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Abstracts

Market Overview

Global convenience stores market reached US$659.32 billion in 2024 and is expected

to reach US$1,091.92 billion by 2032, growing with a CAGR of 6.51% during the

forecast period 2025-2032.

Convenience stores are frequently located in small areas and have extended

operational hours, with some locations open 24/7. The venues are frequently open late

at night, early in the morning and on holidays. Many customers rely on them for

emergency purchases of commodities such as over-the-counter drugs, ice, milk and

eggs while traditional stores are closed.

Convenience stores provide numerous benefits due to their strategic location in high-

traffic areas, such as near railway stations or gas stations, allowing customers to quickly

obtain vital commodities, which is a crucial factor contributing to market expansion.

Furthermore, small corner stores are supporting home delivery through collaborations

with organizations such as Uber Eats, creating consumer demand for desired products

and contributing to industry growth.

Convenience Stores Market Trend

The increasing demand for EV charging is a significant development in the worldwide

convenience store market. Consumers increasingly prefer venues that offer modern

amenities such as electric vehicle (EV) charging stations. EV owners are roughly twice

as likely to shop at IKEA or Whole Foods, both of which are industry leaders in EV

charging. Sprouts Farmers Market, Trader Joe's, Costco and Albertsons are also

popular among EV owners, perhaps due to preferences for natural/organic products and

retailer regionality.
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The installation of EV charging stations in convenience stores acts as a significant

market trigger, reflecting the overall trend of environmental awareness and the adoption

of electric vehicles. Consumers are increasingly choosing convenience stores that fit

their lifestyles, particularly in terms of sustainable transportation and retailers are

reacting by implementing these services. This demographic trend shows the growing

importance of delivering value-added features to engage younger consumers, hence

fueling growth in the convenience store market.

Market Dynamics

Leveraging Retail Media Networks

The growing importance of Retail Media Networks (RMNs) is a key catalyst for the

worldwide convenience store industry. Because of their high daily foot traffic,

convenience stores have emerged as ideal sites for in-store advertising. Convenience

stores can increase their earnings by giving advertising space to third-party

organizations through RMNs, a practice that big chains such as Wawa, Casey's

General Stores and 7-Eleven are progressively doing. This transition to in-store RMNs

highlights the possibilities for convenience businesses to utilize their consumer base

and increase overall profitability.

Furthermore, RMNs are expected to generate significant revenue, with advertising sales

projected to reach US$ 89 billion by 2026. This expansion is being driven by the

increasing frequency of digital advertising in convenience stores, since research shows

a direct link between in-store advertising and customer purchases. Approximately 35%

of customers reported purchasing an advertised product, illustrating media's significant

influence on consumer behavior. As more convenience stores use RMNs, this new

revenue model is positioned to considerably influence market growth, making it a critical

aspect in the sector's future advancement.

Inaccurate or Incomplete Sales Tracking

Many small-scale convenience businesses continue to use manual sales tracking

methods, which are both inefficient and prone to errors. Inaccurate data can have a

significant impact on decision-making processes, preventing store managers from

properly understanding client preferences, managing inventory effectively and making

informed business decisions. This limitation hinders the capacity to optimize operations,

resulting in potential revenue loss and a decrease in customer satisfaction.
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Furthermore, the reliance on manual tracking systems hinders convenience stores'

capacity to obtain thorough insights into their performance. Without automated sales

tracking tools, it is difficult to assess trends, discover top-selling products and gain a

thorough understanding of client behavior. Store owners may overlook important

information such as peak sales hours or inventory requirements, which are critical for

long-term growth and profitability. A lack of data-driven decision-making can lead to

poor inventory management, missed opportunities and an inability to respond to altering

market expectations.

Segment Analysis

The global convenience stores market is segmented based on product, store type, end-

user and region.

Rising Global Nicotine Consumption

Tobacco products valued US$ 197.7 billion, accounting for about 30% of the global

market in 2024. Tobacco items continue to dominate the convenience store sector,

owing to a rise in nicotine addiction worldwide and widespread availability of tobacco

products in local institutions. Tobacco products, particularly cigarettes, have a higher

sales volume than other convenience store commodities, which boosts business

revenue. This trend is fueled by the continuing demand for cigarettes and other tobacco

products, which are widely available in convenience stores, making them a primary

source of revenue for various firms worldwide.

Proposed regulations, such as a ban on menthol cigarettes and flavored cigars, as well

as severe controls on flavored e-cigarettes, have the potential to alter market dynamics.

The US Food and Drug Administration’s ongoing regulatory activities involving health

warnings, roll-your-own tobacco and synthetic nicotine may have an impact on product

supply and retail operations. Despite the issues, the prevalence of tobacco products

remains high due to continued client demand and the critical role of convenience stores

in their distribution.

Geographical Penetration

Innovation and Expansion in North America

North America is the leading region in the global convenience store market, valued US$
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230.7 billion, holding about 35% in 2024, driven by significant expansion and strong

sector growth. In 2023, the US convenience store sector opened 2,222 new locations,

outperforming all other retail sectors, while Canada and Mexico also had significant

growth through sales gains. This expansion is being driven by the creation of creative

shop formats that prioritize superior prepared foods, beverages and a wider range of

products, thereby attracting more consumer traffic. Tobacco and petroleum products

continue to be important revenue streams, but the sector's development into creative

offers is improving its market dominance.

The convenience store industry in North America is being transformed by technological

advancements and shifts in consumer behavior. Retailers are using self-checkout

technologies, personalized shopping experiences and retail media to improve

operations and customer engagement. Furthermore, the industry is reacting to crucial

alterations, such as the increasing prevalence of electric autos, which reduces

dependence on gasoline sales and the steady evolution in nicotine use trends.

Sustainability Analysis

Sustainability has been a critical focus in the convenience store industry, with

merchants implementing environmentally conscious practices to line with their company

goals and fulfill consumer expectations. Convenience businesses can save money while

also reducing their environmental effect by improving operational efficiencies. Key

initiatives include lowering energy and water use, with the Environmental Protection

Agency (EPA) classifying traditional convenience stores as energy-intensive small

enterprises.

Investments in renewable energy, such as solar electricity and environmentally friendly

equipment options contribute to long-term cost savings and environmental preservation.

These solutions not only reduce the environmental footprint, but also respond to

consumers' growing desire for sustainable company operations. The significance of

sustainability goes beyond operational benefits to address greater environmental

concerns, such as food waste and its consequences.

Competitive Landscape

The major global players in the market include 7-Eleven, Easy-Joy, FamilyMart,

Lawson, uSmile, OXXO, SPAR Express, Alfamart, Pyaterochka and Circle K.

Key Developments
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In January 2024, 7-Eleven, Inc. announced the acquisition of 204 Sunoco LP

facilities, including Stripes convenience stores and Laredo Taco Company

restaurants.

In December 2023, Casey's acquired 11 EZ Go convenience stores from Love's

Travel Stops & Country in Oklahoma and Nebraska. These stores are slated for

rebranding to comply with the Casey's retail brand.

Why Choose DataM?

Data-Driven Insights: Dive into detailed analyses with granular insights such as

pricing, market shares and value chain evaluations, enriched by interviews with

industry leaders and disruptors.

Post-Purchase Support and Expert Analyst Consultations: As a valued client,

gain direct access to our expert analysts for personalized advice and strategic

guidance, tailored to your specific needs and challenges.

White Papers and Case Studies: Benefit quarterly from our in-depth studies

related to your purchased titles, tailored to refine your operational and marketing

strategies for maximum impact.

Annual Updates on Purchased Reports: As an existing customer, enjoy the

privilege of annual updates to your reports, ensuring you stay abreast of the

latest market insights and technological advancements. Terms and conditions

apply.

Specialized Focus on Emerging Markets: DataM differentiates itself by delivering

in-depth, specialized insights specifically for emerging markets, rather than

Product generalized geographic overviews. This approach equips our clients

with a nuanced understanding and actionable intelligence that are essential for

navigating and succeeding in high-growth regions.

Value of DataM Reports: Our reports offer specialized insights tailored to the

latest trends and specific business inquiries. This personalized approach

provides a deeper, strategic perspective, ensuring you receive the precise

information necessary to make informed decisions. These insights complement

and go beyond what is typically available in generic databases.
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Target Audience 2024

Manufacturers/ Buyers

Industry Investors/Investment Bankers

Research Professionals

Emerging Companies
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