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In 2012 Czech consumers struggled with further weakening purchasing power, which
encouraged them to carefully manage their household budgets. Czechs were willing to
reduce their spending on apparel, although they did not want to give up shopping for
such products. They therefore opted for cheaper brands, often private label, and looked
for opportunities to buy clothing at attractive discounts. The situation is not expected to
improve fast, with a pessimistic GDP forecast for 2013 and an...

Euromonitor International's Apparel in Czech Republic report offers a comprehensive
guide to the size and shape of the market at a national level. It provides the latest retail
sales data 2008-2012 and analysis by distribution format allowing you to identify the
sectors driving growth. It identifies the leading companies, leading brands, and offers
strategic analysis of key factors influencing the market. Forecasts to 2017 illustrate how
the market is set to change.

Product coverage: Clothing, Footwear, Sportswear.

Data coverage: market sizes (historic and forecasts), company shares, brand shares
and distribution data.

Why buy this report?
Get a detailed picture of the Apparel market;
Pinpoint growth sectors and identify factors driving change;

Understand the competitive environment, the market’'s major players and
leading brands;
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Use five-year forecasts to assess how the market is predicted to
develop.

Euromonitor International has over 40 years' experience of publishing market research
reports, business reference books and online information systems. With offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts Globalwide, Euromonitor
International has a unique capability to develop reliable information resources to help
drive informed strategic planning.
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Executive Summary

Value for Money Becomes A Requirement in Apparel

No Noticeable New Entrants To the Apparel Market in 2012

Increasing Popularity of Discount Websites

New Ways of Attracting Customers

Apparel Future Performance Linked To the Speed of Economic Recovery

Key Trends and Developments

Pricing in Apparel

Internet Retailing Continues To Grow

Demographic Factors Remain Unfavourable for Apparel

Changes in Dress Code Affected by Lifestyles

Market Data
Table 1 Sales of Apparel by Category: Volume 2007-2012
Table 2 Sales of Apparel by Category: Value 2007-2012
Table 3 Sales of Apparel by Category: % Volume Growth 2007-2012
Table 4 Sales of Apparel by Category: % Value Growth 2007-2012
Table 5 Apparel Company Shares 2008-2012
Table 6 Apparel Brand Shares 2009-2012
Table 7 Sales of Apparel by Distribution Format: % Analysis 2007-2012
Table 8 Sales of Apparel by Category and Distribution Format: % Analysis 2012
Table 9 Forecast Sales of Apparel by Category: Volume 2012-2017
Table 10 Forecast Sales of Apparel by Category: Value 2012-2017
Table 11 Forecast Sales of Apparel by Category: % Volume Growth 2012-2017
Table 12 Forecast Sales of Apparel by Category: % Value Growth 2012-2017

Definitions

Sources

Summary 1 Research Sources

Adidas Cr Sro in Apparel (czech Republic)

Strategic Direction

Key Facts

Summary 2 adidas CR sro: Key Facts

Summary 3 adidas CR sro: Operational Indicators

Company Background

Production

Competitive Positioning

Summary 4 adidas CR sro: Competitive Position 2012

Internet Strategy
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Bata As in Apparel (czech Republic)
Strategic Direction
Key Facts
Summary 5 Bata AS: Key Facts
Summary 6 Bata AS: Operational Indicators
Company Background
Chart 1 Bata AS: Bata in Prague
Production
Summary 7 Bata AS: Production Statistics 2012 )
Competitive Positioning
Summary 8 Bata AS: Competitive Position 2012
Internet Strategy
Blazek Praha As in Apparel (czech Republic)
Strategic Direction
Key Facts
Summary 9 Blazek Praha AS: Key Facts
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Company Background
Chart 2 Blazek Praha AS: Blazek in
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Summary 11 Blazek Praha AS: Competitive Position 2012
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Litex Air Sro in Apparel (czech Republic)
Strategic Direction
Key Facts
Summary 12 Litex Air sro: Key Facts
Summary 13 Litex Air sro: Operational Indicators
Company Background
Chart 3 Litex Air sro: Litex in Brno
Production
Competitive Positioning
Summary 14 Litex Air sro: Competitive Position 2012
Internet Strategy
Nike Retail BV in Apparel (czech Republic)
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Key Facts
Summary 15 Nike Retail BV: Key Facts
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Company Background
Production
Competitive Positioning
Summary 17 Nike Retail BV: Competitive Position 2012
Internet Strategy
Odevni Podnik As Prostejov in Apparel (czech Republic)
Strategic Direction
Key Facts
Summary 18 Odevni Podnik AS: Key Facts
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Company Background
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Competitive Landscape
Prospects
Category Data
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