2008-2012 and analysis by distribution format allowing you to identify the sectors
driving growth. It identifies the leading companies, leading brands, and offers strategic
analysis of key factors influencing the market. Forecasts to 2017 illustrate how the
market is set to change.

Product coverage: Clothing, Footwear, Sportswear.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Apparel market;
Pinpoint growth sectors and identify factors driving change,;

Understand the competitive environment, the market’'s major players and
leading brands;
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Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts Globalwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.”
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Executive Summary

Growth Still Does Not Return

Discounting Becomes A New Norm

Fluctuations in the Competitive Environment

Alternative Sales Channels Grow Rapidly

Recovery Expected

Key Trends and Developments

A Difficult Market Creates Fluctuations in the Competitive Environment

Consumers Demand Constant Discounting

Booming Internet Sales

Crisis Seems Not To Come To An End

High Consumer Consciousness Makes Demands on Manufacturers

Market Data
Table 1 Sales of Apparel by Category: Volume 2007-2012
Table 2 Sales of Apparel by Category: Value 2007-2012
Table 3 Sales of Apparel by Category: % Volume Growth 2007-2012
Table 4 Sales of Apparel by Category: % Value Growth 2007-2012
Table 5 Apparel Company Shares 2008-2012
Table 6 Apparel Brand Shares 2009-2012
Table 7 Sales of Apparel by Distribution Format: % Analysis 2007-2012
Table 8 Sales of Apparel by Category and Distribution Format: % Analysis 2012
Table 9 Forecast Sales of Apparel by Category: Volume 2012-2017
Table 10 Forecast Sales of Apparel by Category: Value 2012-2017
Table 11 Forecast Sales of Apparel by Category: % Volume Growth 2012-2017
Table 12 Forecast Sales of Apparel by Category: % Value Growth 2012-2017

Definitions

Sources

Summary 1 Research Sources

Adidas Danmark A/S in Apparel (denmark)

Strategic Direction

Key Facts

Summary 2 Adidas Danmark A/S: Key Facts

Summary 3 Adidas Danmark A/S: Operational Indicators

Company Background

Production

Competitive Positioning

Summary 4 Adidas Danmark A/S: Competitive Position 2012
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Internet Strategy

Bestseller A/S in Apparel (denmark)

Strategic Direction

Key Facts

Summary 5 Bestseller A/S: Key Facts

Summary 6 Bestseller A/S: Operational Indicators
Company Background

Chart 1 Bestseller A/S: Vila in Copenhagen

Production

Competitive Positioning

Summary 7 Bestseller A/S: Competitive Position 2012
Internet Strategy

Btx Group A/S in Apparel (denmark)

Strategic Direction

Key Facts

Summary 8 BTX Group A/S: Key Facts

Summary 9 BTX Group A/S: Operational Indicators
Company Background

Production

Competitive Positioning

Summary 10 BTX Group A/S: Competitive Position 2012
Internet Strategy

Dk Company A/S in Apparel (denmark)

Strategic Direction

Key Facts

Summary 11 DK Company A/S: Key Facts

Summary 12 DK Company A/S: Operational Indicators
Company Background

Production

Competitive Positioning

Summary 13 DK Company A/S: Competitive Position 2012
Internet Strategy

Hummel International Sport & Leisure A/S in Apparel (denmark)
Strategic Direction

Key Facts

Summary 14 Hummel International Sport & Leisure A/S: Key Facts
Summary 15 Hummel International Sport & Leisure A/S: Operational Indicators
Company Background

Production
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Competitive Positioning

Summary 16 Hummel International Sport & Leisure A/S: Competitive Position 2012
Internet Strategy

Ic Companys A/S in Apparel (denmark)

Strategic Direction

Key Facts

Summary 17 IC Companys A/S: Key Facts

Summary 18 IC Companys A/S: Operational Indicators
Company Background

Chart 2 IC Companys A/S: Companys in Copenhagen
Production

Competitive Positioning

Summary 19 IC Companys A/S: Competitive Position 2012
Internet Strategy

Nike Denmark Aps in Apparel (denmark)

Strategic Direction

Key Facts

Summary 20 Nike Denmark ApS: Key Facts

Summary 21 Nike Denmark ApS: Operational Indicators
Company Background

Production

Competitive Positioning

Summary 22 Nike Denmark ApS: Competitive Position 2012
Internet Strategy

Shoe-d-vision Amba in Apparel (denmark)

Strategic Direction

Key Facts

Summary 23 Shoe-d-vision Amba: Key Facts

Summary 24 Shoe-d-vision Amba: Operational Indicators
Company Background

Production

Competitive Positioning

Summary 25 Shoe-d-vision Amba: Competitive Position 2012
Internet Strategy

Headlines

Trends

Competitive Landscape

Prospects

Category Data
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Table 13 Sales of Childrenswear by Category: Volume 2007-2012
Table 14 Sales of Childrenswear by Category: Value 2007-2012
Table 15 Sales of Childrenswear by Category: % Volume Growth 2007-2012
Table 16 Sales of Childrenswear by Category: % Value Growth 2007-2012
Table 17 Childrenswear Company Shares 2008-2012
Table 18 Childrenswear Brand Shares 2009-2012
Table 19 Forecast Sales of Childrenswear by Category: Volume 2012-2017
Table 20 Forecast Sales of Childrenswear by Category: Value 2012-2017
Table 21 Forecast Sales of Childrenswear by Category: % Volume Growth 2012-2017
Table 22 Forecast Sales of Childrenswear by Category: % Value Growth 2012-2017
Headlines
Trends
Competitive Landscape
Prospects
Category Data
Table 23 Sales of Clothing Accessories by Category: Volume 2007-2012
Table 24 Sales of Clothing Accessories by Category: Value 2007-2012
Table 25 Sales of Clothing Accessories by Category: % Volume Growth 2007-2012
Table 26 Sales of Clothing Accessories by Category: % Value Growth 2007-2012
Table 27 Clothing Accessories Company Shares 2008-2012
Table 28 Clothing Accessories Brand Shares 2009-2012
Table 29 Forecast Sales of Clothing Accessories by Category: Volume 2012-2017
Table 30 Forecast Sales of Clothing Accessories by Category: Value 2012-2017
Table 31 Forecast Sales of Clothing Accessories by Category: % Volume Growth
2012-2017
Table 32 Forecast Sales of Clothing Accessories by Category: % Value Growth
2012-2017
Headlines
Trends
Competitive Landscape
Prospects
Category Data
Table 33 Sales of Men's Outerwear: Volume 2007-2012
Table 34 Sales of Men's Outerwear: Value 2007-2012
Table 35 Sales of Men's Outerwear: % Volume Growth 2007-2012
Table 36 Sales of Men's Outerwear: % Value Growth 2007-2012
Table 37 Men's Outerwear Company Shares 2008-2012
Table 38 Men's Outerwear Brand Shares 2009-2012
Table 39 Forecast Sales of Men's Outerwear: Volume 2012-2017
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Table 40 Forecast Sales of Men's Outerwear: Value 2012-2017
Table 41 Forecast Sales of Men's Outerwear: % Volume Growth 2012-2017
Table 42 Forecast Sales of Men's Outerwear: % Value Growth 2012-2017
Headlines
Trends
Competitive Landscape
Prospects
Category Data
Table 43 Sales of Women's Outerwear: Volume 2007-2012
Table 44 Sales of Women's Outerwear: Value 2007-2012
Table 45 Sales of Women's Outerwear: % Volume Growth 2007-2012
Table 46 Sales of Women's Outerwear: % Value Growth 2007-2012
Table 47 Women's Outerwear Company Shares 2008-2012
Table 48 Women's Outerwear Brand Shares 2009-2012
Table 49 Forecast Sales of Women's Outerwear: Volume 2012-2017
Table 50 Forecast Sales of Women's Outerwear: Value 2012-2017
Table 51 Forecast Sales of Women's Outerwear: % Volume Growth 2012-2017
Table 52 Forecast Sales of Women's Outerwear: % Value Growth 2012-2017
Headlines
Trends
Competitive Landscape
Prospects
Category Data
Summary 26 Jeans by Price Platform 2012
Table 53 Sales of Jeans: Volume 2007-2012
Table 54 Sales of Jeans: Value 2007-2012
Table 55 Sales of Jeans: % Volume Growth 2007-2012
Table 56 Sales of Jeans: % Value Growth 2007-2012
Table 57 Sales of Men's Jeans: Volume 2007-2012
Table 58 Sales of Men's Jeans: Value 2007-2012
Table 59 Sales of Men's Jeans: % Volume Growth 2007-2012
Table 60 Sales of Men's Jeans: % Value Growth 2007-2012
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Table 66 Jeans Brand Shares 2009-2012
Table 67 Forecast Sales of Jeans: Volume 2012-2017
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Table 69 Forecast Sales of Jeans: % Volume Growth 2012-2017

Table 70 Forecast Sales of Jeans: % Value Growth 2012-2017

Table 71 Forecast Sales of Men's Jeans: Volume 2012-2017

Table 72 Forecast Sales of Men's Jeans: Value 2012-2017

Table 73 Forecast Sales of Men's Jeans: % Volume Growth 2012-2017

Table 74 Forecast Sales of Men's Jeans: % Value Growth 2012-2017
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2007-2012

Table 80 Sales of Underwear, Nightwear and Swimwear by Category: Value
2007-2012
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2007-2012
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Table 94 Forecast Sales of Underwear, Nightwear and Swimwear by Category: Value
2012-2017
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Volume Growth 2012-2017
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